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lall-LaVarre  Papers  Centre  of  Legal  Tilt 
Which  Brings  Threat  of  “Explosion” 

femporary  Injunction  Obtained  by  Hall  Against  Partner  in  Ventures  Financed  by  International 
Paper  Co. — LaVarre  Promises  Revelations  if  Action  Is  Not  Dropped  by  Next  Tuesday 


HE  partnership  formed  in  October, 
1928,  between  Harold  Hall  and  Wil¬ 
iam  I-aVarre  for  the  purchase  of  the 
%gust(i  Clinnncic  and  subse(|uently  the 
olumhia  (S.C.)  Record,  St'arUmhurii 
S.C)  Herald  and  Sfyartaiiburn  Journal, 
,ith  the  aid  of  financing  to  tbe  extent 
f  ^70.0(K)  by  the  International  Power 
xl  Paper  Company,  was  split  apart  this 
cek  when  Hall  obtained  a  temporary 
njunrtinn  returnable  July  2  against  bis 
artner  ordering  him  to  turn  over  all 
apital  stock  in  the  four  newspapers  to 
rhomas  J.  Hamilton,  temporary  rc- 
civer  appointed  by  tbe  Superior  Court 
f  Richmond  County,  (la.  Mr.  Hamil- 
nn  is  editor  of  the  Augusta  Chronicle. 
Scarcely  had  the  injunction  been 
ranted  when  l.a\’arre  threatened  that 
if  the  proceedings  were  not  withdrawn 
the  whole  story  of  the  deal  between  tbe 
.artners  and  International  Paper  Com- 
■any  would  be  included  in  bis  answer 
In  be  filed  by  next  Tuesday,  July  2.  Mr. 
laVarre  declared  bis  revelatiotis  would 
lie  an  “explosion.” 

Mr.  l.avarre  gave  the  following  state- 
nent  to  Editok  &  Pfiti.isHKK : 

“I  have  no  comment  at  present  to  tnake 
regarding  the  various  allegations  made 
by  Mr.  Hall  or  the  conditions  which  in¬ 
stigated  his  injunction  to  dis.solvc  the 
alleged  partnership.  My  attorneys  have 
advised  the  attorneys  for  the  other  side 
that  if  the  demands  made  by  tbe  receiver 
are  not  withdrawn  prior  to  the  date  for 
the  return  of  the  itijunction  in  the 
.\ugusta  court  to  wit  next  Tuesday  my 
answer  to  .Mr.  Hall's  complaint  will  in¬ 
clude  the  entire  fletails  of  the  entire 
transaction.  Until  1  file  such  answer  in 
the  Augusta  court  I  have  tio  comment  to 
nuke  regarding  the  publication  of  Mr. 
Hall's  accusations,  statements  or  action.” 

In  his  petition  filed  with  Jitdge  A.  L. 
Franklin,  Hall  charged  that,  despite  the 
partnership  agreement  to  work  on  a 
50-.i0  basis,  LaN’arre  sought  by  im¬ 
proper  means  to  obtain  cotitrol  of  the 
properties  purchased  uiuler  the  agree¬ 
ment.  Hall  declared  that  his  partner 
had  had  all  the  capital  stock  of  the 
corporations  transferred  to  his  owtt  name 
and  refused  to  deliver  it  to  the  Inter¬ 
national  Paper  Company  as  security  for 
the  money  Ivirrowed.  He  also  charged 
that  LaVarre  had  received  $4<K).0()() 
from  International  for  the  purpose  of 
girchasing  stock  in  the  Spartanburg 
Herald-Journal  Publisbing  Company 
*nd  for  paying  tbe  debts  of  that  com¬ 
pany.  but  that  he  had  transferred 
|122,9(K)  from  that  sum  to  his  personal 
Kcount  and  failed  to  use  the  funds  for 
the  purposes  specified. 

,  is  alst)  charged  by  Hall  with 

•tfing  inexperienced  as  a  tiewspaiter 
tnatiager  atid  incapable  of  managing  tbe 
papers  purchased  by  tbem. 

The  injunction  obtained  by  Hall,  in 
1  addition  to  directing  his  partner  to  turti 
over  the  corporations’  stocks  to  the 
receiver,  enjoined  him  from  cotiducting 
a  meeting  of  directors  and  stockholders 
of  the  .Augusta  Chrotticle  Publishing 
^mpany,  which  he  had  called  for 
June  2\ 


Executives  of  International  Paper 
Company  refused  to  comment  on  the 
situatioti  this  week,  beyond  stating  that, 
in  the  event  the  affair  became  compli¬ 
cated  so  as  to  tbreaten  tbeir  interests 
in  tbe  four  newspa|)ers,  they  would, 
obviously,  be  forced  to  take  .some  action 
to  protect  themselves.  The  objection 
International  bolds  to  taking  any  action 
at  all  in  the  matter,  Ki>itor  &  Pi’ki.ishkr 
was  told  on  reliable  authority,  is  that 
such  action  would  immediately  bring 
charges  that  tbe  paper  com])any  was 
interfering  in  the  management  of  the 
newspapers,  cotitradictory  to  the  state¬ 
ments  of  its  president,  .\.  R.  (Iraustein, 
before  tbe  Federal  Trade  (.'ommission 
that  no  attempts  have  In'en  made  or  will 
lie  made  to  influence  the  matiagement  of 
newspapers  in  which  it  holds  an  interest. 

Discussing  Hall's  charges  that  l.a- 
A'arre  had  assumed  control  of  all  the 
stock  and  refused  to  turn  it  over  to 
International,  an  official  of  the  com- 
jiany  told  KnrmR  it  Pi  iu.ismir  that  the 
stock  in  the  Piedmont  papers  was  held 
bv  l.aX’arre  in  trust  for  International. 
I  he  condition  existed  merely  because 
the  stock  had  been  taken  in  l.a\’arre'.s 
name  in  Spartanburg,  it  was  explained. 

l.onis  Loeb  of  Cook.  Natban  it  Leh¬ 
man.  N'evv  York,  attorneys  for  Hall, 
said  no  further  statement  on  the  case 
would  be  made  beyond  that  made  in  the 
injunction  l  etition.  He  said  he  had  no 
comment  to  make  on  l.a\’arre‘.s  threat. 

The  text  of  the  jietition  follows; 

(ieorgia,  Richmond  County. 

To  tbe  .Superior  t'ourt  of  said  county, 
and/or  the  ludge  thereof; 

The  petition  of  Harold  Hall  respect¬ 
fully  shows  to  the  Court  as  follows; 

1.  That  your  petitioner  is  a  resident  of 
Richtiiond  County,  Ca. 

2.  That  the  defendant.  William  I.a- 
\'arre.  is  a  non-resident  of  the  State  of 
(ieorgia.  and  is  a  resident  of  Columbia, 
S.  C. 

.1.  That  on  <ir  about  the  fifteenth  day 
of  October.  l‘)28.  your  petitioner  and 
the  defendant  herein  entered  into  a  part¬ 
nership  agreement  involving  the  follow¬ 
ing  objects  and  purposes ;  That  your 
petitioner  and  tbe  said  defendant,  feeling 
that  in  the  .Southeastern  states  there 
would  be  considerable  industrial  and 
other  development,  conceived  the  plan 
and  idea  to  purchase  a  group  of  news¬ 
papers. 

4.  .At  tbe  time  the  arrangement  was 
entered  into,  your  petitioner  was  presi¬ 
dent  of  the  Scripps-Hovvard  Supply  Com¬ 
pany,  and  was  an  experienced  news¬ 
paper  man.  having  for  the  past  eighteen 
years  occupied  various  executive  posi¬ 
tions  with  some  of  the  leading  news¬ 
papers  in  tbe  country,  among  others  the 
following ;  Business  manager,  .\Vp’ 
Yorl:  Teleiirani;  business  manager  Rocky 
Mountain  .Vcic.f  and  Denver  Fi'cninp 
.Vrtt’.r;  publisher.  Indianapolis  Times; 
vice-president  and  manager  Boyce  Pub- 
li.shing  Co.,  C'bicago,  Ill. 

.s.  On  account  of  this  long  and  vari¬ 
ous  experience  in  operating  newspapers, 
the  petitioner  was  entirely  familiar  with 


the  operating  of  group  newspapers  and 
had  ac(|uired  expert  knowledge  of  their 
operation. 

f).  While  the  defendant  LaVarre  had 
never  had  any  executive  newspaper  ex¬ 
perience.  petitioner  had  employed  him 
some  eight  months  before  for  research 
work  in  connection  with  promotion  of 
business  connected  with  a  newspaper,  and 


V 


This  snup.shol  of  Messrs.  LaVarre  and 
Hall  (left  lo  right)  was  taken  hist 
spring  when  they  were  piirehasing 
the  papers  rontrol  of  which  they  now 
dispute. 

said  defendant  had  nerformed  the  duties 
of  said  work  in  a  satisfactory  way. 

7.  Under  the  partnership  agreement,  it 
was  agreed  that  the  venture  should  be 
carried  on  a  fifty-fifty  basis,  atifl  that 
the  petitioner  contribute  to  tbe  enter¬ 
prise  tbe  managerial  and  executive  skill 
in  tbe  operation  of  tbe  jiapers  after  they 
were  ac(|uired,  and  that  said  l.aA'arre 
was  to  contribute  bis  services  to  the  en- 
teriiri-e  by  getting  uj)  statistical  data  on 
different  papers  in  tbe  Soutbeast  wbich  it 
might  be  desirable  to  purebase,  and  to 
initiate  negotiations  for  the  purchase  of 
said  papers,  and  to  deal  with  newspaper 
brokers  who  would  buv  the  papers  de¬ 
cided  upon,  and  in  traveling  about  the 
Southeast  in  the  interest  of  expansion. 

8.  Neither  the  plaintiff  nor  the  de¬ 
fendant  were  men  of  large  financial  re¬ 
sources,  and  in  order  to  launch  tbe 
enterprise  it  was  necessary  to  arrange 
for  outside  finances.  .After  several  de¬ 
sirable  newspapers  in  the  Southeast  had 
been  located  that  might  be  purchased, 
negotiations  were  taken  up  by  the  plain¬ 
tiff  and  defendant  with  some  of  the 
leading  financial  houses  of  the  country. 


with  a  view  to  having  said  houses  fur¬ 
nish  the  capital  by  which  said  newspapers 
might  be  purchased,  and  tentative  ar¬ 
rangements  were  entered  into  with  one 
or  two  of  the  larger  houses.  It  devel¬ 
oped,  however,  that  the  cost  of  financing 
the  enterprise  on  this  basis  was  so  ex¬ 
cessively  bigh  that  it  was  deemed  inad¬ 
visable  to  follow  that  plan  of  financing 
through. 

*).  Thereafter,  negotiations  were  taken 
up  with  the  International  Paper  Com¬ 
pany,  a  corporation  largely  engagetl  in 
manufacturing  and  selling  newsprint 
paper  to  publishing  companies,  and  ar¬ 
rangements  were  made  whereby  plaintiff 
and  defendant  cotild  borrow  from  said 
company  sufficient  funds  to  make  the 
nece-sary  purchases,  it  being  the  general 
plan  and  scheme  of  the  plaintiff  and  de¬ 
fendant  to  thereafter  arrange  their  pt-r- 
manent  finances  by  probably  organizing 
a  bolding  coiniiany  and  securing  tbe 
money  from  tbe  sale  of  its  securities,  it 
baving  developed  in  the  carrying  out  of 
the  ])lan  that  financial  arrangements 
Could  be  made  on  a  much  more  economi¬ 
cal  basis  after  the  properties  had  been 
ac<|uired.  and  be  under  more  economical 
and  sound  management  than  before  such 
jirotierties  were  ac(|uired. 

Iff.  .Acting  uixler  this  general  plan  and 
-cheme,  and  under  the  partnership  ar¬ 
rangement.  the  entire  capital  stock  of  the 
following  newsti.'iper  publishing  compa¬ 
nies  was  ac(|uired.  to  wit ; 

Tbe  .Augusta  Chronicle  Publishing 
Co..  .Augusta,  (ia. 

Record  Publishing  Company,  Colum¬ 
bia.  .Soutb  Carolina. 

The  Herald-Journal  Comiwny,  .Spar¬ 
tanburg.  S.  C. 

11.  That  in  pursuance  of  .said  plan, 
.<S7ff,ffffff  represented  by  a  promissory 
note  delivered  to  the  International 
Paper  Company,  was  Ixirrowed  by  sawl 
plaintiff  and  defendant,  and  that  approxi¬ 
mately  $2K.ffffff  represented  by  an  open 
account  whicb  consisted  of  brokerage 
fees  and  other  necessary  expenses,  was 
borrowed  by  saifl  plaintiff  and  defendant. 

12.  That,  under  the  general  plan  of 
financing  arranged  with  International 
Paiier  Company,  said  International  Paper 
Company  was  to  have  as  security  for 
said  indebtedness  tbe  stock  of  tbe  sev¬ 
eral  corporations  that  had  been  pur- 
ebased  as  collateral  for  the  money  so 
borrowed. 

l.L  That,  before  tbe  matter  was  finally 
concluded,  the  deal  got  greatly  em¬ 
barrassed  because  of  unfavorable  pub¬ 
licity  growing  out  of  a  misconcept-on  of 
tbe  terms  under  wbich  the  money  bad 
been  obtained  from  the  Internatif>nal 
Paper  Company,  said  money  having  been 
obtained  purely  on  the  basis  of  the  se¬ 
curity  of  said  notes,  together  with  an 
agreement  that  said  publishing  com|)a- 
nies  would  purchase  their  print  paper 
from  said  International  PaiXT  (Yimpanv, 
whereas  said  newspaper  publications  indi¬ 
cated  that  the  deal  was  an  effort  on  the 
part  of  the  International  Paper  Company 
to  itself  acr|uire  the  stock  and  properties. 

14.  That  when  this  publicity  occurred, 
(Continued  on  page  68) 
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DAYTON  PAPERS  GAIN  27,000  LINES  AS 
SHOPPING  NEWS  FIGHT  ENDS 


Four  Merchants  Return  to  Newspaper  on  First 
Out  for  12  Months — Publishers  Refuse  to 
Comment  on  Situation 


Day — 


(.By  Icleijiaph  to  Emtok  &  I’ublishkk) 


DAYTOX,  O.,  June 
of  21,000  lines  in 


Daily  News  and  Dayton  Herald  today 
marked  the  cessation  of  hostilities  be¬ 
tween  Shopping  News  niercliants  and 
Dayton  Publishers  and  the  return  of  the 
merchants  to  the  newspapers  after  21 
months  of  advertising  in  the  Dayton 
Sliopf<ing  News. 

Four  of  the  merchants  returning  to  the 
I)aiK‘rs  increased  the  linage  by  6,000  on 


28. — An  increase  A  similar  announcement  appeared  in 
both  the  Dayton  the  Thursday  issue  of  the  Shopping 


Thursday,  making  a  gain  of  27.(KI0  lines  at  once.” 


News,  issued  Wednesday  evening,  with 
the  following  explanatory  note : 

"Announcement  was  made  this  morning 
that  the  disagreement  between  the  news¬ 
papers  of  Dayton  and  the  merchants 
using  the  Shopping  News  has  been  ad¬ 
justed  on  a  basis  satisfactory  to  all,  and 
that  the  newspaper  advertising  by  the 
merchants  of  the  group  will  be  resumed 


the  first  two  days  since  the  advertising 
columns  of  the  papers  were  thrown  over 
to  the  merchants.  The  first  four  adver¬ 
tisers  to  avail  themselves  of  the  chance 
to  reach  the  public  through  the  news- 
pai)er  were  the  Rike  Kumler  t  o..  12(H) 
lines;  the  Gallagher  Drug  Go., 1800  lines: 
the  Elder  Johnston  Co.,  1200  lines;  and 
the  Moarick  Cloak  Co.,  'JOO  lines. 

The  Sunday  schedule  for  both  the 
Dayton  Sunday  Neivs  and  Dayton  .S'un- 
aay  Journal,  it  was  estimated,  would 
.show  an  increase  of  alvnit  2.s.(K)0  lines 
oyer  Sunday  a  week  ago.  Simultaneousl\ 
with  the  return  of  the  advertisements 
to  the  papers  the  institutional  advertis¬ 
ing  of  the  Dayton  Ifetter  I’usiness 
Bureau,  which  has  Iteen  missing  21 
months,  returned  to  the  pai)ers. 

Both  publi.shcrs  E.  G.  Bnrkh.im  of  the 
Dayton  Herald  and  Dayton  Journal,  and 


The  announcement  further  stated  that 
hereafter  every  Wednesday.  Shopping 
News  merchants  will  issue  their  complete 
shopping  guide,  “with  every  energy 
turned  towards  making  it  the  most  inter¬ 
esting  piece  of  shopping  literature  that 
ymi  receive,  and  you  will  be  protected 
from  misrepresentation  by  our  ccxle  of 
ethics  and  regulations.  This  single  issue 
of  Shopping  News  weekly  will  seek  to 
play  an  important  part  in  your  shopping 
program.  Thursday  will  be  the  logical 
day  to  plan  leisurely  shopping  tours.” 

.\nother  announcement  in  the  Shopping 
News  states :  “Our  S.^.OOO  readers  will  all 
receive  Shopping  News  on  Wednesday 
only.  There  will  be  no  deliveries  on 
either  Monday  or  Friday,  beginning  im¬ 
mediately.” 

The  "Dayton  Plan"  mentioned  in  the 
newspaper  announcement  is  said  to  l>e 


James  M.  Cox  of  the  Davton  Dailv  and  several  years  study  by  Pub- 

Sundav  News  refuser!  to’ make  anv  an-  ^ 

nouncement  on  the  healing  of  the  breach  establishment  of  a  bureau  of  com- 

lietween  the  merchiints  and  imbli-hers  plamts  to  be  operated  by  each  paper. 

“Any  statement  made  at  thi-  time  bureau  of  complaints,  it  was  an- 

would  be  embarrassing  to  all"  was  the  "iH  nf*t  only  censor  advertis- 

explanation  offered  at  Ixith  news|)apers  '"K  remedv  laxness 

bred  Kike  of  the  Rike  Kumler  Co  aiui  <lepartments.  Erroneous 

Roln-rt  Elder  of  the  Elder  lohnston  Co  editorial  or  advertising,  may 

who  were  prime  organizers  in  the  Daytoii  reported  to  the  bureau,  which  in  turn 
shopping  news  movement  were  e(|iially  necessary  steps  to  rectify 

reticent.  In  civic  circles  the  settling  of  errors  or  misrepresentations, 
the  differences  l)etween  the  merchants  Better  business  bureau  will 

and  the  publishers  found  great  favor  accorded  the  courtesy  of  the 

Since  the  non-apiK*ii ranee  of  the  ads  of  advertising  columns  of  the  Dayton  papers, 
the  shopping  news  merchants  in  the  news-  September.  1927,  when  the  news- 
papers,  civic  activitv  has  been  almost  Papers  and  merchants  were  embroiled 
at  a  standstill.  '"'cr  the  issuance  of  a  Shopping  News, 

This  was  due  to  the  fact  that  the  own-  Dayton  better  business  bureau,  after 
ers  and  officials  of  the  various  stores  out  '’taking  an  unsuccessful  effort  to  bring 


EDITOR  &  PUBLISHER 
CALENDAR 

June  28-30 — Eighth  District, 
LA. A.,  meeting  abroad  lake  steamer 
on  Lake  Superior. 

June  28-30— Oregon  State  Edito¬ 
rial  Assn.,  annual  meeting.  Albany, 
Ore. 

July  4-.1— Canadian  Weekly  News- 
j»ai>er  Assn.,  annual  convention, 
London,  Ont. 

July  4-6-  Southern  Newspaper 
Publishers’  Assn.,  Asheville,  N.  C. 

July  18-20-  -Virginia  Press  Assn., 
annual  meeting,  Danville,  \a. 

July  19-23  National  Editorial 
Assn.,  Cheyenne,  Wyo.,  followed 
by  tour. 

July  26-27 — Pennsylvania  News- 
paper  Publishers’  Assn.,  Werners- 
ville.  Pa. 


indicating  that  it  upheld  the  merchants. 
This  attitude  caused  its  advertising  to 
be  dropped  from  the  Dayton  newspapers. 

Since  the  inception  of  the  Dayton 
Shopping  News,  the  newspapers  have 
censored  all  advertising.  Several  of  the 
cheaper  class  stores  that  sought  to  take 
advantage  of  the  absence  of  the  other 
stores  from  the  advertising  columns  by- 
wild  advertising  were  warned  against  un¬ 
ethical  copy.  As  a  result,  despite  the 
absence  of  the  better  business  bureau,  the 
advertising  columns  of  the  three  Dayton 
newspapers  have  been  unusually  clean. 

A  new  secretary  has  been  retained  for 
the  Dayton  better  business  bureau.  He 
will  receive  full  cooperation  from  the 
publishers,  it  is  announced. 

WILEY  TO  VISIT  EUROPE 

Louis  Wiley,  business  manager  of  the 
Nezv  York  Times,  will  sail  for  London 
on  the  S.  S.  lie  de  France,  July  6, 
where  he  will  be  the  guest  of  Ambassa¬ 
dor  Dawes  at  the  American  Embassy. 
He  will  go  to  Berlin  in  August  to  speak 
at  the  convention  of  the  International 
Advertising  Association.  He  will  make 
two  addresses,  one  before  the  general 
convention  and  one  before  the  news¬ 
paper  group. 

KENT  COOPER  RETURNS 

Kent  Cfioper,  general  manager  of  the 
.\ssociated  Press,  returned  to  New 
York,  June  26,  aboard  the  S.  S.  Leviathan 
after  a  five-weeks’  trip  to  Eiiroiie.  Mr. 


at  a  standstill.  (Be  issuance  of  a  Shopping  News,  York,  June  26,  aboard  the  S.  S.  Leviathan 

This  was  due  to  the  fact  that  the  own-  Dayton  better  business  bureau,  after  after  a  five-weeks’  trip  to  Eiiroiie.  Mr. 
ers  and  officials  of  the  various  stores  out  •'taking  an  unsuccessful  effort  to  bring  Cooper  visited  A.  P.  bureaus  in  England 
of  the  papers  were  unable  to  iend  their  factions  together,  took  a  stand  and  on  the  continent, 

prestige  to  civic  movements  as  the  news-  i - - - - 1 


pajiers  deleted  their  names  from  all  edi¬ 
torial  copy.  While  store  owners  refused 
to  either  affirm  or  deny  that  the  return 
of  their  advertisements  to  tlie  papers 
had  brought  about  an  increase  in  busi¬ 
ness  it  was  noted  around  the  stores  that 
additional  patronage  was  evident.  This, 
coupled  with  the  fact  that  additional 
help  is  being  employed  at  the  larger 
stores,  indicated  that  the  merchants  anti¬ 
cipate  considerable  increase  in  volume. 

The  following  statement  in  a  one 
column  box  on  the  front  page  of  the 
daily  newspapers  gave  first  local  an¬ 
nouncement  of  the  return  of  Shopping 
News  merchants. 

ANNOUNCEMENT 

“The  disagreement  Ix-tween  the  news¬ 
papers  of  Dayton  and  the  merchants 
using  the  Shopping  News  has  been  ad¬ 
justed.  on  a  basis  satisfactory  to  all,  and 
newspaper  advertising  by  the  merchants 
of  the  group  will  Ik?  resumed  at  once. 

“Out  of  the  new  arrangement  has  cotne 
a  new  departure  in  publicity  and  advertis¬ 
ing.  It'  has  great  jmssibijities  and  may 
transform  long-standing  methods  in  ad¬ 
vertising. 

“For  the  protection  of  the  public  and 
legitim.'ite  advertisers  alike,  the  news- 
pajH-rs  reserve  the  right  of  censorship 
which  they  intend  to  exercise  for  the 
purpose  of  guarding  against  misrepresen¬ 
tation  in  advertising  copy  submitted  to 
them  with  the  view  to  maintaining  the 
standards  of  ‘truth  in  advertising.’ 
Adopted  by  the  Ix-tter  business  bureau, 
this  will  probably  1k‘  known  throughout 
the  country  as  ‘the  Dayton  plan.’  ” 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 

Hall-Lu\arre  Papers  Geiilre  of  Legal  Tilt  Wliieli  Threatens  “Explosion"..  .S 

Dayton  Papers  (Fain  27,000  Lines  as  Shopping  .News  Fight  Einis .  6 

Program  Completed  for  S.  N.  P.  A.  Meeting .  7 

Trade  Commission  Reports  Progress  in  Newsprint  Monopoly  ln<|uiry...  8 

Paiil  Spare  Boosting  l^ft-Drink  Sales .  9 

Press  Service’s  Washington  Story  Roused  Ire  of  Two  Senators .  10 

Classified  Men  Vote  (Censorship  Code .  11 

Better  Coverage  of  Style  News  A.skeil .  12 

Sunpapers’  Budget  (Jives  Monthly  Check .  13 

Federal  Utility  Inquiry  Closing  for  Summer .  1.3 

Romances  of  American  Journalism:  Dr.  John  F.  Howe .  16 

British  Institute’s  Functions  Told  hy  (Chiefs .  18 

N.  Y.  State  Publishers  Vote  to  Study  Plan  to  Abolish  Space-(Jrabbing. . . .  22 

(Court  Upholds  Newspapers’  Defense  in  Shenandoah  Libel  Appeal .  24 

New  Legal  Advertising  Law  Will  Cut  Keystone  Publishers’  Losses .  26 

Editor  Praises  Weekly  S<'hool  Page  Written  and  ECdited  by  Students .  28 

Radio  Station  Will  Ban  Trade  Names  from  Program  Releases  to  Press...  30 
Coast  Daily's  Vocational  Bureau  Aids  I’nemployed  and  Adds  Linage....  32 

21.000  Attend  Milwaukee  Journal  Children’s  Club  Outing .  34 

Princeton’s  Municipal  Expert  Hired  by  Dailies  to  Probe  (City  Affairs .  36 

Eilitorial .  40 

Personal .  41 

Obituary .  46 

Single-(Colunin.  Page-Depth  (Copy  Won  Success  for  Mark  (Cross .  .")0 

Advertising  Agency  .Vffairs .  .32 

Building  Newspaper  (Circulation .  .34 

Women  in  Advertising  and  Journalisiii .  .34 

What’s  What  in  the  Feature  Field .  .34 

Jersey  City  Placing  Advertising  (Copy .  C)8 

N.  y.  News  Wins  $1(MI,000  Libel  Suit .  60 

Police  Shake-up  Follows  I'tica  Daily’s  Vice  (Crusade .  64 

What  Our  Readers  Say .  6.3 

Shop  Talk  at  ‘“Thirty” .  72 

Our  Own  World  of  Letters .  73 

May  Paper  Output  I'p  Seven  Per  (Cent .  74 

Hunches  and  Dollar  Pullers . 76 


WISCONSIN  governor 
HONORS  YOUNGGREEN 

Present*  I.  A.  A.  President  With  Cer¬ 
tificate  of  Introduction  as  “Able 
Business  Man”  to  Carry  to 
Berlin  Convention 

A  general  certificate  of  inlToduction 
and  recommeiulation  was  recently  pre¬ 
sented  to  C.  C.  Younggreen,  president  of 
the  International  Advertising  Associa¬ 
tion,  by  Governor  Walter  J.  Kohler 
of  Wisconsin  to  be  taken  with  him  on 
his  trip  to  Berlin  for  the  annual  con¬ 
vention  of  the  1.  A.  A.  Aug.  12-15.  The 
certificate  reads  as  follows; 

UNITED  STATES  OF  AMERICA 
THE  STATE  OF  WISCOx'six' 
Executive  Depaktmext 
To  Ai.l  to  Whom  These 
Presents  Sh.\u,  Gome 

( j  R  E  E  T  I  N  c  ; 

This  will  introduce 

Mr.  C.  G.  YoUNlRiREEN 
of  Milwaukee,  Wisconsin. 

Mr.  Younggreen  is  president  of  the 
International  .Advertising  -Association, 
and  will  preside  over  the  convention  of 
this  great  organization  in  Berlin,  (Ger¬ 
many,  in  August  of  this  year. 

He  is  an  able  business  man  and  a 
distinguished  citizen. 

I  shall  appreciate  any  courtesies  ex¬ 
tended  to  him  in  the  countries  which  he 
visits. 

Walter  J.  Kohi.er, 
Governor  of  ll'iscoiisin. 
Dated:  June  21,  1929, 
at  Madison,  Wisconsin. 


DAILY  BUYS  PLANT  SITE 

Cincinnati  Times-Star  to  Erect 
Building  Within  a  Year 

Gharles  P.  Taft,  piibli.sher  of  the  Cin¬ 
cinnati  Times-.Star,  this  week  announced 
the  purchase  of  a  site  for  a  new  building 
at  the  northeast  corner  of  Eighth  and 
Broadway,  facing  the  entrance  of  the 
Gilbert  -Avenue  viaduct  which  is  the 
main  artery  to  the  eastern  hills  sec¬ 
tion  of  the  city. 

The  present  building  at  Sixth  and 
Walnut  Streets  will  be  used  as  the 
paper’s  downtown  offices.  The  new  plant 
is  expected  to  be  completed  in  about  a 
vear. 


PRIZE  OFFER  ACCEPTED 

National  Press  Club  Will  Administer 
$1,000  Reporting  Award 

The  Hoard  of  Governors  of  the  Na¬ 
tional  Press  Glub,  Washington,  this  week 
accepted  administrative  responsibility  in 
connection  with  the  $1,000  award  offered 
by  C'hester  D.  Pugsley,  Peckskill._  X.  Y., 
banker  and  philanthropist,  to  Washing¬ 
ton  newspaper  correspondents. 

The  acceptance  followed  a  poll  of  the 
membership  in  regard  to  the  advisability 
of  undertaking  the  administration  of  the 
award,  which  is  to  go  to  the  Washington 
correspondent  regarded  as  having  per- 
formeef  the  most  meritorious  work  dur¬ 
ing  the  year. 


5-DAY-WEEK  PARLEYS  GO  ON 

New  York  Newspapers  Have  Reached 
No  Settlement  With  “Big  Six” 

No  settlement  of  the  demand  of  Typo¬ 
graphical  Union  No.  b  that  the  Publishers 
-Association  of  New  York  City  grant  its 
members  a  five-day  working  week  while 
retainin.g  the  present  wage  scale  had  been 
reached  up  to  Thursday  night  of  this 
week,  EnmiR  &  Puni-isHER  was  informed 
by  Lester  L.  Jones,  manager  of  the  asso¬ 
ciation.  Conferences  have  been  held 
nearly  every  day  this  week  and  several 
more  are  e.xpected  to  take  place  lH?fore 
any  agreement  is  reached. 


Editor  &  Publisher  The  Fourth  Estate  for 
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PROGRAM  COMPLETED  FOR  S.N.P.A.  MEETING 

Newsprint,  Effect  of  Syndicate  Features  on  Individuality  of  Dailies,  Labor,  and  Advertising  Methods 

Among  Topics  to  be  Discussed  at  Asheville  Next  Week 


W  ri'H  an  elaborate  program,  designed 
U  t(i  affortl  extensive  discussion  of 
a  long  array  of  major  problems  in  the 
business,  editorial,  circulation  and  me¬ 
chanical  departments  of  the  newspaper, 
the  Southern  Newspaper  Publishers’  As¬ 
sociation  will  meet  at  (irove  Park  Inn, 
Asheville,  X.  C.,  next  Thursday,  Friday 
ami  Saturday,  July  4  to  U.  Nearly  a  hun¬ 
dred  topics  are  listed  for  the  considera¬ 
tion  of  delegates  with  a  review  of  the 
newsprint  situation  to  date  with  particu¬ 
lar  reference  to  prices  promising  to  be 
an  outstanding  feature  (»f  the  sessions. 

It  i>  probable  that  Col.  Robert  Ewing, 
publisher  of  the  A'cti-  Orleans  States 
and  president  of  the  S.X.P.A.,  may  not 
be  able  to  attend  the  convention  due  to 
.serious  illness.  Mr.  Ewing  aroused 
great  interest  .at  the  annual  meeting  of 
the  American  Xew  sitaper  Publishers’  As¬ 
sociation  in  New  ^  ork  last  April  when 
he  presented  for  adoption  a  resolution 
condemning  activities  of  International 
Power  and  Paper  Company  in  purchas¬ 
ing  stock  interests  in  newspapers.  This 
resolution  was  tabled  by  the  convention. 

.\n  interesting  discussion  in  the  section 
of  the  program  devoted  to  editorial  topics 
will  be  a  consideration  of  the  effect  of 
syndicated  features,  comics,  pictures  and 
editorials  on  the  individuality  of  Ameri¬ 
can  newspajjers.  The  reader-interest 
value  of  cross-word  puzzles,  syndicated 
cartoons,  comics,  local  human-interest 
stories  and  general  news  will  also  be 
analyzed. 

The  topics  selected  for  the  accounting 
and  business  department  discussion  are 
expected  to  provide  a  general  cross-sec¬ 
tion  of  modern  economic  methcKls  and  to 
bring  out  suggestions  leading  t(»  more 
complete  business  analysis  of  the  pub¬ 
lishers'  properties. 

The  labor  situation  will  be  reviewed 
in  general  and  current  problems  will  be 
brought  into  the  spotlight.  The  Teletype¬ 
setter  will  also  come  in  for  a  share  of 
notice.  A  part  of  the  program  will  be 
devoted  to  the  prfiblems  of  the  mechani¬ 
cal  departments. 

In  the  advertising  departmental  pub¬ 
lishers  will  tell  of  .steps  they  have  taken 
toward  discouraging  the  placing  of 
national  copy  through  local  dealers  at 
local  rates.  The  growing  demand  from 
national  advertisers  for  auxiliary  service 
will  be  discussed  and  a  suggestion  the 
S.  X.  P.  A.  establish  a  department  of 
advertising  records  will  be  considered, 
.^n  attempt  will  be  made  to  discover  the 
effect  in  the  growth  of  chain  .stores  on 
newspaper  advertising  linage.  .Another 
subject  to  be  .given  importance  in  dis¬ 
cussions  will  be  that  of  the  effect  of 
radio  advertising  on  newspaper  revenue. 

-Vn  important  suggestion,  to  be  made 
during  the  advertising  discussion,  will  be 
that  the  S.  X.  P.  .A.  appoint  a  commit¬ 
tee  to  study  magazine  methods  of  sell¬ 
ing  sjiace  and  to  recommend  the  best 
methrxls  of  selling  the  South  as  a  mar- 
bet  and  southern  newspapers  as  the 
medium  throu.gh  which  to  reach  the  con¬ 
sumers. 

ith  the  statement  that  all  other 
prices  have  increased  since  the  World 
"ar.  the  southerners  will  enter  a  dis¬ 
cussion  of  the  fact  that  carrier  delivery 
and  mail  subscription  prices  still  remain 
at  the  pre-war  level  in  the  circulation 
department’s  division  of  the  program. 
The  .A.  P,.  r.  and  its  service  will  be 
thoroughly  discussed  and  the  use  of 
buses,  various  promotion  methods  and 
the  results  of  telenhone  canvassing  will 
lie  eovered  in  detail. 

The  Convention  will  start  at  0..'f0  a.  m.. 
Thurvday.  Julv  4.  with  a  roll  call,  fol- 
Inwed  bv  election  of  new  members  and 
mtriKluction  of  guests.  Next  will  come 
nfticers’  reports  and  reports  of  commit¬ 
tees.  The  following  committee  chairman 
will  make  their  statements  : 

Col.  Luke  Lea,  publisher.  A^ash’ille 
Tc'niessean.  advertising;  John  A.  Park, 
publisher,  Ralciph  Times,  business  af¬ 


fairs  :  Marcellus  E.  P'oster,  editor, 
Houston  /’ress,  editorial  affairs;  H.  C. 
Adler,  general  manager,  Cliattanoof/n 
Times,  labor ;  LTey  Wcnickson,  former 
publisher,  Oivcnsboro  (Ky.)  Messenger, 
postal  and  legislation ;  Cranston  \^■il- 
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('.nl.  Robert  Ewing 
President.  S.  !\.  P.  A. 

liams,  secretary-manager  S.  N".  P.  A., 
traftic. 

Appointment  of  special  committees, 
nominations,  resolutions  and  memorials 
will  take  up  the  rest  of  the  morning. 
.\djournment  will  be  at  1  p.  m.  The 
afternoon  will  be  free  of  convention 
business,  until  8..I()  p.  m.,  when  a  round¬ 
table  conference  of  publishers  of  24-hour 
newspaiiers  and  combinations  will  be 
held.  T  he  rest  of  the  evening  will  be 
given  over  to  entertainment. 

-An  address  on  “Budgeting,”  by  J.  A. 
Blondellj  Haltimore  Sun,  will  feature  the 
I'riday  .session.  This  address  will  be  fol¬ 
lowed  by  discussion  of  program  topics. 
Xo  afternoon  session  will  be  held,  but 
the  annual  golf  tournament  arranged  by- 
Walter  H.  Savory  of  the  Mergenthaler 
Linotype  Company  will  be  played  at  2 
p.  m.  .An  automobile  tour  aliout  Ashe¬ 
ville  has  been  arranged  for  tho.se  not 
playing  in  the  tournament  by  citizens  of 
the  city. 

The  final  session  on  Saturday  morn¬ 
ing  will  be  occupied  with  unfinished  busi¬ 
ness.  new  business,  reports  of  .special 
committees  and  selection  of  a  19.T0  meet¬ 
ing  place.  All  remaining  program 
topics  will  be  covered  at  this  session. 
Adjournment,  sine  die,  will  take  place  at 
1  p.  m. 

.A  special  urogram  of  entertainment 
for  the  ladies  has  been  planned  to  parallel 
the  publishers’  meetings.  .A  bridge  will 
be  Iield  Thursday  afternoon  and  an 
organ'  concert  and  dancing  and  movies 
will  provide  amusement  in  the  evening. 
The  auto  tour  of  .Asheville  will  o-cupy 
Friday  afternoon  and  ancither  bridge  has 
been  planned  f<ir  .“Saturday. 

The  topics  to  be  taken  up  in  the  meet¬ 
ings,  by  department,  are  as  folhiws: 

Euitori.m. 

Ts  the  amount  of  sectional  and  local 
news  being  put  on  state  lof>ps  reducing 
proportionately  the  national  and  inter¬ 
national  news?  Is  there  a  tendency  to 
overburden  the  wires  with  local  and 
state  material  ? 

.A  member  would  like  to  hear  some 
financial  genius  of  the  newstiaper  world 
set  forth  a  plan  whereby  the  press  can 
extract  some  revenue  from  professional 
sports  that  are  now  commanding  so 
much  free  space. 

Baseball  yields  handsome  revenues  for 
its  promoters.  Have  the  newspapers 
who  arc  exploiting  the  game  at  their  own 
expense  gotten  anything  out  of  it? 


Would  not  S.  X.  P.  .-A.  members  be 
startled  if  figures  were  compiled  show¬ 
ing  just  what  it  costs  to  carry  baseball 
box  scores  for  one  month? 

Aside  from  a  nominal  ad  valorem  tax 
on  broadcasting  outfits,  owners  of  sta¬ 
tions  engaged  in  this  active  competition 
with  newspapers  and  other  advertising 
mediums  pay  nothing  whatever  for  the 
Iirivilege  they  enjoy.  The  Federal  Radio 
t'ommission  license  is  a  very  trivial 
amount.  If  this  competition  is  to  con¬ 
tinue,  shouldn’t  the  stations  be  required 
to  ])ay  a  much  heavier  tax? 

Does  the  Associated  Press  policy  of 
going  in  for  features,  even  so  far  as 
liction,  tend  to  get  it  away  from  its  pri¬ 
mary  policy  of  furnishing  the  news?  Is 
the  kind  of  fiction  which  draws  circula¬ 
tion  in  conflict  with  the  high  dignity  the 
.Associated  Press  has  always  maintained? 

What  would  be  a  good  standard  of 
liercentage  as  between  space  allotted 
news  ( including  everything  btit  adver¬ 
tising)  and  advertising  in  (1)  afternoon 
pajiers,  (2)  morning  papers? 

\\'hat  are  the  present  reader-interest 
values  of  (1)  cross-word  puzzles,  (2) 
syndicated  cartoons,  (3)  comics,  (4) 
local  human  interest  stories,  (?)  general 
news? 

Many  smaller  newspapers  throughottt 
the  South  have  abandoned  editorials.  Is 
this  a  good  move  from  their  standiioint  ? 

Publishers  and  editors  find  benefit  in 
annual  meetings  for  exchange  of  ideas. 
Would  not  this  be  a  good  idea  for  city 
editors,  composing  room  foremen,  in 
slate  units,  each  year? 

Is  the  ever  increasitig  use  of  syiuli- 
cated  features,  pictures,  comics  and  even 
editorials  in  any  danger  of  destroying 
the  individality  of  American  newspapers? 
What  field  offers  the  best  opportunity 
for  the  tiewspaper  outside  the  metropoli- 
t;m  centers  to  maintain  its  individuality 
and  acquire  leadership? 

What  cotitact  should  there  be  between 
tbe  business  office  and  editorial  and  what 
recognition  should  be  given  advertisers 
in  tlie  way  of  news  stories  alKuit  their 
business  ? 

Is  there  still  room  for  the  crusading 
tiewpaper  or  is  public  opinion  too  unap¬ 
preciative  of  and  unresponsive  to  the 
honest  effort  of  a  newspaper  to  clean 
up  vice  and  corruption  and  political  dis¬ 
honesty  and  inefficiency?  What  will  be 
the  eventual  fate  of  two  rival  newspapers 
in  a  city  when  one  adfipts  a  policy  of 
fawning  on  every  person  of  consequence 
including  advertisers  and  all  office  hold¬ 
ers,  while  the  other  does  tiot  hesitate 
to  carry  unfavorable  news  stories  about 
friends  as  well  as  foes  and  denounces 
them  editorially  when  it  believes  they 
are  wrong. 

What  is  best  form  of  bulletin  board 
used  for  giving  baseball  scores,  not  de¬ 
tailed  repfirt'  of  game  but  scores  by 
innings  for  several  leagues  after  games 
are  played  ? 

Does  any  publisher  operate  a  bulletin 
board  at  any  point  other  than  the  main 
office  or  branch  office? 

Do  recording  instruments,  used  to  show 
temperature  and  speed  for  given  period, 
prove  of  value? 

Do  you  copyright  or  register  title  of 
jiaper  and  of  deparlinents  ? 

.Accot-NTiNG  A\n  BrSIXKS.S 

Is  it  not  desirable  for  all  members  of 
the  .S.  X.  P.  A.  to  adoi)t  a  system  of 
bookkeeping  whieh  would  enable  a  com- 
Iiarison  on  a  percentage  basis  of  the 
costs  of  the  several  departments  of  the 
newspaper  itself?  For  example,  how 
many  members  now  know  from  their 
monthly  records  or  yearly  records  the 
gross  return  per  unit'  of  circulation ;  the 
expense  per  unit  of  circulation ;  the  net 
return  per  unit  of  circulation ;  white 
paper  cost  per  unit  of  circulation,  etc.? 

To  what  extent  have  members  adopted 
the  budget'  system?  The  machine  book¬ 
keeping  system  ? 


To  what  extent  are  members  compar¬ 
ing  costs?  Would  not  the  adoption  of 
a  standardized  form  of  account  prove 
beneficial  in  making  comparisons? 

Is  radio  broadcasting  by  ttewspapers 
worth  the  expense  involved? 

.Should  cash  discounts  Ix'  paid  on  local 
accounts  ? 

Have  any  members  made  an  appraisal 
of  their  morgue  and,  if  so,  are  they 
carrying  any  insurance  on  the  morgue? 

How  many  members  are  carrying 
group  insurance  on  their  employes?  Do 
the  emitloyes  appreciate  this  form  of 
insurance? 

Do  any  members  carry  insurance  on 
carriers  and  agents,  especially  those  op¬ 
erating  their  own  cars  or  trucks  and  act 
as  agents  for  the  newspaper  in  the  dis¬ 
patch  of  papers  other  than  those  delivered 
on  their  own  routes? 

Xewspritit  paper  develoitmenl's  and 
prices. 

What  is  the  experience  in  disposing  of 
waste;  white  news;  printed  waste;  scrap 
and  office  waste? 

L.abor 

.A  discussion  of  general  phases  of  the 
labor  situation  is  suggested. 

Does  the  changing  attitude  of  labor 
unions  make  it  advi.sable  for  Southern 
t)ublishers  to  study  contracts  more 
closely  and  to  act  jointly  in  conducting 
negotiations  for  contracts? 

Should  we  form  state  or  regional  as¬ 
sociation  with  paid  commissioner  to 
co-operate  with  publishers  in  making 
lalior  contracts? 

Would  it  be  feasible  for  the  .S.  X.  P.  A. 
to  perform  the  service  for  members 
without  re.gional  or  state  associations? 

How  many  members  have  entered  into 
new  contracts  with  unions  during  the 
jiast  ye;ir?  What  has  been  the  experi¬ 
ence,  especially  in  negotiations  with  the 
typographical  union?  Are  any  memlxTs 
engaged  in  arbitrating  contracts  at  the 
present  time? 

What  will  be  the  effect  of  the  installa¬ 
tion  of  the  Teletypesetter? 

MKril.ANICAI. 

What  are  members  doing  to  inqirove 
the  appearance  of  their  newspaper? 

Is  it  economical  for  a  newspaper  with 
a  circulation  less  than  ,s(),(X)0  to  operate 
its  own  engraving  department? 

What  has  been  the  experience  of  pub¬ 
lishers  in  the  use  of  rubber  rollers?  Are 
they  more  .satisfactory  than  the  composi¬ 
tion  rollers? 

What  is  tbe  best  method  of  heating 
stereotype  metal  ? 

What  is  the  best  material  for  |)ress 
room  flofirs,  especially  for  press  rooms 
where  a  great'  deal  of  trucking  is  done? 

Have  any  members  experienced  static 
in  press  room,  and  what  has  been  done 
to  overcome  it? 

A  discussion  of  the  relative  merits  of 
the  Ludlow  and  the  Monotype  systems  is 
suggested. 

Is  the  Mercury  lighting  systetn  more 
.satisfactory  for  composing  rooms  than 
the  Carbon  or  Mazda  lights? 

Is  a  newspaper  with  3,0(X)  circulation 
justified  in  investing  from  $8,(XX)  to 
$12,(XX)  in  a  web  press  when  a  cylinder 
will  do  the  work  in  a  greater  length  of 
titne? 

Has  anyone  Ixeti  furni.shed  by  an  elec¬ 
trical  engineer  with  a  lighting  layout  for 
newspaper  tiress  ? 

t)ne  publisher  has  replaced  wooden 
e(|uipment  in  the  composing  room  and 
other  mechanical  departments  with  steel 
furniture  designed  for  use  in  garages  and 
for  the  storage  of  automobile  parts, 
avoiding  purchase  of  very  expensive  steel 
etiuipmetit.  What  is  your  view? 

AllVF-RTISINr. 

What  steps  have  been  taken  by  pub¬ 
lishers  to  discourage  the  placing  of  copy 
through  local  dealers? 

Is  radio  advertising  affecting  news¬ 
paper  linage? 
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TRADE  COMMISSION  REPORTS  PROGRESS 
IN  NEWSPRINT  “MONOPOLY”  INQUIRY 


HEADS  N.  C.  PUBLISHERS 


W.  P.  BEAZELL  RESIGNS 
FROM  N.  Y.  WORLD 


Probe  Being  Conducted  by  Questionnaire  Under  Provisions  of 
Schall  Resolution — Officials  Unable  to  Divulge  Informa¬ 
tion  Received — Senate  Will  Review  Findings 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  A  Publisher 


WASHINGTON,  U.  C,  June  27.— 
”  The  Federal  Trade  Commission  is 
well  along  in  its  iiKjuiry  into  conditions 
in  the  manufacture  and  distribution  of 
newsprint  paper.  Chief  Kxaminer  Her¬ 
bert  I,.  .Anderson  said  in  an  interview 
here  this  past’  week. 

The  investigation  has  l)een  undertaken 
in  accordance  with  the  resolution  of  Sen¬ 
ator  Schall  of  Minnesota,  adopted  by  the 
Senate  on  Feb.  27,  following  failure  of 
Senator  .Schall  to  procure  adoption  of 
another  resolution  calling  for  a  Senator¬ 
ial  investigation. 

“We  are  making  gfxKl  progress  now," 
said  Mr.  .\nderson  this  week,  “and  on 
the  whole  are  securing  excellent  re¬ 
sponses  from  the  manufacturers  of  news¬ 
print. 

“The  investigation  is  being  conducted 
strictly  according  to  the  terms  of  the 
Senate  resolution.  There  is  little  of  a 
definite  nature,  however,  that  can  be  re¬ 
ported  as  yet.  W’e  have  received  an¬ 
swers  to  many  letters  to  manufacturers 
requesting  data,  and  these  are  being  col¬ 
lected  and  filed  preparatory  to  compila¬ 
tion  for  the  Senate. 

“It  is  not  possible  to  give  out  any  in¬ 
formation  as  to  wbat  questions  were 
asked  in  these  letters,  and  the  sort  of 
information  that  we  are  getting.  For 
one  thing,  it  would  be  improjMjr  to  di¬ 
vulge  any  informatitjii  in  advance  of  the 
report  itself.  For  another,  all  of  the 
questions  asked  vary  from  one  manufac¬ 
turer  to  another. 

“We  are  not  using  a  standard  ques¬ 
tionnaire  to  Ik  filled  out  by  all  of  the 
manufacturers,  as  is  the  case  in  the  chain 
store  investigation  now  in  i)rocess  at  the 
commission.  It  was  found  necessary  to 
request  different'  information  from  dif¬ 
ferent  manufacturers.  I'or  that  reason 
we  are  unable  to  give  out  anything  defi¬ 
nite  as  to  the  nature  of  the  questions 
asked. 

“Field  work  is  already  in  progress, 
and  some  of  the  field  agents  are  well 
alonf!  with  their  work,  according  to  re¬ 
ports  received  here. 

“It  is  still  imiKjssible.  however,  to  de¬ 
termine  when  the  impiiry  will  be  con¬ 
cluded,  or  how  long  it  will  be  necessary 
for  the  commission  to  consider  the  data 
before  presenting  a  report  to  the  Senate.” 

The  adoption  of  the  Schall  resolution 
on  February  27  followed  its  introduction 
on  February  23.  It  asks  an  investiga¬ 
tion  by  the  commission  "upon  the  ques¬ 
tion  of  whether  any  of  the  practices  of 
manufacturers  and  distributors  of  news¬ 
print  i)ai)er  tend  to  create  a  monopoly  in 
the  supplying  of  newsprint  pajKr  to  pub¬ 
lishers  of  small  daily  and  weekly  news¬ 
papers  or  constitute  a  violation  of  the 
antitrust  laws.” 

Shortly  afterward.  Senator  Walsh  of 
Massachusetts  called  the  attention  of  the 
Senate  to  the  neglected  recommendations 
of  its  Committee  on  Manufactures  in 
1920.  No  action  was  ever  taken  on  the 
recommendations  this  committee  made 
following  its  investigation.  The  report 
of  the  committee,  submitted  by  Senator 
Walsh  himself,  began  as  follows; 

“Although  the  average  cost  of  manu¬ 
facturing  print  paper  decreased  between 
the  years  1913-16,  according  to  the  Fed¬ 
eral  Trade  Commission  report,  the  open- 
market  price  charged  the  consumer  rose 
from  1^2  cents  per  pound  in  1913  to  2.35 
cents  per  pound  in  1915  f.  o.  b.  destina¬ 
tion.  and  by  the  end  of  1916  to  5  cents 
per  pound  f.  o.  b.  mill.” 

In  regard  to  business  practices  of 
newsprint'  manufacturers  at  that  time, 
the  committee  said : 

“In  regard  to  contracts  made  by  manu¬ 
facturers,  the  committee  found  that  many 
of  them  were  practically  identical  so  far 
as  terms  were  concerned.  Except  in  the 
case  of  some  small  independent  com¬ 
panies,  the  contracts  nearly  all  have  the 


same  terms  of  delivery  and  reserve  the 
right  to  readjust  terms  quarterly.  Even 
the  large  publishers  cannot  today,  in  most' 
cases,  contract  for  a  year’s  supply  at  a 
fixed  annual  price.  The  mills,  with  few 
exceptions,  reserve  the  right  to  fix  prices 
quarterly,  and  there  is  invariably  a  rise 
in  price  each  quarter.  Moreover,  it  has 
been  the  custom  of  the  large  manufac¬ 
turers  during  the  past  three  years  to 
notify  their  customers  in  advance  that  it 
would  be  necessary  to  reduce  their  pre¬ 
vious  allotments.  This,  of  course,  would 
enable  the  manufacturers  to  compile  ac¬ 
curately  their  annual  production.  It  de¬ 
velops  in  the  testimony  also  that  the 
companies  gathered  general  statistics  on 
the  amount  of  paper  consumed  by  their 
different'  customers  so  as  to  estimate 
what  quantity  of  paper  would  produce 
the  most  favorable  market  conditions.” 

This  reiM)rt  recommended  prosecution 
by  the  Attorney  General  under  the  anti¬ 
trust  laws,  a  tax  on  Sunday  papers 
weighing  over  1.28  ixmnds,  appropriation 
of  $100,000  for  research  into  methods  of 
making  pai)er,  amendment  of  parcel  post 
laws,  and  inclusion  of  newsprint  in  the 
Lever  act. 


NORRIS  REPLIES  TO  BUCK 


Senator  Declines  to  Apologize  for 
Comment  on  Testimony 

Senator  George  W.  Norris  has  de¬ 
clined  to  apologize  to  Ole  Huck  of  Lin¬ 
coln,  field  manager  of  the  Nebraska 
Press  .\ssociation  for  references  made  to 
Huck  on  the  Senate  floor  recently  which 
the  latter  alleged  in  a  letter  demanding 
an  ajxdogy  “held  him  up  to  national 
scorn.” 

In  his  reply.  Senator  Norris  denied  he 
had  made  any  charges,  but  said  he  had 
simply  commented  on  evidence  given  be¬ 
fore  the  I'ederal  Trade  Commission  by 
Horace  M.  Davis  “who  was  directing 
public  relations  for  Nebraska  utilities.” 

“Mr.  Davis  testified  the  power  com¬ 
panies  financed  the  sending  out  of  a 
questionnaire  by  you  while  you  were 
secretary  of  the  Nebraska  Press  .Asso¬ 
ciation,”  Norris  wrote  to  Buck.  “He 
testified  it  was  mailed  from  your  office 
and  that  he  paid  the  postage.  He  was 
trying  to  influence  the  newspapers  as 
well  as  all  other  activities  which  would 
be  instrumental  in  building  up  public 
opinion  favorable  to  his  clients.  As  one 
of  the.se  instrumentalities  he  used  you, 
as  secretary  of  the  Nebraska  Press  .As¬ 
sociation.” 

“In  my  judgment  I  have  made  no  com¬ 
ment  upon  his  evidence  which  is  unfair 
or  unjustifiable.  I  have,  therefore,  no 
apology  to  make.” 

NEW  ORLEANS  MARKET  DATA 


Times-Picayune  Analysi*  Published  in 
4S-Page  Booklet 

The  New  Orleans  Ttmes-Pkayime  has 
just  issued  a  45-page  promotion  booklet 
containing  statistics  and  informative 
material  about  that  pajKr’s  market.  The 
booklet  is  published  on  heavy  stock 
paper  in  two  colors.  The  center  spread 
is  a  large  colored  air  view  of  the  city 
and  its  surrounding  territory. 

_  A  large  map  shows  the  newspaper’s 
circulation  in  the  various  sections  of  the 
area,  while  .smaller  maps  throughout  the 
book  tell  the  story  more  in  detail.  The 
booklet  has  a  tab  on  the  cover  so  it  can 
be  filed  conveniently.  John  F.  Tims, 
Jr.,  is  business  manager  of  the  paper. 


BELLAMY  GOING  ABROAD 

Paul  Bellamy,  managing  editor  of  the 
Clercland  Plain  Dealer,  and  Mrs.  Bel¬ 
lamy,  will  go  abroad  on  July  1. 


W.  C.  Dowd,  Jr.,  president  and  gen¬ 
eral  manager  of  the  News  Publishing 
Company,  publishers  of  the  Chnrlotte 
(N.C.)  News,  who  was  elected  presi¬ 
dent  of  the  North  Carolina  Press 
Association  at  Elizabeth  City,  N.  C., 
last  week. 


CARROLL  NAMED  B.  M. 
OF  PITTSBURGH  PRESS 


Succeeds  Owen  M.  Phillips  Who 
Has  Resigned  Because  of 
III  Health — Formerly  With 
Indianapolis  News 


I'rank  T.  Carroll,  formerly  advertis¬ 
ing  director  of  the  Pittsburyli  Press,  has 
been  appointed  business  manager.  He 
succeeds  Owen 
M.  Phillips,  who 
has  resigned  fol¬ 
lowing  a  recent 
operation  and 
prolonged  ill 
health. 

Carroll  came  to 
the  Pittsburgh 
Press  in  Sep¬ 
tember,  1927,  as 
assistant  business 
manager.  He  was 
formerly  adver¬ 
tising  director  of 
the  In(iianat>olis 
News.  During  the 
past  i\ine  months  he  has  acted  as  adver¬ 
tising  director  of  the  Press,  and  will  con¬ 
tinue  to  direct  the  advertising  department. 

(.'arroll’s  newspaper  adverfising  ex- 
lK*rience  dates  back  to  1905,  when  he 
started  as  a  classified  salesman  with  the 
Detroit  Journal.  Later,  he  Itecame  a  dis¬ 
play  salesman  on  the  Detroit  News,  and 
when  the  Booth  Publishing  Company 
purchased  the  Pay  City  (Mich.)  Times, 
he  iKcame  advertising  manager  of  that 
l)aper.  P'rom  1911  until  1913  he  was 
associated  with  his  brother,  Dan  A.  Car- 
roll,  New  York  representative,  represent¬ 
ing,  among  other  papers,  the  Indianapolis 
News.  In  1914  he  became  advertising 
manager  of  the  News. 

P'rom  1923  until  1927,  Mr.  Carroll  was 
president  of  the  Association  of  News¬ 
paper  .Advertising  P'xecutives.  He  has 
been  a  member  of  the  National  .Adver¬ 
tising  Commission  of  the  International 
Advertising  As.sociation  for  several 
years,  and  is  at  present  a  member  of  the 
Advisory  Council  of  the  International  As¬ 
sociation  of  Newspaper  Advertising 
P'xecutives. 

Mr.  Phillips  is  planning  a  vacation  of 
several  months,  and  has  not  announced 
his  future  plans. 

Ralph  Nicholson,  former  production 
manager  of  the  Netv  York  Telegram,  has 
been  appointed  assistant  business  man¬ 
ager  of  the  Press,  it  was  also  announced 
this  week. 


\V.  P.  Bf.azkli. 


Saratoga  Commission — Served 
Paper  Since  1910 — No 
Successor  Named 

\V.  P.  Beazell,  as.sistant  nianaginir 

editor  of  the  .Vcrc  York  World,  has  re¬ 
signed  to  become  assistant  to  H.  _\[ 

Baruch  as  chair¬ 
man  of  the  .Sara- 
t  o  g  a  t'ommis- 
sion  of  New 

York  State. 

I  Hiring  the  next 
si.\  months  he 
will  direct  a  sur¬ 
vey  of  the  prin¬ 
cipal  spas  of  the 
United  States 
and  Pairope  as  a 
basis  for  the 
commission’s  rec¬ 
ommendations  for 
the  final  devel¬ 
opment  of  the 
State’s  $5,U(K),l.(K)  investment  at  Sara¬ 
toga.  The  other  members  of  the  com¬ 

mission  are  Thomas  Cochran,  Robert 
Goelet,  Senator  John  Knight,  Senator 
Thomas  C.  Brown,  Speaker  Joseph  .A. 
Mefiinnies  and  .Assemblyman  Fred  1.. 
Porter. 

Mr.  Beazell  came  from  Pittsburgh  to 
the  World  in  1910,  and  was  made  assist¬ 
ant  managing  editor  in  1921.  He  was 
one  of  the  first  newspaper  men  in  New 
^’ork  to  specialize  in  aviation,  his  work 
in  that  field  beginning  in  1910.  In  1918 
he  made  the  first  lay  survey  <if  the  de¬ 
velopment  of  the  .Air  Service  of  the 
United  States  Army,  receiving  official 
commendation  for  the  series  of  articles 
he  wrote.  The  following  year  he  cov¬ 
ered  in  Newfoundland  the  entire  series 
of  attempted  and  successful  trans-.At- 
lantic  flights,  arriving  in  St.  Johns  with 
Hawker  and  Grieve,  witnessing  the  start 
of  the  N-C  boats  from  Trepassy,  taking 
actual  part  in  the  start  of  .Alcock  and 
Brown  on  their  non-stop  flight  to  Ire¬ 
land,  and  remaining  through  Raynham’s 
two  attempts  and  the  ill-starred  efforts 
of  the  Handley  Page  bomlver  “.Atlantic.” 

The  first  survey  to  be  made  of  traffic 
conditions  in  New  York  was  also  the 
work  of  Mr.  Beazell.  He  also  made  a 
study  of  the  problem  of  the  conscientious 
objector  to  war  in  the  L’nited  States.  He 
directed  the  World's  exposure  of  the  Kii 
Klux  Klan,  for  which  it  was  awarded 
the  Pulitzer  Prize  for  public  service  in 
1922,  and  again  was  in  charge  of  the  in¬ 
quiry  into  conditions  in  Florida  prison 
camps  for  which  the  World  was 
awarded  the  same  prize  in  1924. 

Since  1923  Mr.  Beazell  has  been  an 
associate  in  journalism  on  the  faculty  of 
Columbia  University.  He  is  national 
honorary  president  of  Sigma  Delta  Chi, 
professional  journalistic  fraternity,  and 
a  director  of  the  .American  Society  of 
Newspaper  Editors.  Until  the  time  of 
his  leaving  the  World  he  was  president 
of  the  New  York  City  News  .Associa¬ 
tion,  vice-president  of  the  News  Traffic 
Board.  Ltd.,  which  owns  and  operates 
the  cooperative  newspaper  wireless  sta¬ 
tion  at  Halifax,  and  vice-president  of 
the  .American  News  Traffic  Corporation, 
organized  to  operate  the  40  short-wave 
channels  set  aside  for  newspaper  use  by 
the  Federal  Radio  Commission. 

Ralph  Renaud,  managing  editor  of  the 
World,  had  no  announcement  regarding 
Mr.  Beazell's  successor,  to  make  this 
week. 


CHANGES  TO  P.  M.  FIELD 


Macfadden**  New  Detroit  Tabloid 
Now  Afternoon  Paper 

The  Detroit  Daily,  new  Bernarr  Mac- 
fadden  tabloid  in  Detroit,  changed  from 
a  morning  to  an  afternoon  publication 
on  June  24.  It  began  publication  June  i 
as  a  morning  paper  with  four  editions. 
Now  seven  editions  and  two  replates  are 
issued.  The  first  edition  is  at  7.15  a.m. 
and  the  last  a  pink  final,  at  7  p.m- 
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PAID  SPACE  BOOSTING  SOFT  DRINK  SALES 

Billion- Bottle- A- Year  Increase  in  Consumption  Has  Followed  Advertising  Campaigns — Canada  Dry 
Using  745  Dailies — Coca-Cola,  Orange  Crush,  Moxie,  White  Rock  Have  Large  Schedules 


By  HAMMOND  EDWARD  FRANKLIN 

The  company  today  is  a  monument  to  as  being  a  real  fruit  drink,  or  a  distinc- 
how  a  success  may  be  built  quickly.  tive  type  of  ginger  ale. 

The  classic  example  of  ever-widening  “Our  own  schedule  (in  some  cases, 
scope  of  advertising  pushing  a  product  placed  direct  by  us ;  in  other  cases,  copy 
to  the  front  over  a  period  of  many  years  or  cuts  are  furnished  to  the  bottler  who 


IM  MIkUOMj 
OS 


lazc  1927  lazs 


Graphic  representation  of  how  soft-drink  sales  and  nianufacturers’  profits  have 
increased  under  the  spur  of  newspaper  advertising. 


1  i)ILLIOX-BOTTLE-.A-YE.AR  in- 
A.  crease  in  consumption  of  soft  drinks 
is  being  accompanied  by  constantly  en¬ 
larged  use  of  newspaper  space  by  syrup 
makers  and  bottlers. 

Rapid  and  huge  upward  bulges  in 
volume — and  in  net  earnings— are  being 
recorded  by  far-visioned  leaders  of  the 
beverage  industry,  especially  those  who 
employ  advertising  in  many  forms  most 
aggressively. 

Many  millions  of  agate  lines  of  .space 
in  745  newspapers  advertise  Canada  Dry 
Ginger  Ale  this  year.  In  1922,  this 
product,  now  the  largest  selling  ginger 
ale  in  the  world,  was  unsung  and  almost 
ivht)lly  unknown.  In  1923,  when  sectional 
newspaper  advertising  was  begun.  6,000,- 
(100  bottles  were  sold.  Last  year  the  com¬ 
pany’s  output  totaled  90.(X)(),0(K)  bottles — 
better  than  a  15- fold  increase  in  five 
years. 

The  first  newspaper  advertisement  the 
company  ever  published  was  headlined 
"Down  From  Canada  Came  Tales  of  a 
\Vonderful  Beverage.”  Of  this.  P.  D. 
Saylor,  president  of  Canada  Dry  Ginger 
.Me.  Inc.,  Xew  York  City,  recently  .said 
in  a  statement  to  Eiiitor  &  Pitbi.isher  : 

“The  ‘Down  from  Canada’  adverti.se- 
ment  officially  introduced  Canada  Dry  to 
the  .\merican  market  in  .April,  1923. 
Each  year  we  re-run  this  advertisement 
once  in  every  medium  we  use,  partly 
perhaps  for  sentimental  reasons,  hut 
mainly  l)ecause  it  is  one  of  the  finest  and 
most  interesting  pieces  of  copy  ever 
written  about  our  prcxluct. 

"We  are  optimistic  about  the  future 
of  the  beverage  industry.  More  and 
more  people  are  drinking  ginger  ale  and 
other  carix)nated  beverages  because  of  a 
growing  appreciation  of  the  fact  that 
modern  methods  of  manufacture  and  of 
sanitary  control  assure  a  pure,  whole¬ 
some  and  delicious  product.  The  days 
of  the  old-fashionerl,  unsanitary  'pop  fac¬ 
tory’,  arc  waning,  but  there  is  unlimited 
business  ahead  for  the  manufacturer — 
whether  he  be  local  or  national — who 
gives  the  buying  public,  especially  the 
modern  home,  a  beverage  that  meets  the 
universal  demand  for  quality  and  purity. 

“Our  1929  newspaper  program  includes 
schedules  in  745  daily  newspapers.  Most 
of  these  schedules  cover  the  entire  12 
months  of  the  year,  since  we  and  the 
public  no  longer  consider  ginger  ale  a 
seasonable  item.  There  are  of  course 
many  markets  where  it  is  advisable  to 
run  the  weight  of  the  newspaper  cam¬ 
paign  in  summer  months,  but,  generally 
speaking,  our  publication  schedules  are 
planned  on  a  year-'round  basis.” 

The  financial  statements  of  Canada 
Dry  Ginger  Ale,  Inc.,  show  solid  growth: 

Framings 


Years 

Net  Sales 

Net  Income 

Per 

Share 

1028 

$12..520.519 

$3,103,000 

$6.10 

1027 

9.693.072 

2..334.000 

5.07 

1026 

8.400,389 

1.736.297 

3.85 

1025 

6..I09.808 

1.238.779 

1.88 

The 

company’s 

cash  shipments 

have 

more  than  quadrupled  and  its  net  income 
multiplied  six  times  over. 

Part  of  the  company's  growth  has  l)een 
made  possible  by  judicious  consolidations, 
with  the  result  that  it  owns  all  capital 
stock  in  G.  B.  Seely’s  Son.  Inc.,  a  New 
^ork  firm  which  puts  out  a  general  line 
nf  soft  drinks,  and  operates  Chelmsford 
Ginger^  Ale,  Inc.,  with  plants  through 
New  England,  and  an  amalgamation  of 
I.  McLaughlin.  T.td.,  and  Caledonia 
springs  Corp.  of  Montreal.  Canadian 
companies.  Export  sales  are  developing. 

Quality  advertising,  however,  on  a 
Meady,  consistent  scale  has  insinuated 
Canada  Dry  into  national  leadership  in 
a  market  which  is  a  babel  of  many 
brands.  Sound  “reason  why”  arguments, 
prepared  by  N".  \V.  .Ayer  ^  Son.  Phila¬ 
delphia,  have  characterized  all  the  com¬ 
pany  s  messages.  .Aggressive  selling  and 
careful  management  have  contributed. 


is  that  of  the  Coca-Cola  Company.  In 
I8S6  the  company  disposed  of  a  total  of 
25  gallons  of  Coca-Cola.  In  1928,  its 
volume  was  24,21 2,(XK)  gallons,  marketed 
through  2,200  jobbers,  1,2.50  bottlers. 
KXMKK)  s(Kla  fountains  and  6(X),(XX)  retail 
stores  in  the  Cnited  States  and  70  foreign 
countries. 

From  1923  to  1928,  aggregate  Coca- 
(.'ola  gallonage  leaped  skyward  40  per 
cent.  Profits  sky-rocketed  125  i)er  cent 
during  that  pcri(Kl.  Fortunate  purchases 
of  raw  material  account,  in  part,  for  this 
showing.  Large-volume  advertising  also 
played  an  important  role.  Today  the 
company  is  able  to  advertise,  proudly, 
that  it  sells  more  than  8,(XX),(XX)  bottles 
a  day.  Xet  sales  and  earnings  for  the 
three  months  ending  March  31  broke  all 
earlier  records.  Tlie  gains  in  sales  and 
income  year  by  year  have  been  as 


follow 

s : 

A'ear 

Net  Sales 

Net  Income 

1928 

$.14.745,7.58 

$10,891,120 

1927 

.52,.5L5..502 

9.16.3.L55 

1926 

.V).  107,272 

8,403.6.54 

1925 

28.553,426 

7,899,.581 

1924 

25.444.198 

.5.700.9f)4 

1923 

24.320,064 

4..529,10') 

1922 

21.053.8.14 

6,268,442 

Newspaper  advertising 

of  its  own  and 

copy 

furnished  Kittlers 

for  release  at 

their  cost  have  been  used  by  Coca-Cola 
through  the  D’Arcy  Advertising  Com¬ 
pany  of  St.  Louis.  .A  handy  family 
l)ackage  for  carrying  home  six  bottles  of 
Coca-Cola  is  shown  in  some  current  copy 
by  Coca-Cola  bottlers.  The  company 
features  its  slogans.  “It  had  to  be  goo<l 
to  get  where  it  is.”  and  “Thirst  knows 
no  season.”  The  coiniiany  advertises  the 
year  through. 

.A.  E.  Repenning,  sales  manager  of  the 
Orange-Crush  Company,  Chicago,  stated: 

“The  soft  drink  industry  is  increasing 
its  use  of  newspaper  space  and  it  is  our 
opinion  that  the  volume  of  soft  drink 
business  is  increasing.  V\'e  believe  that 
newspaper  advertising  is  especially  applic¬ 
able  to  the  sale  of  a  beverage  whicli  has 
some  particular  outstanding  merit,  such 


places  and  pays  for  the  space)  will  be 
increased  this  year  over  last  season.” 

Frank  M.  .Archer,  who  in  past  years 
has  spent  a  ([iiarter  of  a  million  dollars 
a  year  in  newspapers  in  Xew  England 
and  Xew  York  for  Moxie,  a  specialty 
soft  drink,  is  the  presiding  genius  in  a 
new  development,  the  Moxie  Company  of 
.America,  which  sells  Moxie  in  syrup 
form  to  licensed  bottlers  and  .syrup 
iobl)ers  around  the  world.  In  Xew  York 
State  alone,  the  company  maintains  its 
own  bottling  plant.  The  Kenyon  Com¬ 
pany  of  Boston  is  placing  newspaper 
schedules  as  the  company  expands. 

Mr.  .Archer  is  a  strong  advocate  of 
newspaiKT  advertising,  for  he  lielieves  the 
daily  paper  is  the  mf)st  elastic  and 
adaptable  medium  for  reaching  the  public 
.so  that  an  advertiser  may  take  advantage 
of  any  sudden  shifts  or  needs  in  his  ad¬ 
vertising.  He  told  Editor  &  Publisher 
that  “the  newspaper  is  closer  to  the 
people  than  any  other  medium ;  it 
satisfies  a  real  need  for  news,  a  need 
which  has  become  vital  in  present-day 
life.”  Short,  terse  copy  which  gets  over 
a  point  at  a  time  is  used  the  year  around 
by  Mr.  .Archer,  who  believes  “The  time 
to  advertise  is  all  the  time.” 

The  Mavis  Bottling  Company  of 
.America,  although  only  organized  in 
1927,  has  been  making  satisfactory 
progress  in  pushing  Mavis  Chocolate 
Drink,  which  is  advertised  with  little 
Brownie  figures.  .An  offer  which  has 
been  used  has  been  for  25  Mavis  crowns 
and  25  cents  to  be  exchanged  for  a 
fountain  pen. 

The  CIic(|uot  Club  Company,  Millis, 
Mass.,  which  always  has  used  much 
newspaper  advertising,  is  running  “week 
end”  copy  which  emphasizes  that  its 
prfKluct  is  aged  six  months  and  every 
Kittle  of  Clicquot  Club  Pale  Dry  con¬ 
tains  four  ounces  more  than  those  of 
competitors. 

Anheuser-Busch,  Inc.,  St.  Ix)ui.s,  (Mo.), 
stands  out  as  a  leading  power  in  the 
beverage  market.  In  1927,  the  company 
spent  $500,000  over-all  in  newspapers. 

The  Charles  E.  Hires  Company, 


Philadelphia,  maker  of  Hires  Root  Beer 
and  Extracts,  increased  sales  and  earn¬ 
ings  for  1928  over  1927.  Xow  the  com¬ 
pany  is  releasing  an  unusual  campaign 
featuring  the  vitamin  appeal. 

The  habit  of  quaffing  Dr.  Pepper  at 
ten.  two  and  four  is  advocated  in  a  sec¬ 
tional  southern  newspaper  advertising 
campaign  by  the  Dr.  Pepper  Company, 
Dallas,  Tex. 

In  ferreting  out  experiences  of  various 
companies,  tbe  case  came  to  light  of  a 
brewing  company  which  in  1922  did 
$5, .522,289  worth  of  business  and  last  year 
did  only  $352,181 — a  slump  partly  due 
to  chopping  off  all  advertising. 

Xehi,  Inc.  Columbus.  Ga.,  which 
operates  as  a  sulisidiary  the  Chero-Cola 
Company,  manufacturers  Chero  Cola  and 
12  flavored  drinks.  In  1927  410,(X)0,(X)0 
Kittles  were  produced.  Net  sales  for  the 
year  amounted  to  $3,038,382  with  net 
earnings  of  $.541,345  as  compared  with 
1926  sales  of  $2,160,890  and  earnings  of 
$.k>3,122.  Sales  in  1925  were  $1,461,683 
and  net  earnings  of  $128,170.  I^st  year 
these  had  grown  to  sales  of  $3,466,296 
with  net  earnings  of  $628,655. 

Among  other  profitable  enterprises,  is 
the  \Vhite-R(Kk  Mineral  Spring  Com¬ 
pany,  with  properties  in  Xew  York  and 
Wisconsin,  which,  according  to  its  finan¬ 
cial  statements,  is  realizing  a  30  per 
cent  net  income  on  net  sales.  .About 
$1(X).(XX)  worth  of  advertising  a  year  is 
the  “yeast”  which  has  built  public 
flemand.  The  company’s  growth  is 
suggested  by  these  figures ; 


A’ear 

Net  Sales 

Net  Income 

1928 

$3,31.5,951 

$1,150,214 

1927 

3.219,885 

1,063,679 

1926 

3,240,118 

954,630 

1925 

3.293,323 

1,091,485 

1924 

2,860,.584 

889,399 

1923 

2,619,351 

776,180 

1922 

2,007,366 

494..584 

1921 

1,370,453 

286,004 

Twenty- four  million  newspaper  readers 
are  reading  about  Welch’s  Grape  Juice 
for  breakfast  in  the  largest  camjtaign 
ever  issued  by  the  Welch  Grape 
Juice  Company,  Westfield,  N.  Y.  W. 
Heckman,  sales  manager,  believes  in  the 
principle  of  year-’round  advertising,  al¬ 
though  so  far  the  company  has  found  it 
expetlient  to  spot  its  copy  on  its  peak 
sales  .season. 

The  Whistle  Company  of  America, 
Xew  York,  Nu-Grape  Company  of 
America,  Atlanta,  Ga.,  Citrus  Protlucts 
Company  of  Chicago,  (iood  Grape  Com¬ 
pany  of  ChattaiKKiga,  and  others  are  con¬ 
structive  forces  in  the  soft  drink  in¬ 
dustry.  In  fact,  there  are  8,500  establish¬ 
ments  turning  out  soft  beverages  in  some 
form  prixlucing  a  billion  more  half-pint 
bottles  each  year  so  that  now  the  per 
capita  consumption  is  aKiut  100  such 
bottles  a  year.  At  the  usual  price  of 
five  cents  per  family,  the  per  family  ex¬ 
penditure  is  about  $25  annually. 

Joseph  R.  Flynn  of  the  American 
Bottlers  of  Carbonated  Beverages,  Wash¬ 
ington,  D.  C.,  made  this  statement : 

“Estimated  consumption  of  bottled 
carbonated  beverages  in  the  Ihiited  States 
during  1924  was  approximately  eight 
billifin  half  pint  bottles.  In  1925,  it  was 
approximatciv  9,014,0(X),(X)0  half  pint 
Kittles:  in  1926,  10,002..502,500;  in  1927, 
ll.(XX),000..5(X);  in  1928,  12,0(X),(XX).000 
half  pint  bottles. 

“It  is  doubtful  if  prohibition  has  had 
any  more  effect  upon  the  consumption  of 
fiur  products  than  uiKtn  business  in 
general.  The  growth  of  the  industry 
during  the  last  ten  years  may  be 
attributed  in  no  small  degree  to  improved 
morals  which  have  c(\me  with  effective 
trade  organization.  The  formation  of 
our  national  association  in  1919  was 
followed  by  a  successful  campaign  to  rid 
the  industry  of  virtually  confiscatory 
taxes,  the  introduction  of  important 
manufacturing  equipment  and  methods, 
the  beneficial  effect  of  federal  pure  food 
(Continued  on  pofje  .58) 
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PRESS  SERVICERS  WASHINGTON  STORY 
ROUSED  IRE  OF  TWO  SENATORS 

Norris  of  Nebraska  and  Johnson  of  California  Attack  U.  P. 
Dispatch  Intimating  Opponents  to  Debenture  Plan 
Would  Trade  Votes  for  Patronage 

By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  Sl  Publisher 

W  ASHIN'CiTON',  1).  C..  June  26. —  course  firmly  against  'buying'  from  the 


things  are  not  right,  but  they  usually 
go  on  all  the  time.  1  will  quote  the 
words  of  one  Senator,  now  in  the  cham¬ 
ber,  who  voted  for  the  debenture.  He 
.said  to  me  that  he  had  been  'promised 
the  world  with  a  fence  around  it'  if  he 
would  vote  against  the  debenture. 

"1  am  not  charging,  and  1  do  not  want 
to  be  considered  as  charging,  that  the 
President'  himself  said  or  did  anything 
that  was  inqjroper,  or  that  any  particular 
individual  did ;  but  there  is  no  doubt 
whatever  that  there  was  pressure  at- 


WASHINfiTON'.  1).  C..  June  26.—  course  firmly  against  'buying'  from  the  whatever  that  there  was  pressure  at- 
Senate  Progressives  criticized  the  .Senate  with  ]M)litical  bargaining  a  mea-  tempte<l,  at  least,  against  many  Senators 
United  Press  Associations  the  final  day  sure  to  which  no  'practical  objections'  6*  have  them  vote  the  other  way  .  .  .  . 


"Mr.  President,  here  is  a  great  news- 


When  he  finished.  Senator  Norris  said  Papt'r  as.sociation.  It  is  one  of  the  great- 
e  had  taken  it  up  with  a  Washington  ‘‘st  the  world.  .  .  .  The  people 

fficial  of  the  United  Press,  who  "ex-  ><K.k  upon  it  as  bi-ing  reliable.  I  know 


before  the  summer  recess.  have  lK‘en  raised."  -Mt-  1  resident,  here  is  a  great  news- 

Senators  Norris  of  Nebraska  and  When  he  finished.  Senator  Norris  said  paper  as.sociation.  It  is  one  of  the  great- 
Johnson  of  Ualifornia  combined  in  voic-  he  had  taken  it  up  with  a  Washington  fst  in  the  world.  .  .  .  The  people 

ing  the  protest.  The  basis  of  their  re-  official  of  the  United  Press,  who  “ex-  hnik  upon  it  as  being  reliable.  I  know 

marks  was  an  allegedly  ''inspired"  story  pressed  %’ery  great  regret  that  it  had  been  some  of  the  men  who  are  at  the  head  of 

written  by  I^wreiice  Sullivan.  White  sent  out  over  the  country."  Senator  '6  1  have  met  them  casually.  1  think 

House  corresiiondent  of  the  United  Press.  Walsh  asked  if  he  had  inquired  of  this  honest,  earnest  men.  .Us  far 

Norris  and  Johnson,  supported  to  some  official  as  to  what  Senators  were  meant,  I  know,  those  who  control  the  asso- 
extent  by  others,  said  the  story  intimated  and  Norris  said;  ciation  arc  trying  to  do  justice  and  to 

Senators  who  supported  the  exjHirt  de-  "The  particular  official  of  the  press  Kive  correct  items  of  news.  They  are 


benture  plan  had  offered  to  trade  their  association  with  whom  1  talked — the 


votes  for  patronage. 


correspondent  who  represents  this  asso 


Senator  Norris  said  the  dispatch  in  ciation  at  the  Capitol,  or  one  of  them — 
question  “is  positively  false  and  without  did  not  know.  He  assumed  that  the  dis- 
any  foundation  whatever.”  Senator  John-  patch  came  from  the  representative  of 
s<Mi  thought  “it  demonstrates  the  poison-  this  press  ass(x;iation  who  covers  the 
ous  propaganda  that  is  put  out  here  by  White  House.” 


the  iiress  and  press  associations  whenever 
there  is  exercised  indeiiendence  of  judg¬ 
ment  by  members  of  this  chamber." 


Senator  Bnxtkhart  inquired,  and  got 
no  reply,  if  the  story  "came  out  of  the 
medicine-ball  cabinet."  Senator  Br<M>k- 


Uarlier  in  the  week  Senator  Johnson  hart  cherishes  siiecial  indignation,  and 
had  indicted  newspafwrs  which  said  expressed  himself  on  the  floor  of 

Democrats  and  Republican  Progressives  ^he  Senate,  that  William  Hard,  of  the 
were  “playing  politics  in  supporting  the  t  „„solidatcd  Press,  is  numbered  among 


probably  misled  sometimes  by  enthusias¬ 
tic  employes." 

Norris  then  gave  way  to  Johnson,  who 
also  attacked  the  story. 

The  incident,  while  slight  in  itself,  is 
lielieve  to  foreshadow  some  sort  of  sharp¬ 
shooting  when  the  -Senate  reconvenes.  It 
is  also  possible  that'  it  is  the  forerunner 
of  further  difficulties  in  respect  to  the 
relations  between  the  press  and  the 
President. 

CHANGES  IN  SEATTLE 


were  playing  politics  in  supponmg  me  Consolidated  Press,  is  numbered  among  Several  changes  have  been  made  re- 
*^'p**^*^^j  those  who  toss  the  medicine  ball  with  cently  in  the  staff  of  the  Sratth'  Daily 

the  I  resident  in  a  hole.  {1^.  President  every  morning.  Times.  .Urthur  Uimax  has  Ix-en  made 

Senators  C oj^land,  Brookhart.  C^ra-  Norris  then  went  on:  manager  of  the  financial  de'-artment  and 

way  and  Walsh  of  Montana  indicated  “j  fj,,  |i,,t  think  it  is  anv  secret  here  Paul  Covering  financial  editor.  R.  J. 
agreement,  one  way  or  another,  with  their  that  there  was  a  great  deal  of  pressure,  Harbison,  former  Sunday  editor,  has 
colleagues.  Senator  Bingharn  s  interest  there  usually  is  under  the  circum-  been  made  assistant  to  the  managing  edi- 
was  confined  to  wondering  if  Senator  stances;  but  as  far  as  I  observed  it.  it  tor;  Harold  Burdick,  former  assistant 


was  confined  to  wondering  if  Senator 
Norris  thought  the  inferred  newspaper 
intimations  were  anv  worse  than  the 


intimations  were  any  worse  than  the  dential  pressure.  .  .  .  There  are 
things  Norris  had  said  about  him  and  several  Senators  in  this  lx.dv  who  voted 


I  am  not'  saying  that  it  was  wrong.  In 
some  instances  it  seems  to  me  those 


Parker  Mc.Ullister  has  been  made  photo 
and  coin-  editor. 


PRESS  BUILDING  GOLFERS  HOLD  CONTEST 


those  who  believes  as  he  does.  f,,i-  debenture  who  told  me  of  (ires-  moved  from  .\ssoeiated  Press  work  to 

This  was  aiiparently  a  reference  to  the  sure  that  was  brought  to  bear  on  them,  fill  the  ixist  of  assistant  citv  editor:  and 
recent  Senate  flurry  over  secret  and  oiien  I  am  not'  saving  that  it  was  wrong.  In  Parker  .McAllister  has  been  made  photo 
executive  sessions.  .\t  that  time  the  some  instances  it  seems  to  me  those  and  coin-  editor. 

.  I’rogressives  and  most  of  the  Democrats 
found  many  virtues  in  the  I'.  P.,  while  ~~ 

Bingham  and  his  fellow  Old  Ctiardsmen  PRESS  BUILDING  GOLFERS  HOLD  CONTEST 

apparently  found  few. 

Senator  Norris  began  the  discussion  _ 

just  before  the  Senate  adjourned  to  -Uu- 
gust  19.  He  rose  and  said  : 

“Mr.  President,  before  the  Senate  ad¬ 
journs  1  desire  to  call  the  attention  of  the 
Senate  to  a  press  report  which  was  sent 
out  over  the  country  by  the  United  Press 
s<x>n  after  we  dispo.sed  of  the  so-called 
farm  bill.  I  have  learned  from  officials 
of  the  United  Press  .Usstxriations  that  the 
quotations  1  am  about  to  read  are  cor¬ 
rect,  and  were  sent  to  all  the  patrons  of 
that  news  service.-  Inasmuch  as  this  pub¬ 
lication  applies  to  every  memlier  of  the 
Senate  who  voted  for  the  .so-called  dc- 
lienture  amendment  to  the  farm  bill,  I 
think  it  ought  to  be  called  to  the  atten¬ 
tion  of  the  Senate.” 

He  said  the  dispatch  was  from  a  Mc- 
C<x>k.  Neb.,  i>aper  of  June  12.  He  read 
as  follows : 

“Waterways,  patronage,  and  local  de- 
veloiiment  projects  have  figured  in  the 
White  House  conferences  of  this  Sena¬ 
torial  group,  and  virtually  every  project 
in  this  category  has  involved  some  out¬ 
lay  by  the  Federal  treasury."  He  ex-  tUft  to  right)  L.  M.  Benedict  of  the  Lo.i  Angeles  Times;  C.  B.  Dodds  of  the 

plained  that  the  first  part  of  the  story  San  Francisco  Chronicle,  and  Emmet  Dougherty  of  the  Cedar  Rapids  (la. I 

referred  to  members  vvh<i  had  voted  for  (razeite  photographed  on  the  final  green  in  the  annual  golf  loiirnamenl  of  the 
the  debenture,  and  then  went  on  reading  National  Press  Building  held  at  the  (longressional  Countrv  Club  last  week, 
the  story  as  follows  :  ’ 

“It  is  freely  admitted  by  Hoover’s  sup-  1)  S.  R\S])ALK,  oi  \alurc  Ma(/a:iiic  prize  went  to  a  tenant  of  the  building 

porters,  both  in  and  out  of  Congress,  the  ^  •  turned  in  the  Ix-st  low  gross  score  being  eligible  under  the  rules  of  the 

I’residcnt  might  have  had  the  administra-  in  the  National  Press  Building  golf  tour-  tournament  which  admits  them  or  cin- 

tioii  farm  program  as  much  as  six  weeks  nament  on  .Saturday.  June  22.  to  have  his  ployes  of  the  building  in  addition  to 


(Ia*f(  to  right)  L.  M.  Benedict  of  the  Los  Angeles  Times;  C.  B.  Dodds  of  the 
.San  Francisco  Chronicle,  and  Emmet  Dougherty  of  the  Cedar  Rapids  (la. I 
Cazelte  photographed  on  the  final  green  in  the  annual  golf  loiirnamenl  of  the 
Nalioiuil  Press  Building  held  at  the  Congressional  Countrv  Club  last  week. 


ago  had  he  been  willing  to  submit  to  po¬ 
litical  cudgeling  on  patronage  and  other 
matters  for  Senate  votes.  It  is  admitted 


name  engraved  on  the  permanent  jiress  memlKTS  of  the  National  Prers  Club. 


building  trophy. 

Playing  the  difficult  Congressional 


by  these  same  supporters  tijday  the  Presi-  Country  (.Tub  course.  Ki.sdale  reported  a 


(ieorge  Dacy,  feature  writer,  won  the 
prize  offered  for  the  low  net  score  for 
the  first  nine  holes,  while  Clinton  Dog- 


dent  can  have  the  farm  hill  any  day  he  low  gross  score  of  82.  just  a  stroke  ahead  gett,  in  charge  of  publicitv  for  the 
elects  to  make  a  few  'timely  decisions  af-  of  the  tally  of  Paul  V.  .Undersoil.  St.  United  States  Shipping  Board,  turned  in 


feeling  other  projects  in  which  a  number 
of  Senators  are  interested. 


l.ouis  Post-Dispatch  corresiiondent. 
Harvev  L.  Cobb,  one  time  assistant 


a  score  of  70  net. 

More  than  l.sO  contestants  competed 


“President  Hoover,  however,  has  taken  city  editor  of  the  Washington  Times,  f(ir  the  26  prizes  offered. 


the  position  froni  the  outset'  of  the  spe-  but  more  recently  an  active  attorney  at  F.dgar  Markham,  of  the  St.  Louis 
cial  session,  which  began  April  15,  that  law.  accounted  for  the  best  net  score,  ()6,  Post-I  )ispatch  and  Paul  \\  ooton,  repre- 

the  farni  program  is  an  epixrhal  piece  of  but  turned  in  the  prize  offered  him,  a  sentative  of  the  Mc(iraw-Hill  publica- 

legislation  which  should  be  accepted  or  golf  bag,  because  he  was  a  member  of  tions.  were  members  of  the  committee  in 

rejected  on  its  merits.  He  has  set  his  the  committee  on  arrangements.  His  charge. 


Times.  .Urthur  laimax  has  Ir-cii  made 
manager  of  the  financial  de'-artment  and 
Paul  Lovering  financial  editor.  R.  J. 


stances;  but  as  far  as  I  observed  it.  it  tor;  Harold  Burdick,  former  assistant 
was  all  on  the  other  side.  It  was  Presi-  city  editor,  has  been  transferred  to  the 
dential  pressure.  .  .  .  There  are  ]xisition  of  manager  of  the  .'suiiday  de- 


seyeral  .Senators  in  this  Ixidy  who  voted  partment  ;  (Tiester  Cibbon  has  been 
for  the  debenture  who  told  me  of  pres-  moved  from  .Ussoeiated  Press  work  to 


130  SETS  OF  TWINS  VIED 
IN  DAILY’S  CONTEST 

Event  Sponsored  by  Long  Besch 

(Cal.)  Press-Telegram  Aroused 
High  Interest  —  Handled 
by  Girl  Reporter 

Organizer,  secretary  or  publicitv  man- 
ager,  any  one  or  all  three  of  these  titles 
might  well  have  been  handed  to  Vera 
Kackley,  feature 
writer  of  the 
Long  Reach 
(Cal.)  Press- 
1  elcgram,  during 
the  twins  conven¬ 
tion  held  at  Long 
Beach  recently. 
The  convention 
as  handled  by 
Miss  Kacklev 
was  called  one  of 
'  the  most  interest- 

'  ing  features  ever 

apiR'aring  in  the 
Vf.r.v  Kacklkv  sponsoring  nevvs- 

paper .  The 
stories  started  alxnit  six  weeks  prior  to 
the  convention,  and  continued  daily, 
usually  with  a  photograph  of  a  pair  of 
twins,  up  to  the  day  of  the  convention. 

The  result :  260  twins  were  entered, 
320  persons,  men  and  women,  boys  and 
girls,  balx's  in  arms,  and  three  sets  oi 
triplets,  not  to  mention  another  set  oi 
trijilets  that  weren't  triplets  and  who 
were  gently  exixised. 

Not  only  did  Miss  Kackley  do  all  of 
the  stories  on  the  convention,  she  also 
interviewed  all  entrants  at  her  desk  in 
the  newsroom  and  supplied  them  with 
entry  blanks. 

Prizes  were  offered  for  the  olde.st 
twins,  the  youngest  twins,  the  tallest 
twins,  fattest  babies,  fattest  children, 
least  alike,  not  to  mention  those  who 
Ifxiked  the  most  alike  and  those  coming 
the  greatest  distance. 

.Several  talented  twins  entertained  the 
crowds,  while  one  set  of  tvvin^,  one  of 
whom  is  a  Congressman  and  the  other 
a  suiK-rior  court  judge  addressefl  the  con¬ 
vention. 

I'rank  P.  (loss,  city  c<litor  of  the 
Press-Telegram,  welcomed  the  twins, 
triplets  aiul  visitors  numbering  more  than 
1(),(KX», 

LOSES  STATE  POST 

Charge*  Against  Pueblo  Publisher 
Brought  by  His  Competitor 

l-'rank  .^.  Hoag,  publisher  oi  the 
Pnehio  (Col.)  Star-Journal,  was  de¬ 
feated  in  the  feud  Ix-tween  him  and 
(ieorge  K.  Sweeney,  publisher  of  tlie 
Piiehlo  Chieftain,  when  the  Colorado 
civil  service  commission  ousted  him  as 
a  inemlR-r  of  the  state  hoard  of  cor¬ 
rections. 

The  commission  found  Hoag  guilty 
(  f  using  his  official  position  for  the 
private  gain  of  his  newspaiier. 

The  action  was  demanded  by  .'swceiiev 
as  the  culmination  of  a  heated  row  of 
long  standir.g  between  him  and  Hoag 
carried  on  in  the  columns  of  the  rival 
newspapers  and  in  the  councils  of  rival 
political  organizations. 

.Sweeney  alleged  Hoag  bought  most 
of  the  coiil  for  the  Colorado  insane 
hosphal  from  the  Forhush  Coal  (."in- 
pany,  of  Puehlo.  the  heaviest  advertiser 
of  coal  in  the  Pueblo  Star-Journal,  for 
a  I’ighcr  price  than  that  paid  any  other 
dealer.  This  charge  was  upheld  hy 
the  state  commission. 

Hoag  charged  the  action  against  him 
was  the  result  of  his  hucking  the  state 
administratK  n  in  the  last  election  when 
the  ticket  Hoag  supported  was  de¬ 
feated.  He  said  he  will  apjK'al  to  the 
supreme  court. 

BUYS  INTO  COAST  PAPER 

Joseph  L.  .Ushury,  former  \\  a.shing- 
ton  publisher  and  recent  owner  of  the 
Watts  (Cal.)  .-Idi'ertiser-Rericte.  has 
purchased  the  interest  of  (ieorge  B- 
Mogridge  in  the  Sierra  Madre  ((.al.) 
.VcTi’.f.  Joe  R.  h'astwood  will  continue 
his  interest  in  the  newspaper. 


CLASSIFIED  MEN  VOTE  CENSORSHIP  CODE 


Rigid  Rules  Governing  Copy  Are  Adopted  at  Louisville  Convention  of  A.  N.  C.  A.  M 
Finneran  sind  Other  Officers  Re-elected — Two  New  Directors  Chosen 


President 


(Bi' Editor  &  Publisher)  showed  that  tile  ill 

Louisville,  Kv.,  June  n. — The  creased  to  346,  the 
tenth  annual  convention  of  the  Asso-  tory  of  the  organizi 
ciation  of  Newspaper  Classified  Adver-  strong,  Minneapolis, 
tisiiig  Managers  closed  today  with  the  censorship  committee, 
re-election  of  the  officers  and  the  award¬ 
ing  of  prizes  to  the  St>okitne  (Wash.) 

Spokesimin-Hei-icu',  for  the  best  special 
classified  advertising  page  published 
during  the  last  year  and  the  best  page 
of  classified  advertising  promotion  pub¬ 
lished. 

William  Boyd.  Los  Atujclcs  Ilxaiii- 
iiicr,  and  C.  C.  Armstrong,  Minneapolis 
Tribune,  were  elected  new  members  of 
the  board  of  directors,  succeeding  W. 

H.  Hershey,  Cincinnati  /inquirer,  and 
E.  M.  Dempsey,  ^^inneapolis  Journal, 
whose  terms  expired.  Selection  of  the 
place  for  the  1930  convention  was  left 
to  the  board  of  directors.  The  impres¬ 
sion  prevailed  that  the  organization 
would  meet  next  year  with  the  interna¬ 
tional  body. 

Mr.  Boyd  was  named  chairman  for 
the  1930  convention  arrangements.  Mr. 

.Armstrong  was  made  chairman  for  the 
conference  of  the  telephone  suiiervisors 
at  Milwaukee  next  February. 

Delegates  were  unanimous  in  their 
praise  of  the  accomplishments,  declaring 
it  the  most  successful  meeting  in  the 
organization’s  history. 

Officers  re-elected  are:  President,  J. 

A.  Finneran,  Xeu’  York  Times;  first 
vice-president,  O.  S.  Wespc,  /.ouin'iUe 
Courier-Journal :  second  vice-president, 

I.  H.  Butler,  Houston  Chronicle ;  treas¬ 
urer,  James  McGovern.  Brooklyn  Daily 
TauiIc,  and  secretary,  K.  I'.  Kmmcl,  Xeie 
Orleans  Item-Tribune. 

Censorship  of  classified  advertising 
and  business  management  were  problems 
discussed  at  the  opening  session  Monday. 

In  his  annual  report  J.  .\.  h'innerap,  of 
the  .Wrc’  York  Times,  presirlent,  urged 
that  steps  be  taken  in  the  ranks  of  adver¬ 
tising  men  to  eliminate  fraud  and  mis¬ 
representation  from  classilied  advertising, 
making  unnecessary  any  censorshiii  on 
the  part  of  the  government.  His  address 
followed  an  address  of  welcome  by 
Walter  Distelhorst,  iiresident  of  the 
I/misville  .\dvertising  ('luh.  f)rganiza- 
tion  and  the  hearing  of  reports  of  officers 
and  committees  consumed  the  remainder 
of  the  morning  session. 

The  principle  underlying  censorship  in 
advertising  is  included  in  the  axiom  that 
advertising  must  be  decent  and  must  be 
binest.  Judge  Robert  W.  Bingham,  imb- 
lisher  of  the  Courier-Journal  and  the 
l-om.reille  Times,  declared  in  addressing 
a  joint  luncheon  meeting  of  the  .\ssoci- 
alion  and  the  Louisville  .\dvertising 
Club. 

“It  may  be  truly  said  of  both  adver¬ 
tisers  and  of  publishers  in  this  country 
that  there  are  few  who  ever  consciously 
violate  this  principle,  and  we  have 
reached  the  high  plane  in  advertising  be¬ 
cause  the  majority  of  advertisers  insist 
upon  the  application  of  this  principle.” 

Judge  Bingham  spoke  on  “The  Pub¬ 
lisher’s  X’iew  of  .Advertising  Censorshi)).” 

M  ith  him  on  the  program  was  Gov.  I'.  1). 

Sampson  who  spoke  on  “Can  Truth  in 
•Advertising  Be  Obtained  Through  Legis¬ 
lation  ?” 

“Legislation  plus  civic  watchfulness  is 
necessary  to  eradicate  the  evils  of  mis¬ 
representation  and  fraud  in  advertising,” 

(lovernor  Sampson  declarerl.  He  called 
attention  to  the  two  laws  now  on  the 
•Statutes  of  Kentucky  regulating  adver¬ 
tising.  and  said  he  did  not  believe  they 
"cre  as  complete  in  their  regulation  as 
model  legislation  sponsored  by  the  As¬ 
sociation.  The  chief  executive  of  Ken¬ 
tucky  added  that  he  hoped  the  model 
law  would  be  presented  at  the  next  ses¬ 
sion  of  the  legislature,  anil  expressed  the 
helief  that  it  would  meet  hearty  aiiproval, 
and  have  no  difficulty  in  passing. 

The  reiiort  of  Secretary  K.  F.  Emmel, 
i>l  the  .Yeti'  Orleans  Item-Tribune, 


tained  Through  Maximum  Cooperation 
Between  Outside  Sales  Staffs  and  Tele¬ 
phone  Staffs,”  and  divided  the  discussion 
into  numerous  parts. 

The  small  newspaper  group  discussed 
“Selling  Classified  Advertising”  and  “.Ar¬ 
rangement  of  Classified  .Advertising 
Pages,”  explaining  the  ramifications  of 
both. 

The  thoroughness  of  the  discussions 
delayed  both  morning  programs  and  they 
were  carried  into  the  afternoon  sessions. 
.A  talk  on  ".Automobile  Advertising"  by 
W’orth  W  right  of  the  Los  Auf/cles  li.v- 
aminer,  was  the  only  major  address  of 
the  day  at  either  group  conference. 

Mr.  W'right  explained  the  importance 
of  this  branch  of  advertising  in  the  classi¬ 
fied  columns  and  spoke  of  cultivating 
such  advertisers.  The  automobile  section 
on  his  newspaper,  he  said,  comes  second 
only  to  rentals  in  individual  classified 
advertisements,  and  explained  that  from 
the  nature  of  the  commodity,  automobile 
advertising  is  the  easiest  to  develop. 

Much  time  was  given  to  an  explana¬ 
tion  of  the  topic  of  make-up  appearance. 
Concensus  apparently  favored  the  break¬ 
ing  of  the  column  rules  on  the  .advertis¬ 
ing  pages  for  larger  ads  and  a  change  of 
type  when  the  sales  department  found 
tiie  system  to  be  superior. 

Discussion  of  births,  deaths,  memor- 
iams  and  other  formal  announcements 
occupied  a  great  portion  of  the  after¬ 
noon  meetings  of  both  groups,  the  ma¬ 
jority  of  the  delegates  exnressing  the 
idea  that  the  matter  of  soliciting  death 
notices  for  the  advertising  columns 
should  be  considered  bad  ethics.  In  the 
larger  newspaper  organization  the  adver¬ 
tising  of  apartments,  furnished  riHiins, 
boarders  and  country  board  also  was  dis¬ 
cussed  in  a  section  of  the  program  con¬ 
ducted  hv  Charles  Winters^  of  the  Chi- 
eaqo  Daily  Xcu’s.  J.  T.  T  ierney  of  the 
.Spokane  .S pokesman  Res'ieze.  led  in  an 
analysis  of  miscellaneous  advertising. 

Chester  .A.  Hutchins  of  the  .Satvnnah 


.Association  of  Newspaper  (Classified  Advertising  Managers  photographed  as 
their  annual  convention  opened  in  Louisville.  Ky.,  this  week.  J.  A.  Finneran, 
Xpu-  York  Times,  president  of  the  group  is  standing  at  the  table  addressing 
the  meeting. 


ment  to  which  objection  had  been  raised 
was  removed  from  the  columns  of  a 
newspaper. 

"This  should  be  done  in  justice  to  the 
advertiser  and  in  justice  to  your.self,” 
he  asserted. 

L.  L'.  Xeumeyer,  classified  manager 
of  the  Toledo  Blade,  read  a  paper  iire- 
pared  by  .S.  C.  .S]H'er,  business  manager 
of  that  newspaper,  who,  on  account  of 
illness,  was  unable  to  attend  and  give 
an  address  on  “What  the  Newspaper 
.Miinagement  F.xiK'cts  of  its  Classified 
.Advertising  Manager."  Harold  L.  (iold- 
man  of  the  .Ai’ii'  )  ork  .Sun,  speaking  on 
"Classified  .Management,"  said  time  has 
not  destroyed  the  value  of  classilied  ad¬ 
vertising,  and  he  expressed  the  hope  tliat 
standardized  ceiisorshiji  in  advertising 


of  advertising  rates,  led  by  C.  L.  Perkins 
of  the  Chieano  Herald  &  li.raminer. 

Both  morning  and  afternoon  sessions 
T  uesday  were  devoted  to  consideration 
of  practical  (|uestions  arising  in  the  work 
of  classified  departments. 

Informal  discussions  occupied  the 
major  parts  of  both  programs,  the  rep¬ 
resentatives  being  divided  into  two  groups. 
Those  whose  newspapers  have  a  circula¬ 
tion  of  more  than  .s(),(KK)  and  those  not 
reaching  this  mnnher. 

The  exiilanations  of  individual  methods 
of  the  representatives  in  meeting  the 
various  iirohlems  were  encouraged  from 
the  chair  and  lengthy  interchanges  of 
ideas  resulted. 

The  large  group  chose  the  subject, 
"How  Increased  l.inage  Can  Be  Ob- 


OFFICERS  RE-ELECTED  BY  CLASSIFIED  MEN 


in  the  small  group  a  question  box  was 
prepared  and  a  number  of  import.'int 
(|uestions  submitted.  These  were  consid¬ 
ered  at  length  as  they  were  rea<l  from 
the  chair.  .A  joint  session  of  the  two 
Ixidies  was  held  for  consideration  of  the 
technical  phases  of  rates  and  rate  mak¬ 
ing.  This  discussion  had  been  crowded 
off  the  calendar  Monday.  .Amoiv’  the 
subjects  covered  were  methods  of  de¬ 
termining  rates  and  making  un  rate 
cards,  contract  forms,  short  rating  ot 
contract  advertisers,  local  and  foreign 
rate.  Differentials  and  special  rates  for 
cash  advertisements  to  enconr.agc  "over 
the  counter”  business. 

Under  the  leadership  of  Harry  t.walt- 
ney  of  the  Mihvaukee  Journal  the  con¬ 
vention  took  up  the  problem  of  office  or¬ 
ganization  W  ednesd.'iy  morning.  He  led 
a  discussion  of  organiz.-ition  and  suiier- 
vision  of  the  telephone  room.  The  num¬ 
ber  of  solicitors  and  ad  t.akers  needed  to 
work  under  each  supervisor,  telephone 
ef|uipment,  relative  merits  of  men  .iiid 
women  as  teleiihono  supervisors,  fair 
trial  employment  periods  for  a  telephone 
so'icitor  to'(|ualify.  and  training  and  su¬ 
pervision  of  teleiihone  solicitors  were 
matters  taken  up. 

NTimerous  delegates,  from  lv>lh  large 
and  small  papers,  participated  in  the 
open  discussion,  jiresenting  their  sp'.cific 
problems. 

Consideration  of  organization  of  the 
office  force,  under  the  leadership  of  (  .  I  . 
.Armstrong  of  the  .Minneapolis  Tribune. 
followed. 

.Adjustments  should  be  in  charge  ot 
(Continued  on  page  70) 
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BETTER  COVERAGE  OF  STYLE  NEWS  ASKED 

Dry  Goods  Merchandiser  Scores  Women’s  Pages — Claims  Newspapers  Need  Up-to-Date  Stylist — 
Friendly  and  Haskell  Give  Publishers’  Viewpoint  at  New  York  Meeting 


AIM.KA  for  nil )re  extensive  covcraRe  “Secondly — if  some  of  the  managing  thrown  out  altogether.  It  is  so  far  wrong 

of  fashion  news  in  the  field  of  cloth-  editors  of  the  newspapers  of  the  country  that  it  destroys  the  fashion  wise  (not  to 
ing  and  house  furnishings  and  explana-  would  take  the  time  and  trouble  to  visit  speak  of  another  viewpoint  the  ethical 
tions  of  the  newspapers'  views  of  depart-  the  department  stores,  or  some  of  the  consumer’s)  belief  and  confidence  in  all 
ment  store  news  and  the  relations  Ix-tween  dress  houses  when  an  opening  or  fashion  of  that  newspaper’s  advertising,  yes,  even 
publisher  and  adverti.ser  featured  a  meet-  show  was  being  staged,  they  would  find  in  that  new.spaper  itself.  This  should  be 
ing  of  the  Sales  Froinotion  Division  of  them  always  crowded,  and  would  find  a  primary  function  of  the  newspaper 
the  National  Retail  Dry  (iiMKls  .Associa-  that  the  interest  and  comment  shown  is  stylist. 

tion  at  the  Hotel  Penn.sylvania.  New  something  they  could  put  under  their  “In  the  field  of  beauty  culture  almost 
York,  last  week.  Kdward  R.  Mitton,  hat  and  take  home  and  think  about.  One  every  department  store  today  has  a 
direct«>r  and  merchandise  manager  of  outstanding  example  of  the  interest  lK*auty  parlor  or  a  beauty  department. 
Jordan  Mar.sh  Company,  Hoston,  and  aroused  by  a  fashion  show  is  the  fact  and  it  certainly  is  of  more  local  interest 
Walter  Hamburger  of  Hochschild.  Kohn  that  in  the  Spring  of  1929  just  passed,  and  news  value  to  Mrs.  Jones,  that  John 
&•  CTmipany,  Raltimore,  presented  the  de-  we  put  on  a  Fashion  Show  at  the  lead-  Brown,  Ourtown.  can  give  you  a  certain 
jwrtment  stores’  .iiide  of  the  question,  ing  moving  picture  house  in  Boston — the  kind  of  treatment,  than  that  Madame  Bla 
while  Kdwin  S.  Friendly,  business  man-  Metropolitan — during  Holy  Week,  the  Bla,  from  far  off  India,  .says  that  So 
ager  of  the  Net,'  i’ork  Sun.  and  Wil-  week  that  is  ordinarily  flat  and  unprofit-  and  So  is  swell  for  the  hair.”  ^ 
liam  K.  Haskell,  Jr.,  of  the  .Yen'  i’ork  able  in  the  theatre  business.  It  broke 


ager  of  the  A’ca'  )'ork  Sun,  and  Wil-  week  that  is  ordinarily  flat  and  unprofit-  and  So  is  swell  for  the  hair.” 

liam  K.  Haskell,  Jr.,  of  the  .Yen'  i’ork  able  in  the  theatre  business.  It  broke  Taking  up  his  second  classification— 

Herald  Tribune,  io\i\  the  gathering  how  all  records  in  attendance — even  exceeded  entertainment-^Mr.  Mitton  declared  the 

the  publishers  l<K>ked  at  the  situation.  tbe  expectations  of  ourselves  and  the  newspapers  give;  extensive  coverage  to 

The  treatment  given  automobile  and  manager  of  the  theatre.  Now,  the  funny  theatrical,  sporting,  culinary,  and  auto¬ 
radio  news  by  daily  newspaiK*rs  was  part  of  it  to  us  of  the  department  store,  mobile  news,  providing  special  cuts  and 
brought  out  bv  the  deiiartment  store  t^*at  some  of  the  newspapers  have  articles,  and  that  all  these  industries  are 
speakers  as  an  example  of  unprecedented  recognized  this  interest  to  a  great  extent  taking  money  out  the  newspaper’s  home 
amounts  of  editorial  support.  Whether  by  their  rotogravure  section,  but  none  of  city  unless  it  hapiiens  to  be  located  in 
or  not  the  stores  wiHild  net  such  sun-  •’ave  tied  up  close  enough.”  Detroit,  whereas  department  stores  bring 


amounts  ot  editorial  support.  Whether 
or  not  the  stores  wiHild  get  such  sup¬ 
port  in  the  future  remained  to  lie  seen, 
Mr.  Hamburger  .said. 


Afaking  a  definite  plea  for  greater  the  money  into  the  citv. 


Declaring  that  the  department  store  Mr.  Mitton  said : 


editorial  coverage  of  styles  and  fashions. 


In  the  third  classification — home  fur¬ 
nishings — Mr.  Mitton  again,  lodged  a 


and  the  newsjiaper  are  necessary  to  one  “To  us  of  the  department  store  field,  complaint  for  the  department  stores, 
another,  Mr.  Mitton  launched  into  a  it  is  astonishing  to  note  that  over  90  per  “Great  enterprises  like  Good  House- 
frank  criticism  of  women’s  pages  and  cent  of  the  fashion  information  given  to  hcepiuft  and  House  and  Garden,  etc., 

the  manner  in  which  iiewspajiers  handle  their  public  by  the  newspapers,  is  given  have  built  by  diligent  and  steady  appli- 

woinen’s  feature  and  .style  news.  through  the  medium  of  retail  advertising,  cation  fashions  for  the  home,”  he  de- 

“I  am  going  to  leave  it  to  the  news-  To  lie  sure,  thev  have  obtained  this  in-  glared,  “yet  the  newspaper  continues  to 
paper  men.”  he  said,  “to  tell  us  what  it  formation  free,  in  fact,  they  are  paid  for  vitally  ignore  it.  Once  in  a  while  here 

is  alxiut  the  newspaper  and  its  point  of  running  it.  but  to  their  public  it  does  not  as  well,  they  show  pictures  of  Mr.  So 

view  that  the  department  store  does  not  sa.v  this  is  a  smart,  up-to-date  newspaper,  and  So’s  home  in  the  rotogravure  sec- 
realize.  but  I  am  also  going  to  tell  them  but  a  smart  up-to-date  store  and  the  tion,  but  for  the  most  part  they  ignore 

what  I  feel,  frankly  and  openly.  They  peculiar  part  of  it  is,  to  my  belief,  that  it.  Here  too,  the  department  store 

do  not  seem  to  realize  that  these  things  'f  newspaper  wanted  to  say  to  the  and  furniture  store  would  be  only  t(X) 

we  call  publicity  are  not  necessary  to  the  public  that  this  is  an  up-to-date  news-  glad  to  cooperate  and  cut  down  the 

department  store,  for  to  the  department  paper.  it  needn’t  cost  them  a  great  deal  cost  of  that  news  if  we  were  allowed  to. 
store  they  are  only  incidental,  but  to  niore  to  do  it.  I  really  believe  that  the  “But  when  it  tries  to  what  does  it 
their  public  and  to  what  I  think  would  stores  would  do  it  for  them.  I  lielieve  receive?  .Accusation  of  wanting  free 
be  an  increase  of  circulation  to  them-  almost  any  city  the  merchant’s  asso-  publicity.  Of  course,  the  department 
selves,  they  should  lie  paramount.  ciation,  the  retail  trade  board,  or  what-  store  wants  free  publicity,  everybody 

“The  newspaiier,  like  all  other  indus-  organization  the  merchants  have,  wants  free  publicity  that  can  get  it,  but, 

tries,  as  I  visualize  it.  appeals  to  two  would  l)e  only  too  glad  to  organize  a  get  this  and  get  it  clearly,  it  doesn’t 
different  classes  of  people,  men  and  wo-  committee  of  liighlv  specialized  stylists  want  free  publicity  one  half  as  much  as 
men.  Its  strictly  news  items  appeal  to  who  know  what  fashion  is,  and  also  what  it  wants  to  make  the  public  of  its  city 

Iwth.  its  items  on  sjKirts  appeal  mostly  to  People  can  obtain  in  the  stores  when  thev  more  satisfied  that  such  and  such  a  thing 

men.  and  in  a  growing  degree  to  woiiien  '*•  would  furnish  this  is  a  fashion,  so  that  it  will  stimulate  the 

but  where  it  falls  down,  to  mv  mind  is  editorial  comment,  and  to  my  mind,  he  demand  for  these  fashions,  increase  tfie 

in  its  realization  that  tiKlav  it  should  'erv  beneficial  to  the  newspaper  at  little  volume  of  sale  in  that  fashion,  increase 

appeal  in  the  irreatrr  d.>irr,.p  or  no  additional  cost,  as  I  said  above.  the  volume  from  the  manufacturer  and 


appeal  in  the  greater  deeVee  to  fhp  o'"  "o  additional  cost,  as  1  said  above.  tne  volume  trom  me  manuiacuirer  aim 
mcKlern  woman  r.  i  >  me  increase  the  volume  of 

“It  is  mv  belief,  and  I  am  not  goimr  advertising  that  provides  advertising  in  the  newspaper  because  all 

to  .sulMuit  .samples  of  the  different  nai^rs  information  advertising  appeals  are  based  on  volume, 

or  try  to  defend  myself  after  thrdose  ^  censored,  revised,  and  then  “Incidentally,  there  is  a  considerable 

of  this  meeting,  that  the  so-called - - 

women  s  department  or  women’s  page  of  NEWSPAPER  MEN  SPOT  TYPOGRAPHICAL  ERROR 

the  average  newspaper  in  the  United  _ _ _ 

States^  of  America  is  a  huge  joke  and 
jUiat  IS  more,  it  is  not  even  a  good  joke 
because  it  is  not  designed  to  l>e  humorous. 

“What  the  average  newspaper  needs 
today  IS  what  the  average  department 
store  has  just  installed  within  a  year  or 
tw(»— a  miKlern.  up-to-date  stylist.  The 
average  page  provided  to  women’s  in¬ 
terest  m  the  newspaiK-r  is  filled  with  a 
lot  (»f  twaddle  about  ’How  to  Wash  A 
r’air  of  .Socks’  or  articles  on  love  and 
senmnent  or  ‘what  have  you.’  combined 
with  Smart  Sayings  of  Bright  Children’ 
whicli  were  of  great  interest  in  the  davs 
when  graiKlma  as  a  girl  .sat  bv  the  fire 
and  knitted  or  read  a  sweet  little  storv 
by  Louisa  M.  Alcott. 

Bear  in  mind  here  luiwever.  I  said  a 
good  stylist.  A  iK»or  one  could  do  either 
.1  ilepartment  store  or  a  newspaper  more 
harm  in  five  months  than  a  g.xxl  one 
could  undo  111  five  years.’’ 

Mr.  Mitton  then  went  on  to  classify 
the  three  major  re<)uirements  of  the 
miKlern  women,  according  to  the  views 
of  department  store  jK-ople.  They  are 
he  stated,  “how  to  bx.k  well”  both  in 
dre.-is  and  lieauty  culture,  “entertainment” 
and  how  to  make  her  home  surround¬ 
ings  more  lieautifiil.”  He  pointed  to  the  B-  H.  Uunlap,  advertising  manager  of  the  Rockford  (111.1  Daily  Republic 

fact  that  most  national  magazines  are  of  (left I,  and  Curtis  A.  Hodges,  business  manager  ( right  1,  are  direrting  attention 

a  style  nature  and  then  made  the  follow-  to  misprint  of  “Illinois”  on  the  sign  at  the  state  line  between  Illinois  and 
ing  suggestion:  Wisconsin  which  they  discovered  on  a  recent  motor  tour. 


R.  H.  Uunlap.  advertising  manager  of  the  Rockford  (Ill.l  Daily  Republic 
(left I,  and  Curtis  A.  Hodges,  business  manager  ( right  1,  are  direrting  attention 
to  misprint  of  “Illinois”  on  the  sign  at  the  state  line  between  Illinois  and 
Wisconsin  which  thev  discovered  on  a  recent  motor  tour. 


portion  of  the  community  which  the 
newspaper  serves  which  they  seem  to 
utterly  forget.  I  refer  to  that  portion 
who  are  engaged  in  the  business  of  manu¬ 
facturing  in  their  respective  community. 

It  has  been  said  of  manufacturers  as  a 
whole,  that  10%  are  leaders  and  90% 
followers.  Of  these  manufacturers  in 
the  various  communities  then,  this  state¬ 
ment  should  be  allowed  to  hokl  virtually 
true.  How  much  of  a  service  could  the 
newspaper  give  to  these  people  if  they 
would  include  a  more  comprehensive,  up- 
to-date  and  authentic  service  on  style  and 
fashion  information. 

“The  bigger  and  better  manufacturer 
and  the  bigger  and  better  houses  do  not, 
of  course,  need  such  a  service  from  the 
newspaper  in  discerning  for  them  the 
fashion  that  are  style  leaders  and  that 
such  and  such  is  gixid  or  going  to  be. 
But  for  everyone  of  them  there  are  a 
thousand  small  producers  and  merchan¬ 
disers  who  do  need  it  and  who  do  what 
newspapers  don’t.  Shop  the  department 
store  and  wait  to  see  what  it  is  selling 
and  then  manufacture  it  down  to  a  price. 
The  newspaper  in  disseminating  to  these 
IK*ople,  ill  cooperation  with  the  depart¬ 
ment  store  these  fashion  facts  would  do 
them  and  the  city  as  a  whole,  immeasure- 
able  gfKKl  as  they  would  be  quicker  to 
grasp  the  importance  of  the  fashion  and 
quicker  to  pnxluce  that  fashion  and  thus 
quicker  to  bring  bigger  revenue  to  their 
])lants  and  their  cities.” 

Concluding  his  talk,  Mr.  Mitton  said: 
“It  is  not  my  intention  to  stand  here 
today  and  to  say  to  you,  gentlemen, 
especially  those  reiiresenting  the  news¬ 
papers,  that  the  department  stores’  atti¬ 
tude  toward  the  newspapers  is  always 
right.  It  is  rather  my  intention  to  point 
out  these  few  high-lights  of  how  we  look 
uix)u  the  newspapers,  and  to  make  this 
talk  a  plea  for  a  better  understanding, 
for  a  more  careful  consideration  of  the 
common  ground  on  which  the  depart¬ 
ment  strires  and  the  newspapers  stand  in 
])romoting  the  business  life  and  the  pros- 
jierity  of  the  community.” 

Leading  the  discussion  for  the  news- 
jiaiier  side,  Mr.  Friendly  spoke  of  the 
conflict  between  legitimate  news  and  free 
jiublicity,  told  how  the  reader’s  interest 
is  held  U])  as  the  guide  post  in  the  con¬ 
stant  effort  to  .select  the  real  news  from 
the  mass  received,  and  declared  that 
advertising  space  is  merchandise  the 
same  as  a  Paris  gown  or  a  vacuum 
cleaner  and  should  not  be  expected  to 
carry  with  it  a  premium  for  its  purchase. 

“I  have  struggled  long  with  your 
topic:  How  can  Department  Stores 

.Secure  Better  Kditorial  Co-operation  on 
the  part  of  the  newspapers.”  Mr. 
Friendly  said:  “I  have  twisted  it  into 
every  conceivable  form  and  always  have 
I  iK-en  stumped  on  those  two  words 
‘editorial  co-operation.’  Try  as  I  might 
I  found  only  one  definition  for  the 
phrase,  namely,  that  the  editorial  side 
of  a  newsiiaiier  should  work  with  the 
department  stores.  The  only  reason  1 
could  see  for  this  union  would  be  that 
the  readers  of  the  newspaper  should  buy 
more  from  the  deiiartment  stores. 

“  ’Kditorial  co-operation’  is  a  particu¬ 
larly  unhappy  iihrase  for  me.  I  hear  it 
time  and  again  advanced  in  argument 
by  those  who  seek  free  publicity.” 

Declaring  advertising  is  merchandise, 
the  business  manager  of  the  Sun  spoke 
as  follows: 

“I  want  to  stress  this  point:  The  ad¬ 
vertising  columns  of  a  newsiiaper  are 
merchandise  just  as  much  as  a  Pans 
gown  is  merchandise  or  a  vacuum 
cleaner  is  merchandise.  In  buying  news¬ 
iiaiier  advertising  lineage  you  can  shop 
on  Park  .Avenue  or  Hester  Street,  but 
no  matter  where  you  go  you  get  one 
hundred  cents  for  each  dollar  you  put 
into  an  advertising  medium.  Bon't  be 
misled  by  any  promise  of  publicity  or 
merchandising.  Such  are,  in  my  opinion, 
(Continued  on  page  66) 
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SUNPAPERS’  BUDGET  GIVES  MONTHLY  CHECK 

Estimates  Determined  in  December  for  Ensuing  Year  Are  Followed  Item  by  Item  Through 
Detailed  Reports  Given  Department  Chiefs  on  12th  of  Each  Month 


By  H.  S.  SHERWOOD 


IMAGINE  a  maiiaKing  editor  who  has 
appeared  before  the  Budget  Committee 
of  the  newspaper  corporation  with  which 
he  is  associated  some  time  in  December, 
has  submitted  to  the  committee  an  esti¬ 
mate  of  the  cost  of  each  item  of  his 
expenditures  in  the  first  three  months  of 
the  following  year — and  secured  a  budget 
appropriation  covering  the  total  of  those 
expenditures;  editors’  salaries,  copy 
readers’  salaries,  reporters’  salaries, 
salaries  of  artists,  i)hcjtographers,  travel¬ 
ing  expenses,  press  services,  all  the  items 
which  a  inanagiiiK  editor  has  to  handle. 

Then  imagine  the  same  managing  edi¬ 
tor  furnished  on  the  12th  of  each  month 
a  detailed  statement  from  the  accounting 
department  of  the  paper  showing  how 
much  he  has  spent  in  the  preceding  month 
and  how  what  he  has  spent  compares  with 
what  was  assigned  to  him  to  spend. 

It  converts  the  managing  editor,  once 
regarded  as  far  removed  from  a  business 
man, — (a  .scholar  perhaps,  a  thinker,  an 
executive,  but  never  a  business  man) — 
It  converts  him  into  something  approach¬ 
ing  a  business  man.  .At  least  it  makes 
of  him  a  person  much  more  practical 
in  his  relation  to  money  than  it  is  the 
natural  bent  of  a  managing  editor  to  be. 

Such  a  system  has  been  usell  by  the 
Sunpapers  of  Baltimore,  published  by 
the  .A.  S.  .Abell  Company,  for  years  and 
has  l>een  found  to  he  highly  satisfactory 
in  preventing  waste  of  money,  in  making 
the  expi'iulitures  buy  exactly  what  the 
paper  wants  the  money  to  buy  and  in 
keeping  money  spent  safely  inside  money 
earned. 

.An  officer  of  the  .A.  S.  .Abell  Co.  (pub¬ 
lishers  of  the  Sunpapers)  devised  the  sys¬ 
tem  and  is  frequently  asked  to  explain  it 
by  newspaper  executives  who  write  to 
him  from  all  parts  of  the  country  and 
to  such  executives  who  visit  Baltimore. 

Of  course  the  system  does  not  con¬ 
cern  the  managing  editor  only,  hut  also 
the  chief  of  the  editorial  writing  staff, 
called  simply  “the  editor’’  on  these 
papers,  the  Sunday  editor,  the  circulation 
department,  the  promotion  department, 
the  advertising  and  general  business  de¬ 
partment,  the  department  of  maintenance 
of  property  and  plant,  the  administra¬ 
tion  and  general  department. 

The  budgets  are  made  up  every  three 
months.  .As  the  year  rolls  around  the 
statements  sent  to  the  heads  of  depart¬ 
ments  are  cumulative.  That  is  each 
month  the  statement  of  money  spent  com¬ 
pared  with  money  appropriated  for  that 
particular  month  is  added  to  by  a  state¬ 
ment  .showing  the  money  appropriated 
for  the  department  up  to  the  particular 
month  for  which  the  statement  is 
rendered.  A  statement  for  May,  for 
example,  will  show  how  much  the  de¬ 
partment  head  was  expected  to  spend  for 
the  first  five  months  of  the  year  and  how 
actual  expenditures  compare  with  budget. 

Thus  a  deficit  or  surplus  for  the  year 
may  be  seen  coming  a  long  way  off  and 
guarded  against.  Deficit  figures  are 
shown  in  red  ink,  surplus  in  black. 

Of  course  the  total  of  all  these  budgets 
is  the  total  of  the  expenditures  of  the 
newspaper  corporation. 

Each  monthly  statement  shows  the 
amount  spent  on  each  item  for  the 
previous  year. 

By  this  means  co-operation  between 
all  heads  of  departments  is  achieved, 
making  possible  a  budget  for  the  entire 
activities  of  the  newspaper  for  a  year. 
Emergencies  sometimes  require  the  head 
of  the  department  to  go  before  the 
Budget  Committee  for  an  extra  ap¬ 
propriation  which  it  has  not  been  pos¬ 
sible  to  foresee.  .An  example  is  the  un¬ 
heralded  flight  of  a  I.indbergh  across 
the  .Atlantic  and  the  immediate  arrange¬ 
ments  which  must  be  made  to  buy  the 
story  of  his  flight. 

But  in  the  main  it  is  possible  to  make 
up  _  budgets  based  on  past  experience 
which  approach  very  close  to  the  actual 
figure.  An  example  of  this  is  that  three- 


months  paper  consumption  was  estimated 
to  within  less  than  one-half  of  one  per 
cent  of  the  actual  amount.  -And  the  esti¬ 
mate  was  over  the  actual  cost.  Such 
close  figuring  tKcurs  frequently  in  all  the 
departments. 

So  thoroughly  are  expenditures  made 
to  submit  to  the  discipline  of  logic  on 
the  Sunpapers  that  the  daily  expenses 
of  the  whole  organization  for  a  given 
year  are  figured.  Thus  an  examination 


of  the  paid  advertising  in  a  paper  on  a 
given  (lay,  plus  circulation  and  other  in¬ 
come,  tells  instantly  whether  the  income 
for  that  day  ran  over  or  under  what  it 
should  be. 

The  Budget  Committee  is  composed 
of  the  following  executives  of  the  A.  S. 
■Abell  Co. :  the  president,  the  secretary- 
treasurer,  the  managing  editor  and  the 
editor  of  each  paper,  that  is  of  the  Sun, 
the  morning  edition,  and  the  Evening 


Sun,  the  evening  edition,  the  business 
manager  and  the  promotion  and  publicity 
manager. 

Forms  prepared  by  the  corporaton  are 
supplied  to  the  executives  and  they  make 
up  their  budgets  on  these  forms. 

They  go  before  the  committee  with 
these  estimates  in  the  meeting  in  the 
large  conference  rinim  adjoining  the  pres¬ 
ident's  room. 

■Any  one  budget  is  the  business  of  the 
whole  committee  of  course.  The  figures 
of  any  one  executive  may  be  attacked 
by  any  other.  The  chief  of  the  depart¬ 
ment  of  promotion  and  publicity  is  priv¬ 
ileged  to  challenge  the  need  for  an  in¬ 
crease  made  by  the  editor.  The  editor 
is  privileged  to  challenge  the  circulation 
department. 

The  thing  is  done  in  pleasant  manner, 
aided  by  the  understanding  between  the 
varic/us  chiefs  of  departments,  hut  the 
criticism  of  what  may  appear  to  one 
man  an  unwarranted  increase  of  funds 
to  one  department  is  not  less  severe 
because  of  the  pleasant  intra-office  rela¬ 
tions.  Each  chief  must  know  his  stuff 
if  he  wants  to  get  away  with  it.  There 
is  a  certain  sport  in  making  him  justfy 
himself. 

The  business  of  accounting  is  accom¬ 
plished  by  one  bookkeeper  or  auditor  and 
one  assistant.  Double-entry  bcxikkeep- 
ing  is  used  by  the  company.  There  are 
vario'us  clerks  and  cashiers  in  various 
departments  who  handle  details,  relieving 
the  executive.  But  the  number  of  these 
is  not  increased  by  the  budget  and  ac¬ 
counting  system. 

Each  item  which  enters  into  expendi¬ 
tures  is  given  a  designation,  that  is  a 
number. 

■Salaries  of  editors  for  the  morning 
edition  is  item  101.  For  the  evening 
paper  it  is  101 -.A.  Salaries  of  copy- 
readers  is  102  on  the  morning  eciition  and 
102-.A  for  the  evening  edition.  The  num¬ 
bers  for  the  news  ends  of  the  two  papers 
run  up  to  102.  The  Sunday  paper’s 
items  begin  at  lO.l  and  r'un  up  to  174. 
The  departments  of  the  editors  of  the 
editorial  pages  run  up  to  ISO. 

This  leaves  twenty  numbers  between 
the  editorial  and  news  ends  and  the  next 
department,  the  mechanical,  whose  de¬ 
partments  begin  at  2(K)  and  run  to  232, 
leaving  plenty  of  space  between  that  fig¬ 
ure  atul  the  2(K)  of  the  next  department 
for  the  adding  of  new  accounts. 

Forms  bearing  these  account  designa¬ 
tions  are  supplied  to  each  head  of  depart¬ 
ment.  .As  expenditures  are  made  they 
arc  entered  in  these  forms  and  sent  to 
the  accounting  department. 

Even  reporters,  the  most  undisciplined 
of  men  where  aceo’unts  are  concerned, 
are  trained  to  enter  expenses  for  out-of- 
town  trips  on  the  blanks  supplied  to  them 
under  124  on  the  morning  Sun  and  124- A 
on  the  Evening  Sun. 

The  system,  which  is  simplicity  itself, 
is  believed  to  be  unique  in  newspaper 
accounting.  This  description  is  given 
because  the  many  inquiries  m.ade  about  it 
have  given  the  impression  that  newspaper 
executives  are  interested  in  it.  .Accom¬ 
panying  forms  help  to  make  it  more 
understandable  to  working  executives. 

At  times  new  executives  coming  in  to 
the  SunjiaiKTs'  organization  shy  at  it 
when  it  is  first  drawn  to  their  attention. 
A  Sunday  editor  intrcKluced  to  it  for 
the  first  time  several  years  ago  made  a 
big  sideways  leap,  showed  signs  of  won¬ 
dering  if  someone  was  kidding  him.  But 
when  he  had  studied  it  and  found  that 
under  the  system  he  knew  all  the  time 
exactly  what  he  was  paying  his  own 
staff,  what  he  was  paying  special  con¬ 
tributors,  what  he  was  paying  for  syndi¬ 
cate  matter,  for  photogravure  he  became 
one  of  the  most  ardent  believers  in  the 
system. 

One  of  the  advantages  it  has  for  the 
editor  or  the  denartment  head  is  that  he 
knows  all  the  time  “where  he  is  at”  in 
relation  to  the  management  on  money 
spent.  He  is  not  suddenly  called  up  and 


BALTIMORE  SUN  BUDGET  SET-UP  FURNISHED 
MONTHLY  TO  EXECUTIVES 


DEP.XRTMENT 
1 — Editorial  a.nd  News 

Morning  News  . 

Morning  Editorial  . . . 

Evening  News  . 

Evening  Editorial  . . . 


SUMMARY 

Expenditure*  and  Budget 

E.r/'cnditurcs  Expenditures 


1928 


1929 


Black  -Surplus 
Budget  Red-Deficit 


Total  No.  1 . 


—  Mechanical 

Hingraving  Dept . 

C'omiiosing  Room  . 

Stereotype  Dept . 

Pres.s  Room  . 

Mechanical  Siipt.  Dept. 


Total  No.  2. 


J — Newsprint  and  News  Ink 

Newsprint  Paiier  . 

News  Ink  . 

Freight  on  Cores . 


Total  No.  .1. 


4 — Photo-Cravcre  and  CiU'Red  Comic 
Sections 

P-Gravnre — Pajier  anil  Printing . 

C.  Comics — Paper  and  Printing . 


Total  No.  4. 


S  — Power,  Water,  (Ias  and  Rcildinc, 

Power,  Water,  (las.  Etc . 

Building — Supt.  Dept . . 


Total  No.  S. 


6— Circi’i.ation  Department 
Carrier  and  Country.... 
Street  Sales  Dept . 


Total  No.  6 . 

7 — Distribution  and  Deliverv . 

8  Maintenance  of  Pr.^perty  and  Plant. 


9  — Advertising  and  Bustness 
Tawal  and  National  .^dv.  . 
Business  Dept . 


Total  No.  9 . 

10-  Promotion  and  Publicity. 


11  ■VCCOUNTINC.  AND  COLLECTION 

.'Vccounting  and  Telephone  Depts 
Cidlection  and  Credit . 


Total  No.  II . 

12— .VdMINI.STRATION  A.VD  (iENERAI.. 

1.1  Crand  Total  Nos.  1  to  12.... 


14— Taxes.  Deprec..  Insurancf,  Etc... 
Emergencies  Reservation  . 


Total  No.  14 . 

1.1  Crand  Total  Nos.  1.1  and  14. 


CONDENSED  SUMMARY 
Earnings  —  Expenditures  —  Budget 


EARXISGS 

Advertising  . . 
('irculation  ... 
Other  Income 


Budget  Rcd-Drficit 


Total  Karnings 


Tot.m.  Kxpf.nthti’Res  and  Ch^tghs 
(All  Departments) . 

Net  Result  . . . 


AnVKRTisiNr,  T.ixAr.E  . 

Advertising  Earning  Rate 


(Addifionol  tables  on  ffatn's  14  and  58) 
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told  that  he  is  spending  too  much  for 
syndicate  matter,  when  until  that  mo¬ 
ment  he  hadn’t  any  idea  what  he  was 
spending. 

Another  advantage  is  that  it  gives  the 
chiefs  of  the  various  main  departments 
a  sense  of  proportion  and  a  sense  of  their 
relation  to  the  whole  organization. 

.\nother  feature  of  the  business  and 
financial  administration  of  these  news¬ 


papers  is  their  system  for  the  control  of 
white  paper.  Failure  to  watch  the  con¬ 
sumption  of  white  paper,  one  of  the 
chief  raw  materials  from  which  news¬ 
papers  easily  runs  into  large  s'ums  of 
money  lost. 

But  that  is  another  story,  quite  sep¬ 
arate  from  this,  which  will  appear  in  an 
early  issue. 


DEPARTMENTALIZED  BUDGETS  COMPARE  EX¬ 
PENSES  WITH  LAST  YEAR  AND  WITH  ALLOTMENT 


MORNING  NEWS  DEPARTMENT 


HOME  OFFICE  PAYROI.I. 
Acct.  So,  Item 


Expenditures  and  Budget 

Expenditures  Expenditures 
1928  1929 


101  Salaries  of  Editors . 

102  Salaries  of  Copy  Readers . 

103  Salaries  of  Re|»orters . 

104  Salaries  of  Library  and  Information 

Bureau  . 

105  Salaries  of  Artists . 

10b  Salaries  of  Photojtraphers . 

107  Salaries  of  Clerks . 

108  Salaries  of  Messeng^^ . 

109  Salaries  of  State  Correspondents... 

110  Salaries  of  Telegraphers . 


Black  Surplus 
Budpet  Hed-Depeit 


Total  Xos.  101  to  110 


NEWS  SERVICE 

1 1 1  Associated  Press  . 

112  Consolidated  Press . 

113  No.  American  \ews|>ai)er  Alliance.. 

114  N.  Y.  Herald-Tribune  and  C'hicago 

Tribune  . . 

115  Other  News  Service . 


Total  Nos.  Ill  to  115 . 

SPECIAL  ARTICLES 

116  On  Important  Events . 

COMICS  AND  CARTOONS— DAILY 

117  Bell  Syndicate  . 

118  Other  C'omics  and  Cartcwnis. . . . , 
OTHER  FEATURES 

119  Serials  and  Short  Stories . 

Total  Nos.  116  to  119 . 

GENERAL  EXPENSES 

120  Telegraph  Tolls  . 

121  Photos  and  Photog.  Supplies... 

122  Art  Supplies  . 

123  Traveling — Local  . 

124  Traveling — Out-of-Town . 

125  Lilirary — Books,  Etc . 

12b  Mag.izines.  Newspapers  and 

Periodicals  . 

127  Office  and  Other . 

PUBLICITY  EXTENTS 

128  Trf>|>hies  and  .\ wards . 

129  Other  Expenses  . 


Total  Nos.  120  to  129 


for  all  other  departinciUs  l)ear 
tafnilar  features  similar  to  the  above. 
To  conserve  space,  the  tables  are  omitted 
below,  only  the  descriptive  headings 
l>eing  shown.  Evening  Sun  items  bear 
the  same  account  numlK*rs  as  the  Morn¬ 
ing  Sun  items,  and  are  distinguished  by 
addition  of  the  letter  “A.” 

WXSHINT.TOV  BvREAU 

1.10  Salaries 

131  Rent 

132  Telephone  &  Telegraph 

133  Traveling 

134  Office  and  f'Hher 
London  Bviif.au 

135  Salaries 

136  M.anchester  Guardian  .Service 

137  Cable  Tolls 

138  Rent 

139  Traveling 

140  Office  and  Other 
New  York  Bueeau 

141  Salaries 

142  Rent 

143  Telephone  &  Telegraph 

144  Traveling 

145  Office  and  Other 
Cinr.son  Bcreau 

146  Salaries 

147  Rent 

148  Telephone  &•  Telegraph 

149  Traveling 

1  ^0  Office  and  Other 
Annapolis  Bi^reau 

151  Salaries 

152  Rent 

153  Telephone  &  Telegraph 

154  Traveling 

155  Office  an<1  Other 

Total  No  130  to  155 
Sports  Department 

156  Salaries  of  Editor*- 

1  j7  Salaries  of  Reporters 

158  Traveling — I^ocal 

159  Traveling — Out  of  Town 

160  Photos 

161  Correspondents 

162  <  office  and  Other  Expenses 

Total  No.  156  to  162 
SnNDAY  Department 

163  ^  Summary  Attached) 

Grand  Total  No.  101  to  163 
Special  Appropriations 

Total — Special  Approp. 


MONTIII.V 
January 
F'ebruary 
*  March 
April 
May 
*June 

*  I  >enotes  mfuiths 


EXPENDITURES 

July 

.\llgll.st 

*Septeml)er 
October 
Noveni]»er 
*  Deccni?>er 

with  5  Sundays 


SUNDAY  DEPARTMENT 


Expenditure*  and  Budget 

Payroli. 

163  Salaries  of  Editors 

164  Salaries  of  Staff  Writers 

165  Salaries  of  Sttmographers  ami  Messengers 

166  Salaries  of  .Nrtists  and  Phtitograpliers 

Total  No.  163  to  166 


Ke.^tures,  etc. 

167  S|>ecial  Contributors 

168  Outside  Artists 

169  ('olored  Comics 

170  Syndicate  Matter 

171  Kictitm 

172  Photos-f^ravure  Section 

173  Traveling  Expenses 

174  Office  and  OtWr 

Total  No.  167  to  174 
(irami  Total  No.  163  to  174 

MONTHLY  EXPENDITURES 

January  .luly 

Kebniary  .\ugust 

*  M  arch  *  Septeml)er 

.\t»ril  Octolier 

May  November 

*Jiiiie  ‘December 

•Denotes  months  with  5  Siindavs 


MORNING  EDITORIAL  DEPART- 
MENT 

Expenditures  and  Budget 

PAYROLL 

1 75  Salaries  of  Editors 

176  Salaries  of  Stenographers  and  Oerks 

Total  No.  175  and  176 
Fe.ktures,  etc. 

177  Special  Articles 

179  Traveling  Exi>enses 

180  Office  and  Ottier  Exi>enses 

Total  No.  177  to  180 
Grand  Total  No.  175  to  180 


MECHANICAL  DEPARTMENTS 
Expenditures  and  Budget 

Engraving  Dept. 

201  Wages  of  Supt.  and  Foremen 


202  Wages  of  Photo-Engravers 

203  Zinc  Used 

204  Other  Supplies  and  Ex|)enses 

Total  No.  201  to  204 
C'oM posing  Room 

205  Wages  of  Supt.  and  F'oremen 

206  Wages  of  Proof  Readers 

207  Wages  of  Comijositors,  etc. 

208  Type  and  Type  Metal 

209  ^^atrices 

210  Monotyi^  KeyI>oard  Pai>er 

211  Other  Supplies  and  Ex|>enses 

Total  No.  205  to  211 
Stereotype  Dept. 

214  Wages  of  .Supt.  and  Foremen 

215  Wages  of  Stereotyi>ers 

216  Stereotyi>e  Metal 

217  Drv  Mat  Kx|>enses 

218  Other  Supplies  and  Exi>enses 

Total  No.  214  to  218 
I^RESS  Room 

221  Wages  of  Supt.  and  Foremen 

222  Wages  of  Pressmen 

223  Wages  of  Mach,  and  llelf>ers 

224  Wages  of  Paper  Handlers  and  Porters 

225  Roller  Composition 

226  Blankets  and  Cloth 

227  Lubricants 

228  Other  Sumdies  and  Expenses 

Total  No.  221  to  228 
(General  Mechanical 

230  Mechanical  Supts.  Payroll 

231  Traveling  (Mech.  I>ept.) 

232  Indirect  Expenses 

Total  No.  230  to  232 
Grand  Total  No.  201  to  232 


PAPER,  INK,  ETC. 
Expenditure*  end  Budget 

Newsprint  and  News  Ink 

301  News  print  Pajier 

302  News  Ink 

303  Freiirht  on  Cores 

Total  No.  301  to  303 
Photo-Gravitre  Section 

304  I’at>er  and  PrintinK 

305  Freii'lit  and  Cartage 

Total  No.  304  and  305 
Colored  Comic  Section 

306  Paper  and  Printing 

307  Freight  and  Cartage 

Total  No.  306  and  307 
Taxes  (Federal  and  Gther) 

Insurance 

Depreciation  and  Other  Charges 
Kmercency  Reservations 
Total-Taxes,  Etc. 

Grand  Total 

BUILDING  DEPARTMENT 
Expenditures  and  Budget 

Gas.  Electric  Power,  Etc. 

310  Electric  Power 

311  ('las  for  Heat  and  Power 

312  Heating  Buildings 

313  Water 

Total.  No.  310  to  313 
Wages 

317  Sutd.-Cari)entcrs,  Etc. 

318  Electricians 

319  Elevator  Oj»ertitors 

320  Janitors  and  Charw<  men 

321  Watchmen 

Total  No.  317  to  321 
Other  Expenses 

322  Electric  Bulbs  and  Electrical  Supplies 

323  Lubricants 

324  Cleansing  Materials.  Etc. 

325  f)ther  Sundry  Exi»ense 

326  Truckin<»-\\*astc  Materials 

Total  No.  322  to  326 
Grand  Total  No.  310  tto  326 


CIRCULATION  DEPARTMENT 
Expenditures  and  Budget 

General 

401  Salaries  of  Executives  and  Office  Em¬ 

ployes 

402  Traveling-Executive  Staff 

403  Printing  and  Multigraphing 

404  Office  and  Other  Expenses 

Total  No.  401  to  404 
Carrier  Promotion 

406  Salaries  of  Executives  and  Office  Eni- 

T»loves 

407  Salaries  of  Solicitors 

408  Prinitng  and  Miiltigraphing 

409  Postage 

410  Traveling — Inc.  Carfare 

411  Office  and  Other  Expenses 

412  City  Carriers  (Extra  Pages  Allow.) 

413  Salaries  (Bonus)  Carriers 

414  Entertaining  and  Prize-Carriers  and 

Serv.  Club 

Total  No.  406  to  414 
Auto  Exp.  (Indirect  A.S.A.Co.) 
CiRrri.ATioN — OrT  of  Town 

437  Salaries  of  Executives  and  Office  Em¬ 

ployes 

438  Traveling — Office  Staff 

439  Salaries  of  .Supervisors 

440  Traveling — Supervisors 

441  Auto  Expense — Garage  Rent 

442  Auto  Expense — Gas.  etc. 

443  Printing  .and  Multigraphing 

444  Office  and  Other  Expenses  ^ 

445  Si»ecial  Rate  (Bonus)  to  News  Dealer 

Total  No.  437  to  445 
Avto  Exp.  (Indirect  A.S.A.  Co.) 

Ki  ral  Routes 

450  Salaries  of  Executives  and  Office  Em¬ 

ployes 

451  Traveling — Exec.  Staff 

452  Salaries  of  Solicitors 

453  Traveling — Solicitors 

454  Rural  ('arriers-  Salaries 

455  Rural  Carriers — Mileage  Allowance 

456  Newspaper  Containers  and  Posts 

457  Repairing  and  Upkeep 

458  Salaries — Erectors 

459  Traveling — Erectors 

460  Printing  and  Multigraphing 

461  Office  and  ()ther  Ext>enses 

Total  No.  450  to  461 


Auto  Exp.  (Indirect  A.S.A.  Co.) 
(irand  Total  No,  401  to  4ol 


STREET  SALE  DEPARTMENT 
Expenditure*  and  Budget 

Morning  Strkkt  Sale  Dept. 

418  Salaries  of  Kxeciitives  ami  Office  Fm 

ployes 

419  Salaries  of  District  Mgrs. 

420  Salaries  of  Stipv's  and  ('oil 

421  Salaries — Newslmys 

422  Itonus — Newslxjys 

423  Favors,  Gifts,  etc. — Newsboys 

424  Kntertainment — Newsboys 

425  Printing  and  Multigraphini; 

426  Traveling — Exec.  Staff 

427  Office  and  Other  Kx|ienses 

Total  No.  418  to  427 


.\uTO  Expense  Morn.  (.V.S..^,  Co.) 

Evening  Street  Sale  Dept. 

418- A  Salaries  of  Executives  and  Office  Fm 

ployes 

419- .\  Salaries  of  District  Mgrs. 

420- .\  Salaries  of  Supv’s  and  Collectors 

421- .\  Salaries— Newslxiy* 

422- .\  Honus— Newsboys 

423- .\  Favors.  Gifts,  etc. — Newslx  vs 

424- A  Entertainment — Newslioys 

425- .\  Printing  and  MultigraphiiiK 

426- .\  Traveling — Exec.  Staff 

427- .\  Office  and  Other  Exjienses 

Total  No.  418  A  to  427-.-V 
.\uTO  Expense  Eves.  (.\.S.A.  Co.) 
Newspaper  Racks 

432  Cost  of  Racks 

433  Repairing  and  Upkeep 

434  liability  Insurance 

435  Minor  Privilege  'laxes 

436  Other  Expenses 

437  Auto._  Transp.  Allowance  to  Street  Sale 

Supervisors 
Total  No.  432  to  437 
Grand  Total — Morn,  and  Eve. 


DISTRIBUTION 
Expenditure*  and  Budget 

Cirv  Distribution — Wages 

501  .Siipt.  and  Foremen 

502  Mailing  and  Distributing  Clerks 

503  Extra  Saturday  Night  Help 

504  Inserting  Dept. — I’lack  ami  White  Sec¬ 

tion 

505  Inserting  Dept. — Supplements 

Total  No.  501  to  505 
Materials 

506  Wrapping  Materials 

Cartage 

512  Street  Railways 
Autos  (.\.S..\.Cn.) 

Total  No.  506  and  Cartage 
Out-of-Town  Transportation 

513  Wages  of  Chauffeurs 

514  R.  R.  and  S.  S. 

515  .\utos  and  Bus  I.ines 

516  U.  S.  P(  stage  on  Newspapers 

517  .\eroiilane.  Etc. 

Total  No.  513  to  517 
Mail  Composing  Room 

518  Wages 

519  .■\d(iressograi)h  Plates 

520  Other  .Supplies  and  Expenses 

Tot.rI  No.  518  to  520 
Grand  Total  No.  501  to  520 


AUTOMOBILE  DEPARTMENT 

Expenditures  and  Budget 

INDIRFXT  EXPENSES 

Payroll — (iARAge 

601  Salaries  of  Manager  and  Office  Em¬ 

ployes 

602  Wages  of  Mechanics 

603  Wages  rf  Porters  and  Washers 

Total  Xo.  601  to  603 
Operating  Charges 

604  Gasoline,  Oils  and  Grease 

605  Tires.  Tubes  and  Repairs  to  Tires  and 

Tubes 

606  Weed  Chains 

607  Other  .Accessories  and  Exp. 

610  Shop  Equip.,  inc.  Tools 

611  Washing  and  Cleaning  Supplies. 

707  Maintenance  and  Repairs 

Depreciations 

Non-Operating  Charges 

608  Garage  Rent,  Local 

609  (iarage  Rent,  Out  of  Town 

612  Light,  Heat  and  Power 

613  license  Fees 

614  City  and  State  Taxes 

615  Insurance — Liability,  Etc. 

616  Traveling  Expenses 

617  Office  Supplies  and  Expenses 

618  Printing  and  Multigraphing 

619  Other  Expenses 

.Total  Xo.  604  to  619 
Grand  Total  Indirect  Exp. 

Direct  Expenses 

509  Small  Trucks — Wages  of  Chauff. 

510  I  arge  Trucks — Wages  of  Chauff. 

511  Extra  Trucks 

Total  Direct  Expenses 
Grand  Total — Indirect  and  Direct  Ex- 
l>enRes 

Circulation  Dept. — Country  . 

Circulation  Dept. — Rural  Routes  . 

City  Carrier  IVpt . 

Street  Sale  Dent. — Morning . 

Street  Sale  IVpt. — Evening . 

Distribution  Department  . 

Total  . 


MAINTENANCE  OF  PROPERTY 
AND  PLANT 

Expenditure*  and  Budget 

701  I  atnl  and  Building 

702  T  ight.  Heat  ainl  Power  Plant 

703  Press  and  Pressroom  Equipt. 

704  Composing  Room  Plant 

705  **'tereotvpe  Plant 

706  Photo-Engraving  plant 

{Continued  on  pane  38) 
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UTIUTY  INQUIRY  CLOSING  FOR  SUMMER 

Trade  Commission  Rounds  Up  Ends  of  Testimony  Regarding  Mobile  Press  Finance  Trail — N.  E.  L.  A 
Executives  Used  Bank  Deposits  to  Assure  Propaganda  Pressure 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


'ASHlN'ClTOX,  June  27. — The  Fed¬ 
eral  Trade  Commission’s  Imsiness 
oi  putting  its  house  in  order  this  week 
nreiaratory  to  adjournment  of  its  i)ub- 
lic  utility  in<iuiry  until  September  10, 
resulted  in  the  collection  and  publica¬ 
tion  of  a  number  of  varied  but  impor¬ 
tant  odds  and  ends,^ 

The  more  significant  of  these  addi¬ 
tional  straws  to  indicate  direction  of  the 

"  pacts  presented  by  Commission  Coun¬ 
sel  KoUrt  Pi.  Healy  tending  to  show 
that  the  .Mobile  (.Aila.)  Pre.ts  backers 
received  $2.s,(XK)  from  counsel  for  the 
Alabama  Power  Company  at  least  ten 
davs  before  incorporation  of  the  news¬ 
paper  company  and  before  the  first  draft 
f(ir  money  on  other  backers ; 

Naming  of  four  Oklahoma  papers  as 
having  printed  power  propaganda ; 

A  claim  by  \V.  \V.  Mall,  editor  of  the 
Charle.ilon  (S.C.)  .Vcro.t  and  Courier 
that  he  has  always  been  oppf)sed  to 
gcivernment  ownership  and  consequently 
was  not  affected  by  letters  from  utilities  ; 

Klaborate  “contact”  set-iq)  of  the 
National  Pilectric  Light  Association  to 
maintain  friendly  relations  with  local 
bankers  all  over  the  country  : 

Marshaling  of  utility  engineering  ex- 
pert.s  to  spread  information. 

Judge  Plealy  reverted  to  die  Mobile 
Press  investigation  in  the  midst  of  the 
hearing,  which  was  devoted  solely  to  the 
imriKluction  of  exhibits.  Me  read  from 
a  memorandum  prepared  by  Walter 
\V(K)den.  special  agent  of  the  commis¬ 
sion,  selecting  pertinent  facts. 

These  were,  in  substance,  that  -Abner 
11.  .Aldridge,  president  of  two  subsidi¬ 
aries  of  the  holding  company  which  con¬ 
trols  the  .Alabama  Power  Company,  gave 
to  I.  F.  Mefiowin.  Mobile  lumberman, 
a  bank  exchange  for  Si.s.OOO  P'eb.  18  or 
P).  192‘>,  whicli  was  not  deitosited  until 
March  2.  On  the  latter  date,  the  news¬ 
paper  company  was  incori)orated.  The 
tir>t  call  for  money  (ui  the  i)rospecti\e 
stockholders  in  the  Press  was  in  a  letter 
from  T.  M.  Stevetis,  International  Paper 
Company  attorney,  dated  March  6. 

Thus,  this  $2.s.0(K)  which  came  from 
l.ogan  Martin,  counsel  for  the  -Alabama 
power  Company  and  brother  of  its 
president.  Thomas  W.  Martin,  had 
been  delivered  to  the  paper's  backers 
at  least  ten  days  before  anyone  else 
was  asked  to  put  up  money  and  before 
incorporation  papers  were  filed. 

The  letter  of  March  6  from  Stevens 
was  introduced  during  the  day’s  hearing, 
while  the  other  facts  had  lieen  devel¬ 
oped  in  previous  testimony  by  Aldridue. 

The  commission  uncovered  another  in¬ 
teresting  sidelight  on  the  -Alabama  situa¬ 
tion  in  tbe  form  of  two  letters  from 
W .  I.  Maldwiu,  director  of  ptiblicity  of 
the  .Alabama  Power  Company,  to  Stanley 
J.  Quinn  of  the  F-lectric  Mond  it  Share 
Companv.  The  first  of  these,  dated 
■Aug.  2<).  1927,  represented  a  statement 
of  .Alabama  jvower  advertising  in  news- 
Iiapers  in  its  territory,  submitted  to  the 
electric  bond  official  at  the  retpiest  of 
".Mr.  -Martin.” 

It  showed  that  the  coniivany  had  spent 
S4.\728.fi(>  for  40  advertisements  in  15 
dailies  ;in<l  112  weeklies  in  the  territory 
during  the  year  beginning  June  .50.  192(i. 
Ill  addition,  the  (julf  Power  Comp.'iny 
and  the  (iulf  Ivlectric  Company,  tbe  ad¬ 
vertising  fur  both  of  which  was  handled 
Alabama  Power  agent,  spent 
5|*78..'0  and  S2.s2,  res|H‘ctively,  for  adver¬ 
tising. 

"I  wish  to  call  your  attention  to  the 
tact  that  we  do  not  use  all  of  the  news- 
IiajKTs  published  in  -Alabama,”  Mr.  Mald- 
win  went  on.  “For  an  obvious  reason 
We  exclude  five  daily  newspapers  owned 
^id  iniblished  by  Mr.  I'rederick  I. 
Thompson,  and  three  "'eekly  newsnionrs 
which  do  not  accord  us  what  we  con¬ 
sider  a  fair  deal.  The  eight  newspapers 
renresent  that  part  of  the  .Alabama  press 
"Inch  is  "oposed  to  our  company  and  its 

activities.” 


Logan  Martin  testified  on  his  appear¬ 
ance  before  the  commission  that  a  cer¬ 
tain  telephone  call  to  Thompson  in  1921, 
during  which  he  protested  that  a  speech 
of  his  on  Muscle  Shoals  was  not  given 
sufficient  publicity,  had  not  been  for  the 
purpose  of  using  the  “advertising  club.” 

The  second  letter,  dated  N’ov.  22,  1927, 
said ; 

".Attached  is  marked  copy  of  Mr. 
Darnall’s  news  service  and  his  notation 
to  the  effect  that  this  editorial  was  sent 
to  all  principal  -Alabama  weeklies.  If 
you  think  Mr.  Darnall’s  co-operation  is 
worth  while,  and  I  am  sure  that  you  feel 
that  way  about  it,  I  wish  you  woMld  be 


ADISPL.NY  advertisement,  which  ap¬ 
peared  in  the  I-orl  Dodi/e  (la.) 
.Messeiit/er  and  Chronicle  several 
days  prior  to  the  March  niuni- 
ci])al  election  in  Fort  Dodge  and 
wliich  was  paid  for  by  the  b'ort  Dodge 
(las  and  Electric  Company,  a  subsidiary 
of  the  United  Light  and  Power  (.'ompany, 
cost  that  company  an  $8(X)  fine,  one  of 
three  similar  fines,  when  the  corjKiration 
pleaded  guilty  to  three  indictments  charg¬ 
ing  it  with  illegal  campaign  contribu¬ 
tions. 

The  advertisement  appeared  toward  the 
close  of  a  -Spirited  municipal  campaign  in 
which  the  electric  rate  (luestion  was  a 
principal  issue.  The  b'ort  Dodge  (las 
and  Electric  Company,  which  has  a  mo- 
nopidy  on  the  electric  and  gas  business 
in  Fort  Dodge,  had  annminced  last  Jan¬ 
uary,  a  reduction  in  electric  rates.  Under 
the  ieadershi|)  of  John  .\1.  Schaupp  at¬ 
tacks  w’ere  made  on  tbe  company  charg¬ 
ing  that  tbe  reduction  was  not  suflicient. 
.Scliaiqip  took  tbe  matter  into  politics  and 
became  a  candidate  for  mayor  on  a  plat¬ 
form  demanding  lower  electric  rates  and 
threatening  municipal  ownership  if  they 
were  not  granted.  Mayor  Fittdlay  and 
the  two  city  commissioners  who  had  ne¬ 
gotiated  the  reduction,  were  all  three  can¬ 
didates  for  re-election  and,  along  with 
the  company,  were  subjected  to  consider¬ 
able  fire  from  Schaupp.  maitdv  through 
the  medium  of  contributed  articles  wbich 
were  jirinted  without  charge  in  the  Mes¬ 
senger  and  Chronicle. 

The  advertisement  for  which  the  Fort 
Dodge  (las  and  Electric  Comixiny  was 
indicted  was  printed  but  a  few  days  (trior 
to  the  electioti  and  was  run  twice,  tbe 
first  time  fotir  columns  by  22  inches  and 
tbe  second  time  half  that  large. 

'I'he  advertisement  was  signed  by  a 
grou|»  of  prominent  individuals  and  firms 
in  the  city  and  was  headed  “What  b'ort 
Dodge  Xeeds.”  It  was  a  t)Iea  for  better 
treatment  of  industries,  and  specific  men¬ 
tion  was  made  of  tbe  b'ort  Dodge  (ias 
and  Electric  Conn)any.  It  was  set  out 
that  the  company  is  an  important  city 
manufacturing  industry,  with  a  $200,(X10 
yearly  payroll  ami  that  it  paid  four  per 
cent  *>f  the  total  local  taxes. 

Furthermore,  the  advertisement  iiointed 
otit.  “new  industries  do  md  seek  a  home 
in  cities  in  which  the  industries  alreadv 
there  are  not  fairlv  and  jtistly  treated. 
-A  city  with  such  a  reputation  is  avoided.” 

The  only  specific  mention  made  of  the 
election  came  in  the  closing  sentence  of 
the  advertisement  which  stated :  “Fort 
Dodge  needs  citizens  who.  recognizing 
their  civic  resjvonsibility.  will  go  to  the 
polls  and  vote  on  Mondav.” 

In  the  election  the  old  ticket  was  re¬ 
elected.  Shortly  after,  a  group  of  citi- 


kind  enough  to  write  him  a  letter  thank¬ 
ing  him  for  this  co-operation.  His  ad¬ 
dress  is  M.  B.  Darnall,  Florence,  Ala. 
He  is  one  of  our  best  friends  and  knows 
that  I  have  been  sending  to  you  certain 
clippings  of  this  subject.” 

Darnall  is  editor  of  the  Florence 
(.Ala.)  Herald,  which  has  twice  won 
jvrizes  as  the  -American  weekly  contribut¬ 
ing  the  greatest  civic  service  during  a 
year.  In  previous  testimony  before  the 
commission  he  has  been  identifievl  with 
similar  propaganda  work  of  the  Alabama 
Power  Company.  The  editorial  referred 
to  was  contained  in  a  clipsheet  composed 
of  editorial  and  filler  material,  and  was 
opposed  to  the  Boulder  Dam  project. 


zens  asked  a  grand  jury  probe  of  elec¬ 
tion  expenditures  and  as  a  result  of  this 
probe,  which  lasted  three  weeks,  twenty 
indictments,  each  charging  illegal  exiven- 
ditures  in  the  election,  were  brought 
against  the  gas  and  electric  company. 

When  the  company  pleaded  guilty  to 
three  of  these  indictments,  the  other  17 
were  dismissed.  A  total  fine  of  $2,4(X), 
or  $8(H)  on  each  indictment,  was  as.sessed 
against  the  company.  The  maximum  fine 
allowed  would  have  been  $1,(X)0  for  each 
indictment. 

The  three  indictments  to  which  the 
company  pleaded  guilty  were;  Paying  for 
the  advertisement  above  mentioned;  pay¬ 
ing  for  canqxiign  cards  for  the  three  men 
elected;  and  paying  for  tbe  use  of  the 
radio  when  the  mayor  sixike. 

The  seventeen  indictments  which  were 
di^missed  charged  the  cvmipanv  with  con¬ 
tributing  money  for  tbe  employment  of 
camiiaign  workers. 

Tbe  grounds  on  wbicb  tbe  company 
was  indicted  are  contained  in  a  section 
of  tbe  Iowa  code  which  makes  it  unlaw¬ 
ful  for  any  corporation  doing  business 
within  the  state  to  contribute  any  money 
for  any  political  purposes  whatsoever — 
or  to  any  jierson,  partnership  or  corpora¬ 
tion  for  the  purixise  of  influencing  any 
voter  of  the  state  to  vote  for  or  against 
any  candidate  for  public  office. 

-Altbougb  this  statute,  which  is  Xo. 
84(15,  has  been  in  the  Iowa  code  for  some 
time,  there  are  few  if  any  records  that  it 
has  ever  before  been  invoked.  Its  sweep¬ 
ing  provisions  lead  many  to  believe  that 
it  has  fre(|uently  been  violated  in  past 
elections  throughout  the  state.  Tbe 
statute,  it  will  be  noted,  hits  only  at  cor¬ 
porations  and  does  not  say  anything  (ver- 
taining  to  campaign  contributions  of  in¬ 
dividuals. 

The  gas  and  electric  conmany’s  defense 
was  that  it  was  In'ing  attacked  unfairly, 
it  asserted,  and  it  ebaimed  tbe  right  to 
defend  itself.  That  it  could  defend  itself 
in  tbe  nature  of  paid  advertisements,  or 
other  imblicity  mediums,  is  not  disjnited, 
.sf)  long  as  such  a  defense  does  not  in¬ 
volve  it  in  a  political  campaign.  In  tbe 
advertisement  noted,  while  no  specific 
mention  was  made  of  the  campaign,  the 
claim  was  made  that  the  advertisement 
could  be  interpreted  onlv  as  a  plea  to 
vote  against  those  who  were  attacking 
the  company. 

It  is  presumed  that  had  the  advertise¬ 
ment  in  question  been  run  as  a  communi¬ 
cation,  witlunit  charge,  as  was  tbe  case 
with  the  material  of  the  comjiany’s  onpo- 
nents,  no  trouble  would  have  ensued. 

-Another  letter  from  D.  P.  Bestor,  Jr.. 
Mobile  business  man,  to  C.  U.  Synder 
of  Chicago  in  -Aug.,  T92(),  showed  that  an 
attempt  in  1920  to  start  a  Mobile  paper 


had  been  abandoned  because  of  inability 
to  find  a  man  to  put  up  $50,000  and 
cause  the  newsprint  paper  situation  “is 
still  so  serious.” 

-A  copy  of  the  contract  Ijetween  R.  B. 
Chandler,  publisher  of  the  Mobile  Press, 
and  M'Gowin,  and  of  the  note  given  by 
M’Gowin  to  the  Merchants  National 
Bank  of  -Mobile,  dated  June  12,  were 
placed  in  the  record.  That  concluded 
the  -Alabama  evidence  for  the  day. 

It  was  followed  by  Oklahoma  news¬ 
paper  presentations.  “I  am  enclosing 
clippings  from  the  Hominy  (Okla.)  Nt'ies 
of  July  1,”  wrote  lulward  F'.  -McKay, 
manager  of  the  Oklahoma  Utilities  As- 
scKiation,  to  H.  T.  Sands,  president  of 
the  X.  E.  L.  -A.,  on  July  27,  1927.  “In 
which  you  will  find  a  part  of  our  current 
news  letter  u.sed  in  lieu  of  an  editorial.” 

Mr.  McKay  went  on;  “I  am  enclosing 
also  coivy  of  our  news  letter  of  May  21 
with  clippings  .showing  use  of  the  lead¬ 
ing  news  items  by  tbe  Oklahoma  City 
Oklahoman  and  the  T.ul.'ia  Daily  li'orld. 
tbe  largest  paivers  in  Oklahoma.” 

He  bad  already  said  he  was  “enclosing 
four  news  items  and  one  editorial  para¬ 
graph  from  the  Woodward  (Okla.) 
Democrat  i>f  July  1”  and  that  “this 
paper  has  been  using  our  news  service 
for  years.” 

He  concluded  by  quoting  a  letter  from 
the  -Associated  Press  office  in  Oklahoma 
C  ity.  The  letter  stated  that  the  -A.  P. 
would  “be  glad  to  cixiperate  with  you  in 
the  distribution  of  all  legitimate  news.” 

Judge  Healy  introduced  editorials  from 
tbe  .lack.unn'ille  Florida  Time.'r-Hnion 
and  Charlc.'!ton  (.S.CM  .\ew.<iand  Courier 
of  last  year,  consisting  of  anti-govern¬ 
ment  ownership  tracts,  attacks  on  the 
-Norris  Muscle  Shoals  bill,  etc.  He  also 
placed  in  the  record  Ball’s  letter  stating 
that  be  had  been  oiqxised  to  federal 
operation  all  his  life,  and  that  he  was 
glad  to  get  “accurate  information  from 
Mr.  Gadsden  or  any  other  source.” 

Tbe  f.ir-reacbing  structure  of  tbe 
I)ovver-bank  contact  system  was  evidenced 
in  correspondence  between  .A.  1'.  Hock- 
enbeamer,  (vresident  of  tbe  Pacific  Gas 
iN  I'-Iectric  ('o.  of  ('alifornia,  and  .A.  W. 
k'obertson,  president  of  tbe  Pbiladelpbia 
('ompany  at  Pittsburgh;  between  Robert¬ 
son  and  K.  F.  Pack,  division  ebairman 
at  Minneapolis  for  the  .\.  1"'..  L.  .A.;  and 
between  R.  E.  Xorton,  acting  ebairman 
of  the  association’s  financial  relations 
committee,  and  J.  H.  Shearer,  member  of 
the  committee,  of  .Altoona,  Pa. 

This  corresixnidence  began  in  July, 
1928,  when  Robertson  assumed  the  vice- 
chairmanshij)  of  the  financial  relations 
committee,  and  immediately  set  atxiut 
building  u])  a  national  system  of  geo¬ 
graphical  divisions,  with  a  chairman  at' 
the  head  of  each  division. 

Hockenbeamer  wrote  Robertson  Xov. 
11.  1927,  that  his  firm  had  deposits  in 
2.50  banks  in  its  territory,  that  the  de- 
l)osits  were  regulated  by  the  home  com¬ 
pany,  and  that  no  interest  was  revpiired 
on  them.  “.Saying  it  with  deposits”  he 
found  the  most  effective  inetluKl.  This, 
with  personal  contacts,  was  so  effective 
that  “during  our  two  big  campaigns 
against  the  so-called  water  and  power 
act.  they  literally  sent  out  hundreds  of 
thousands  of  personal  letters  and  jiieces 
of  literature  to  their  deixisitors  and 
stockholders,  as  well  as  canqiaigning 
against  the  act  personally.” 

The  letter  from  Xorton  said  Matthew 
S.  Sloan,  president  of  the  Brrxiklyn  Edi¬ 
son  Company,  was  to  speak  in  Phila¬ 
delphia  on  the  Washington  situation  and 
there  would  "be  no  members  of  the  press 
present,  as  it  will  be  rather  a  frank  talk 
on  this  subject.” 

Paul  S.  Clapp,  managing  director  of 
the  X.  E.  L.  A.  personally  suggested,  in 
a  letter  to  FI.  C.  -Stone  of  the  engineering 
section  that  utilities  engineers  have  “a 
jiarticular  responsibility  in  the  diffusion 
of  sound  information  much  needed  at  the 
(vresent  time.” 


IOWA  UTILITY  FINED  $2,400  FOR  USING 
PAID  SPACE  TO  INFLUENCE  ELECTION 

T\vo  Advertisements  in  Fort  Dodge  Messenger  and  Chronicle 
Cited — Mayoralty  Candidate,  Defeated,  Had 
Demanded  Lower  Electric  Rates 
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mces  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


rOK  fifty  years,  from  the  time  Ameri- 
^  can  journalism  was  in  rompers  until 
its  more  mature  stage  of  the  present  day, 

Dr.  John  B.  Howe,  editor  of  the  Syra¬ 
cuse  (X.Y.)  Herald,  has  served  in  news¬ 
paper  work.  White  haired,  kindly,  affa¬ 
ble,  and  with  a  dry,  ready  humor.  Dr. 

Howe  belies  the  old  adage  that  years  of 
following  newspaper  practice  produce  the 
hard-boiled  cynic. 

During  the  half  century  from  June. 

1879,  to  June  1929,  Dr.  Howe’s  abilities 
have  gained  for  him  a  wide  reputation 
among  newspaper  readers  and  newspaper 
makers.  He  was  born  in  Utica,  X.  V., 

March  21,  1859,  and  received  his  educa¬ 
tion  at  the  Utica  Free  Academy.  Of  a 
class  of  19,  he  ranked  first  in  mathema¬ 
tics,  _  and  strangely  enough,  among  the 
last  in  English  composition. 

But  it  did  not  take  him  long  to  analyze 
his  difficulty  in  English. 

“What  I  needed,”  Dr.  Howe  stated. 

“was  some  force  to  kindle  my  imagina¬ 
tion.” 

And  he  found  this  force  in  the  works 
of  Charles  Dickens,  reading  and  re-read¬ 
ing  them  again  and  again.  As  for  his 
ability  in  mathematics,  he  believes  it  has 
given  him  an  advantage,  because,  as  he 
himself  expresses  it,  “about  99  out  of 
every  100  newspaper  men  hate  figures.” 

After  serving  for  13  years  on  the  staff 
of  the  Utica  Observer,  where  he  obtained 
his  first  newspaper  job  in  1879,  he  was 
engaged  as  editor  of  the  Rochester 
Herald.  Six  years  later  he  accepted  the 
position  of  editor  on  the  Syracuse  Herald 
where  he  has  remained  since. 

^  With  a  natural  gift  for  clear  expres¬ 
sion  and  facile  writing.  Dr.  Howe  has 
also  a  sound  understanding  of  the  theory 
of  government  and  political  history.  His 
interest  in  politics  led  him  to  write  two 
volumes,  “The  Eve  of  Election,”  in  1918, 
and  “Howe’s  X^ew  Civics,”  in  1922.  Al¬ 
though  he  has  never  received  a  college 
education,  the  veteran  newspaper  man 
was  awrarded  the  honorary  degree  of  Litt. 

D.,  by  Syracuse  University  in  1919. 

Dr.  Howe's  first  opportunity  to  enter 
journalism  came  when  he  attended  the 
June  commencement  exercises  of  Hamil¬ 
ton  College.  Finding  that  there  was  no 
reporter  present,  he  decided  to  write  a 
short  sketch  of  the  proceedings.  He 
submitted  his  work  to  the  Utica  Observer 
and  next  evening  he  was  delighted  to  see 
that  it  was  published.  It  was  this  little 
Hern  that  landed  him  his  first  job  on  a 
newspaper. 

His  first  assignment.  Dr.  Howe  re¬ 
members  with  a  chuckle.  Ordered  to 
cover  the  railway  station,  he  spent  most 
of  the  day  vainly  looking  for  news,  .^s 
dusk  was  approaching  and  nothing  had 
happened,  he  became  a  little  discouraged. 

He  heard  the  train  from  Oneida,  a  near¬ 
by  town,  rumbling  down  the  tracks. 

Puffing  and  blowing,  the  engine  drew  up 
to  the  station  and  stopped. 

From  one  of  the  cars,  a  man  stepped 
down — a  man.  Dr.  Howe  recalled,  hear¬ 
ing  a  striking  resemblance  to  I'ncle  Sam. 

He  made  his  way  to  where  Howe  was 
standing,  and  as  he  reached  him.  stag¬ 
gered  and  fell  dead  at  the  very  feet  of 
the  young  reporter. 

“That.”  said  Dr.  Howe,  “was  an  ac¬ 
commodation.” 

The  next  day.  hoping  for  another  sen¬ 
sation.  he  again  dropped  down  to  the  rail- 
wav  station.  The  baggage  master  called 
to  him. 

“So  you’re  the  new  reporter.”  he  «aid 
to  young  Howe.  “Well,  I  have  a  great 
story  for  you.” 

And  leading  the  enthusiastic  reporter  1881.  The  old  Hat  press  which  was 
to  a  triangular  fenced  in  plot  near  the  then  used  in  the  Observer,  necessitated 
station,  he  showed  him  a  garden  full  of  wetting  down  the  sheets  of  paper  the 
red.  ripe  tomatoes.  night  before  the  paper  was  issued,  and 

“There.”  exclaimed  the  station  master,  when  unforeseen  news  occurred  on  the 
“is  a  real  story.  Tomatoes  ready  to  be  next  day.  the  demand  for  newspapers  ex- 
picked,  and  ten  weeks  before  they  are  ceeded  the  supply.  On  the  day  follow- 
due!”  ing  the  assassination,  the  Utica  Observer, 

Howe  was  delighted,  and  not  seeing  ordinarily  three  cents  a  copy,  was  selling 
the  thin  wires  which  attached  the  hot-  as  high  as  50  cents. 


By  JOHN  H.  WIGGINS 


was  a  pencil  and  a  piece  of  paper.  .\s  a 
result  many  did  not  last.  At  the  present 
time,  leaders  in  both  the  profession  and 
business  worlds  have  come  to  view  news¬ 
paper  work  as  an  excellent  training,  h 
teaches  discipline,  regularity  of  habits 
encourages  study  and  reading,  and  culti¬ 
vates  a  desire  for  knowledge  of  worid 
events.  For  this  reason,  I  welcome  the 
schools  of  journalism. 

“If  one  is  t|ualified.”  Dr.  Howe  added, 
“journalism  is  a  good  profession  to  en¬ 
ter.  .Mthough  the  salaries  are  not  up  to 
the  standard  of  other  professions,  the 
pecuniary  compensations  are  fair  for  the 
deserving.  But  in  addition  to  material 
rewards,  a  newspaper  man  becomes  ac¬ 
quainted  with  all  sides  of  life.  He  has 
the  feeling  that  an  audience  of  thousands 
is  reading  the  articles  he  has  written. 

“Yes,  there  are  tremendous  compensa¬ 
tions  in  newspaper  work.  It  is  a  great 
satisfaction  for  a  newspaper  man  to 
know  that  he  has  been  of  benefit  to 
human  individuals  and  to  society. 
Through  this  work .  one  is  able  to  help 
many  good  causes  and  undertakings.  One 
is  able  to  give  advice  to  those  whom  the 
pulpit  does  not  reach.  .\nd  to  my  mind, 
this  makes  up  for  the  disparity  between 
the  newspajjer  man’s  income  and  that  of 
the  movie  star. 

“There  is  a  great  incentive  then  for 
those  contemplating  entrance  into  news¬ 
paper  work.  If  only  those  habits  of  ac¬ 
curacy  and  punctuality  are  cultivated, 
newspaper  training  will  be  of  the  great¬ 
est  value  in  any  undertaking.” 


NEW  DAILY  NAMES 
J.  F.  DUNN  EDITOR 


Former  Managing  Editor  of  Syracuse 
Post  to  Head  Editorial  Staff  of 
Malone  (N.Y.)  Timet  to 
Start  in  August 


John  1-'.  Dunn,  former  managing  edi¬ 
tor  of  the  old  Syracuse  (X.Y.)  Pod 
for  IS  years,  has  been  appointed  editor 
of  the  Malone 
(X.Y.)  Franklin 
Daily  Times 
which  is  expected 
»  to  start  publia- 

■  tion  about  Aug. 

1,  it  was  an- 
n  o  u  n  c  e  d  this 
1  week.  Officers  of 

the  Franklin 
County  Publish- 

elected  fol- 

Ralph  J.  Card- 
JoHs  F.  Dunn  inal.  Mayor  of 

Malone,  presi¬ 
dent  ;  L.  Stanley  Bowker,  vice-president 
and  manager;  Leon  J.  Ryan,  secre¬ 

tary  and  treasurer.  In  addition  to  these 
officers,  who  will  also  act  as  directors, 
the  following  have  also  been  elects 
directors :  William  McCarthy,  _W- 
Spellman  and  Dr.  Florence  \V.  Mc¬ 
Carthy. 

.A  building  has  been  purchased  by  the 
publishers  and  is  being  remodeled  to 
serve  as  a  newspaper  plant.  ,A  I^uplex 
tubular  press  was  purchased  this  week. 

Mr.  Dunn  has  spent  his  entire  career 
in  newspai>er  work,  having  served  on 
the  old  Syracuse  Tclefjram,  the  Bostm 
Atiiericaii.  Buffalo  lixpress  and  Phtla- 
delpliia  Public  Ledger.  His  wife  is  at 
present  in  the  classified  department  of 
the  Syracu.se  Journal  and  American. 


DR.  JOHN  B.  HOVTE 
Editor 

Syracuse  <  N.  Y.)  Herald 


Sf'ccialiy  draxu 


COLUMNIST’S  BOOK  APPEARS 

“Hits,”  a  booklet  containing  selections 
of  verse  and  wit  from  the  “Hit  or  Miss 
column  of  the  Chicago  Daily  Nm's,  has 
l>een  placed  on  sale  on  Chicago’s  news¬ 
stands.  The  column  is  conducted  oy 
Gene  Morgan. 
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7(7  JrAaf  Xc<^\rpaper  Docs 
This  Dejinllion 
Emphatically  Apply? 

HONORABLE  GERALD  P.  NYE,  UniteH 

States  Senator  from  Nortli  Dakota,  recently 
read  into  the  Congressional  Record  an  address 
on  "Newspapers  and  the  Public,"  by  William 
H.  McMasters,  in  which  he  said: 

"Here  ts  my  definhion  of  a  real  ne.i'.f- 
paper:  An  independently  owned  medium, 
flh’iny  unhiased  news  to  its  readers, 
honest  in  its  editorial  opinion,  supported 
hy  dean  adverUsiny,  and  doina  its  best  to 
be.  fair  to  the  public  as  a  whole." 


From  the  first 
page,  editorial 
section  of 

5nrk  (Bimra 


of  Sunday, 
June  16th 
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INSTITUTE’S  FUNCTIONS  TOLD  BY  CHIEFS 

Chairmen  of  Various  Committees  of  British  Group  Detail  Their  Activities — President  Congratulates 

Backers  of  Similar  Organization  for  U.  S.  Journalists 


T  AST  week  I  clcscritH-d  the  qualitica-  By  ALLAN  DELAFONS  who  wish  to  he  linked  up  with  their 

^tions  tor  n,emt.ersltii)  unemployment  London  Editor.  Editor  &  PubH.her  fellow-craftsmen  at  home, 

beiieht  plan  and  other  leatures  ot  the  1  he  workings  ot  the  Provident 

Ilritish  Institute  of  Journalists,  and  for  Xotiny  the  great  interest  displayed  by  the  .American  Society  of  Xewspaper  were  described  by  Sam  S.  Can 

this  weeks  article  I  have  asked  the  lion-  Ilditors  at  their  April  convention  in  the  organization  details  of  British  newspaper  chairman  of  the  fund,  as  follows: 


By  ALLAN  DELAFONS 

London  Editor,  Editor  &  Publisher 


w.  i  uuiiaiicr  hm  i  *  r 

The  workings  ol  the  Provident  Fund 

Xoting  the  great  interest  displaxed  by  the  American  Society  of  Xewspaper  were  described  by  Sam  S.  Camninn 

I _  .... _ _ .  r . i  .  _  r.n 


orary  chairman  or  secretaries  of  the  professional  organcations,  Eiiitor  &  Pubi.ishkr  requested  Allan  Delafons,  its 
various  committees  of  the  Institute  to  Lgndon  editor,  to  prepare  a  series  of  articles,  setting  forth  the  operations  and  the 
write  something  alxiut  their  activities,  history,  both  of  the  British  Institute  of  Journalists  and  of  the  Xational  Union  of 
These  honorary  officials  have  been  asso-  Journalists,  long-established  bodies  wnth  a  large  membership  among  the  working 


dated  with  their  respective  branches  of 
Institute  activity,  in  many  cases,  since 
their  inception. 


newspaper  num  of  the  British  Isles.  This  is  the  third  and  last  article  of  the  series. 
provision  of  standing  orders  that  the  total  now  stands  at  99. 


"The  Institute  of  Journalists’  Provi¬ 
dent  Fund  was  established  in  1898.  The 
inspiration  of  its  foundation  was  sup¬ 
plied  by  the  late  Sir  John  \\  illox,  at 
the  time  proprietor  ot  the  Liverpool 
Courier,  a  past  president  of  the  institute, 
who  made  a  gift  to  the  institute  of 


Bernard  Weller,  chairman  of  the  members  of  a  district  committee  should  “Up-to-date  information  on  salaries  £5  oqq  to  be  applied,  as  the  Council  ir 
onomic  section  stated;  ,  Jf  d/awn  from  the  eligible  members  ot  and  conditions  in  all  parts  of  the  world  determine,  to  the  benefit  of  the  wor 


economic  section  stated ;  <irawn  trom  the  eiigiDie  memoers  01  and  com  itions  in  all  parts  ot  tne  worm  determine,  to  the  benefit  of  the  work^v 

"As  a  chartered  body  the  Institute  is  the  full  district  committee,  and  the  mem-  is  available  at  the  head  office,  and  mem-  journalist.  It  was  deemed  that  the  in 

necessarily  open  to  all  journalists  who  bers  of  the  central  committee  trom  the  hers  receive  most  useful  advice  and  as-  ^.fest  of  the  fund  would  be  most 

are  in  professional  practice  of  their  eligible  members  ot  the  Council.  It  is  sistance  when  they  contemplate  accept-  factorily  applied  through  an  endowment 

craft.  The  economic  section  was  de-  a  practicable  plan  and  a  time-saving  one,  mg  posts  overseas.  assurance  scheme  of  a  contributory  char 

vised  to  meet  the  criticism  that  the  in-  and  it  lends  itselt  to  continuity  01  policy  "At  the  request  of  the  proprietors  of  acter.  Hence,  the  Frieiidlv  Swieties’ 

terests  of  working  journalists  are  affected  and  the  elimination  of  any  friction  in  the  a  newspaper  in  the  East,  an  e.xhaustive  Act,  1896,  a  scheme  was  drawn  up  bv 

bv  the  presence  of  journalists  who  are  relationship  of  the  -Section  to  the  Insti-  enquiry  was  recently  made  into  local  con-  ^hich  members  of  the  institute  could  take 

also  proprietors  as  members  of  the  In-  tute.  Broadly,  the  effect  of  iMs  that  the  ditions,  information  being  obtained  from  up  endowment  assurance,  up  to  £200 

stitute.  (Proprietors  who  are  not  jour-  district  committees  and  the  Council  deal  the  highest  authorities,  and  it  was  pos-  (the  amount  was  sub.sequently  increased 
n;ilists  are  of  course  not  elicible  for  "'th  economic  matters  minus  those  mem-  sible  to  legislate  impartially  m  regard  tn  /.tool  rpa1i7.Tl^lp  hr.n,'.c»c  ...  c: 


nalists  are  of  course  not  eligible  for 
memliership).  Whether  in  the  past  the 


with  economic  matters  minus  those  mem-  sible  to  legislate  impartialh 
hers  who  fall  within  the  very  broad  to  salaries. 


general  policy  was  weakened,  or  whether  definition  of  proprietors.  I  should  add 


lie  to  legislate  impartially  in  regard  to  £,300),  realizable  with  bonuses,  at  55, 
salaries.  00  or  65  years  of  age.  The  scale  of 

“Xumerous  cases  of  injustice  and  hard-,  payments  (monthly  or  quarterly)  was 


easy  to  make,  and  it  was  advisable  to 
clear  out  of  the  way  any  pretext  for  it. 
“The  economic  section,  which  has  been 


iH'en  very  carefully  thought  out,  and  its  n,onts.  The  secretarv  has  been  asked 
effective  working  is  a  tribute  to  the  bv  at  least  one  overseas  editor  definitelv 


in  existence  now  for  some  vears,  does  so.  affairs  of  working  journalists  are  con- 
It  takes  over  from  the  Institute  as  a  ffucted.  leaving  the  Institute  as  a  whole 


soundly  democratic  basis  upon  which  the  to  act  for  him  and  engage  men  to  pro 
affairs  of  working  journalists  are  con-  ^eed  abroad. 


whole  the  management  of  all  such  mat- 


free  in  the  most  representative  way  to  pending.  One  is  the  organization  of 
promote,  in  the  w(irds  ot  the  Royal  im,.  «l,prp,-,.r 


■nts.  The  secretary  has  been  asked  of  any  surpluses  that  might  accrue,  as 

at  least  one  overseas  editor  definitely  available  for  Ixinus.  It  was  a  matter 

act  for  him  and  engage  men  to  pro-  mi  which  we  have  reason  to  congratulate 

“d  abroad,  ourselves  that  from  the  first  a  substan- 

•Two  important  developments  are  now  tial  bonus  has  been  realized.  The  object 


of  the  assurance  has  one  feature  which 


ttrs  as  relate  to  remuneration,  hours  and  promote,  ^  in  the  w^rds  ot  the  Royal  „n.,ntx-rs  into  local  branches  wherever  w  e  believe  is  not  providefi  by  any  other 

working  conditions  of  journalists.  Xo  ^  barter,  the  interests  of  journalists  and  there  are  a  sufficient  numlier.  The  sec-  assurance  organization,  and  which  makes 

proprietor,  no  newspaper  director,  no  journalism.  1  his  comprehensive  object  preiiaration  of  a  scheme  for  it  of  special  value  to  the  working  jour- 

managing  editor,  nor  anyone  able  to  ca'i  '>c  secured  only  by  an  authorized  closer  contact  with  journalists  in  the  nalist.  It  is  contained  in  the  followine 

exercise  the  iiowers  of  an  employer  in  Ixxly  that  has  upon  its  rolls  the  leaders  self-governing  Dominions,  who  have  rule: 

the  appointment  or  the  discharge  of  ^s  well  as  the  rank  and  file,  as  the  Insti-  their  own  professional  organizations  but  (Continued  on  page  20) 

ioiirnalists.  can  beloiur  to  the  section.  h<ts. 


the  appointment  or  the  discharge  of 
journalists,  can  belong  to  the  section. 

“There  are  two  forms  of  control — 
district  and  central — and  fwth  autonom¬ 
ous.  For  the  purpose  of  district  con¬ 
trol  all  the  members  of  each  district  who 


Tom  Clarke,  managing  editor,  London 
Daily  Xezos,  chairman  of  the  Overseas 
Committee,  wrote : 

“The  overseas  committee  of  the  Insti- 


are  eligible  for  the  section — and  those  tute  of  Journalists,  under  the  chairman- 
only — hold  an  annual  meeting,  at  which  ship  of  \  iscount  Burnham,  performed 
they  appoint  their  own  officials  mid  elect  much  useful  work  over  a  long  period  of 
their  own  committee,  without  waiving  years,  but  its  activities  were  limitied 
any  of  their  rights  as  memlKTS  of  the  largely  to  maintaining  contact  with 
district  as  a  whole.  The  other  form  of  members  of  the  Institute  who  had  gone 
control  is  through  the  central  economic  to  newspapers  in  the  Dominions  and  col- 
.section  committee,  which  is  elected  at  onies.  and  to  entertaining  important  over- 


the  ,  annual  conference.  This  central 
committee,  by  virtue  of  a  standing  order. 


seas  journalist's  who  visited  this  country. 
“Necessity  for  re-organization,  in  con- 


deals  with  ail  questions  of  remuneration  junction  with  the  eeneral  scheme  of  In¬ 
fer  professional  services,  working  con-  stitute  reorganization  approved  by  the 
ditions  and  similar  subjects.  district  1926  Conference  became  apparent  before 
economic  committee  has  powers  within  the  end  of  the  year,  but  it  was  luit  com- 
its  special  jurisdiction  similar  in  scope  pleted  until  1928. 

to  those  of  the  ordinary  district  com-  “The  objects  of  the  committee  are  to 
mittee :  but  the  central  committee  is  form  as  close  a  link  as  possible  between 
given  specifically  ‘power  to  act.’  That  journalists  at  home  and  overseas,  to  col- 
is  to  say,  it  can.  in  accordance  with  its  lect  and  collate  information  in  regard  to 
own  definitions,  frame  its  own  policy  conditions  overseas,  to  assist  newspaper 
and  carry  it  out.  make  its  own  decisions  or  journalistic  organizations  in  British 
and  carry  them  out.  It  is  also  an  ad-  jKissessions  and  dependencies  or  else- 
visory  and,  if  necessary,  executive  body  where  abroad  in  securing  suitable  liter- 
for  the  district  bodies.  The  proceedings  ary  staffs,  to  advise  and  inform  journal- 
of  the  whole  section  are,  as  far  as  it  isfs  .seeking  service  overseas  and  abroad, 
deems  it  advisable,  confidential ;  and  and  to  render  such  other  assistance  to 
there  is  no  obligation  to  report  them  to  employers  and  employes  as  may  be  within 
the  Council  of  the  Institute.  its  power. 

“Some  developments  of  the  section,  “There  has  been  a  steadv  and  satis- 


see 
by  the 
paper  ♦ 


the  Council  of  the  Institute.  its  power. 

“Some  developments  of  the  section,  “There  has  been  a  steady  and  satis- 
on  my  motion,  took  place  at  the  last  factory  increase  of  overseas  membership 
annual  conference.  It  then  became  a  during  the  past  three  years,  and  the 


TO  .ADVERTISERS  :  The  ('harlotte  Observer  leads  in  circulation  .ALL 
newsiiaiK-rs,  Mfiming  and  Evening,  in  the  states  of  North  and  South 
Carolina.  It  is  the  largest  newspajier  lietween  Richmond  and  Atlanta 
and  Washington  and  Birmingham.  The  Observer  occupies  the  unique 
jKJsititm  of  Ix'ing  the  only  morning  newspaper  in  AMERIC.A  published 
in  a  city  of  less  than  100,000  population  having  a  circulation  in  excess  of 
49.000  daily  and  more  than  51.000  .Sunday.  The  Observer  leads  all 
newspafiers.  both  Morning  and  Evening,  in  the  two  states,  in  volume 
of  advertising  carried  each  year. 

Wit  Chailatte  #b0en?(t 

CH.AKI.OTTK,  C. 

Curtis  B.  Johnsiin,  Publisher 


♦  ♦  ♦ 


PICK  up  any  issue  of  a 
Lee  Syndicate  Newspaper 
and  you’ll  find  hundreds 
of  local  news  items.  This  is 
typical  of  the  Lee  effort  to 
print  local  news  and  it  is  this 
type  of  effort  that  cements  the 
reader’s  good  will  to  his  local 
Lee  newspaper  and  builds  re¬ 
sponsive  circulation. 

In  using  the  Lee  Syndicate 
Newspapers,  you  get  both  qual¬ 
ity  circulation  and  quantity 


circulation — quality  circulation 
because  Lee  readers  are  inter¬ 
ested  in  their  newspaper  and 
responsive  to  both  its  news 
and  advertising  columns— quan¬ 
tity  circulation  because  in  the 
eight  cities  served  by  this  chain, 
the  Lee  circulation  is  132,126 
as  compared  to  27,066  circula¬ 
tion  claimed  by  local  daily 
competition.  In  seven  of  these 
cities,  the  Lee  Syndicate  News¬ 
paper  is  the  only  daily  paper. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage  —  Plus  Responsiveness 


Davenport,  Iowa,  Times  La  Croase,  Wiaconain  Muscatine,  Iowa, 

Davenport,  Iowa,  Demo-  r  Mia.ouri, 

crat  Ottumwa,  Iowa,  Courier  Couritr-Poat 

Madison,  Wisconsin,  Mason  City,  Iowa,  Kewanee,  Illinois,  Star* 

State  Journal  G/o6e*Gaxette  Courier 

CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 
Foraign  Advartiaing  Rapraaantativaa 


La  Croase,  Wisconsin 
T  ribuna 

Ottumwa,  Iowa,  Courier 
Mason  City,  Iowa, 
Globa-Caaatla 


Metropolitan  Pittsburgh 


An  iirpii  nf  Cptililpn  lippfirtiiiiity  fiir  AilvprtiM^rs 
an  arpn  in  wliipli  Tlio  lias  Tln^ 

Habit  »f  Pmiiiipin^  llt^KiiltK 


World 


S  greatest  wealth  pro- 
ducing  area ...  an  area  of  725  square 
miles  in  which  live  325,000  ambitious 
families  .  .  .  where  66  per  cent  of  The 
Pittsburgh  Press  circulation  isconcen- 
trated... that’s  Metropolitan  Pittsburgh. 

Leading  the  world  in  the  manufacture  \ 

of  air  brakes,  aluminum,  cork,  electrical 

machinery,  fire  brick,  glass,  iron,  railway 

signals,  white  lead  .  .  .  that’s  Metropolitan 

Pittsburgh.  It’s  the  home  of  the  world’s  larg- 

est  pipe  and  tube  mill,  structural  steel  plant, 

rolling  mill  machinery  manufactory,  pickling  ■•Vi 

and  preserving  plants,  radium  and  vanadium 

plants.  It’s  the  pulsing  heart  of  the  world’s  great-  'vW|yLT|’ 

est  iron,  steel,  coke  and  bituminous  coal  produc- 

ing  territory. 

yfillions  Being  Invested 
Metropolitan  Pittsburgh’s  invested  capital  totals  more 
than  $1,125,000,000  ...  its  plants  each  year  furnish  the 
world  with  products  valued  at  more  than  $1,500,000,000 
\  ...  its  wage  and  salary  payroll  carries  the  amazing  total  \f^ 
of  $328,000,000  plus.  W 

B  Metropolitan  Pittsburgh’s  the  place  where  eight-figure  \ 
5^  projects  are  commonplace,  with  railroads,  utility  com- 
panies  and  corporations  of  national  and  international 
importance  embarked  on  tremendous  expansion  pro- 
■  grams  .  .  .  where  millions  upon  millions  are  being  in- 
vested  in  'schools,  'churches,  hotels,  office  buildings, 
theatres,  transportation  facilities  .  .  .  where  civic  im- 
provements  keep  pace  with  industrial  expansion  .  .  . 
BHjSn^  where  $80,000,000  is  being  invested  in  bridges,  high- 
ways,  boulevards,  street  widening,  wharfs,  airports, 
A  public  auditorium  and  parks  ...  where  bank  clear- 
\  ings  now  exceed  $30,000,000  daily. 


and  labor — that  this  part  of  the  conti- 
nent  is  the  greatest  place  in  all  the  world 
in  which  to  live  and  prosper.  They  pride 
themselves  on  being  citizens  of  Metro- 

/  Progress!  is  the  only  slogan  ever  sounded. 
They  are  members  of  a  community  of  oppor- 
tunity  where  achievements  and  glories  of  the 
past  only  serve  to  inspire  to  greater  achieve- 
ments  and  glories  today  and  tomorrow. 

What  a  market  for  progressive  producers  of  com- 
modifies  people  want  and  must  have  to  keep  pace 

f/  with  society’s  advancement!  What  an  easy  mar¬ 
ket  in  which  to  work.  .  .  with  all  the  facilities  of  a 
paper  which  has  grown  with  Pittsburgh  at  the  dis- 
posal  of  advertisers! 

W'-m/  Making  Advertising  Projitatple 

J/  years  The  Press  has  held  its  title  of  leader  in  the 

Pittsburgh  area  .  .  .  just  as  it  has  proven  that  it  has  The  / 
y  Habit  of  Producing  Results.  Ask  any  consistent  user  of 
>/  its  advertising  columns!  The  Press  is  the  only  Pitts-  M 
burgh  newspaper  with  confidence  enough  in  its  produc- 
five  powers  to  say  to  advertisers:  Use  The  Press  ex- 
clusively  in  Pittsburgh  and  you’ve  reached  most  re-  /JKa 
sponsive  Pittsburgers  at  one  economical,  profitable  cost. 

That’s  truth  .  .  .  hard,  solid  truth  ...  the  kind  of  a  state- 
ment  that  will  cheerfully  be  proven  with  facts  by  a 
representative  from  any  of  the  offices  listed  below. 

A  golden  market . . .  that’s  Metropolitan  Pittsburgh.  .  /  • 

A  newspaper  of  character  that  Has  The  Habit  of 
Producing  Results . . .  that’s  The  Pittsburgh  Press. 

What  a  combination  for  alert  merchandisers! 


The  Pittsburgh  Press 


NATIONAL  ADVERTISING 
DEPARTMENTS 

New  York  Chicago  *  Detroit 
Philadelphia  Los  Angeles 
San  Francisco  Atlanta  Dallas 


A  SCRIPPS. HOWARD 
NEWSPAPER 


Member  Audit  Bureau  of  Circulations 
and  Member  of  the  United  Press 
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INSTITUTE’S  FUNCTIONS  TOLD 
BY  CHIEFS 


(Continued  front  pa<jc  18) 


“  ‘A  member,  or  in  the  case  of  death 
or  mental  incapacity,  his  nominee  or  next 
of  kin  or  legal  representative  or  repre¬ 
sentatives,  shall  become  entitled  to  re¬ 
ceive  the  endowment  or  benefit  for  which 
he  has  been  assured  under  this  sec¬ 
tion.  together  with  any  accumulations 
(Ixuiuses)  : 

•“  (a)  When  he  shall  have  become 
permanently  incapable,  by  sickness  or 
other  infirmity,  whether  bodily  or  men¬ 
tal,  of  earning  any  means  of  subsistence 
as  a  journalist;  or 

•“(b)  In  old  age  (which  shall  mean 
the  age  of  53,  60  or  65  as  may  have 
been  agreed  upon),  or 

‘“(c)  On  the  death  of  a  member, 
whichever  contingency  shall  first  happen.’ 

“I  may  say  that  we  have  been  repeat¬ 
edly  Congratulated  by  auditors  and  other 
persons  of  authority  in  assurance  circles 
on  the  financial  success  of  the  fund  which 
has  been  of  the  greatest  advantage  to 
menit)ers.'’ 

The  Orphan  Fund,  of  which  Bernard 
Alton  is  secretary,  was  explained  by 
him  as  follows : 

“The  Fund  has  rendered  assistance  to 
more  than  2(X)  children  since  its  incep¬ 
tion.  The  scale  of  grants  follow: 

"Children  under  10  years,  £30;  age  10 
to  12.  £36 :  age  12  to  14,  £42 ;  age  14 
upward,  £48. 

"Last  year  the  total  expenditure  on 
grants  was  £1,470.  The  administration 
expenses  are  approximately  £75  per  year, 
on  a  turnover  of  £4,000.  The  market 
value  of  investments  at  present  held  on 
behalf  of  the  fund  is  over  £35,000.  Only 
children  of  deceased  members  are  eli¬ 
gible.  In  some  cases  there  are  three  or 
four  children  from  one  family  on  the 
fund,  and  many  cases  of  two  children,  so 
that  it  will  be  seen  considerable  help  is 
given  to  those  eligible  for  assistance. 

“Grants  are  renewed  from  year  to  year, 
and  in  many  cases  have  been  extended  to 
the  age  of  twenty  or  twenty-one  to  enable 
the  orphans  to  take  a  course  at  a  uni¬ 
versity.  The  Fund  has  the  right  of  pre¬ 
senting  children  periodically  to  Christ’s 
Hospital.” 

Much  interest  is  taken  by  members  of 
the  Institute  in  the  proposal  to  form  an 
organization  on  similar  lines  in  America 
and  some  of  the  leading  members  have 
given  me  messages  to  transmit  to  those 
who  are  engaged  in  investigating  the  pos¬ 
sibilities  of  such  an  organization. 

I  have  to  thank  Herbert  Cornish,  to 
whom  the  Institute  owes  so  much  for  his 
pioneer  work  as  one  of  the  founders  and 
for  more  than  forty  years  the  secretary, 
for  giving  me  access  to  much  material  in 
connection  with  these  articles.  In  _  re¬ 
sponse  to  my  suggestion  that  he  might 
make  a  comparison  of  the  conditions  of 
newspaper  work  at  the  formation  of  the 
Institute  and  those  obtaining  today,  Mr. 
Cornish  wrote ; 

“The  subject  of  vour  letter  is  one,  of 
course,  in  which  I  have  great  interest.  I 
have  read  of  the  recent  discussions  in 
America,  leading  towards  the  profes¬ 
sional  organization  of  journalists  there, 
and  moving,  at  least  in  part,  by  way  of 
interaction  with  the  Institute.  These,  and 
their  kindred  activities,  have  seemed  to 
be  the  natural,  not  to  say  necessary,  ex¬ 
tension  of  inter-activities  which,  originat¬ 
ing  in  the  year  of  the  St.  Louis  Exposi¬ 
tion  (when  the  first  special  delegation  of 
the  Institute  of  Journalists  visited  the 
United  States  at  the  invitation  of  Ameri¬ 
can  journalists)  had  their  latest  previous 
development  in  the  earlier  post-war  years. 

“Fxiually.  of  course.  I  should  be  at 
command  of  those  who,  on  cither  part, 
are  now  carrying  forward  this  valuable — 
should  not  one  say  this  inevitable  move¬ 
ment — for  the  best  I  might  make  of  any 
service  they  might  think  me  able  to  con¬ 
tribute.  The  specific  invitation  of  your 
letter  does,  however,  give  me  somewhat 
furiously  to  think  as  to  whether  in  any 
such  rsessage  as  vf)U  could  receive  ff>r  the 
immefliate  purpose  of  your  .American  cor¬ 
respondence  I  could  hope  to  present  with 
reasonable  sufficiency  ‘a  comparison  of 
the  conditions  of  newspaper  work  at  the 
time  of  the  formation  of  the  Institute  and 


those  obtaining  today.’  Those  conditions 
are  now  very  different,  in  some  respects 
even  vitally  different,  from  those  amid 
which,  as  the  newest  of  newcomers  into 
English  working  journalism,  I  was 
launched,  in  the  early  eighties  of  the  old 
century  and,  a  very  few  years  later,  was 
tentatively  commissioned  in  the  service  of 
our  owTi  professional  movement. 

“I  am  seized  with  the  thought  of  a 
single  comparative  case  in  point  of  the 
realized  v'alue  to  the  journalist  of  the 
Institute  through  only  the  first  few  dec¬ 
ades  of  its  life.  In  those  early  eighties 
the  publisher  (or  proprietors)  of  one  of 
our  county  newspapers,  long-established, 
and  carried  on  in  conditions  typical  of 
the  time,  was  upheld  by  the  County  (Tourt 
in  dismissing  the  (employed)  editor  of 
the  journal  with  but  one  week’s  worked- 
ont  notice.  In  the  last  weeks  of  my 
official  service  to  the  Institute  the  most 
closely  corresponding  incident  was  the 
award  by  the  High  Court  in  London  of 
the  full  amount  of  £1,060,  with  all  costs 
claimed  in  respect  of  inadequate  consider¬ 
ation  of  notice  on  behalf  of  the  editor 
of  a  newspaper  published  in  one  of  the 
far  oversea  Dominions. 

“I  would  commend  to  the  generalizing 
constructions  of  broadly  experienced 
journalists,  this  quite  normal  example  in 
witness  of  some  present  results  of  organ¬ 
ization  by  the  professional  principle  as 
embodied  in  the  Institute  of  Journalists.” 

H.  A.  Gwynne,  president  of  the  Insti¬ 
tute  of  Journalists  and  editor  of  the  Lon¬ 
don  Morning  Post,  sent  the  following 
message ; 

"I  have  heard  with  considerable  satis¬ 
faction  the  good  news  that  .-Xmerican 
journalists  are  thinking  of  forming 
themselves  into  an  organization  on  the 
lines  of  the  British  Institute  of  Jour¬ 
nalists. 

_  “I  have  followed  the  various  discus¬ 
sions  that  have  taken  place  in  .Vmerica 
with  great  interest  and  with  a  warm 
hope  that  the  proposal  may  find  realiza¬ 
tion  in  a  short  time. 

“I  can  quite  understand  that  the 
Unitefl  .States  of  America,  owing  to  its 
enormous  size,  might  present  greater 
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difficulties  to  the  formation  of  an  or¬ 
ganization  such  as  ours  where  there  is 
hardly  any  spot  which  is  not  within  one 
night’s  journey  of  London.  These  diffi¬ 
culties,  however,  might  possibly  be 
overcome  if  each  state  formed  a  center 
and  representatives  of  journalism  in  all 
the  states  met  once  a  year. 

“I  hope  this  suggestion  will  not  be 
regarded  as  an  impertinence,  but  we  of 
the  Institute  here  are  so  anxious  to  see 
a  similar  organization  promoted  in 
America,  that  this  difficulty  of  distance 
which  will,  undoubtedly,  be  one  of  the 
greatest  problems,  is  better  mentioned  at 
once  rather  than  relegated  to  f  uture  dis¬ 
cussions. 

"The  committee  that  has  already  been 
formed  in  America  is  in  full  possession 
of  our  Grey  Book  and  of  the  monthly 
Journal,  and  I  can  assure  our  colleagues 
in  the  United  States  of  our  desire  to  co¬ 
operate  with  them  with  the  utmost  sin¬ 
cerity  and  heartiness  in  any  scheme  that 
they  may  devise  towards  establishing  a 
similar  organization  over  there.” 

Other  messages  evincing  keen  interest 
in  the  .'\merican  proposal  to  form  an  In¬ 
stitute  of  Journalists  were  received  from 
Ralph  D.  Bl'umenfeld,  editor  of  the  Lon¬ 
don  Daily  Express  and  past  president  of 
the  British  group,  and  Eric  N.  Davis, 
vice-president  of  the  Institute  and  imme¬ 
diate  past-chairman  of  the  London  dis¬ 
trict.  _ 

DRAPER  RETURNS  TO  U.  S, 

.\rthur  S.  Draper,  assistant  editor  of 
the  Xeio  York  Herald  Tribune,  returned 
to  Xew  York  with  Mrs.  Draper  and 
their  daughter  on  the  S.S.  Belgenland 
on  June  23  after  a  six  weeks’  trip  to 
Europe. 


TRIBUNE  PROMOTES  BYRNES 


Former  Director  of  Research  Named 
Manager  of  Business  Survey 

W.  J.  Byrnes,  director  of  research  of 
the  business  survey  department  of  the 
Chicago  Tribune,  has  been  named  mana- 


V.  H.  Pribble  W.  J.  Byrnes 

ger  of  the  business  survey,  succeeding 
B.  T.  McCanna,  and  Yernon  H.  Pribble, 
manager  of  the  Tribune's  radio  depart¬ 
ment  under  Mr.  McCanna,  has  been 
placed  in  full  charge  of  \V-G-X’s  radio 
activities. 

Before  joining  the  Tribune  in  1926, 
Mr.  Byrnes  was  advertising  manager  of 
Lyon  &  Healy. 

Mr.  Pribble  has  been  associated  with 
the  Tribune  since  1923.  Coming  up 
through  the  classified,  local,  business  sur¬ 
vey,  merchandising  and  national  adver¬ 
tising  departments,  he  has  been  con¬ 
nected  with  the  Tribune  radio  department 
since  January,  1928. 
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VIThen  a  Community’s  Oldest 

) 

Newspaper  Keeps  on  Leading 
I  Its  Field  in  Gains  *  . 


^  JL  HEN  comes  proof 

of  influence  that  does  not  falter ; 
of  strength  that  rides  out  storms. 

Many  an  old  paper  ceases  to  grow ; 
many  a  young  paper  grows  with¬ 
out  root — with  transitory  gains 
that  lack  significance — increases 
in  patronage  that  are  made  today 
and  perhaps  wiped  out  tomorrow. 

It’s  the  steady,  undeviating  prog¬ 
ress  of  a  time-tried  institution 
that  builds  confidence. 


D  URING  the  last  five  years  j 
the  circulation  of  The  News  , 
has  increased  steadily  from 
65,700  in  1924  to  93,322  i 
in  1929 — daily  and  Sunday  ! 
average.  Twenty-three  thou-  \ 
sand  more  copies  a  day  than 
five  years  ago.  None  of  the  ! 
evening  papers  has  ap¬ 
proached  these  gains.  | 

The  circulation  of  The  News,  ' 
recorded  with  the  Audit  Bu¬ 
reau  of  Circulations  for  the 
six  months  period  ending 
March  31st,  1929,  is  88,050 
w'eek-days  and  105,109  Sun¬ 
days. 

The  largest  of  the  evening 
papers  in  Dallas  is  today 
about  where  the  News  was  I 
back  in  1919. 


The  Dallas  Morning  News 

The  Dallas  Journal 

The  John  Budd  Co.,  Representatives 
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N.  Y.  PUBLISHERS  VOTE  TO  STUDY  PLAN 
TO  ABOLISH  SPACE-GRABBING 

Jerome  D.  Barnum  of  Syracuse  Post-Standard  Declares  News¬ 
papers’  Existence  is  at  Stake  Unless  “Raids”  on  Columns 
Are  Ended — Committee  is  Named 


(By  Telegraph  to  Edito*  &  Publisher) 

ITHACA.  X.  Y.,  June  26. — Members  of 
the  New  York  State  Publishers  Associa¬ 
tion  at  their  two  day  convention  in  Ithaca, 
closing  Wednesday,  agreed  to  devote  the 
major  portion  of  their  next  annual  meet¬ 
ing,  to  be  held  in  Syracuse  the  last  week 
in  January,  to  the  study  of  the  plans  to 
put  an  end  to  space  grabbing  by  public¬ 
ity  seekers  in  the  Empire  State.  This 
decision  was  reached  Wednesday,  follow¬ 
ing  an  address  on  Tuesday  by  Marlen 
Pew,  Editor  of  Editor  &  Publishicr,  in 
which  the  menace  of  press  agentry  to 
the  American  Press  was  discussed  in 
detail. 

“I  feel  that  unless  we  put  an  end  to 
these  raids  upon  the  only  commodity  that 
we  have  to  sell,  namely  the  columns  of 
our  newspapers,  our  very  existence  is  at 
stake,”  said  Jerome  D.  Barnum,  Syra¬ 
cuse  Post-Standard,  president  of  the  state 
association. 

“The  seekers  after  free  publicity  are 
employing  the  best  men  that  can  be  had. 
Some  advertisers  compel  publishers,  par¬ 
ticularly  those  in  small  communities 
where  there  is  but  one  newspaper,  to  give 
them  ridiculous  concessions  in  the  way 
of  free  space  before  they  will  place  even 
a  small  advertising  contract.  Publishers 
must  destroy  or  at  least  curb  this  evil 
before  it  destroys  them.”  Mr.  Barnum 
concluded. 

Russell  Harris  of  the  Buffalo  Courier- 
Exfress  was  named  to  represent  the 
advertising  departmental  of  the  state 
association  on  a  committee  of  three 
which  will  take  up  the  problem  and 
prepare  a  program  for  the  consideration 
of  the  publishers  at  their  Syracuse  meet¬ 
ing,  which  will  continue  for  three  days 
in  order  that  the  question  may  be  con¬ 
sidered  thoroughly.  Harold  Johnson  of 
the  H’atcrtoseii  Times  was  named  to 
represent  the  editorial  departments  of 
state  newspapers,  and  J.  B.  Pinkham, 
executive  secretary  of  the  association, 
will  be  the  third  member. 

This  was  but  one  of  many  high  spots 
of  Wednesday's  business  session,  which 
was  held  on  the  roof  of  Willard 
Straight  Hall  of  Cornell  University. 
Another  important  development  was  the 
appearance  of  W.  M.  Skinner,  general 
baggage  agent  of  the  New  York  Central 
Railroad  who  gave  an  explanation  of  the 
filing  of  new  tariffs  by  that  carrier  to 
applv  to  the  movement  of  newspapers 
carried  in  baggage  cars  of  its  trains.  It 
was  apparent  from  the  tariffs,  which  go 
into  effect  next  month,  that  the  Central 
might  double  its  present  rate  for  carrving 
newsnapers  on  its  lines  between  Buffalo 
and  Grand  Central  Terminal,  but  not  to 
or  from  the  latter  station. 

A  charce  of  60  cents  ner  100  lbs.  is 
mentioned  in  the  new  tariff,  whereas  the 
present  charge  ii  thirty  cents.  Mr.  Skin¬ 
ner  explained  that  the  railroad  in 
response  to  demands  from  many  news¬ 
papers  has  aereed  to  handle  newspapers 
to  and  from  Grand  Central  Terminal  at 
a  60  cent  rate,  where  as  heretofore  no 
tariff  has  been  otioted  to  this  point.  Ship¬ 
ments  from  other  points  of  publica¬ 
tion  outside  of  New  York  citv  will  com¬ 
mand  the  .W  cent  rate  and  there  is  no 
intention  of  changing  it.  the  railroad 
executive  declared. 

Further  hearings  on  _  proposed  higher 
rates  for  carrying  newsprint  will  be  held 
at  Bluff  Point.  X.  Y..  beginning  July  22. 
it  was  announced.  Manv  of  the  pub¬ 
lishers  present  stated  they  would  appear  ^ 

before  the  interstate  commerce  commis-  j 

sion  representative  at  the  meeting  and 
protest  against  the  proposed  higher  rates.  i 
L.  B.  Palmer,  general  manager  of  the  | 
American  Xewspaper  Publishers  Asso¬ 
ciation.  discussed  in  detail  the  most 

recent  developments  in  the  price  and 
production  of  newsprint. 

It  was  deci'ted  to  continue  the  as¬ 
sociation’s  studv  of  advertising  rates 

charged  bv  its  members,  particularlv 


those  with  circulations  under  10,000. 
A  preliminary  survey  has  indicated  that 
.some  publications  are  actually  selling  dis¬ 
play  advertising  below  cost  of  composi¬ 
tion  and  has  indicated  that  some  pub¬ 
lishers  probably  do  not  know  their 
actual  costs  of  production,  judging  from 
rates  charged  by  newspapers  of  similar 
circulation  and  on  which  no  exorbitant 
profits  are  being  obtained. 

Frank  E.  Gannett  told  of  plans  for 
commercial  production  of  the  teletype 
setter,  saying  both  the  key-l)oarding  ma¬ 
chines  and  the  mechanical  unit  for  use 
on  linotypes  and  intertypes  would  be 
available  in  increasing  quantities  in  per¬ 
haps  six  months. 

The  association  adopted  resolutions  ex¬ 
pressing  regret  at  the  death  of  E.  S. 
rnderhill,  publisher  of  the  Corning 
Leader. 

A  golf  tournament  which  opened  the 
convention  Tuesday  afternoon  was  won 
by  Mr.  Gannett  with  a  gross  score  of 
S7,  unusually  low  for  the  difficult  Ithaca 
course. 

In  his  address  at  the  dinner  of 
Tuesday  evening  Mr.  Pew  urged  the 
need  of  more  thorough  and  more  ef¬ 
fective  organization  of  groups  of  pub¬ 
lishers. 

Gilmore  Dobie.  Cornell's  foot-ball 
coach  discus.sed  the  change  in  conditions 
governing  the  development  of  modern 
football  teams  as  compared  with  those 
of  his  early  recollection. 

At  noon  Tuesday  the  publishers  at¬ 
tended  a  luncheon  marking  the  gradua¬ 
tion  exercises  of  the  Empire  State 
School  of  Printing  and  the  Empire  State 
School  of  Engraving.  The  former  is 
graduating  43  students  this  year  and  the 
latter  eight,  all  having  already  found 
employment,  mainly  in  newspaper  offices 
of  this  state. 

Congratulations  were  extended  to  the 
graduates  by  John  \V.  Baker,  chairman 
of  the  State  Committee  on  Education  and 
publisher  of  the  Olean  Herald,  by  Victor 
Bidder  for  the  American  Xewspaper 
Publishers  Association.  Fred  W  alker, 
of  the  New  York  Sun  and  Edward  .Am¬ 
herst  Ott  of  the  Educational  Extension 
.Service  of  Ithaca. 

The  annual  meeting  of  the  Xew  York 
state  section  of  the  .Associated  Press  was 
held  Wednesday  afternoon.  William 
n.  Dapping  of  the  Auburn  Citizen 
was  elected  chairman.  to  succeed 
Charles  Congdon  of  the  ll'alertoum 
Times.  Proposed  installation  of  high 
sjieed  printers  on  the  state  circuit  of 
the  .Associated  Press  was  approved  by 
the  group. 

-Adjournment  was  taken  in  time  to 
permit  the  members  to  leave  for 
Geneva  to  attend  the  two-dav  convention 
of  the  Associated  Dailies  of  Xew  A'ork 
state  opening  there  Wednesday  evening. 


297,649  I 

was  the  average  net  paid  daily  i 
circulation  of  The  Baltimore  Sun  i 
(morning  and  evening  issues)  for 
the  month  of 

May,  1929 

—  the  LARGEST  CIRCULA¬ 
TION  in  the  HISTORY  of  THE 
SUNPAPERS.  The  average  net 
paid  circulation  of  THE  SUN¬ 
DAY  SUN  per  Sunday  for  May, 
1929,  was  195,004. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


OCHS  VISITS  CHICAGO 

-Adolph  S.  Ochs,  owner  and  publisher 
of  the  -Wit'  Fori-  Times,  went  to  Chicago 
June  23  to  helj)  celebrate  the  eighty-fftth 
birthday  of  his  cousin  and  foster-mother, 
Mrs.  Pauline  Barkhouse.  A  dinner  in 
honor  of  Mrs.  Barkhouse,  for  members 
of  the  immediate  family,  was  given  by 
-Mr.  and  Mrs.  Samuel  -A.  Ettelson  at  their 
home,  1020  East  Forty-eighth  street. 


EXCHANGE  CONTRACTS 
SCORED  BY  DAILIES 


Questionnaire  at  N.  Y.  Group’s  Meet¬ 
ing  Reveals  Opposition  to  Accept¬ 
ance  of  Ad  Copy  With 
Feature 


(By  telegraph  to  Editor  &  Publisher) 

Geneva,  June  27 — There  is  a  steadily 
growing  sentiment  against  the  use  of  ad¬ 
vertising  placed  on  an  exchange  basis  of 
any  character,  it  was  indicated  in  a  dis¬ 
cussion  by  members  of  the  Xew  York 
State  -Associated  Dailies  at  their  mid¬ 
summer  convention  here  this  week. 

Replies  of  members  to  a  questionnaire 
as  to  whether  they  as  individuals  had  ac¬ 
cepted  an  order  for  l.s.OOO  lines  of  ad¬ 
vertising  by  Small  Lowell,  Inc.,  of  Xew 
York,  in  e.xchange  for  an  order  for  a 
feature  called  “Stage  Laughs”  indicated 
very  few  had  entered  into  this  agreement. 

Exchange  contracts  in  any  form  are 
"bad  business”  for  daily  newspapers,  ac¬ 
cording  to  opinion  expressed  by  several 
speakers. 

The  problem  of  being  offered  national 
advertising  by  local  advertisers  who  de¬ 
mand  the  lowest  local  rates  for  this  copy 
was  discussed.  Members  agreed  there  is 
practically  no  way  to  avoid  acceptance  of 
this  copy  at  the  lower  rates. 

Difference  of  opinion  developed  on  ac¬ 
ceptance  of  classified  advertisements  from 
out-of-town  concerns  for  publication  in 
small  community  newspapers.  Hereto¬ 
fore  most  of  the  latter  have  barred  this 
form  of  advertising  on  the  ground  that 


it  tends  to  compel  local  industries  to  pav 
higher  wages  to  hold  their  men. 
sentiinent  was  expressed  at  Geneva  that 
in  fairness  to  readers  and  to  give  than 
an  opportunity  to  better  themselves  snrl, 
classifieds  should  be  run. 

-A  morning  session  was  held  at  the 
summer  home  of  G.  B.  Williams,  presi¬ 
dent  of  the  association  and  one  of  the 
publishers  of  the  Geneza  Times.  Mr 
Williams  and  W.  A.  Graccy,  associate 
publisher  of  the  Times,  entertained  the 
delegates  at  a  dinner  in  the  former's 
home  on  Wednesday  evening.  }iIayor 
Henry  T.  Maxwell  of  Geneva  and  J.  D 
Luckett,  who  is  in  charge  of  the  press 
releases  of  the  Xew  York  State  -Agri¬ 
cultural  Experimental  Station,  spoke. 
Mr.  Luckett  said  this  service  is  planned 
for  the  benefit  of  rural  residents. 

Wives  of  many  members  attended  the 
convention  and  were  guests  of  Mrs.  Wil¬ 
liams  and  Mrs.  Gracey  at  informal  social 
events. 


N.Y.  MEETING  JULY  11-12 

State  Pre(s  Association  to  Hold 
Summer  Outing  at  Cooperstown 

The  Xew  York  Press  Association  will 
hold  its  summer  meeting  at  Cooperstown, 
X.  Y..  on  Thursday  and  I'riday,  July  11 
and  12,  with  headquarters  at  the  Otesaga 
Hotel.  While  a  two  day  meeting  Ls 
planned,  the  first  day  only  will  be  de- 
\ oted  to  business. 

The  high  spots  for  Thursday  will  in¬ 
clude  the  following : 

“Report  of  Compensation  Insurance 
Committee,”  M.  M.  Landon. 

“Details  of  ‘Safeguarding  Xew  York 
State  Against  Fire  Camtiaign,'  ”  Fred  N. 
Schermerhorn.  manager  X.  Y.  P.  A.  Pro¬ 
motion  Bureau. 

-Address,  “Taxation  in  Xew  York 
State,”  Hon.  Walter  L.  Pratt,  chairman 
of  Taxation  Committee  of  .Assembly. 

On  Friday,,  members  and  their  guests 
will  visit  Howe  Caverns,  stopping  for 
luncheon  at  Hickory  Grove  Inn  with  the 
Cooperstown  publishers  and  Cooperstown 
CliamlKT  of  Commerce  as  hosts. 


Definition  of  a  Newspaper 

“Here  is  my  definition  of  a  Real  Newspap>er:  an  inde¬ 
pendently  owned  medium  giving  unbiased  news  to  its 
readers,  honest  in  its  editorial  opinions,  supported  by 
clean  advertising  and  doing  its  best  to  be  fair  to  the 
public  as  a  whole.” 

- From  an  address  on  "Newspapers  and  the 

Public,"  by  William  H.  McMasters  as  read  into 
the  Congressional  Record,  by  U.  S.  Senator  Nye, 

North  Dakota. 


Such  a  newspaper  is  the 


which  emphatically  meets  all  these  specifications.  As  a  result 
it  ranks  among  the  Nation’s  foremost  news  journals,  with  a 
marvelous  Reader  Appeal,  enjoying  complete  Reader  Confi¬ 
dence,  and  holds 

FIRST  PLACE  in  NATIONAL  ADVERTISING 

among  all  the  week-day  publications  in  the  United  States. 
Circulation  Over  140,000  Copies  Daily. 


Eugene  W.  Farrell 

Business  and  Advertiaing  Manager 

215-221  Market  Street  Newark,  New  Jersey 

O’MARA  &  ORMSBEE,  Inc. 

Gefi«ra/  Advertising  Rspresentatives 

New  York  Chicago  Detroit  Los  Angeles  San  Francisco 
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COLUMBUS  CITIZEN 
CIRCULATION  and  LINAGE 
FIGURES  ARE  REGULARLY 
VERIFIED  BY  INDEPENDENT 
AUTHORITIES 


I'he  total  net  paid  circulation  of  the  is . 86,809 

COLUMBUS  CITIZE^N  for  the  six-  The  total  linage  of  the  COLILMBUS 
month  period  ending  March  M,  1929,  CITIZP^N  for  the  year  1928  is . 

1  1,465,531 


*  TII1<:  Al’DIT  I’.L'RKAl'  OF  Cl RCrLA  I'K  )XS  audits 
cm  ZEN  circulation 

.Ml*:i)IA  RI-XORDS,  IXC.  measures  CITIZP^N  linage 


ii 


Open  covenants 


openly  arrived  at 


Columbus 

CITIZEN 

A  SCRIPPS -  HOWARD  NEWSPAPER 

NATIONAL  ADVERTISING  DEPARTMENT,  S.  S.  SCIU’VLER.  DIRECTOR,  23(1  PARK  AVENUE.  NEW  YORK 
CHICAGO  -  DETROIT  -  ATLANTA  -  PHILADELPHIA  -  DALLAS  -  SAN  I'RANCISCO  -  LOS  ANGELES 
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COURT  UPHOLDS  NEWSPAPERS’  DEFENSE 
IN  SHENANDOAH  LIBEL  APPEAL 

New  York  Appellate  Division  Holds  Editors  Had  Citizen’s 
Right  to  Express  Opinion  of  Naval  Officer’s  Conduct 
of  Airship  Disaster  Inquiry 


The  Appellate  Division  of  the  Kew 
York  Supreme  Court  this  week  sus¬ 
tained  the  sul'liciency  of  separate  defenses 
in  an  action  for  libel  brought  by  Paul 
Foley,  judge  advocate  of  the  court  of 
inquiry  that  probed  the  Shenandoah 
dirigible  disaster  in  1925,  against  the 
New  York  World  and  New  York  Ez  en- 
ing  Journal. 

The  appeal  was  argued  June  7  from 
an  order  of  the  Supreme  Court  entered 
in  the  office  of  the  clerk  of  the  county 
of  New  York  on  Sept.  22,  1927.  Martin 
Conboy  appeared  for  Foley,  while  Wil¬ 
liam  DeFord  and  Charles  B.  Brophy 
were  of  counsel  for  the  Press  Publish¬ 
ing  Company  and  New  York  Evening 
Journal,  Inc. 

The  opinion  written  by  Justice  ^Pros- 
kauer  upholds  the  defense  of  the  World’s 
two  editorials,  Smelly  Business”  and 
“Too  Much  Whitewash.”  which  appeared 
at  the  time  of  the  inquiry  into  the  Shen¬ 
andoah  wreck. 

Justice  Proskaucr  wrote  in  his 
preface ; 

“Prior  to  the  publication  of  the  articles 
in  question,  the  airship  Shenandoah  of 
the  United  States  Navy  had  met  with  a 
serious  catastrophe  resulting  in  the  death 
of  her  commanding  officer,  Commander 
Lansdowne.  There  was  consequent  wide¬ 
spread  criticism  of  the  Navy  Department. 
Particularly,  the  widow  of  Commander 
Lansdowne  charged  that  blame  for  the 
loss  of  the  ship  rested  upon  the  Secre¬ 
tary  of  the  Navy  and  other  officials  of 
the  Navy  Department  in  that  they  had 
directed  the  fatal  flight  at  a  time  of 
year  known  to  be  unsafe  by  reason  of 
weather  conditions  and  in  the  face  of  the 
protest  of  the  ship’s  commander.  It  was 
charged,  indeed,  that  the  Secretary  of 
the  Navy  and  his  subordinates  had 
ordered  the  flight  without  due  regard  to 
the  safety  of  the  ship  and  her  crew  and 
for  the  purpose  of  political  profit  to 
themselves  and  others. 

“During  the  month  of  Sept.,  1925.  the 
Secretary  of  the  Navy  convened  a  court 
of  inquiry,  which  was  directed  to  in¬ 
vestigate  all  the  circumstances  of  the  ac¬ 
cident  and  to  report  whether  in  its  opin¬ 
ion  any  offenses  had  been  committed  or 
blame  incurred.  The  plaintiff,  an  officer 
of  the  United  States  Navy  and  a  per¬ 
sonal  aide  to  the  Secretary  of  the  Navy, 
was  designated  as  judge  advocate  of  the 
court  of  inquiry. 

“Mrs.  Lansdowne  was  invited  to  ap¬ 
pear  before  the  court  of  inquiry.  She 
publicly  charged  that  the  plaintiff,  prior 
to  her  appearance  as  a  witness,  had 
sought  to  induce  her  to  give  false  testi¬ 
mony  before  the  court  of  inquiry,  to 
influence  improi)crly  her  testimony  as  a 
witness  and  to  cause  her  by  either  per¬ 
version  or  withholding  of  the  truth 
unduly  to  favor  the  Secretary  of  the 
Navy  and  his  subordinates.  Thereupon 
the  plaintiff  was  relieved  of  his  duty 
as  judge  advocate,  the  court  of  inquiry 
purported  to  try  the  validity  of  Mrs. 
Lansdowne’s  charges  against  the  plain¬ 
tiff,  and  absolved  him  from  blame. 
Thereafter,  in  the  New  York  World,  a 
daily  paper,  the  defendant  published  two 
editorials.” 

After  quoting  in  full  the  two  editorials. 
Justice  Proskauer’s  opinion  goes  on: 

“The  first  defense  purf)orts  to  Sft  up 
the  truth  of  the  statements  contained  in 
these  two  editorials.  It  is  attacked  on 
the  claim  that  the  jurisdiction  is  not  as 
broad  as  the  charge.  The  complaint  is 
replete  with  allegations  of  innuendo. 
There  is  freely  given  the  pleader’s  inter¬ 
pretation  of  such  phrases  as  ‘to  rig 
testimony,’  ‘had  undertaken  to  do  a  little 
fixing,’  and  ‘to  whitewash.’  jury  may 
refuse  to  find  these  innuendos  correct. 
The  defense  is  broad  enough  to  cover 
an  interpretation  of  the  editorials  which 
a  jury  may  reasonably  place  upon  the 
meaning  of  the  defamatory  words.  It 
is,  therefore,  sufficient.” 


Justice  Proskauer  then  takes  up  the 
main  defamatory  statements  in  juxta¬ 
position  with  the  facts  set  forth  in  the 
answer.  He  continues : 

“The  second  separate  defense  repeats 
and  incori>orates  the  allegations  of  fact 
contained  in  the  first  defense  and 
couples  them  with  further  allegations 
that  the  matter  discussed  in  these 
editorials  was  of  great  public  importance, 
that  the  statements  of  fact  contained  in 
the  editorials  were  true  and  the  ex¬ 
pressions  of  opinion  therein  are  ‘fair 
comment  made  in  good  faith,  without 
malice,  upon  the  said  facts  which  are 
matters  of  grave  public  interest  and 
concern’.” 

Citing  that  the  plaintiff  insists  that  the 
plea  of  fair  comment  cannot  avail  the 
defendant  because  the  editorials  contain 
imputations  of  corruption  or  dishonor¬ 
able  motive.  Justice  Proskauer  goes  into 
a  lengthv  discourse  on  the  hmglish  law 
and  opinions  on  the  “fair  comment”  plea. 

In  the  end,  he  holds: 

“We  concur  in  the  principle  enunciated 
by  these  authorities  that  the  publication 
to  be  justified  must  contain  no  imputa¬ 
tions  of  corruption  or  dishonorable  mo¬ 
tive,  except  in  so  far  as  they  are  an 
inference  which  a  fair-minded  man 
might  reasonably  draw  from  the  facts 
truly  stated  and  represent  the  honest 
opinion  of  the  writer.  If  the  imputations 
are  thus  inferable  and  honestly  stated, 
the  libel  is  justified. 

“The  mere  circumstance  that  com¬ 
ments  are  exaggerated  will  not  render 
them  'unfair.  Nor  is  the  defense  de¬ 
stroyed  by  the  circumstance  that  the  jury 
may  believe  that  the  comment  is  logi¬ 
cally  unsound  or  in  conflict  with  the 
opinion  which  the  jury  itself  may  en¬ 
tertain.  It  suffices  that  a  reasonable  man 
may  honestly  entertain  such  opinion  on 
the  facts  found  by  the  jury  to  be  true, 
that  the  writer  did  so  entertain  it  and  ex¬ 
pressed  it  without  malice.  And  of  course 
it  is  further  requisite  that  the  opinion  be 
expressed  as  to  some  matter  or  person 
of  public  importance  or  interest,  and  that 
the  imputation  does  not  reflect  upon  the 
plaintiff  save  as  the  person  concerned  in 
or  connected  with  the  particular  conduct 
which  constitutes  the  subject  of  the 
comment. 

“Thus  circ'umscribed,  this  defense 
preserves  a  fair  balance  between  the 
social  interest  in  free  comment  upon 
public  affairs  and  the  interest  of  the 
individual  in  the  preservation  of  his  good 
repute.  The  law.  as  worked  out  by  the 
English  authorities,  affords  both  free 
scof^  to  that  fair  di.scussion  which  ‘is  es¬ 
sentially  necessary  to  the  truth  of  history 
and  the  advancement  of  science,’  and 
ample  protection  to  the  individual  who 
dedicates  his  service  to  promote  the  pub¬ 
lic  welfare.  *  *  ♦  Finally  it  intrusts 

to  the  jury,  drawn  from  the  community 


ONLY  through 
editorial  alert¬ 
ness  ean  any  news¬ 
paper  continue 
ahead,  and  Florida 
as  a  state  volun-  ^ 
teers  only  one 
name  as  its  **state 
newspaper” —  The 
Florida  Tinies- 
L’nion. 
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itself,  the  duty  and  privilege  of  holding 
the  scales  between  fair  comment  and  un¬ 
justifiable  defamation.” 

Justice  Proskauer  points  out  that  this 
defense  is  not  one  of  privilege.  It  is 
available  to  every  one,  he  says,  citing 
the  English  principle  that  ‘a  newspaper 
has  the  right,  and  no  greater  or  higher 
right,  to  make  comment  upon  a  public 
officer  or  person  occupying  a  public 
situation  than  an  ordinary  citizen  would 
have.” 

“Judged  by  these  principles,”  the 
opinion  concludes,  “the  second  defense 
here  pleaded  is  sufficient.  The  libel  in 
this  case  illustrates  the  sound  reasons  for 
the  existence  of  the  defense.  Captain 
Foley’s  conduct  is  described  in  the  title  of 
the  first  editorial  as  ‘A  Smelly  Business.’ 
It  is  stated  that  he  had  ‘undertaken  to 
do  a  little  fixing,’  that  he  had  been  guilty 
of  ‘bullyragging  tactics,’  and  that  there 
was  ‘too  much  whitewash.’  The  editorial 
sets  forth  as  the  facts  which  prompted 
the  writer  so  to  describe  the  conduct  the 
attempt  to  dissuade  Mrs.  Lansdowne 
from  giving  oral  testimony,  the  advice 
to  her  ‘not  to  make  any  statement  as  to 
the  political  aspects  of  the  flight,’  the 
circumstances  surrounding  the  prepara¬ 
tion  of  the  written  statement  intended 
to  be  read  before  the  naval  court  by  Mrs. 
Lansdowne  and  the  falsity  of  that  pre¬ 
pared  statement  in  material  respects. 
The  position  of  the  defendant  is  that  such 
statements  as  are  clearly  of  fact  are 
actually  true;  the  publication  is  an  edi¬ 
torial,  not  a  news  story,  and  purports  to 
state  opinions  as  well  as  facts ;  that 
phrases  such  as  ‘rigging  testimony,’ 
‘fixing,’  ‘too  much  whitewash,’  and  ‘a 
smelly  business,’  are  fairly  to  be  re¬ 
garded  as  expressions  of  opinion ;  and 
that  a  jury  may  say  that  they  reason¬ 
ably  characterize  Captain  Foley’s  conduct. 
We  cannot  say  as  a  matter  of  law  that 
such  expressions  are  statements  of  facts, 
nor  can  we  determine  as  matter  of  law 
that  they  are  unfair  comment  upon  the 
facts  pleaded  as  true.  A  jury  must  de¬ 
cide  these  issues. 

“As  a  partial  defense  the  defendant 
realleges  its  ‘rolled-up’  plea.  The  valid¬ 
ity  of  this  defense  is  attacked  on  the 
ground  that  the  defense  is  either  in¬ 


complete  or  insufficient  and  that  it  can¬ 
not  in  its  nature  be  a  partial  defense 
We  think  it  is  clear,  however,  that  where 
there  are  several  distinct  charges  in  a 
libel,  it  is  competent  for  the  defendant 
to  justify  some  of  them  and  for  a  jury 
to  say  that  some  of  them  are  justified 
and  some  are  not.  It  is  proper,  there¬ 
fore,  for  the  defendant  to  set  up  this 
plea  as  a  partial  defense  to  the  end  that 
if  the  jury  finds  it  unsustained  as  a  com¬ 
plete  defense,  it  may  none  the  less  find 
it  sufficient  answer  to  some  of  the  libels 
charged. 

“The  so-called  second  separate  and 
partial  defense  is  really  a  defense  in 
mitigation  of  punitive  damages,  and  as 
such  we  sustain  it.  In  it  the  defense 
alleges  that  all  the  facts  set  forth  in  the 
foregoing  defenses  were  communicated 
to  it  from  reliable  sources  prior  to  the 
publication  of  the  libels  and  that  they  in 
good  faith  relied  on  such  communica¬ 
tions  without  malice.  The  defendant  has 
a  right,  by  showing  the  truth  of  these 
allegations,  to  seek  to  escape  the  imposi¬ 
tion  of  punitive  damages  or  to  reduce 
the  amount  thereof. 

“For  these  reasons  the  order  appealed 
from  should  be  affirmed,  with  ten  dollars 
costs  and  disbursements.” 

PERFECTS  SPEED-FLASH  GUN 

R.  H.  “Doc”  Cook,  manager  of  the 
photographic  department  of  the  Omaha 
Ece-Nezi's  has  invented  a  new  speed  flash 
gun  which  gives  him  unusual  detail  in 
all  action  pictures  taken  by  flash  at  speeds 
varying  from  3(X)ths  to  SOOths  of  a 
second.  Cook  had  a  display  of  pictures 
at  the  recent  Missouri  Valley  photog¬ 
raphers  convention.  He  intends  to  put 
his  gun  on  the  market  in  a  short  time. 
.\  manufacturer  of  a  photographic  plate 
recently  awarded  Cook  first  place  for 
a  speed  flash  of  a  prize  fight. 

RETURNS  TO  GENEVA 

Reginald  Wright  Kauffman,  Geneva 
correspondent  of  the  New  York  Herald 
Tribune,  has  returned  to  his  post  in 
Geneva  after  covering  the  special  mino¬ 
rities  sessions  of  the  League  of  Nations, 
held  recently  at  Madrid. 


Cheapness 
Costs  High 


Too  low  first  cost  inevitably  means  too  high 
final  cost.  In  stressing  initially  cheap  price  the 
purpose  of  dry  mats  is  overlooked  and  sacrificed. 

In  the  final  analysis*^ every  dry  mat  is  but  a 
means  for  the  production  of  good  printing 
plates,  and  if  good  printing  does  not  result  the 
mat  is  not  cheap  at  any  price. 

The  price  of  uniformly  good  printing  is  not 
the  price  of  a  cheap  mat.  It  is  the  difference  of 
the  extra  penny  or  two  yoil  pay  for  a  depend¬ 
able  dry  mat. 

Certified  Dry  Mats  are  made  and  sold  onithe 
basis  of  good  printing,  and  we  never  lose  sight 
of  the  fact  that  Certifieds  MUST  produce  well 
printed  papers,  not  once  in  a  while,  but  day  in 
and  day  out. 

We  respectfully  invite  your  comparison.  To 
compare  is  to  know. 
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—said  Owen  D,  Young 


at  the  momentous  signing  of  the 
German  Reparations  Agree¬ 
ment — 


. fF e  may  fairly  claim  for  the 

plan  that  it  reflects  our  best  judgment 
of  what  the  settlement  ought  to  be, 
arrived  at  with  the  advice,  not  of 
the  governments,  but  of  the  peoples, 
functioning  through  the  press, 
which  modern  communications  have 
made  instantly  effective  in  every 
interested  country  in  the  world/* 


Newspapers  vitalize  the  mes¬ 
sages  of  men  and  merchandise. 


Newspapers  sell  more  goods 
than  any  other  advertising 
medium. 


Invest  in  Newspaper  Ailverlising 


E.  Katz  Special  Advertising  Agency 


Established  18S8 
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NEW  LEGAL  ADVERTISING  LAW  WILL 
CUT  KEYSTONE  PUBLISHERS^  LOSSES 

Act  Approved  by  Governor  Fisher  Provides  for  Filing  of 
Publisher’s  Receipted  Bill  for  Advertising  Before 
Settlement  of  Legal  Matters 


A  LAW  tOr  unilormity  in 

i1k-  puhlication  oi  Ii-^al 
rccfiilly  .•i]ii)nivf<l  !)>  (lovcnuir  Julin  S. 

111  ri-nn>ylvania.  ciiiitain>  a  clause 
vtatine  that  tin  cxik-iiscs  of  puhlishitin 
lc>;al  advert isin^j  or  notices  stuill  lie  tax¬ 
able  and  collectable  as  court  costs  are 
now  taxed  and  collecte<l  in  all  matters 
.•md  proceedings.  1  bis  law.  and  jiarticu- 
larly  the  tax  clause,  accord. nt;  to  (leorjte 
I.  (  amplK*!!.  imblisber  of  the  rillshiir;ili 
Lciial  Joiinial  and  chairman  of  the  com¬ 
mittee  on  lejiislation  <»f  the  l’(.iinsylvania 
\'ews]iai>er  rublisbers'  .\ssociation,  wlnU’ 
adding  no  new  burden  to  the  public,  will 
reduce  lo.sses  suffered  liy  Pennsylvania 
publi'bers  on  official  aiul  lesal  adyerti'- 
iiiji.  It  will  do  away  with  extending  of 
cretlit  and  will  reduce  collection  and 
Imokkeepinn  costs. 

To  accomplish  these  ])ur|»oscs  the  law 
j)rovides  that  no  matter  or  proceeding  in 
which  the  law  requires  a  public  or  official 
notice  to  he  made  by  advertisement  shall 
Ik.'  settlefl  or  determined  until  the  puh- 
li'her's  receipted  bill  has  iHi'n  filed.  In 
an  explanation  of  the  bill,  .Mr.  t'amplHll 
point'  out  that  heretofore  le^al  proceed¬ 
ings  and  matters  retiuirinn  lejial  adver- 
tisinj!  were  often  carrietl  to  a  conclusion 
by  jK-rsoii-  financially  irresiKiiisible  on 
the  credit  of  the  publisher  or  printer. 
Unless  the  attorney  or  asent  placinn  the 
a<lvertisin>>  Li^uaranteed  that  the  bill  would 
lie  paid,  the  newspaper  publisher  has 
riften  ha<l  to  take  a  loss  on  the  account. 

The  le>;al  profession  also  iH-nefits  by 
the  act.  Mr.  Campbell  declares,  in  that  it 
jiuts  the  lawyer  in  a  better  imsition  to 
»lemand  costs  and  exjR-nses  of  clients 
»Kf  ore  undertaking  a  service  for  which 
custom  has  resulted  in  the  lawyer  usiiifr 
his  personal  credit  often  to  his  loss  and 
embarrassment. 

Le^al  detinitions  of  various  terms  and 
wiirds  coincident  to  the  placing  of  le>>al 
advertisinu  are  aiv<'n  extensively  in  the 
bill.  .Section  three  has  .^2  paragraphs  de¬ 
fining  newspaper  terms. 

A  new'])a|)er,  accordinn  to  the  bill's 
definition,  means  "a  printed  pajier  or 
liublication  iK'arini;  a  tith-  or  name  and 
conveying  reading:  or  iiictorial  intelli¬ 
gence  of  pa'sinp  events,  local  or  general 
happenings.,  printint;  remilarly  or  irrenu- 
1ai-|y.  editorial  comment,  announcements, 
niiscellaneoU'  reaffinj:  matter,  commer¬ 
cial  advertising,  classified  advertisim;. 
leual  adverti'inu  and  other  notices;  and 
which. has  been  issued  in  numbers  of  four 
or  more  jiatres  at  short  intervals,  either 
clailv.  twice  <ir  oftener  each  wi-ek.  or 
weekly,  continuously  during!  a  jieriod  of 
at  least  six  months,  or  iis  the  successor 
of  such  a  printed  ))aiK-r  or  publication 
i'suefl  flurintr  an  immediate  tirior  m-riiKl 
of  at  least  six  months,  and  which  has 
been  circulated  and  distrilnited  from  an 
established  place  of  business  to  subscrib¬ 
ers  or  readers  without  regard  to  numlR-r. 
for  !i  definite  price  or  consideration : 
either  entered,  or  entitled  to  be  entereel. 
under  the  Postal  Rules  and  K’etrulations 
as  seceind  class  matter  in  the  United 
States  mails,  and  subscribed  for  by 
readers  at  a  fixed  price  for  each  ropy, 
or  at  a  price  fixed  jR-r  annum.  IVo- 
vided  a  newspaiRr  may  be  either  a  daily 
newspaiR-r.  weekly  newspaiier.  newsiiaiMT 
of  general  circulation,  official  newspaiRT, 
or  a  lej/al  newspaiR-r,  as  »lefme<l  by  this 
Act.” 

.•\  ‘‘leRal  newspaiHT”  is  defined  as 
“letiitl  fR*ri(Klical,”  “  official  leual  news- 
l>aiR-r”  or  “official  legal  iRriodical"  pub¬ 
lishing  legal  intelligence  as  designate<i 
by  a  rule,  or  rules  of  court  of  any  iiar- 
ticular  judicial  district  of  this  Common¬ 
wealth  for  the  i>ubIication  of  legal  ad¬ 
vertisements  and  notices  requiretl  by  law, 
rule,  order  or  decree  of  Court,  to  Ir- 
iiublished  in  a  legal  newspaiier,  legal 
IR-riodical,  official  legal  newspaiR-r  or  of¬ 
ficial  legal  perifRlical  so  designatetl  by 
the  rules  of  a  Court  of  record.” 


.\  printed  pa|R‘r  or  jiublication  dis¬ 
tributed  gratuitously  is  not  a  newspaper, 
according  to  the  act.  Neither  is  a 
printed  pa|R‘r  not  entitled  to  be  entered 
as  second  class  matter  in  the  United 
.States  mails. 

The  law  giR's  on  to  deline  legally  such 
terms  as  "subscrilR-r,"  "circulation,”  "ad¬ 
vertisement,"  "advertiser,”  "legal  adver¬ 
tisement,”  "legal  mitjce.”  "notice.” 
"news.”  “reading  matter,”  “rate.” 

Section  four  of  the  act  requires  any 
IKTson  or  officer  desiring  to  di.s|R-nse 
with  the  publication  of  notice  required 
by  statute  to  petition  the  court  fqr  such 
disiKiisation. 

.Section  five  requires  news])apers  to 
establish  their  official  ami  legal  advertis¬ 
ing  rates,  to  fix  the  prices  In  the  line, 
or  set  forms,  and  declares  it  proiRT  to 
include  in  determining  the  reasonableness 
of  the  rate  a  service  charge  such  as  that 
of  a  public  utility  for  rea<liness  to  serve. 

Section  six  is  the  clause  re<|uiriiig  re¬ 
ceipted  bills  for  the  ailvertising  to  be 
filed  iR'fore  the  particular  matter  can 
he  considered  legallx  determined. 

Si-ctioii  seven  makes  ineffective  any 
proceeding  or  matter  unless  a  proof  of 
liublication  of  the  notice  1r‘  tiled,  show¬ 
ing  that  the  advertisement  was  nuhlished 
in  a  iiewspaiKT  estalilished  at  least  for 
six  months. 

.Sertion  eight  reipiires  all  newspaiiers 
to  fix  and  establish  rates  for  legal  ami 
(•fficial  advertising  and  give  notice  of 
all  changes  to  irtsous  who  may  1h?  af¬ 
fected. 


N.  M.  GROUP  MEETS 


Declare*  for  Unfettered  Newspaper 
Association  at  Annual  Meeting 

.Suggestions  for  organization  of  a 
state- wide  chamber  of  commerce,  and 
declarations  for  a  politicallv  unfettered 
newspaiR-r  assiR'iation  in  New  .Mexico, 
were  highlights  of  the  annual  meeting 
of  the  New  Mexico  Press  .\ssociation. 
held  on  lune  1.1  ami  14  at  Tucunicari, 
N.  M. 

J.  IL  (iriffith,  manager  of  the  Ro.Wi'll 
Miiniiiii)  I )ishtt<'li .  brought  ir'  the  mat¬ 
ter  of  iHist  office  statements  of  ownership 
and  circulation,  asserting  that  two  daily 
newspaiR-rs  in  the  state  did  not  customa¬ 
rily  make  these  rejiorts,  as  required  by 
law.  W  hile  no  express  action  by  the 
association  was  taken,  sentiment  was 
overwhelmingly  in  favor  of  resorting  to 
the  law  to  force  these  newspapers  to 
do  so. 

ICmlorsemeiit  was  lent  efforts  of  the 
National  Editorial  .\ssociation  to  get 
the  government  to  cease  printing  return 
cards  on  stamped  envelopes. 

.Suggestions  for  the  formation  of  a 
coo|R'rative  group  to  work  on  national 


ROBERT  W.  DICKERSON 
Architect 
1001  Huron  Road 
Cleveland,  Ohio 


Specializing  in  a  complete 
NEWSPAPER  ENGINEERING 
service  for  all  problems  of 

Netc  Buildings 
Remodelling 
Rearrangement 
Expansion 
Production 
Equipment 

for  your  own  operation 
regardless  of  its  size 


advertising  for  the  state  newspaiR-rs  as 
a  whole  were  heard. 

•An  executive  committee  consisting  of 
W.  Cj.  McMath  of  Las  \’egas ;  Mr. 
(iriffith  of  Roswell;  I.  (i.  (irieves,  of 
Portales ;  1.  (i.  Klorshem  of  Springer, 
and  Paul  I  lodge  of  Tucunicari  was  ap¬ 
pointed  to  meet  at  a  later  time. 


P.  N.  P.  A.  TO  CONSIDER 
ADVERTISING  TREND 

Radio  Programs,  Co-operative  Buying 
and  Circulation  Audits  for 
Weeklies  Also  on  Program 
for  Summer  Meeting 

Uiscussioii  of  the  m(«lern  trend  in  ad¬ 
vertising  will  feature  the  annual  summer 
convention  of  the  Pennsylvania  News- 
liaper  Publisher''  .Association  to  be  held 
at  (ialeii  flail  Hotel,  W'eniersville.  Pa., 
l-'riday  and  .Saturday,  July  2fi-27. 

Ill  arranging  the  program,  Uol.  C.  J. 
.Smith,  of  the  Allciihnrii  Moniitu/  Call, 
and  H.  \\  .  ^'oung  of  the  Vork 
f’dlcli.  have  providetl  for  several  papers 
on  advertising  by  prominent  authorities, 
among  them  James  O'.Shaughnessy,  ad¬ 
vertising  Counselor,  formerly  secretary 
of  the  .American  .Association  of  .Advertis¬ 
ing  .Agencies,  and  Walter  (].  Pryan,  head 
of  the  llryan  Organization  of  New  A’ork. 

Kffect  of  the  elimination  of  trade 
names  from  radio  jirograms  will  be  dis¬ 
cussed,  and  Co-operative  buying  of  sup¬ 
plies  for  member  papers  to  get  benefits 
accruing  to  chain  napers  will  be  another 
important  topic.  Circulation  audits  for 
weekly  papers  and  co-operative  buying  of 
newsprint  for  the  small  papers  will  be  on 
the  program  for  the  Weekly  I'oriim. 

Other  subjects  listed  for  action  are: 
Credit  and  collection  problems,  compos¬ 
ing  room  llexibility,  chain  stores,  more 
ecpial  distribution  of  advertising  through 
the  week,  official  advertising,  news  serv¬ 
ices.  advertising  rates  and  circulation 
Contests. 


Sports  al.so  will  play  a  prominent  part 
in  the  two-day  convention  with  an  18- 
hole  golf  match  as  the  feature.  Golfers 
will  comiRte  for  prizes,  among  them  a 
trophy  offered  several  years  ago  bv  W  j]. 
liam  L.  McLean.  Jr.,  of  the  I ‘hi  hid  cl  phi,, 
Hullcliii.  This  prize  is  to  he  the  prop- 
erty  of  the  player  winning  it  three  con¬ 
secutive  years. 

To  date,  no  one  publisher  has  held  this 
trophy  for  more  than  two  years.  It  is 
now  held  by  H.  M.  Turner,  of  the  To- 
Wiwda  Daily  Rc^’icu'. 

The  outdiKir  program  includes  a  base¬ 
ball  game  between  the  daily  and  weekly 
publishers,  tennis  matches  and  horseback 
riding.  For  the  ladies,  there  will  be 
veranda  bridge  with  special  prize,  of¬ 
fered. 

'I'he  Pennsylvania  Newspaper  Publish¬ 
ers'  .Association  has  212  members.  Col. 
('.  1.  .Smith,  of  the  .Allentown  MorninR 
Call,  is  president ;  W.  S.  Livengood, 
Mcycrsdalc  Republican,  is  vice-president; 
and  Howard  Reynolds,  (J-iiarryrillc  Sun, 
is  secretary-treasurer. 

INDICTED  FOR  LIBEL 

Four  Officials  of  Three  Papers  Cited 
for  Grand  Jury  Criticisms 

Indictments  were  returned  at  Pottsville, 
Pa..  June  19  by  the  Schuylkill  County 
grand  jury  against  four  officials  of  three 
newspapers  in  the  county  on  charges  of 
libel.  The  indicted  men  are:  H.  I.  Sul¬ 
livan.  editor  and  publisher,  and  H.  G. 
Rhoades,  business  nian.'iger  of  the  /'oZ/.t- 
rillc  Journal;  11.  T.  Straughn,  editor. 
Shenandoah  Herald:  and  J.  .M.  Harris, 
editor.  Tanuiqua  Courier. 

The  charges  grew  out  of  editorials 
printed  in  the  three  papers  questioning 
the  giMid  faith  of  the  March  grand  jury 
in  the  investigation  of  the  circumstances 
of  the  escape  of  F'lverez  Miquel,  mur¬ 
derer  since  executed,  from  tlie  county 
jail.  Two  of  the  county  commissioners 
and  a  number  of  prison  attaches  were  ar¬ 
rested  following  findings  of  the  grand 
jury. 


FaciH  Hhicli  art*  brought  to  li^ht  b.y  Knight  investigaturH. 
pluM  the  thorough  methoil  of  8taff  training  anti  help  vthieli 
i8  given,  reHuIttt  in  new  aeeountH  anti  regular  atlvertitter^ 
inereatting  their  8paee. 

The  Cineinnati  Tinie»-Star,  Baltimore  News,  Hoiutton 
(jhroniele,  HartfttrtI  Times,  anti  Chicago  American  are  a 
few  of  the  many  newnpapert*  henefitting  from  Knight  Serv¬ 
ice.  May  we  give  ytm  full  iletailts? 


Emerson  B.  Knight,  Inc. 

Intlianapolift,  Indiana 
225  N.  New  Jersey  Street 


Truthful — Unbiased — Market  Research 
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Three  Important  Trade  Areas 

now  Linked  into  One  Great  Market 

for  National  Advertisers 


HRKK  ()U  I  S  r AXDl \(j  Southern  markets  tor  nationally 
advertised  merchandise  have  been  brought  together  for  you 
into  one  advertising  unit,  d'he  Augusta  Chronicle,  The 
Columbia  Record,  d'he  Spartanburg  Journal  and  I'he  Spartanburg 
Herald,  under  new  ownership  and  management  are  expanding  their 
circulation  and  influence  out  into  the  farthest  edges  of  their  trade 
areas  -  even  as  you  might  wish  your  sales  to  be  expanded.  I'he 
Augusta  Chronicle  has  increased  in  net  paid  sales  from  12,618  in 
February  to  17,097  in  May;  I'he  Columbia  Record  gained  960  net 
paid  reading  families  in  the  month  of  May;  Spartanburg  is  on  the 
threshold  of  one  of  the  greatest  gains  ever  exhibited  by  any  Southern 
publisher ! 


Place  your  advertising  dollars  against  this 
INCREASING  MARKET 
in 

The  Piedmont  Press  Association 


More  rirnilalion  —  tuorc  read¬ 
ers  —  more  sellins  force  —  than 
any  other  neicspaper  enterprise 
heticeen  .Atlanta  and  Rirhniond. 


I  \('K  ,  ldi'crtisiii(i  Director.  Coliniihia,  Soitfli  Curoliini 


I'he  .liKjustn  Chronicle — The  Co/uinhiu  Record  The  Spnrtanhurtj  Herald — The  Spar/anhurt/  Journal 
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EDITOR  PRAISES  WEEKLY  SCHOOL  PAGE 
WRITTEN  AND  EDITED  BY  STUDENTS 

Classes  in  Reporting  Organized  by  Asbury  Park  (N.J.)  Press 
and  Taught  by  Staff  Members — Pupils  Showed 
Talent  and  High  Interest 


J.  Ltlb  Kin  month 


WITH  the  closing  of  the  school  term, 
the  Asbury  Park  (N.  J.)  Evening 
Press,  of  which  J.  Lyle  Kinmonth  is  edi¬ 
tor  and  owner, 
has  concluded  its 
first  series  of 
school  pages 
written  by  pupils 
of  the  local  high 
schools.  This  fea¬ 
ture  has  appeared 
every  Monday  in 
the  regular  edi- 
t  i  o  n  since  the 

first  of  February, 
serving  as  a  suc¬ 
cessful  method  of 
acquaint- 
ing  readers  with 
the  schools.  In 

order  to  direct  the  students  in  writing 
and  editing  the  page,  regular  classes  have 
been  conducted  in  the  schools  by  mem¬ 
bers  of  the  Press  staff.  Lectures  were 
given  on  newspaper  work  in  general  with 
emphasis  on  news  writing.  Although 
none  of  the  pupils  had  had  previous  ex¬ 
perience  in  newspaper  work,  they  >*0- 

thusiastically  responded  to  this  innova¬ 
tion  in  high  sch^l  journalism,  making 
substantial  contributions  to  the  page  and 
demonstrating  unusual  interest  in  lec¬ 

tures  and  assignments.  No  reward  other 
than  publishing  their  copy  as  signed  arti¬ 
cles  and  providing  instruction  was  of¬ 
fered. 

“The  plan  has  enabled  the  paper  to 
give  adequate  recognition  to  school 
news  without  the  difficulties  usually  en¬ 
countered,”  Mr.  Kinmonth  stated.  “For 
the  past  several  years  the  Press  has 
sought  to  gather  this  news  throtigh  its 
own  reporters  or  through  special  corre¬ 
spondents  in  the  schools.  In  covering  the 
more  important  events  this,  of  course, 
has  been  satisfactory,  but  it  has  failed  to 
produce  the  many  items  concerning 
school  life  which  will  actually  give  read¬ 
ers  an  insight  into  the  institutions,  their 
problems  and  achievements.  Minor 
changes  in  methods  of  instruction,  the 
activities  of  clubs,  and  personal  notes,  all 
of  which  are  of  interest  to  the  public, 
have  for  the  most  part  passed  unnoticed. 
Stories  appearing  in  the  paper  concerning 
the  schools  usually  lacked  the  note  of  in¬ 
timacy  so  essential  to  an  accurate  inter¬ 
pretation  of  events,  and  it  was  found 
virtually  impossible  to  give  to  readers  a 
true  picture  of  what  actually  transpires 
within  the  schools. 

“In  February  of  this  year  all  previous 
methods  of  undertaking  this  work  were 
discarded.  The  idea  of  publishing  news 
submitted  by  pupils  receiving  training 
from  members  of  the  staff  was  broached 
to  the  school  authorities,  and  although 
they  were  at  first  skeptical  as  to  the  pos¬ 
sibilities  of  success  for  the  plan,  they 
agreed  to  give  it  a  trial.  Journalism 
groups,  which  met  weekly  to  receive  in¬ 
structions  and  submit  copy,  were  organ¬ 
ized  in  the  Asbury  Park  and  Neptune 
high  schools.  Only  juniors  and  seniors 
were  asked  to  participate  in  the  work, 
but  the  number  of  applications  for  ad¬ 
mission  to  each  group  was  so  large  as  to 
necessitate  the  use  of  elimination  tests. 
Approximately  20  of  those  taking  the 
tests  were  admitted  to  each  class  and  the 
work  of  lecturing  and  suggesting  assign¬ 
ments  to  the  students  began. 

“The  first  issue  of  the  school  page, 
completely  written  by  students,  was  pub¬ 
lished  Feb.  11.  Included  among  its  con¬ 
tents  were  several  interesting  stories  of 
the  schools,  ranging  from  items  on  sport¬ 
ing  events  to  those  on  the  activities  of 
scholastic  clubs.  Not  only  did  the  stu¬ 
dents  cover  the  high  schools  which  they 
represented,  but  they  also  gathered  news 
from  local  grammar  schools.  Contrary 
to  predictions  of  teachers,  who  were  cog¬ 
nizant  of  the  pupils’  dislike  for  additional 
work,  each  succeeding  issue  of  the  page 
showed  a  distinct  improvement  in  the 
choice  of  material,  the  quantity  of  news 


contained  therein,  and  the  manner  of 
treatment. 

“Although  the  pupils  received  no 
academic  credit  for  the  work,  which  de¬ 
manded  much  time  that  they  might  be 
using  for  less  serious  diversions,  they  un¬ 
dertook  assignments  with  unusual  dili¬ 
gence,  and  quickly  grasped  the  rudiments 
of  news  writing  and  newspaper  composi¬ 
tion  in  general. 

“The  immediate  success  of  the  plan 
created  much  favorable  comment  among 
the  local  school  authorities  and  profes-  . 
sional  journalists.  Recognizing  the  pub¬ 
licity  value  to  be  found  in  the  page,  and 
the  opportunity  it  gave  to  students  to  re¬ 
ceive  training  in  a  subject  which  is  prac¬ 
tical  and  at  the  same  time  compatible 
with  academic  instruction,  the  authorities 
of  other  high  schools  in  the  vicinity  cov¬ 
ered  by  the  Press  soon  sought  representa¬ 
tion  for  their  institutions.  A  month  after 
the  original  groups  had  been  organized 
in  the  local  schools,  similar  classes  were 
started  in  the  Manasquan  and  Freehold 
high  schools,  both  of  which  are  within  15 
miles  of  Asbury  Park. 

“With  the  appearance  of  each  issue  the 
school  page  evolved  from  an  experiment 
to  an  established  feature  of  the  paper, 
with  the  .students  writing  not  only  news 
stories  but  also  head  lines,  features  and 
editorials.  On  several  occasions  they 
were  shown  through  the  Press  plant,  and 
after  a  few  lectures  on  the  mechanical 
aspects  of  newspaper  composition,  they 
were  quick  to  comprehend  the  physical 
requirements  of  journalistic  writing,  and 
the  many  problems  that  confront  the  edi¬ 
tor  in  assembling  an  attractive  page. 

“The  purpose  of  publishing  a  school 
page  written  by  students  has  been  four¬ 
fold.  To  the  paper  it  has  given  a  wealth 
of  interesting  copy  which  would  other¬ 
wise  have  been  unobtainable.  Appearing 
as  a  weekly  feature,  the  page  has  at¬ 
tracted  widespread  interest,  not  alone 
from  students  and  faculty,  but  from  the 
general  reader  as  well.  The  schools 
haye  found  in  the  plan  an  unusual  oppor¬ 
tunity  of  bringing  their  activities  before 
the  public,  and  of  gaining  the  favorable 
publicity  so  essential  to  tbeir  welfare. 

“But  perhaps  the  greatest  advantage 
of  the  school  page  fell  to  the  students 
who  actually  participated  in  its  composi¬ 
tion.  It  has  done  more  than  offer  prac¬ 
tical  training;  it  has  enabled  them  to  de¬ 
termine  whether  they  have  an  aptitude 
and  liking  for  newspaper  work,  or 
whether  they  should  look  to  other  fields 
in  choosing  a  vocation. 

“During  the  past  semester  the  Press 
conducted  the  school  journalism  groups 
as  an  experiment.  The  success  of  the 
plan,  however,  as  evidenced  not  only  in 
the  enthusiasm  of  the  students,  but  also 
in  their  demonstrated  ability  to  produce 
a  page  of  wide  interest,  has  opened  the 
way  for  extending  the  work.  Plans  are 
now  under  consideration  for  broadening 
the  scope  of  the  school  page  with  the  be¬ 
ginning  of  the  next  term,  and  school  au¬ 
thorities  have  decided  to  offer  academic 
credit  for  the  course,  so  that  the  pupils 
will  receive  a  tangible  reward  for  their 
efforts.” 


LEWISTON,  ME.,  REPORTER 
MAKES  HOLEIN-ONE 
WILLIAM  PAXSON,  a  member 
”  af  the  Lewiston  (Me.)  Daily 
Sun  staff,  recently  joined  the  ranks 
of  goITs  immortals  by  making  a 
hole-in-one  at  the  Willowdale  Golf 
Club  of  Auburn,  Me.,  of  which  be 
is  a  member. 

The  remarkable  drive  was  wit¬ 
nessed  by  Ramond  Shaw,  sporting 
editor  of  the  Sun. 


NEW  JERSEY  EDITORS 
ELECT  SAVIDGE 


Hopewell  Herald  Publisher  Named 
President  at  Lenox,  Mass., 
Meeting  —  Approve  Audits 
for  Weeklies 


The  New  Jersey  Press  Association, 
holding  its  seventy-third  annual  meeting, 
and  its  third  at  Lenox,  Mass.,  June  22. 
elected  Edward  L.  Savidge,  publisher  of 
the  Hopewell  Herald,  president  for  the 
coming  year.  Guion  P.  Wilson,  ^itor 
of  the  Long  Branch  Daily  Record,  was 
named  vice-president;  John  W.  Qift, 
publisher  of  the  Summit  Herald,  re¬ 
elected  secretary  and  W.  B.  R.  Mason, 
publisher  of  the  Bound  Brook  Chronicle, 
treasurer. 

The  association,  which  authorized  the 
establishment  of  a  circulation  audit  bu¬ 
reau  for  its  members,  following  a  report 
submitted  by  _  C.  B.  W.  Lane,  of  the 
Palisades  Palisadian,  named  the  follow¬ 
ing  as  members  of  the  executive  commit¬ 
tee  :  R.  E.  Lent,  Jersey  City  Jersey  Jour¬ 
nal;”  Franklin  Fishier,  Ridgewood  News; 
Chauncey  F.  Stout,  Plainfield  Courier- 
News;  Miss  J.  Mabel  Brown,  Keyport 
Weekly;  Palmer  Bateman,  Somerville 
U niotust-Gasette ;  Harry  R.  Gill,  Dover 
Alvance;  P.  S.  Foster,  Elmer  Times. 


Before  the  close  of  the  meeting^  Mr 
Savidge,  who  succeeds  J.  Logan  (Reven¬ 
ger  as  president  of  the  association,  an¬ 
nounced  the  following  committee  ap¬ 
pointments  : 

School  of  Journalism;  R.  E.  Tj»tit 
Jersey  Journal;  William  H.  Veanwart, 
Caldwell  Progress;  W.  B.  R.  Mason, 
Bound  Brook  Chronicle;  J.  Logan  Qey- 
enger,  Perth  Amboy  News. 

Newspaper  Institute;  (Zarl  R.  Wood¬ 
ward,  Rutgers  University;  B.  M.  Prugh 
Westfield  Standard;  J.  Mabel  Brown’, 
Keyport  Weekly;  Wm.  B.  Bryant,  Pater¬ 
son;  D.  H.  Moreau,  Hunterdon  Demo¬ 
crat;  Anton  Kaufman,  Newark  Jewish 
Chronicle;  Guion  P.  Wilson,  Long 
Branch  Record;  J.  W.  Naylor,  Allentown 
Messenger;  Allen  S.  Will,  Rutgers 
School  of  Journalism. 

Legislative:  John  W.  Qift,  Summit 
Herald;  Wm.  H.  Albright,  Woodbury 
Constitution;  Harry  T.  Hagaman,  Lake- 
wood  Citizen;  Haddon  Ivins,  Hudson 
Dispatch;  P.  S.  Foster,  Elmer  Times; 
Frank  D.  Schroth,  Trenton  Times. 

Audit  and  Circulation:  C.  W.  B. 
Lane,  Palisades  Palisadian ;  W.  R.  Jones, 
Bergen  field  Interboro  Review;  Mrs. 
Martha  Rado,  Leonia  Life;  Franklin 
Fishier,  Ridgewood  News. 

APPOINT  NEWS  MANAGER 


A.  F.  Littlejohn  Named  New*  Head 
by  Piedmont  Paper* 

A.  F.  Littlejohn,  manager  of  the 
Raleigh  N.C.  bureau  of  Associated  Press, 
became  general  news  manager  for  the 
Piedmont  Press  Association,  controlling 
organization  of  the  Hall  and  Lavarre 
newspapers,  the  Columbia  Record,  An- 
gusta  (Ga.)  Chronicle,  Spartanburg 
(S.C.)  Herald  and  Spartanburg  Journal. 

Up  to  a  year  ago  Mr.  Littlejohn  had 
been  connected  with  the  Columbia  bu¬ 
reau  of  A.P.  for  seven  years.  Prior 
to  his  A.P.  work  he  had  been  on  the 
staffs  of  the  Columbia  Record,  the  Greers- 
ville  (S.C.)  News  and  the  Charleston 
Neros  and  Courier. 


INDIANA  DAILY  SOLD 

Purcha.se  of  the  Linton  (Ind.)  Daily 
Citizen  by  the  Pulliam  Publishing  Com¬ 
pany  of  I^banon,  Ind.,  has  been  an¬ 
nounced  by  Eugene  C.  Pulliam  of 
Lebanon,  president  of  the  company  and 
publisher  of  the  Lebanon  Reporter. 


I.  A.  A.  OFFICIALS  SAIL 

Gilbert  T.  Hodges,  chairman,  pro¬ 
gram  committee.  International  Advertis¬ 
ing  Association,  and  Mrs.  Hodges,  and 
Earle  Pearson,  general  manager  and  sec¬ 
retary  of  the  International  Advertising 
Association,  and  Mrs.  Pearson,  sailed 
June  29  on  the  Leviathan  to  complete 
arrangements  for  the  Berlin  convention 
Aug.  12-15. 


In  May  1929 

The  Press-Guardian  carried  208 
exclusive  accounts,  according  to  the 
detailed  reports  of  DeLisser  Brothers, 
newspaper  accountants. 

In  addition  to  this  excellent  show¬ 
ing,  The  Press-Guardian  was  used  in 
89  per  cent  of  all  other  purchases  in¬ 
volving  the  use  of  more  than  one 
newspaper. 

All  of  which  proves  by  example  that 
in  the  Paterson,  New  Jersey,  market 
the  **  key  stone  buy**  is 

Ipatfrann 

(Member  100,000  Group  of  American  Cities) 

Nat.  Reps. — SMALL,  SPENCER  &  LEVINGS,  New  York,  Boston,  Chicago 
GEORGE  H.  PAYNE,  Los  Angeles,  San  Francisco 
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The  Giant  That 
Strayed  From  Home  and 
Found  He  Was  a  Dwarf 


HEY  of  the  advertising  world  tell  of 
a  Medium  that  in  his  homeland  was  a 
giant  of  unchallenged  strength.  This 
Medium,  it  is  related,  strode  through 
the  streets  of  his  homeland  in  many- 
league  boots  and  gained  a  reputation  for  omni¬ 
presence.  This  reputation,  of  course,  was  of  a 
local  nature,  for  like  most  of  his  kind  this  giant 
was  a  home  body  and  seldom,  if  ever,  went 
beyond  the  shadows  of  his  place  of  abode. 

The  story  tells  that  one  day  an  adventurous 
restlessness  took  hold  of  this  giant.  Sated  and 
bored  with  the  familiar  scenes,  he  desired  to 
strike  out  for  new  lands.  He  had  heard  tell  of 
the  many  wonderful  things  that  existed  beyond 
the  walls  of  his  homeland  and  he  was  tempted. 

Wise  counsellors  advised  him  to  stay  at  home. 
Beyond  the  walls  of  the  homeland,  they  told 
him,  were  strange  peoples  whose  interests  were 
foreign  to  him  and  whose  ways  were  not  his 
ways.  But  the  giant  resisted  the  logic  of  the 
wise  men  and  made  ready  to  venture  into  the 
regions  beyond  his  homeland. 

A  fine  figure  of  a  giant  was  he,  they  of  the 
advertising  world  tell,  as  he  stalked  in  his 
many-league  boots  onward,  and  onward  away 
from  his  homeland.  And  the  story  also  tells 
that  it  seemed  to  those  who  attended  his 
departure  that  his  figure  grew  smaller  and 
smaller  until  he  whom  they  knew  as  a  looming 
giant  was  reduced  to  an  insignificant  dwarf. 

Onward  strode  the  Medium  that  was  a  giant, 
and  finally  he  came  to  a  cross-road  in  a  country 
that  was  terrifying  in  its  vastness.  And  in  this 
vastness,  the  story  tells,  he  suddenly  felt  small. 
After  a  while  it  came  to  him  that  in  proportion 
to  his  own  size  his  new  surroundings  were 
greater  in  dimension  than  those  at  home. 


Thus  meditating  he  walked  on  and  came  to 
a  post  and  discovered  that  upon  it  far  above  his 
head  was  a  sign-board  which  bore  the  legend 
“Country-Town  America — The  Home  of  The 
Country  Newspaper.” 

He  had  of  course  heard  of  The  Country 
Newspaper,  and  in  his  own  homeland  and  in 
his  own  big  way,  had  regarded  it  as  harmless. 
But  now  he  was  not  so  sure  that  The  Country 
Newspaper  was  as  unformidable  as  he  had  once 
vaguely  supposed,  for  coming  at  him  in  strides 
that  made  his  own  seem  a  faltering  toddle  was 
a  giant  many  times  his  own  size.  The  feeling 
of  smallness  now  affected  him  acutely  as,  stand¬ 
ing  on  tip-toe,  he  tried  to  see  the  face  of  the 
giant  whose  head  seemed  hidden  in  the  clouds. 
And  to  make  matters  worse,  he  felt  ashamed,  for 
as  if  by  some  occult  revelation  it  came  to  him 
that  in  Country-Town  America  he  was  but  of 
dwarfish  stature.  This  realization  had  so 
powerful  an  effect  upon  him  that  he  promptly 
executed  an  about  face  and  scurried  back  to  his 
homeland. 

The  story  goes  on  to  tell  that  the  wise  men 
whose  counsel  the  giant  had  failed  to  heed  were 
waiting  for  him,  and  as  he  approached  it  seemed 
to  them  that  he  grew  larger  and  larger  until  he 
was  again  of  normal  size. 

It  is  related  that  the  wise  men  held  confer¬ 
ence  with  the  giant  and  among  other  things  he 
told  them  that  in  Country-Town  America  he 
was  no  match  for  the  giant  that  was  The 
Country  Newspaper.  Thereupon  it  was  written 
into  the  records  “that  powerful  as  the  big 
Medium  is  within  his  own  gates,  he  is  reduced 
to  a  piddling  nonentity  in  Country-Town 
America,  for  the  reason  that  in  Country-Town 
America  The  Country  Newspaper  is  many, 
many  times  a  greater  giant.” 


68oo  country  newspapers,  a^sregatin^  a  circulation  of  ten 
millions,  are  represented  by  the 

American  Press  Association 

225  West  39th  Street,  New  York 


CHICAGO 

122  8o.  Michigan  Are. 


DETROIT 

2111  Woodward  Ave. 


KANSAS  CITY 
Intrrgtate  Bids. 


BAI.TIMOKK,  MD. 
1008  Fidelity  Bide. 


ATLANTA 
906  Walton  Bldg. 
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RADIO  STATION  WILL  BAN  TRADE  NAMES  registrations  valueless 
FROM  PROGRAM  RELEASES  TO  PRESS  Papers  and  Periodical*  Not  Protected 


WENR,  Chicago,  Will  Adopt  New  Policy  July  7 — Says  Radio 
Can  Stand  on  Its  Own  Feet  as  an  Advertising  Medium 
Without  Program  Aid  from  Press 

FOLLOW! X(j  a  conference  with  offi-  for  the  promotion  of  priKlucts  or  ideas. 

cials  of  the  (ireat  Lakes  Broadcast-  One  is  visuaj  advertising— the  other 
iiiir  t'onmanv.  which  owns  and  operates  audible  advertisiiiR.  Hotli  have  their 


FOLLOW! X(j  a  conference  with  offi¬ 
cials  of  the  Great  Lakes  Broadcast¬ 
ing  Company,  which  owns  and  operates 
WEXR.  Chicago  station.  B.  K.  Pratt, 
publicity  manager,  this  week  announced 
that  after  July  7  the  printed  jirograms 
of  the  station  which  are  sent  to  radio 
editors  of  newspapers  for  publication 
will  contain  no  trade  or  corixiration 
names. 

It  is  believed  that  this  is  the  first  im¬ 
portant  station  in  the  United  States  to 
adopt  such  a  policy. 

“This  decision  is  in  line  with  the  gen¬ 
eral  policy  of  the  station  which  was 
established  to  furnish  real  entertainment 
and  real  public  service  in  the  field  of 
broadcasting  and  was  not  intended  as  a 
medium  to  get  free  newspaper  advertis¬ 
ing  for  its  clients,’’  Mr.  Pratt  explained. 
"We  lielieve  that  hroailcasting,  as  an 
advertising  medium,  can  stand  on  its 
own  feet  and  its  success  does  not  rest 
on  the  additional  aid  it  may  receive 
from  the  mention  of  its  .advertising 
clients'  names  in  the  radio  programs 
carried  in  the  press. 

“It  is  true  that  newspaiKTs  carry 
trade  or  coriKiration  names  in  their 
financial  columns.  It  is  true  they  give 
free  advertising  to  events  in  the  world 
fif  siRirt  for  which  they  receive  no  ade¬ 
quate  return.  It  is  true  that  many  times 
traile  names  or  the  names  of  corpora- 
tiiHis  are  carried  in  the  news  columns, 
but  that  is  the  Inisiness  of  the  newspaper 
erlitor  and  not  the  business  of  the  adver¬ 
tising  agent  or  his  client.  The  fact  is 
that  objection  has  been  raisetl  and  an¬ 
tagonism  created  against  the  users  of 
radio  broadcasting,  who  attempt  t<i 
designate  their  programs  in  the  news¬ 
papers  under  their  trade  or  corporate 
name>.  Witlumt  argument,  editors  cer¬ 
tainly  have  a  right  to  run  their  news¬ 
papers  as  they  see  fit.  and  it  is  our 
belief  that  they  are  competent  and  able 
to  do  so. 

“One  large  newspa|Kr  irroup  has  an¬ 
nounced  that  it  is  willing  to  carry  trade 
or  corporate  names  to  designate  pro¬ 
grams;  that  it  proposes  to  give  reader 
service  by  allowing  the  readers  to  know 
which  programs  are  w’hich.  It  seems  to 
us  that  the  views  of  this  group  and  the 
opposing  views  of  othgr  newspapers  can 
lie  met  if  the  advertisers  will  chmise  a 
distinctive  designation  for  their  programs 
that  will  identify  them  insofar  as  the  lis¬ 
tening  public  is  concerned  and  yet  will 
not  carry  direct  or  indirect  adverti'-ing. 
This  has  l)een  done  in  a  number  of  in¬ 
stances. 

“f)ne  of  the  ciutstanding  e.xamples  is 
the  program  of  the  Qiesebrough  Manu¬ 
facturing  Company  which  is  carried 
fiver  one  of  the  Xational  Broadcasting 
C^ompany  chains.  It  is  kn<iwn  as  ‘Real 
l-'olks,’  and  this  designation  is  carried 
generally  by  the  newspapers  without  ob¬ 
jection  fin  their  part.  Within  a  shfirt 
time,  the  term  'Real  Folks’  has  lK‘come 
sfi  well  kufiwn  to  radifi  listeners  that  they 
understand  exactly  what  is  meant  when 
it  atipears  in  the  daily  radio  programs  of 
a  newspaper,  and  it  is  not  objected  to  by 
the  press  because  it  d<ies  nfit  contain  di¬ 
rect  fir  indirect  advertising  of  the  corpo¬ 
ration  or  its  prfKlucts.  We  believe  that 
in  the  future  fither  advertisers  will  fol- 
Ifiw  this  lead  and  will  give  their  prfi- 
grams  some  distinctive  name  or  charac¬ 
terization  that  will  permit  the  newspapers 
tfi  print  the  program  notatifin.  and  at  the 
same  time  not  carry  the  acensatifin  that 
the  advertiser  is  attempting  tfi  grab  free 
advertising  space. 

“We  lielieve  that  during  the  forma¬ 
tive  fK-rifid  fif  broadcasting  there  has 
been  and  for  a  shfirt  period  fif  time  will 
Ik-  some  competitifin  between  newspaiiers 
and  brfiadcasting  stations,  but  it  is  fiur 
further  thought  that  within  a  Cfunpara- 
tively  short  time  it  will  have  l>een  ffiund 
that  no  actual  competitifin  really  exists. 
We  believe  they  are  supplemental  media 


]ilace  in  the  wfirld  of  business  and  w'e 
believe  the  one  will  help  the  fither.  It'  is 
obvious,  and  the  advertising  iKilicy  of 
Wh'XR  is  liased  on  this  tlvnight,  that 
broadcasting  is  ‘flash’  advertising  as  op- 
jKised  to  ’detail’  advertising. 

“.•\t  present  we  believe  we  have  the 
most  conservative  advertising  iMilicy  of 
any  commercial  radki  station  in  the 
United  States.  We  believe  that  if  we 
permit  a  client  to  fill  his  perifKl  fif  pur¬ 
chased  time  with  ‘detail’  advertising  in 
the  form  of  sales  talks,  lengthy  ilescrip-- 
■lifins  <if  a  iiroduct,  <ir  other  forms  (if 
air  announcements,  found  in  broadcasting 
generally  tiKlay,  we  will  only  help  him 
hurt  himself,  and  this  we  refuse  to  do. 

“.\fivertisements  in  a  newspaper  may 
carry  all  of  the  detailed  information, 
sales  talks,  and  other  forms  fif  visual  aiul 
printed  description  that  are  necessary  to 
attract  and  sell  the  reader.  This  metluKl 
of  advertising  cannot  Ik*  done  over  the 
air — and  therein  lies  the  big  difference 
iH-tween  aflvertising  over  a  broadcasting 
station  and  advertising  in  a  newspaiK*r 
or  magazines.  <  )ver  the  air,  a  manufac¬ 
turer  may  stamp  home  the  name  of  his 
prcnluct.  In  the  newspaiK*r  he  may  de¬ 
scribe  the  priKlucf.  tell  of  its  advantages, 
show  pictures  of  it,  give  prices,  and  print 
the  names  of  his  dealers  fir  local  agents. 
If  he  attempts  to  do  this  same  thing  over 
the  air  he  only  antagonizes  the  listeners. 

“.'summarized  then,  our  policy  is  to 
eliminate  all  trade  names  or  other  free 


Paper*  and  Periodical*  Not  Protected 
by  Canadian  Trade-Mark  Act 

The  names  of  newspaiK-rs  fir  periodi¬ 
cals  are  n<it  eligible  ffir  registration 
uiifler  the  Dominion  trade  mark  acts  ac- 
cfirding  to  judgment  given  last  week  in 
•Montreal  by  Hfin.  A.  K.  MacLean,  pres¬ 
ident  of  the  exchequer  court,  in  the  case 
of  the  Journal  of  Commerce  Publishing 
Company  of  (jarden  \’ale,  Que.,  against 
the  Record  Publi.shing  Company  of  \’an- 
couver. 

The  judgment  will  affect  a  large  num- 
lK*r  of  British  and  United  States  publi¬ 
cations  whose  registration  is  now  prfi- 
nouncefl  valueless  to  preserve  to  them 
the  exclusive  right  to  the  same  or  similar 
titles. 

The  X'anconver  Publishing  Company 
nsefl  the  title  Hrilisli  Coliiiiihia  Jounuil 
of  Commerce  mid  lluildin;/  Record.  The 
plaintiff  contended  that  this  infringed  its 
copyrighted  titles.  The  court  found, 
however,  that  newspa]K-rs  and  iK-riodicals 
are  not  entitled  to  registration  under  the 
acts. 

REGATTA  BROADCAST 
COST  N.  B.  C.  $20,000 

Delay  and  Uncertainty  in  Announcing 

Progre**  and  Fini*h  of  Var*ity 
Race  on  Hud*on  Marked 
Radio  Coverage 

I  )elav  and  uiKertaiiitv  in  anrouncing 


winner — Columbia — ard  'unofticial"  re¬ 
sults  for  the  second  and  third  crews 
which  appear  in  the  transcript  of  yij.’ 

I  fumont’s  broadcast  as  Washington  aivj 
Xavy,  but  which  were  oflicially  an¬ 
nounced  and  apiH-ared  in  newsp.ipers  the 
follfiwiiig  morning  as  Wasliingtcjn  anil 
Penn.  ^Ir.  Dumont  was  also  forced  to 
express  doubt  as  to  the  winner  for  a 
short  time,  until  the  judges’  Ixiat  hoisted 
the  name. 

During  the  four-hour  broadcast.  Asso¬ 
ciated  Press  and  United  Press  bulletin 
machines,  o|K*rating  in  the  Xew  York 
studios  of  \VK.\1'  and  WJZ,  carried  in¬ 
termittent  stories  of  the  three  raees,  cor¬ 
recting  errors  in  the  broadeast  accounts, 
but  these  bulletins  were  not  (int  on  the 
air.  Kiiitor  &  Pnti.iSHKR  was  told  at 
headquarters  of  the  X.B.C.,  iK-cause  it 
would  necessitate  “eutting  back”  to  Xew 
h'ork  from  Poughkeepsie  at  intervals 
while  the  broadcast  was  going  on. 

The  final  fifficial  results,  as  reported  iiv 
the  .-K.P.  and  U.P.,  were  hroadcast  over 
stations  WK.\I-'  and  WIZ,  resiiectively, 
in  the  vicinity  of  12  o’clock,  midniglit 
on  .Moiulay. 

In  adflition  to  the  uncertainty  of  the 
final  results  of  the  varsity  race,  listeners- 
in  reiRirted  receiving  garbled  accounts  of 
the  various  stages  of  the  contest  as  it 
lirogressed  down  the  river.  The  dusk  and 
mist  Combined  with  the  foundering  of 
four  shells  caused  the  announcers  to 
mistake  the  names  of  the  crews  remain¬ 
ing  in  the  race. 

The  first  blow-up  occurred  when  the 
.'res'inian  race,  scheduled  for  5:15, 
-tarted  late,  and  the  radio  concern,  which 
had  iilanned  to  return  to  the  Xew  York 
studio  at  5  :,10  for  the  South  Sea  Island- 


resuhs  of  the  final  race  in  the  lutercol-  ers’  half-hour  |irogram.  did  not  return 


legeit'.*  Rowing  ,\sso'-'i;'ti..n  regatta  on 
the  Hudson  river  at  Poughkeepsie.  X.  Y.. 
marked  the  broadcasting  of  the  event 
over  a  national  network  by  the  Xational 
Broadcasting  tiompany  of  .America  and 
associated  radio  stations  over  a  jieriod  of 


advertising  from  the  programs  we  are  nearlv  four  hours  on  the  afternoi 


sending  to  the  press  of  the  United 
States;  to  maintain  a  conservative  adver¬ 
tising  policy  that  will  not  iK*rmit  of  the 
broadcasting  of  advertising  material 
found  objectionable  by  radio  listeners 
and  which  is  not  in  keeping  with  the  real 
l)uri>ose  of  radio  broadcasting;  and  to 
Ix-ar  in  mind  that  the  first  allegiance  of 
the  broadcasting  station  is  to  the  listen¬ 
ing  public.’’ 

Evans  E.  Plummer,  radio  editor  of 
the  Chicmjo  Herald  and  lixaminer,  de¬ 
clared  that  most  of  the  trouble  in  con¬ 
nection  with  the  publication  of  trade 
names  on  radio  jirograms  is  the  result 
of  over-commercialized  programs  which 
attemjit  to  sell  without  aid  of  newspajK-r 
sjiace  or  other  projx-r  media. 

William  S.  Hedges,  radio  editor  of 
the  Chieafia  Patly  Xetes.  and  president 
of  the  Xational  Broadcasters’  assexia- 
tion,  Ixlieves  the  use  of  trade  names  in 
radio  jirograms  is  justified  only  when  it 
is  necessary  to  identify  unmistakably  a 
certain  program  in  tlx*  mind  of  the 
r<-ader.  who  is  then  able  to  judge,  from 
his  jiast  exjierience  as  a  radio  listener, 
whether  that  jirogram  is  worth  tuning 


June  24.  The  effort  cost  the  X.  B.  U. 
S20,<K)0,  not  calculating  the  cost  of  the 
coast-to-coast  network,  but  including  ad¬ 
vertising  income  lost  through  the  over¬ 
flow  of  the  race  broadcast  into  the  time 
usually  devoted  to  the  commercial  jiro¬ 
grams  of  the  l•'irestone  Tire  and  Rnblxr 
t’omjiany,  the  Great  .Atlantic  and  Pacific 
Tea  Gomjiany  and  the  \V.  S.  Quimby 
Comjiany.  sjKuisors  of  the  White  House 
Coffee  concert.  The  broadcasting  com¬ 
jiany  jiaid  all  artists  scheduled  to  ajijxar 
on  these  programs,  although  they  did  not 
apjxar  at  all  or  worked  for  only  a  few 
minutes. 

The  race  program,  which  was  snji- 
jKised  to  last  from  5  ji.  m.  to  about  1  :.5(l. 
was  stretched  out,  through  failure  of  tin- 
races  to  get  under  way  on  time,  until 
nearly  b  o’cbxk.  Darkness  and  a  gray 
mist  descending  over  the  river  as  the 
final  race  of  the  A'arsity  crews  got  into 
swing,  after  two  false  starts,  made  it 
difficult  fof  the  announcers  stationed  at 
four  jioints  along  the  Hudson  to  give  a 
clear  running  story  of  the  race  and 
forced  Paul  Dumont,  X.B.C.  announcer 
at  the  finish  line,  to  give  the  radio  lis¬ 
teners  an  “official’’  result  for  onli  the 


until  b  o’clock.  The  Junior  A’arsity  race 
went  (.11  at  b:55.  and  alter  an  interval 
following  the  finish  the  varsity  event  was 
announced. 

Commenting  on  the  unfortunate  cir¬ 
cumstances  surrounding  the  race  broad¬ 
cast.  a  rejireseiitative  of  the  X.B.C.  told 
fijiiToK  \  Priii.isiiKR  that  this  was  not 
the  first  time  such  a  thing  had  hajipeiied 
and  jKiinted  to  the  national  political  cnii- 
veiitions,  which  stretched  far  beyond  their 
scheduled  times,  and  the  broadcasting  of 
election  results  in  Xovember,  which  up¬ 
set  all  regular  programs  for  the  eve¬ 
ning. 

Asked  whether  .Afionday’s  ill-starred 
venture  would  have  any  Ixaring  on  fu¬ 
ture  broadcasting  of  news  events  colored 
with  the  same  tinge  of  uncertainty,  the 
X.B.C.  rejireseiitative  said  such  decisions 
dejiend  entirely  on  whether  the  other 
stations  in  the  national  network  want 
such  an  event  covered.  He  said  the  sta¬ 
tions  are  being  (jueried  at  the  jireseiit 
time  on  their  ojiiniotis  and  wishes  in  the 
matter  of  broadcasting  the  Xational  .Air 
Derby  to  Ik*  held  next  fall.  Broadcasting 
that  event  would  entail  great  risk  of  delay 
and  uncertainty,  it  was  jiointed  out  by 
radio  officials. 

riu*  delay  attending  the  regatta 
broadcast  is  not  unusual,"  the  X.l{.t^ 
rejireseiitative  said.  “It  only  made  the 
program  an  hour  longer  than  we  ex- 
jiectcd,  and  an  hour  is  insignificant  in 
such  a  ease." 


Thousands  of  repeat  orders  from  the  most 
successful  publishers  are  our  best  testimonials 
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REAL 


Legibility 

in  a  News  Face 

Circulation  Value 


Readers  now  know  the  difference  between  a 
new’spaper  that  is  really  readable  and  one  that 
is  only  relatively  readable.  That’s  why  so  many 
newspapers  have  been  changing  to  a  really 
readable  news  face. 

“I  don’t  like  the  looks  of  your  paper,”  may 
be  in  the  minds  of  many  of  your  readers. 

If  this  opinion  is  allowed  to  stay  in  the  minds 
of  many  of  your  readers,  you  will  lose  circula¬ 
tion — and  you  will  wonder  why. 

Real  legibility  has  a  circulation  value,  and 
circulation  has  a  cash  value. 


The  Intertype  Ideal  News  Face  has  real  legi¬ 
bility,  even  when  set  solid.  It  is  the  natural, 
“varitoned”  face  that  has  “light”  in  the  letters 
as  well  as  around  the  letters.  The  ascending 
and  descending  letters  are  made  the  correct 
height  for  full  legibility. 

Intertype  Ideal  News  Face  will  please  your 
readers  because  its  design  is  based  on  the 
school-book  type  face. 

Whether  you  publish  a  newspaper  or  a  mag¬ 
azine  get  all  the  facts  about  Ideal  News  from 
the  nearest  Intertype  Office. 


Standardized 


n  N  T  E  RT  Y  P  E): 


TRADF.  MARK 


INTERTYPE  CORPORATION :  Ntu-  York  1440 
Broadway;  Chicat/o  130  North  Franklin  St.; 

New  Orleans  816  Howard  Ave.;  San 
Francisco  152  Fremont  St.;  Los 
Angeles  1220  South  Maple 
Ave.;  Boston  80  Federal 

St.;  London  :  Berlin.  ^ 


Inlcriypc  Features 

Here’s  a  booklet  that  will  round  out  your 
fund  of  knowledge  about  line  casting  ma¬ 
chines.  It’s  well  to  have  all  the  informa¬ 
tion  handy. 

H<»w  to  Select  Type  Faces 

is  a  booklet  of  32  pages  which  is  worth 
your  while.  Even  though  you’ve  handled 
type  for  years  you’ll  find  some  things  in 
this  booklet  that  you  never  thought  of. 


✓ 


A' 


Text  wt  in  Intertype  Ideal  New**  I>i!4pla>,  IttKloni  ltni« 
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COAST  DAILY’S  VOCATIONAL  BUREAU 
AIDS  UNEMPLOYED  AND  ADDS  LINAGE 

Free  Advice  Given  on  Proper  School  Courses — Contact  Main¬ 
tained  With  Employers  and  Weekly  Bulletin  Carrying 
Situations  Wanted  Ads  Sent  to  Large  List 


POLICE  METHODS  ATTACKED 


James  R.  Fish 


AS  an  additional  free  service  to  its 
readers  the  Los  Angeles  (Cal.)  Il¬ 
lustrated  Daily  News  has  inaugurated  a 
Vocational  Bu¬ 
reau.  The  bu¬ 
reau,  under  the 
d  i  T  e  ct  i  o  n  of 
James  R.  Fish, 
is  being  con¬ 
ducted  in  close 
CO  -  oper  a  t i  o  n 
with  personnel 
directors  of  in- 
d'us  trial  and 
commercial  in¬ 
stitutions,  a  s 
well  as  with 
business  schools 
and  colleges. 

The  service  in- 
rludes  instruction  in  selecting  the  proper 
courses  of  study ;  the  most  direct  reading 
course  for  self-improvement;  a  voca¬ 
tional  analysis,  and  assistance  in  finding 
suitable  employment  in  the  most  appro¬ 
priate  field  of  endeavor. 

As  part  of  the  program,  a  series  of 
lectures  on  vocational  self-education,  by 
Gordon  Dudley,  a  practical  psychologist, 
are  being  published  in  the  newspaper. 

One  of  the  features  of  the  service  is 
a  personal  examination  of  those  taking 
advantage  of  the  offer.  After  learning 
qualifications  and  desires  of  applicants, 
specialists  advise  the  best  course  to 
pursue,  either  in  study  or  business. 

The  present  vocational  department  is 
an  outgrowth  of  an  employment  bureau 
corKfucted  in  conjunction  with  the  clas¬ 
sified  advertising  department,  and  in¬ 
augurated  by  Mr.  Fish,  who  is  in  charge 
of  the  enlarged  activities  of  the  depart¬ 
ment. 

Originally,  the  bureau  was  started  for 
the  dual  purpose  of  serving  readers 
seeking  employment,  and  to  build  up 
the  “situations  wanted”  classification, 
which  carried  only  one  or  two  ads  daily 
at  the  time  promotional  efforts  were 
started.  Today,  this  classification  r'uns 
a  full  column  each  day,  and  as  Mr.  Fish 
says,  thus  places  the  bureau  on  a  self- 
maintaining  and,  in  fact,  profit  making 
basis. 

Advertisements  are  carried  in  the 
newspaper’s  classified  section  calling 
attention  to  the  employment  bureau. 
Persons  calling  are  interviewed  as  to 
their  fitness  for  certain  classes  of  work, 
and  this  is  card-indexed.  Where  con¬ 
ditions  warrant  Mr.  Fish  advises  them 
to  insert  a  situation  wanted  advertise¬ 
ment  in  the  newspaper.  If  the  person 
can  not  afford  such  an  expenditure  or 
where,  in  the  opinion  of  Mr.  Fish  the 
results  wo'uld  likely  be  nil,  he  does  not 
suggest  such  a  course,  but  tries  to  place 
the  applicant  through  direct  channels. 

Since  the  inauguration  of  the  bureau, 
Mr.  Fish  has  personally  contacted  the 
personnel  or  employment  directors  of 
xores  of  institutions,  and  is  therefore 
in  a  position  to  telephone  them  whenever 
he  has  an  applicant  he  thinks  s'uch  per¬ 
sonnel  directors  might  employ.  This, 
without  the  insertion  of  an  ad. 

In  addition  to  this,  all  situation 
wanted  ads  appearing  in  the  newspaper 
during  the  week  are  published  on  the  in¬ 
side  pages  of  a  four-page  folder.  This 
folder,  known  as  the  Daily  News  Em¬ 
ployers’  Btdletin  is  mailed  every  Tues¬ 
day  to  750  industrial  and  commercial 
firms  and  goes  directly  to  the  desk  of 
those  men  doing  the  employing. 

On  the  front  page  of  the  folder  is  a 
message  to  personnel  directors  calling 
attention  to  various  phases  of  the 
bureau’s  world,  and  emphasizing  that 
the  use  of  this  bureau  by  them  will  les¬ 
sen  their  work.  Personnel  directors,  if 
they  wish,  may  call  Mr.  Fish  direct  and 
he  will  supply  them  with  additional  in¬ 
formation  concerning  anyone  advertis¬ 
ing  in  the  columns,  he  having  a  detailed 
report  on  the  advertisers,  various  quali- 
ficatkms. 


By  HAROLD  J.  ASHE 

W  hile  working  through  the  classified 
do-'-'-tinent.  the  bureau  is  so  isolated  and 
organized  that  it  performs  a  service,  and 
without  too  strong  a  thought  on  linage 
results. 

In  fact,  Mr.  Fish  cited  instances  to 
Editor  &  Pubusher  where  neither  the 
employer  or  the  prospective  employe 
would  or  could  advertise  to  contact 
each  other,  yet  the  bureau  functioned 
for  them  too,  bringing  them  together 
and  making  friends  for  the  newspaper. 

W'ith  the  starting  of  the  vocational 
advisory  bureau,  Mr.  Fish  plans  to  take 
the  raw  untrained  person  and  carry  him 
or  her  through  the  proper  educational 
channels  to  the  point  where  he  or  she 
is  a  valuable,  trained  employe. 

To  this  end  the  newspaper  is  sponsor¬ 
ing  a  Personnel  EHrectors  and  Employ¬ 
ment  Managers  Association.  This  asso¬ 
ciation  will  make  its  trained  help  wants 
known  and  in  that  way,  business  schools 
and  colleges  that  now,  admittedly  are 
working  in  the  dark  as  to  the  ne^s  of 
various  institutions,  will  learn  what  type 
of  help  is  actually  wanted  and  set  out  to 
fill  that  need. 

In  addition  the  bureau  in  advising  per¬ 
sons  on  what  course  or  courses  of  in¬ 
struction  to  take,  will  do  so  in  a  disinter¬ 
ested  way.  Several  school  heads  are 
keenly  interested  in  this  phase  of  the 
bureau.  Conditions  now  existing  are  that 
prospective  studmts,  not  knowing  what 
their  natural  ability  is  or  how  to  guide 
it.  often  as  not  go  to  the  wrong  school 
and  are  high-powered  into  a  course  that, 
to  them,  is  valueless.  The  Daily  News 
bureau  would  in  no  way  reduce  the  num¬ 
ber  of  students  attending  a  given  school, 
it  was  stated,  but  would,  by  shuffling 
them  around  to  whatever  schools  best 
meet  their  requirements,  furnish  such 
schools  with  a  better  class  of  students. 

Still  another  service  rendered  by  the 
bureau  is  to  employers  who  do  not  wish 
to  advertise,  due  to  the  problem  of  inter¬ 
viewing  innumerable  annlicants.  In  such 
c^ses,  Mr.  Fish  advises  them  to  adver¬ 
tise,  referring  applicants  to  the  bureau, 
and  he  will  undertake  to  weed  out  those 
unfitted  for  the  job. 


DitmittaU  from  Force  Follow  Atlantic 
City  Paper’*  Campaign 

An  upheaval  in  the  Atlantic  City  police 
department,  resulting  thus  far  in  the 
dismissal  of  a  detective  and  two  patrol¬ 
men  and  the  suspension  of  a  captain  of 
detectives  for  60  da^'s,  is  credited  to  dis¬ 
closures  made  by  the  Atlantic  City 
News,  weekly  tabloid  published  by  Lewis 
M.  Herrmann. 

The  News  began  by  publishing  a  story 
of  a  boardwalk  robbery,  followed  by  the 
pavment  of  a  reward  of  $5(X)  for  the  re¬ 
turn  of  the  stolen  merchandise.  A  mem¬ 
ber  of  the  detective  bureau  was  present 
during  these  negotiations  and  failed  to 
arrest  the  man  returning  the  stolen 
goods. 

CROSSED  ROCKIES  BY  PLANE 

Lt.  C.  L.  Parsons,  sports  editor,  and 
Ralph  Baird,  photographer,  of  the  Den¬ 
ver  Post,  recently  crossed  the  Conti¬ 
nental  Divide  by  plane  to  obtain  aerial 
pictures.  Lieut.  William  L.  Boyd,  air 
corps  instructor  and  aviation  columnist 
for  the  Post,  piloted  one  of  the  ships 
used  on  the  assignment. 


WOULD  PAY  TO  PLACE 
CURB  MARKET  PUFF 


Acme  New*  Syndicate,  Chicaio, 
Promi*ed  U.  P.  Detroit  Man  $5 
For  Each  Clipping  He 
Would  Send 


FALMOUTH  PAPER  CHARTERED 

Among  the  new  Massachusetts  corpo¬ 
rations  is  the  Falmouth  Publishing  Com¬ 
pany,  Inc.,  of  Falmouth,  Mass.,  with  a 
capital  of  $30,000.  The  incorporators 
are  George  A.  Hough,  Jr.,  and  George 
A.  Hough,  Sr.,  of  the  New  Bedford 
(Mass.)  Mercury  and  Standard,  and 
Dorothy  G.  \Vayman  of  Falmouth. 


PRESENTING  GOLF  TROPHY 

A  handsome  loving  cup,  suitably  en¬ 
graved,  will  be  presented  by  the  Memphis 
Commercial  Appeal  as  a  prize  for  women 
players  competing  in  the  weekly  “Club 
Day”  golf  event,  played  every  Monday 
by  golfers  of  the  four  Memphis  country 
clubs. 


On  June  17,  J.  R.  Connor,  Jr.,  manager 
of  the  Detroit  bureau  of  the  United 
Press,  received  the  following  telegram 
signed  by  Carl  Haessler,  president  of  the 
Acme  News  Syndicate,  Inc.,  Chicago: 

“Will  you  place  following  with  finan¬ 
cial  editors  Free  Press,  News  and  Times 
at  $5  per  paper  covered,  sending  us  dupli¬ 
cate  clippings? 

“Observers  in  Chicago  curb  exchange 
were  not  surprised  at  continued  advance 
Monday,  Grand  Rapids  Varnish  which 
reached  a  new  high  above  21  and  prom¬ 
ises  to  go  considerably  higher  in  view  of 
its  excellent  earnings  record  the  past  five 
months.  While  its  stock  is  in  on  one 
dollar  annual  dividend  basis  earnings  to 
June  1  indicate  annual  net  this  year  of 
six  dollars. 

“In  your  covering  note  to  editors  tell 
them  they  will  get  additional  stories 
direct  from  Chicago  office  of  Acme  while 
bull  movement  lasts  and  that  Acme  is  offi¬ 
cial  publicity  for  Chicago  curb.  Refer¬ 
ence  Manager  Johnson  your  Chicago  of¬ 
fice.  Our  office  110  North  Franklin 
Street,  Chicago.” 

(^nnor  referred  the  telegram  to  Earl 
J.  Johnson,  Chicago  manager,  who  wrote 
Mr.  Haessler  as  follows: 

“When  you  telephoned  me  last  week 
asking  for  the  name  of  our  bureau  mana¬ 
ger  in  Detroit,  I  had  no  idea  that  you  in¬ 
tended  to  approach  him  with  a  paid  pu^ 
licity  proposition.  The  United  Press  is 
not  interested  in  getting  things  printed 
for  individuals  or  companies  and  its  em¬ 
ployes  cannot  accept  money  for  placing 
certain  dispatches  in  the  United  Press 
wire  report.  If  you  had  told  me  what 
you  wanted  when  you  called,  I  would 
have  been  glad  to  set  you  straight  on  this 
at  that  time.” 


JOINS  N.  Y.  WORLD  BUREAU 

William  C.  Murphy,  Jr.,  at  present  a 
member  of  the  Capitol  staff  of  the  United 
States  Daily,  is  resigning  to  join  the 
New  York  World  bureau,  July  1.  Mur¬ 
phy  will  fill  a  place  made  vacant  by 
Charles  Michelson,  who  left  the  World 
last  week  to  become  director  of  publicity 
for  the  National  Democratic  committee. 
Elliott  Thurston  is  the  new  bureau  chief. 

CLUB  TO  HONOR  EDITOR 

The  Newspaper  Club  of  New  York 
was  to  give  a  dinner  in  honor  of  Jacob 
Magidoff,  city  editor  of  the  Nezv  York 
Jezoish  Morning  Journal,  at  the  club 
June  29.  The  occasion  is  the  celebration 
of  Mr.  Magidoff ’s  fiOth  birthday.  Among 
those  expected  to  attend  are  Mayor 
James  J.  Walker,  Justice  Levy,  Justice 
Hartman,  Judge  Rosalsky,  Julius  Miller 
and  Eddie  Cantor.  Michael  Kley  will 
be  toastmaster  and  Arthur  R.  Tucker  is 
chairman  of  the  dinner  committee. 


FEEHAN  JOINS  MOTOR  FIRM 

John  T.  Feehan,  who  recently  resigned 
as  managing  erlitor  of  the  Cleveland 
Press,  has  joined  the  advertising  depart¬ 
ment  of  the  White  Motor  Company  at 
Cleveland.  Before  severing  his  connec¬ 
tions  with  .Scripps-Howard  he  worked 
for  several  weeks  in  Buffalo  where  that 
organization  has  purchased  the  Times. 
Feehan  also  served  as  managing  editor 
of  the  Clez’eland  Times  and  the  Des 
Moines  Nezvs. 


ADDS  ROTO  SECTION 

The  Wilmington  (Del.)  Sunday  Star 
has  added  a  rotogravure  section. 


WILLIAMS,  LAWRENCE  &  CRESMER  CO. 

New  York  Chicago 

Publishers’  Representatives 

Announce 

the  opening  of  their  new  Pacific  Coast  offices 


in 


San  Francisco 
206  Chronicle  Bldg. 


Los  Angeles 
433  So.  Spring  St. 

The  managers  of  these  offices  are 

San  Francisco — Vincent  D.  Ely 
Los  Angeles — J.  E.  Cresmer 

WILLIAMS,  LAWRENCE  &  CRESMER  CO. 

New  York  Chicago  San  Francisco 

Los  Angeles  Seattle 
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. IT  ISN’T  WHAT  r£  THINK 


nor  what  we  say  that  establishes 


the  good  reputation  OE  GOSS  PRINTING  PRESSES 


but  it  is  what  others  THINK . 


In  the  pressroom 
of  the 

Detroit  Free  Press 
II  there  are 

’j  25  GOSS 

Low  Construction  Units 
and 

6  Pairs  Folders. 


X  XERE’S  a  tale  r  r  r  r  Around  the  corner  from  you,  down 
the  street,  there’s  a  fighting,  smart,  “go-getdn”’  com¬ 
petitor.  His  paper  is  clean,  readable,  inviting,  interesting. 
It  arrives  on  the  street  on  time.  His  news  columns  parallel 
and  shoulder  wide  areas  of  advertisements:  full  pages;  200 
lines  on  4  columns;  155  lines  on  3;  double  truck  i  r  r  i 
Oftentimes,  the  reason  a  newspaper  can  prosper  is  found  in 
the  ability  and  in  the  economy  of  its  mechanical  equipment. 
1  r  r  r  GOSS  Printing  Presses  are  low  in  first  cost,  in 
operating  cost,  in  upkeep  cost.  They  are  precision  machines; 
fast,  adequate,  dependable.  They  print  clean  and  clear. 
Faas,  which  their  famous  users  have  made  equally  famous. 


An  installation  of  10  GOSS  Units  and 3  Pairs  Folders 
in  the  Herald  plant,  Syracuse,  N.  Y. 

The  good  reputation  of  the  GOSS  Printing  Press  Company  is  due 
equally  to  our  large  and  small  installations.  Whatever  the  size, 
that  installation  will  operate  smoothly,  dependably,  economically. 


the 


GOSS 


PRINTING 


PRESS 


COMPANY 


Main  O  f ft  c  e  and  Factories:  CHICAGO,  ILLINOIS 

NEW  YORK  OFFICE:  2  2  0  WEST  FORTY-SECOND  ST.  •  SAN  FRANCISCO  OFFICE:  7  0  7  CALL  BUILDING 
the  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND.  LTD.  /  /  f  LONDON 
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21,000  ATTEND  MILWAUKEE  JOURNAL’S 
CHILDREN’S  CLUB  OUTING 

Seckatary  Hawkins  Club  Picnic  Taxes  Facilities  of  Amusement 
Park  and  Clogs  Transportation  Lines — Organization, 
Started  Three  Years  Ago,  Now  Has  103,000  Members 


A  all-day  picnic  staned  recently  by 
the  MHn’atikcc  Journal  Seckatary 
Hawkins  Club  was  attended  by  21, (XX) 
children  and  their  parents,  <ivertlowin>; 
the  amusement  park  and  taxing  the  in- 
terurban  transiKirtation  facilities  pro¬ 
vided  by  the  newspaper.  Hoys  and  ftirls 
from  all  parts  of  the  state  were  present, 
more  than  4,3(X)  cars  packing;  the  ()arkini; 
areas. 

l-'ree  rides  on  all  amusements,  from 
the  roller  coaster  to  the  merry-fio-round, 
were  presented  by  the  amusement  com¬ 
pany,  who  were  also  the  donors  of  the 
.Shetland  l>ony  (riven  as  a  (jrand  prize  in 
a  lucky  drawin(r.  ( lanies  anfl  races  were 
))resided  over  by  the  Seckatary  Hawkins 
<  if  the  club,  with  many  awards  in  each 
event. 

Thoutjh  a  numlK'r  of  the  yountrsters 
came  alone  manv  others  lirounht  the  en¬ 
tire  family.  Lunches  were  eaten  in  the 
sj)acious  picnic  crouiuls  adjoining  the 
park.  .Six  rolls  of  movins  pictures  were 
taken  during  the  day,  which  will  be 
shown  at  later  meetinjis  of  the  club  and 
in  local  theatres. 

The  club,  with  a  meinl)ersbip  of  more 
than  103,fXX)  childreti,  had  its  ori(rin 
three  years  aco  in  the  Journal's  "Cousin 
l.arry"  club,  in  which  the  major  activity 
was  readin(r  the  children's  names  over 
the  radio  on  their  birthdays.  At  alxnit 
the  same  time,  the  newsi)a|)er  lKiU(’ht  the 
syndicated  ".Seckatary  Hawkins''  Sunday 
feature.  I'r<im  these  two  humble  be(rin- 
ninjis,  a  little  m<ire  than  a  year  a(io,  the 
(iresent  .Seckatary  Hawkins  Cltih  lK-(;an. 

The  orij^inal  chil)  obtained  only  2(),(XX1 
memiK-rs  in  the  tir.st  three  years  of  its 
♦•xistence.  Since  .SeptemlR-r,  1928,  the 
Seckatary  Hawkins  t'lub  has  actpiired 


77,(XX)  additiotial  meinlxTs,  most  of  them 
throutth  a  drive  sta(jed  by  the  club  from 
March  17  through  June  1.  Lifelike 
statuettes,  one  hnit  high,  of  the  .Secka¬ 
tary  were  given  as  awards  to  children 
bringing  in  a  stated  amoutit  of  new  mem- 
Ihts.  Children  from  all  over  the  state 
iH'long  to  the  club  for  which  the  only 
dues  are  two  cents,  which  pays  for  the 
mailing  ot  the  club  button  and  member¬ 
ship  card  sent  to  each  new  member. 

.■\t  the  conclusion  of  the  drive,  wlien 
it  was  seen  that  the  1(X),(XX)  quota  had 
been  reached,  the  Journal  launched  its 
eightpage  boys'  and  girls'  .Sunday  maga¬ 
zine  sectioti.  .\  four-page  section  had 
])reviously  ajtpeared  each  Sunday.  The 
new  section  includes  two  full  pages  of 
special  children's  comics,  besides  sev¬ 
eral  strips  of  funnies,  a  children's  les- 
on  in  eticpiette,  an  adventure  story  by 
Seckatary  Hawkins  and  letters  from 
inemlKTs. 

A  daily  feature  is  the  Seckatary 
Hawkins  t'lnb  News  on  the  last  (xige 
of  the  Journal  each  day  during  the 
week,  containing  the  Seckatary’s  an- 
nonncenient,  a  news  story,  club  reports 
and  a  letter  from  a  memla-r  of  the  club. 
.\  daily  Hawkins  c<imic  strij),  supple¬ 
menting  the  Sunday  feature,  is  included 
on  the  comic  |)age  every  day. 

Monthly  contests  are  conducted  and 
])rizes  are  given  for  the  best  stories, 
jHiems,  letters  and  essay>  on  given  sub¬ 
jects.  liiKiks  are  also  presenti-<l  for  all 
letters  publisbwl  in  the  weekday  club 
news. 

W'T.M J,  the  Journal  radio  station  has 
a  daily  tieiip  with  the  boys'  and  girls' 
club.  radio  meeting  is  held  at  the 
Journal  each  night  from  .3  :.^0  to  0  ])  m.: 


The.se  five  youn(j>ters  were  the  jirize  winners  in  a  eontest  eondurteil  by  the 
Miltvankee  Journal  Seckatary  Hawkins  Club  in  which  the  youngsters  wrote 
essays  about  the  air  mail.  The  winners  are  shown  with  the  pilot  of  the  plane 
in  which  they  rei'eived  a  ride  over  Milwaukee  as  the  reward.  The  Journal 
club  has  more  than  103.000  hoy  and  girl  menihers. 


and  from  11  a.  m.  to  12  each  Sunday. 
The  evening  meetings  draw  an  average 
of  75  youngsters,  while  the  Sunday 
ones  pull  at  least  -OX)  each  time.  These 
meetings  arc  broadcast  so  that  young¬ 
sters  unable  to  attend  miss  none  of  the 
lircK'eedings.  Children  present  at  the 
meetings  are  allowed  to  address  the  mike 
and  say  "hello''  to  friends  and  relatives 
\ia  the  ether.  The  Seckatary  reads  the 
chihlren's  birthdays  over  the  radio. 

The  club  lets  the  youngsters  vote  on 
every  question,  never  iiutting  anything 
in  the  form  of  a  command.  Safetv  is 


a  primary  jioint  which  the  .Seckatary  en¬ 
deavors  to  drive  home.  He  puts  it  in 
this  form  when  signing  off :  "Make  a 
motion  that  all  members  of  our  club 
cross  streets  at  crossings,  that  they 
walk  across  and  never  run.  and  that 
they  never  play  in  -or  near  the  streets." 

Hranch  clubs  were  organized  through¬ 
out  the  state  this  spring  with  individual 
inemhersliiiis  ranging  in  size  from  20  to 
250  youngsters.  Under  the  guidance  of 
some  older  iierson,  willing  to  attend 
meetings  in  an  official  capacity  these 
clubs  are  a  part  of  the  club. 


No*  12032  Hamilton  Steel  Newspaper  Cabinet 

The  latest  development  in  a  cabinet  for  the 
newspaper  composing  room.  Fast,  efficient, 
and  romnart.  After  mnnth.s  of  studv  and 


'1111111 

Smpi 

lip  HI 

if  'i  ' 

The  latest  development  in  a  cabinet  for  the 
newspaper  composing  room.  Fast,  efficient, 
and  compact.  After  months  of  study  and 
experimenting,  this  article  has  now  reached  a 
stage  in  development  where  its  installation  is  an 
economical  necessity  for  the  proper  and  speedy 
handling  of  display  advertising. 

The  illustration  shows  the  working  side  of  the 
cabinet.  There  is  ample  space  on  the  flat  working 
surface  for  two  compositors  each  handling  a  full- 
page  advertisement.  They  have  within  easy  reach 
leads  and  slugs  from  4  to  30  picas,  29  compart¬ 
ments  for  machine  border,  two  compartments 
each  for  3,  4,  5  and  6-column  materials,  and  bins 
for  empty  galleys. 

On  the  reverse  or  case  side  of  the  cabinet  are 
compartments  for  leads  and  slugs  from  31  to  1031 
picas;  also  cases  for  cut-off  rules  from  1  to  8- 
columns  long,  spacing  materials,  two  letterboards 
and  12  extra  deep  type  cases.  At  the  end  of  the 
cabinet,  below  the  dead  slug  bin,  are  14  compart¬ 
ments  for  full-length  materials. 

Truly  a  rapid-fire  piece  of  equipment.  Its  use 
eliminates  countless  steps,  because  everything  the 
workman  needs  is  at  his  finger  tips. 

Hamilton  Manufacturing  Co. 

Two  Rivers,  Wisconsin 


about  this  remarkable  tabor'saver. 


Eastern  Office : 

Rahway,  N.  J. 


Pacific  Coast  Branch: 

4440  E.  49th  St.,  Los  Angeles 
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How  Long  Would  They  LaU? 


Every  eight  hours,  more  than  95,000  matrices  travel  over  the 
second  elevator  bar  of  a  busy  Linotype,  Each  minute  of  opera¬ 
tion  almost  200  matrices  are  carried  over  this  vital  part — and 
the  value  of  these  matrices  exceeds  the  cost  of  the  bar  itself 

Roughness  of  the  bar  teeth  is  equivalent  to  making  your 
matrices  travel  across  a  file — 200  times  a  minute! 

How  long  can  you  expect  matrices  to  stand  up  under  such 
treatment?  Repeated  filing  action  on  the  small  teeth  of  each 
matrix  spells  ruin  for  the  entire  font — and  it  can  happen  in  a 
few  days  in  a  busy  plant. 

Surely  the  importance  of  accuracy  in  manufacture  needs  no 
sounder  justification  than  this.  When  the  duty  of  the  second 
elevator  bar  is  considered,  the  precision  fixtures  and  gauges,  the 
many  inspection  operations,  the  careful  testing — all  the  mi¬ 
nute  details  of  the  manufacturing  process  stand  revealed  as  an 
investment  to  conserve  matrices. 

Linotype  second  elevator  bars  leave  the  factory  ready  for 
work.  A  specially  made  steel  is  used  to  prevent  distortion.  It  is 
planed,  ground  and  grooved  to  insure  accuracy  to  the  thou¬ 
sandth  part  of  an  inch.  In  the  finishing,  every  groove  and  tooth 
is  lapped  and  polished.  Less  accurately  made  bars  are  a  gamble. 
The  micro-photographs  at  the  left  show  why. 

Linotype  methods  of  precision  manufa^ure,  careful 
telling  and  repeated  inspedion  proted  the  Linotype 
user,  because  they  leave  nothing  to  chance.  They  cod 
money  to  execute — but  it* s  the  mod  economical  pro- 
dudion  insurance  that  almod  a  half-century  of  accumu¬ 
lated  experience  has  revealed. 


rThis  micro-photo¬ 
graph  illuUratfit  the 
smooth,  even  surface  of 
the  genuine  Linotype  bar. 
(Enlarged  approx.  28  diameters) 


Unretouched 

micro-photograph 


Section  of  a  genuine  Linotype 
.second  elevator  bar,  actual  size. 
The  circled  portion  shows  the 
relation  of  the  micro-photo¬ 
graphic  enlargement. 


An  imitation-make 
second  elevator  bar. 
^  Contrast  roughness  of 
surface  with  genuine  Lino¬ 
type  bar  smoothness  above. 


Unretouched 

micro-photograph 
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PRINCETON’S  MUNICIPAL  EXPERT  HIRED 
BY  DAILIES  TO  PROBE  CITY  AFFAIRS 

Trenton  Times  Newspapers  Printed  Series  of  Nine  Articles  by 
Prof.  H.  W.  Dodds  Analyzing  Conunission  Form  of 
Government  and  Pointing  Laxities 

By  FREDERICK  L.  FERRIS 

CONSTRUCTIVE  community  influ-  the  Times  college  scholarships,  awarded 
^  ence  was  the  motivating  force  of  an  annually  to  three  high  school  graduates 


interesting  undertaking  recently  launched 
by  the  Times  Newspapers,  Trenton,  N. 


on  the  basis  of  merit;  the  Times  Civic 
Cup,  given  each  year  to  the  citizen  who 


It  involves  publication  of  the  results  has  rendered  outstanding  community  serv- 


of  an  independent,  scientific  inquiry  into 
the  city’s  government,  every  aspects  of 
municipal  affairs  being  considered  in  a 
series  of  nine  articles. 

For  the  purpose  of  conducting  the  in¬ 
vestigation  and  preparing  the  articles, 
the  Times  Newspapers,  edited  and  pub¬ 
lished  by  James  Kerney,  retained  the 
services  of  Prof.  H.  \V.  Dodds,  of 
Princeton  University,  one  of  America’s 
foremost  authorities  in  the  field  of  muni¬ 
cipal  government. 

Prof.  Dodds  was  given  a  free  hand. 


ice;  the  Times  Historical  Essay  Contest, 
conducted  as  a  preliminary  to  the  2.S0th 
anniversary  celebration ;  the  Times  Free 
Ice  Fund,  for  the  relief  of  needy  Tren- 
tonians,  and  the  Times  Cooking  and 
Homemaking  School,  for  the  promotion 
of  scientific  home  management. 

MICHIGAN  DAILY  MOVES 

The  Cheboygan  (Mich.)  Tribune  last 
w'eek  moved  into  new  quarters  in  the 
center  of  the  business  district.  This  is 


He  was  asked  merely  to  present  his  own  the  second  move  the  Tribune  has  made 


findings  as  to  the  ways  in  which  Tren¬ 
ton  compares  with  other  similarly  situ¬ 
ated  cities  and  as  to  the  measure  of  effi¬ 
ciency  which  prevails  in  the  various  de¬ 
partments  of  the  Commission  govern¬ 
ment. 

Among  the  subjects  dealt  with  were; 
'  Trenton’s  Ability  to  Pay  Higher  Taxes,” 
“Trenton’s  Sources  of  Revenue  and  Her 
Debt  Situation,”  “Trenton’s  Financial 
Procedure  and  the  Civil  Service  Admin¬ 
istration,”  “Trenton’s  Police  and  Fire 
Departments,”  “Public  Health  Adminis¬ 
tration  In  Trenton,”  “Streets  and  Public 
Works,”  “Schools  and  School  Finances,” 
“Parks  and  Welfare”  and  “Planning 
Ahead.” 

The  present  City  Commission  of  Tren¬ 
ton  has  l)een  operating  for  many  years 
with  but  few  changes  in  personnel.  It 
was  for  the  purpose  of  showing  whether 
or  not  the  city  is  wisely  and  economically 
admini.stered  that  the  Dodds  survey  was 
instituted  by  the  Times. 

“There  are  many  phases  and  details  of 
the  administration  of  the  government  of 
Trenton  of  which  the  people  of  the  city 
are  in  complete  ignorance,”  said  the 
Times  in  advance  comment  on  the  ar¬ 
ticles.  “Vitally  important  though  they 
are,  they  never  make  their  way  to  the 
surface  until  revealed  through  extraor¬ 
dinary  developments.  .  .  .  These  ar¬ 

ticles  should  be  of  absorbing  interest  to 
the  people  of  Trenton.  They  will  paint 
the  picture  of  the  government  of  the  city 
as  Ciromwell  desired  that  his  own  rough 
visage  l)e  painted,  ‘warts  and  all,’  and 
they  will  serve  a  constructive,  useful  pur¬ 
pose,  preparing  the  way  for  improvement 
where  improvement  is  needed,  to  the  end 
that  Trenton  may  grow  ujwn  a  sound 
basis  and  its  people  may  enjoy  increased 
comfort  and  prosperity.” 

Prof.  Dodds,  in  addition  to  his  connec¬ 
tion  with  the  Department  of  Politics  at 
Princeton,  is  editor  of  the  National 
Municipal  Review  and  was  .secretary  of 
the  National  Municipal  League  from 
1920  to  1928.  He  also  Ls  the  author  of 
the  revised  election  law  for  the  govern¬ 
ment  of  Nicaragua  and  of  numerous 
pamphlets  and  articles  on  municipal 
government. 

While  it  is  yet  too  early  to  gauge 
the  effect  of  the  scries  up<jn  the  public 
affairs  of  Trenton,  one  already  notice¬ 
able  result  is  that  the  articles  aroused  an 
immense  amount  of  interest  not  only 
among  city  officials  whose  political  for¬ 
tunes  were  vitally  concerned  but  among 
taxpayers  of  the  community  at  large.  It 
is  doubtful  if  a  more  stimulating  jour¬ 
nalistic  venture  has  ever  materialized  in 
Trenton. 

As  the  Times  prophesied,  some  people 
were  pleased,  others  annoyed.  But  thou¬ 
sands  of  them  followed  the  nine  articles 
from  day  to  day  with  an  altogether  un¬ 
usual  degree  of  intellectual  eagerness. 

Publication  of  these  commentaries  on 
local  government  was  in  line  with  the 
policy  of  the  Times  Newspapers  to  pro¬ 
mote  community  welfare  in  every  feasi¬ 
ble  way.  Among  other  enterprises  which 
have  thus  been  fostered  in  Trenton  arc; 


since  1921,  when  the  present  owners,  the 
Conine  group,  with  M.  M.  Riggs  as 
managing  editor,  took  over  the  publica¬ 
tion. 


TO  CONSIDER  FIVE-DAY  WEEK 

Whether  to  submit  demands  for  a  gen¬ 
eral  five-day  week  throughout  New  York 
state  will  l>e  the  principal  subject  of  dis¬ 
cussion  at  the  annual  convention  of  the 
New  York  Allied  Trades  Council  in 
Buffalo  during  the  week  of  July  22.  The 
representatives  of  all  state  locals  of  the 
five  international  printing  trades  unions 
in  New  York  will  be  present  at  the  con¬ 
vention.  Numerous  other  topics  of  in¬ 
terest  to  printers  will  be  discussed. 

NEW  INDICTMENTS  RETURNED 

New  indictments  charging  murder 
have  Ijecn  returned  by  the  Webb  County 
grand  jury,  reconvened  in  special  ses¬ 
sions  in  Laredo,  Tex.,  against  Thomas 
Hernandez  and  R.  J.  West,  two  Laredo 
officers,  in  connection  with  the  death 
several  months  ago  of  Harry  Williams, 
reporter  for  the  Laredo  Times.  Wil¬ 
liams’  body  was  found  in  the  Rio  Grande 
here  after  he  had  been  missing  for  sev¬ 
eral  weeks  and  a  nation-wide  search  had 
been  conducted  for  him. 

HEADS  INSURANCE  FIRM 

James  H.  Skewes,  editor  and  pub¬ 
lisher  of  the  Meridian  (Miss.)  Star  and 
the  Laurel  (Miss.)  Daily  Leader,  has 
been  I  elected  president  of  the  Southern 
Central  Life  Insurance  Company,  a  new 
life  and  casualty  insurance  venture. 


SEEKS  CRUISE  WRITE-UPS 

Touzalin  Agency  Asking  Free  Space 
for  Lakes  Transit  Co. 

Glorification  of  Great  Lakes  cruises 
part  of  the  stock  in  trade  of  the  Chi¬ 
cago,  Duluth  &  Georgian  Hay  Transit 
Company  is  being  sought  in  the  news 
columns  of  daily  newspapers  by  the 
Charles  H.  Touzalin  Agency  of  Chicago 
directors  of  the  company’s  advertising 
A  note  addressed  to  the  attention  of  the 
resort  and  travel  editors  of  newspapers 
accompanies  an  article  on  Great  Lakes 
cruises.  The  request  tor  free  space  is 
made  as  follows : 

“Enclosed  please  find  an  article  on 
Great  Lakes  Cruises,  which  we  believe 
w’ill  furnish  material  for  an  item  which 
will  be  of  interest  to  your  readers. 

“It  goes  without  saying  that  the  pub¬ 
lication  of  an  item  on  these  Great  Lakes 
Cruises  would  be  appreciated  by  our 
client,  the  Chicago,  Duluth  &  Georgian 
Bay  Transit  Co.,  for  whom  you  are  now 
running  advertising. 

“We  trust  you  can  see  your  way 
clear  to  use  this  or  extracts  from  in  an 
early  issue  of  your  publication.  We 
would  like  to  have  a  clipping  of  any¬ 
thing  published. 

“Yours  very  truly, 

“Charles  H.  Touzalin  .Agency." 


1  EvTRENaTH 

I  OF  THE 

I  SATURDAY  MEWS 


The  Indianapolis  News,  on  Saturday,  averages  from  five  to 
ten  automotive  pages, — which  is  indication  aplenty  of  how 
motor-car  merchandisers  regard  this  big  week-end  news¬ 
paper.  Other  national  advertisers  are  profitably  making 
Saturday  their  big  day  in  The  News,  also. 

For  almost  sixty  years  The  News  has  had  more  circula¬ 
tion,  more  news  and  more  reader  attention  on  Saturday 
than  on  any  other  day.  A  copy  of  the  paper,  mailed 
upon  request,  will  answer  your  questions. 

The  News  .  .  .  ALONE  .  .  .  Does  The  Job! 


iNDiANAPOiH  Mews 

Vhe  IndianapoHs  Radius 


mOIANAPOLIS 

☆ 


New  York; 


DON  BRIDGE,  Advertising  Director 
DANA.  CARROLL 


no  East  42nd  St. 


Chicago  : 


J.  E.  LUTZ 
Lake  Michigan  Bldg. 
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In  the  picture;  Com¬ 
mander  Franco  and  United 
Press  Staff  Correspondent 
Emilio  Herrero.  taken 
when  Herrero  accompa¬ 
nied  Franco  on  the  first 
leg  of  his  flight  to  Buenos 
Aires. 


At  the  source  of  the  news*s»  ^  ^  Trans-ocean  flights — big  news — the  acid  test  of  news  service  efficiency 

*  *  *  the  Yellow  Bird  flight  from  Old  Orchard  to  Comillas;  Commander  Franco’s  Dornier  Wal  from 
Cartagena  to — where?  ❖  handling  of  the  Yellow  Bird  far  off  the  beaten  track  *  *  ^  Farsighted  news¬ 
papers  having  United  Press  were  decisively  first  with  the  complete  story  of  the  flight  including  interviews 
with  Lotti,  Assolant,  Lefevre  and  Schrieber^  *  *  Which  was  Acid  Test  Number  One  ^  *  *  Then  Franco 
flew  westward  into  the  unknown  *  *  *  disappeared  ❖  #  United  Press  correspondents  watched,  listened, 
wirelessed,  cabled;  ships  at  sea  cooperated  vainly  *  *  *  No  news  ^  ^  Wild  rumors  and  false  reports  were 
frequent  ^  ^  ^  No  newspaper  depending  upon  United  Press  reports  announced  the  arrival  of  Franco 
in  the  Azores^  ^  *  Acid  Test  Number  Two*?*  ^  *  and  it’s  a  real  test  of  faith  in  your  organization  to 
stand  firmly  by  your  facts  in  the  critical  hours  when  unconfirmed  rumors  seem  to  have  swept  conservative 
news  judgment  aside  *  ^  ^  United  Press  newspapers  had  nothing  to  explain  *§••§•«§*  Primo  de  Rivera  said : 
“United  Press  having  the  most  complete  service  from  the  Azores,  still  says  there  is  no  news  of  Franco  ” 

♦  ♦  ❖  Spain’s  Minister  of  Marine  regretted  that  false  stories  had  “delayed  rescue  expeditions  36  hours”. 
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THE  TWIN  PONY  AUTOPLATE  MACHINE 

It  consists  of  two  complete  Pony  Autoplate  casting  mechanisms 
and  a  single  Pony  Autoplate  finishing  mechanism,  combined  in 
such  a  way  that  it  produces  double  the  output  of  the  Pony  Auto¬ 
plate  Machine.  In  this  machine  the  finishing  mechanism  auto¬ 
matically  swings  into  position  to  receive,  finish,  cool,  and  dry  casts 
from  both  casting  mechanisms. 

Double  output  is  obtained  without  doubling  investment  or  floor 
space. 

Price,  $9,875 

f.  o.  b.  Plainfield,  New  Jersey 


THE  PONY  All 

It  casts,  shapes,  shaves,  trim: 
printing  plates,  uniformly  ac( 
that  require  neither  hand*pl; 
nor  hand-drying. 

Price 
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Exists 

Fit  Every  Publisher’s  Needs 


, Autoplate  Machine  in- 
eTwin  Pony  Autoplate 
Twin  Pony  Autoplate 

jsult  of  our  endeavor  to 
benefits  of  Automatic 
troduction  of  the  Auto- 
ble. 
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THE  SINGLE  TWIN  PONY  AUTOPLATE  MACHINE 

The  Single  Twin  Pony  Autoplate  Machine  consists  of  two  of  the 
three  units  of  a  Twin  Pony  Autoplate  Machine.  It  is  identical  in 
operation  and  output  with  the  popular  Pony  Autoplate  Machine, 
hut  its  producing  capacity  may  be  doubled  at  any  time  by  the  simple 
expedient  of  adding  a  second  casting  mechanism.  Thus  it  becomes  a 
Twin  Pony  Autoplate  Machine.  The  second  casting  unit  may 
be  had  at  a  moment’s  notice. 

The  publisher  who  anticipates  growth  but  does  not  require  imme¬ 
diately  the  full  capacity  of  the  Twin  Pony  Autoplate  Machine 
LATE  MACHINE  will  find  well  worth  while  the  possibilities  of  growth  which  the 

*,  dries  and  delivers  perfect  Single  Twin  Pony  Autoplate  Machine  offers  him. 
e  in  curvature  and  thickness,  Price  $7  200 

I  hand-tooling,  hand-dipping,  (Second  casting  unit  with  operating  mechanism  $2,930) 

f.  o.  b.  Plainfield.  New  Jersey 
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SAFETY  PROGRAM 

UT  of  the  overwhelming  mass  of  business 
transacted  in  these  days  by  the  International 
Circulation  Managers  Association  at  Ottawa 
last  week,  the  outstanding  proposition  of  interest  to 
all  daily  newspaper  owners  and  executives  is  that 
the  Association  foster  a  program  of  safety  for  news¬ 
paper  truck  operation. 

Trucks  are  being  adopted  by  a  steadily  increasing 
number  of  newspapers,  despite  their  expense  of  oper¬ 
ation,  as  a  certain  means  of  expanding  territory  and 
intensifying  coverage  throughout  their  sphere  of 
influence.  Some  contract  with  truck  owners  for  ser¬ 
vice,  others  prefer  to  own  their  machines  and  employ 
combination  solicitor-collector-chauffeurs.  To  many 
circulation  managers  and  publishers  the  experience 
of  operating  a  truck  fleet  is  wholly  foreign. 

It  entails  organization  with  which  metropolitan 
papers  are  becoming  familiar — repair  shops,  emer¬ 
gency  wagons,  insurance  against  damage  to  life  and 
property,  fire  and  collision,  training  chauffeurs,  in 
solicitation  and  collection,  operating  rules,  courtesy 
on  the  road  and  to  patrons,  with  the  thought  always 
in  mind  that  the  two-ton  juggernaut  rolling  down 
the  street  is  a  material  representative  of  the  paper. 
Drivers  must  be  continually  drilled  that  while  speed 
is  essential  in  distribution,  it  must  be  combined  with 
obedience  to  traffic  laws  and  a  due  regard  for  safety 
of  other  vehicles  and  pedestrians. 

Some  newspapers  have  approached  the  ideal  com¬ 
bination  and  if  the  I.C.M.A.  can  make  their  scheme 
of  operation  available  to  other  less  experienced  news¬ 
papers,  it  will  have  added  another  service  to  its  long 
list. 

In  wishing  President  Stodghill  and  his  colleagues 
a  prosperous  administration,  we  warmly  commend 
this  idea  to  their  attention. 


It  sounds  nice  to  say  that  President  Hoover 
is  justified  in  dodging  reporters  on  week-end 
trips  to  the  Rapidan,  but  reporters  arc  charged 
with  the  responsibility  of  observing  the  safety  of 
the  nation’s  chief  executiz’c  and  are  accounable 
to  their  offices  for  actual,  not  pretended,  coi’er- 
age. 

FACTS  OF  CITY  RULE 

VILS  of  American  city  government  have  been 
commonplace  since  the  establishment  of  the 
Republic.  They  occupy  a  high  place  on  the 
assignment  book  of  every  city  editor.  They  are  dis¬ 
cussed  and  usually  di.smissed  indifferently  by  the 
average  renter  ,or  taxpayer  as  he  reads  of  blatant 
disregard  of  public  trust  and  stupid  inertia  of  his 
appointed  servants.  The  overshadowing  fact  of  city 
government  is  the  lack  of  correlated  unbiased 
information  available  to  the  electorate.  Not  one  tax¬ 
payer  in  a  hundred  thousand  can  intelligently  com¬ 
pare  details  of  his  own  city  administration,  even 
concerning  tax  rates  and  assessment  valuations,  with 
those  of  similar  cities,  and  we  have  even  known 
newspaper  editors  who  regarded  such  information  as 
of  slight  importance. 

The  unusual  enterprise  of  Trenton  (N.J.)  Times, 
narrated  in  this  issue,  is  worthy  of  wide  imitation. 
There  has  been  no  .scandal  in  Trenton’s  government. 
The  city's  heads  have  held  office  for  many  years. 
People  generally  were  satisfied  that  the  job  was 
being  well  done.  The  Times  did  not  I)elieve  other¬ 
wise,  but  it  determined  to  find  out,  and  employed  a 
recognized  expert  on  municipal  problems  to  assay 
Trenton’s  affairs  and  to  compare  its  results  and  costs 
with  those  of  similar  cities. 

So  far  as  we  know,  the  investigation  has  turned 
up  no  sensational  situations,  but  the  series  of  nine 
articles  stimulated  interest  among  Trenton  citizens  to 
an  unprecedented  degree.  That  is  the  keystone  of 
all  successful  government,  for  it  is  in  public  apathy 
that  the  seeds  of  graft,  corruption,  alliance  with 
crime  and  vice  and  plain  dumb  malfeasance  flourish. 
That  this  information  reached  the  public  through  the 
pen  of  an  impartial  and  understanding  observer,  and 
not  through  that  of  a  politician  with  his  job  and 
his  patronage  to  protect,  makes  it  a  highly  unusual 
newspaper  accomplishment,  and  we  l)elieve  that 
Trenton  will  benefit  greatly  through  the  knowledge 
that  its  newspapers  regard  the  good  as  well  as  the 
bad  in  city  government  as  Page  One  news. 


I  have  seen  servants  upon  horses,  and  princes 
walking  as  upon  the  earth. — Ecclesiastes,  X; 
MI. 


SMALL-CITY  SUNDAY  PAPERS 

EVERAL  months  ago  a  newspaper  owner  w'ho 
contemplated  adding  a  Sunday  edition  to  his 
prosperous  evening  paper  asked  Editor  &  Pun- 
LiSHER  for  advice  as  to  what  should  and  should  not 
be  done  to  win  quick  success.  To  him  we  gave  the 
well  known  advice  that  Mr.  Punch  gives  to  couples 
contemplating  marriage — “Don’t.” 

The  advice  was  not  followed,  and  after  nearly  a 
year  of  operation  the  publisher  has  asked  further 
advice.  The  cosy  little  profit  that  the  evening  paper 
used  to  earn  has  become  a  monthly  deficit  that  grows 
no  smaller,  despite  the  fact  that  the  Sunday  edition 
carries  about  1,000  inches  of  advertising  in  its  16  to 
20  pages.  Not  all  of  this  thousand  inches  is  new 
business,  however;  local  merchants  with  just  so  much 
money  to  spend  for  advertising  patronize  the  Sunday 
edition,  but  they  have  reduced,  or  at  least  not  in¬ 
creased,  their  appropriation  for  daily  advertising. 

In  this  case,  the  widening  of  the  potential  market 
by  the  Sunday  edition  has  been  slight.  The  propri¬ 
etor  and  his  associates  have  allowed  themselves  to 
believe  that  the  community  can  afford  to  pay  for 
Sunday  newspaper  service  and  they  are  meeting  the 
community’s  needs  as  they  see  them.  Viewed  from 
the  outside,  it  is  apparent  that  the  people  are  getting 
all  the  Sunday  features  they  want  in  available  edi¬ 
tions  of  several  big-city  papers  published  within  100 
or  200  miles.  The  city  is  not  large  enough  to  develop 
a  heavy  volume  of  local  news  between  Saturday 
afternoon  and  Saturday  evening,  and  the  big-city 
papers  furnish  enough  telegraphic  information.  The 
trade  territory  is  fertile  farming  country,  but  not 
thickly  settled,  and  the  outlying  circulation  does  not 
warrant  a  high  enough  increase  in  the  advertising 
rate  to  meet  the  Sunday  cost  expansion. 

Our  advice  to  this  publisher  is  that  he  suspend 
the  Sunday  edition  until  such  time  as  the  commun¬ 
ity’s  growth  will  support  it,  and  that  meanwhile  he 
strengthen  his  Saturday  edition  to  provide  week-end 
feature  reading.  There  is  technique  to  be  learned 
for  this  venture,  but  it  is  easier  to  acquire  and  the 
operation  is  not  nearly  so  expensive  as  for  a  modern 
Sunday  edition. 


Point  to  Dayton  7vhen  they  talk  of  the  virtues 
of  the  Shopping  News! 

THE  LARGER  FAULT 

HE  other  day  we  visited  the  office  of  an  old 
friend.  The  heat  of  the  afternoon  was  intense, 
but  it  could  not  account  for  the  deep  lines  in 
his  face,  the  anxious  eye,  nervous  .step,  prematurely 
silvered  head.  He  is  the  publisher  of  a  newspaper 
that  in  ten  years  has  developed  from  town  to  metro¬ 
politan  proportions.  In  mere  physical  size  it  has 
tripled.  There  is  triple  equipment,  triple  payroll, 
triple  circulation,  triple  advertising  and  triple 
responsibilities. 

Rut  our  friend  has  not  grown  up  with  the  busi¬ 
ness.  He  seeks  to  do  his  job  on  the  formula  of  ten 
years  ago  when  everything  about  the  shop  was  his 
personal  concern.  He  does  not  know  how  to  dele¬ 
gate  authority,  to  use  his  head  and  employ  the  feel' 
and  arms  of  others  to  carry  his  thoughts  into  action. 
He  has  the  courage  and  ability  of  a  superman,  but  the 
body  of  the  average  human.  At  55  he  looks  to  lie  70. 
'  We  told  him  it  was  a  crime  against  nature.  He 
resented  our  warnings,  denied  the  obvious  and  took 
refuge  behind  the  futile  complaint  that  he  had  been 
unable  to  develop  a  worthy  understudy,  which  of 
course  is  nonsense. 

This  is  a  common  fault  among  newspaiH-r  men,  in 
love  with  their  work,  a  bit  egotistical,  merciless  self¬ 
drivers.  It  does  no  man  credit.  It  is  failure  in  the 
large  sense. 


I  A  L 


YOUNG  HEFLIN  AGAIN 

W-AYWARD  sons  of  public  figures  present  a 
difficult  problem  for  newspaper  and  news 
service  editors.  The  question  of  how  far  a 
newspaper  may  go  in  suppressing  such  news  is 
raised  in  interesting  form  by  a  correspondent  whose 
letter  appears  on  another  page.  He  takes  the  .Vne 
York  Times  to  task  for  not  printing  the  story  of 
the  arrest  in  Washington  last  week  of  Senator 
Heflin’s  son,  following  an  automobile  collision  caused, 
allegedly,  by  the  young  man’s  susceptibility  to 
alcohol.  Neither  this  story,  nor  the  statement  by  the 
Senator  that  he  would  do  all  in  his  power  to  help 
the  boy  overcome  his  weakness,  were  printed  by  the 
Times,  our  correspondent  complains. 

The  question  is  a  nice  one.  Several  months  ago, 
when  young  Heflin  arrived  in  New  York  on  a 
steamer  in  highly  elated  mood  and  shouted  that  he 
wanted  to  “meet  A1  Smith,”  we  believed  that  the 
publication  of  the  story  was  not  good  journalism. 
We  felt  that  the  young  man  had  committed  no 
breach  of  the  peace  and  that  his  private  misconduct 
was  the  affair  of  himself  and  his  family,  so  long  as 
no  public  disorder  or  inconvenience  resulted.  We 
felt  also  that  the  beliefs  and  political  practices  of 
the  Senator  were  in  no  way  involved  in  the  conduct 
of  his  son.  We  believed  that  the  kind  way  would 
have  been  to  shield  a  weak  boy  from  the  public  gaze 
while  his  friends  and  family  took  him  in  hand. 

In  his  latest  escapade,  young  Mr.  Heflin  was  dis¬ 
tinctly  a  menace  to  life  and  property,  and  his  acts 
had  a  public  concern  which  made  them  news  of  local 
importance,  regardless  of  his  family.  Outside  of 
Washington,  the  interest  again  reverts  to  the  Sena¬ 
torial  connection,  for  a  drunken  driver  in  Washing¬ 
ton  is  not  ordinarily  news  in  New  York  or  Phila¬ 
delphia.  With  that  in  mind,  the  editor  of  the  New 
York  Times  can  make  an  excellent  case  for  his 
decision  to  give  the  space  that  the  Heflin  story  might 
have  occupied  to  a  story  of  more  intense  interest  to 
Times  readers. 

The  story  was  certainly  news  in  Washington,  but 
in  any  other  city  its  title  to  publication  rests  upon 
no  such  sure  base. 


In  business  the  “customer  is  always  right," 
but  in  journalism  the  advertiser  is  right  when 
he  is  right. 

REPORTERS  NEEDED 

The  touch  of  the  tyro  was  evident  in  the 
National  Broadcasting  Company’s  efforts  to 
report  the  progress  of  the  Intercollegiate  regatta 
at  Poughkeepsie  on  Monday.  It  was  without  doubt 
the  most  ambitious  sporting  news  effort  the  radio 
people  have  ever  undertaken,  and  its  execution 
demonstrated  clearly  that  talented  radio  announcers 
may  be  extremely  bad  reporters.  At  best  the  job 
of  reporting  a  boat  race  is  not  easy,  and  to  the 
normal  obstacles  this  occasion  added  those  of  an 
unprecedently  large  field  and  twilight  with  a  dash 
of  rain.  And  on  top  of  all,  the  broadcasters  hamp¬ 
ered  themselves  by  placing  men  untrained  in  news¬ 
gathering  and  unlearned  in  the  technique  of  inter¬ 
collegiate  rowing,  at  points  from  which  accurate 
observation  was  difficult. 

.'\t  no  stage  of  the  race  were  the  radio  reporters 
certain  of  the  information  they  broadcast.  At  the 
finish,  they  were  “almost  certain”  of  the  winner  and 
runner-up,  and  they  named  two  different  crews  as 
finishing  third,  neither  of  which,  it  happened,  won 
that  place.  Time  of  the  race,  an  important  news 
element,  was  completely  overlooked,  and  the  pace  ot 
the  leading  crews  was  never  intelligently  estimated. 
The  elapsed  time  between  the  radio  announcements 
of  the  start  and  the  fini.sh  varied  more  than  a  minute 
from  the  time  officially  announced. 

Reporters  for  metropolitan  newspapers  and  press 
associations  faced  the  obstacles  of  distance  and  dark¬ 
ness.  True,  they  had  much  more  time  for  prepara¬ 
tion  of  their  reports,  and  they  were  better  located 
for  observation,  but  the  main  fact  is  that  they  knew 
what  they  were  seeing  and  how  to  describe  it.  On 
this  occasion,  we  are  sure,  the  broadcasting  of  a 
news  event  made  thousands  of  readers  turn  to  tbe 
sport  pages  Tue.sday  morning  to  learn  what  actually 
happened  at  Poughkeepsie. 
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PURELY  PERSONAL 

EDW  AKD  B.  McLt-AX,  publisher  of 
the  li'ashington  Post,  and  Mrs.  Mc¬ 
Lean.  arrived  at  their  Newport.  R.  I., 
summer  villa,  “By-the-Sea,”  on  Bellevue 
avenue,  June  18,  where  they  will  spend 
their  fir.^t  season  in  years.  Their  villa 
,sas  formerly  the  August  Belmont  prop¬ 
erty  and  was  bought  by  them  two  years 
ago. 

Ted  O.  Thackrey,  editor  of  the  Buf¬ 
falo  Times,  spoke  recently  before  the 
Industrial  Relations  Association  of  Buf¬ 
falo  at  a  luncheon  on  “The  Human  Ele¬ 
ment  in  Newspaper  Establishments.” 

Alton  F.  Baker,  son  of  Elbert  H. 
Baker,  president  of  the  Cleveland  Plain 
Dealer,  has  been  spending  a  few  days 
with  his  parents.  He  is  publisher  of  the 
Eugene  (Ore.)  Guard  and  stopped  off  in 
Geveland  en  route  home  from  New  York 
City.  Mrs.  Baker  accompanied  him  to 
Cleveland. 

John  H.  Kelly,  editor  of  the  Sioux 
City  (la.)  Tribune,  is  in  Washington, 
D.  C,  with  several  other  Sioux  City 
residents  who  are  interested  in  obtaining 
an  airmail  line  between  the  Twin  Cities 
and  Omaha  with  a  stop  in  Sioux  City. 

Raymond  Fields,  editor  of  the  Guthrie 
(Okla.)  Leader,  has  resigned  as  .secre¬ 
tary  of  the  Republican  state  committee. 

Oiarles  H.  Luke  of  the  executive 
staff  of  the  trade  and  engineering  supple¬ 
ment  of  the  London  Times,  is  spending 
three  months  in  Canada  studying  eco¬ 
nomic  conditions. 

Robert  J.  Hendricks,  until  recently 
publisher  of  the  Salem  (Ore.)  Morning 
Statesman,  and  still  connected  with  that 
paper  in  an  editorial  capacity,  has  been 
appointed  supervisor  of  the  census  for 
the  first  Oregon  Congregational  district. 

Eugene  Lorton,  publisher  of  the  Tulsa 
(Okla.)  IVorld,  will  visit  Germany  and 
Central  Europe,  with  his  wife  and  their 
son,  Robert. 

E.  J.  Lynett,  owner  and  editor  of  the 
Seranton  Times,  accompanied  by  his 
son,  Edward,  Jr.,  and  his  daughter, 
Elizabeth,  sailed  from  New  York,  June 
29  for  a  three  months’  trip  abroad. 

E'red  Heiskill,  co-owner  and  managing 
editor  of  the  Little  Rock  Arkansas  Ga¬ 
zette,  with  Mrs.  Heiskill  and  their  two 
daughters,  has  gone  to  Santa  Monica, 
Cal.,  for  a  summer  vacation.  They  will 
return  in  September. 

.Albert  W.  Cummings,  editor  of  the 
Wilmington  (Del.)  Morning  Xews,  has 
been  attending  the  commencement  fes¬ 
tivities  of  Lafayette  College,  of  which 
he  is  an  alumnus. 

IN  THE  BUSINESS  OFFICE 

IJOY  C.  KATES,  general  manager  of 
the  Rochester  (N.Y.)  Times-Union; 
Joseph  Durnherr,  chief  photographer; 
William  F.  Butler,  city  editor,  and  Fred 
Glover,  auditor,  recently  accompanied  the 
Rochester  Club  on  its  annual  trip  to  Co- 
bourg,  Ont.,  via  lake  steamer. 

James  P.  Casey,  associate  general  man¬ 
ager  of  the  Ogden  (Utah)  Standard- 
Examiner,  underwent  an  appendicitis 
operation  in  Chicago  recently.  He  was 
stricken  while  on  a  business  trip. 

I^on  Schoenberg,  of  the  radio  adver¬ 
tising  department.  New  York  Herald 
Tribune,  returned  June  25  from  a  trip 
to  Europe,  during  which  he  visited  his 
mother  at  Cracow,  Poland. 

Fred  B.  Trimm,  for  15  years  local  ad¬ 
vertising  manager  of  the  Nciv  York 
Evening  Journal,  will  sail  Saturday,  July 
fi.  for  Norway,  visiting  Denmark,  Ger¬ 
many,  Bavaria,  Switzerland,  Italy, 
France,  and  returning  from  Fmgland 
about  Sept.  15. 

_  Manuel  C.  Kite,  formerly  in  the  adver¬ 
tising  department  of  the  Chicago  Herald 
and  Examiner,  and  Hayden  H.  Young, 
formerly  with  Rhodes  &  Leisenring, 
Chicago  publishers’  representatives,  have 
joined  the  advertising  staff  of  the 
Chicagoan  magazine. 

Sherman  Reed,  of  the  circulation  de¬ 
partment,  Dallas  Journal,  has  been 
elected  president  of  the  Dallas  County 
Odd  Fellow  and  Rebekah  Association. 


IN  THE  EDITORIAL  ROOMS 

WA.  LYON,  financial  writer  of  the 
•  Xcw  York  Herald  Tribune,  has 
returned  from  Toronto,  where  he  cov¬ 
ered  the  thirty-sixth  annual  meeting  of 
the  New  York  Stale  Bankers  Associa¬ 
tion  from  June  17th  to  19th.  John  D. 
Wells,  former  managing  editor  of  the 
Buffalo  Courier-Express,  was  one  of  the 
principal  speakers  at  the  annual  banquet. 

Gilbert  Dewart,  formerly  with  the 
Xcit'  York  IVorld  and  the  Snnborough 
(Pa.)  Daily,  has  joined  the  editorial 
staff  of  the  Xeiv  York  Herald  Tribune. 

Robert  C.  Elliott,  managing  editor  of 
the  Salt  Lake  City  Telegram,  has  re¬ 
turned  from  a  motor  trip  to  Bryce  Can¬ 
yon  national  park. 

Merle  Blakely,  assistant  city  editor  of 
the  Tulsa  IVorld,  returned  to  his  desk 
recently  after  a  three  weeks’  illness. 

Ben  Hur  Lampman,  editorial  writer  on 
the  Portland  Oregonian,  has  returned  to 
his  duties  after  three  months  spent  in  a 
hospital  and  at  the  seashore  recuperating 
from  a  serious  operation. 

Harry  Rubincam,  of  the  copy  desk, 
Denver  Post,  has  resigned  to  become  pub¬ 
licity  representative  for  the  Rocky  Moun¬ 
tain  division  of  Western  Air  F'xpress, 
Inc.  He  succeeds  Harold  L.  Debus,  for¬ 
mer  Denver  Post  reporter,  who  has  been 
promoted  to  the  Los  Angeles  office  of  the 
air  line. 

Joseph  Kelley  has  resigned  from  the 
Worcester  (Mass.)  Telegram  to  enter 
business  in  Jamaica  Plain,  Mass. 

James  K.  Joyce,  news  editor  of  Mem¬ 
phis  Press-Scimitar,  returned  June  24 
from  a  three  weeks’  vacation  in  Cleveland 
and  Wisconsin. 

Harry  Human,  of  the  Chattanooga 
Times,  has  been  promoted  to  city  editor. 
LeMont  B'rainard  Cooper,  formerly  court 
house  reporter  of  the  Times,  has  been 
promoted  to  assistant  city  editor. 

Joe  Skinner,  graduate  of  Columbia 
University  School  of  Journalism  and  re¬ 
cently  of  the  Jackson  (Miss.)  Sun,  has 
joined  Memphis  Commercial  Appeal  as 
assistant  to  Preston  Williams,  tri-state 
editor. 

Richard  P.  Overmyer,  state  editor  of 
the  Indianapolis  Star,  has  resigned  to  be¬ 
come  night  editor  of  the  Toledo  (O.) 
Blade.  (9vermyer  has  been  on  the  copy 
desk  of  the  Star  for  the  last  three  years, 
and  has  been  state  editor  for  two  years. 
He  is  national  president  of  .Alpha  Gamma 
Phi.  honorary  journalistic  fraternity. 

Marshall  W.  Dana,  associate  editor  of 
the  Portland  Oregon  Journal,  will  be  the 
leading  figure  in  “The  Sunset  Trail,”  a 
pageant  to  be  produced  July  26,  27  and 
28  in  the  University  of  Oregon  stadium 
at  FJugene. 

James  E.  Mills,  Jr.,  managing  editor  of 
Memphis  Press-Scimitar,  left  June  22  on 
a  two  weeks’  vacation  in  Arkansas. 

L.  B.  Sisson,  editor  of  the  Pcnnsyl- 
vania  Railroad  News,  and  former  city 


FOLKS  WORTH  KNOWING 


W  Y.  MORGAN,  president  of  the 

”  •  Virginia  Press  .Association,  is  cele¬ 
brating  his  fiftieth  year  of  association 
with  the  IVarsinv 
(Va.)  Northern 
'  Acefe  Nerii's.  He 

jf'  ^  started  on  the 

paper  w  h  e  n  it 
tM  '  was  founded  in 

: 'f*  1  8  7  9,  becoming 

*  editor  and  pub- 

lisher  five  years 
<  ' - w  later. 

Mr.  Morgan  at 
,  one  time  startled 

,  the  members  of 
mtk  X  k  Virginia  as- 

-  sociation  by  an- 

W.  Y.  Morgan  nouncing  that  he 

didn’t  want  any 
more  business  for  his  paper,  because  it 

was  handling  all  the  advertising  it  could 
carry  without  an  increase  in  size.  This, 
he  said,  could  not  be  accomplished  with¬ 
out  additional  equipment  which  could  not 
be  housed  in  the  paper’s  present  quar¬ 
ters,  and  since  no  others  were  available, 
and  since  the  income  of  the  paper  was 
quite  satisfactory  as  it  was,  additional 
business  would  not  only  be  inconvenient, 
but  embarrassing  to  the  publisher. 

Mr.  Morgan  is  68  years  old,  but  is 
keenly  interested  in  all  the  activities  of 
his  county.  He  does  not  worry  about 
infringement  of  a  daily  newspaper  in  his 
field,  because  it  is  located  in  the  heart 
of  the  large.st  area  east  of  the  Missis¬ 
sippi  River  which  has  no  railroad. 


editor  of  the  old  Pittsburgh  Daily  Dis¬ 
patch,  flew  from  Pittsburgh  to  Columbus 
this  week  during  the  “dress  rehearsal” 
of  the  first  Transcontinenal  .Air  Trans¬ 
port  system  flight. 

Harold  S.  Hoover,  of  the  Akron  (O.) 
Beacon  Journal  staff,  last  week  joined  the 
General  Tire  &  Rubber  Company  as  pub¬ 
licity  manager. 

William  J.  Miller,  Rochester  (N.Y.) 
Times-Union  night  telegraph  editor,  has 
returned  from  a  two-week  vacation  at  his 
home  in  Port  Alleghany,  Pa. 

John  Dandridge  Stanard,  literary  edi¬ 
tor  of  the  Chattanooga  Times,  has  been 
made  dramatic  editor,  succeeding  Eddie 
Stein,  who  has  entered  the  music  publish¬ 
ing  field  in  New  A'ork  city. 

Miss  Mabel  Claire  Gold,  student  in  the 
college  of  journalism.  University  of 
Arkansas,  has  been  named  society  and 
feature  editor  of  the  .Morrilton  (Ark.) 
Democrat.  She  is  the  daughter  of  Mr. 
and  Mrs.  J.  H.  Gold,  of  the  Washing¬ 
ton  (Ark.)  Telegraph. 

J.  P.  Ferguson,  formerly  with  the  Wall 
Street  Journal,  has  joined  the  financial 
(Continued  on  ne.rt  page)  ► 


Cheer  up  and  sprinkle  spice  on  your  editorial  page. 

The  Passing  Show 

by 

HOWARD  BRUBAKER 

Short,  .snappy,  up-to-the-minute  paragraphs 
that  you  ean  run  as  a  Suutlay  feature  or  break 
them  up  and  use  in  daily  groups. 

Illustrated  by  Nate  Collier 

Bruhaker  is  the  paragrapher  supreme,  a  wise 
young  bird  who  knows  what  things  are  all 
about  and  packs  a  laugh  in  every  sentence. 
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of  Thrills 
by 

EDGAR 

RICE 

BURROUGHS 

“APPEAL 

TREMENDOUS," 

says  C.  M.  Clendenin, 
General  Manager, 
Springfield,  Illinois, 
State  Register. 

“In  my  many  years  as 
a  newspaper  man,  I  do 
not  know  of  a  strip  or 
feature  that  took  hold 
of  young  and  old  like 
TARZAN.  Its  appeal  not 
limited  to  any  class  or  age. 

“A  newspaper  that  has 
the  opportunity  to  run  the 
TARZAN  strip  and  passes 
that  opportunity  by  is 
making  a  big  mistake.” 

If  Not  Already  Riitiniiiej  in 

Your  Territory,  Wire, 
CoUeet  for  Terms 

Metropolitan  Newsp>ap)er 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 
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EDITOR&PUBLISHER 

FOURTH  ESTATE 

Including 

JOURNALIST  NEWSPAPERDOM 

Titles  Kegictered  in  tbe  Umtod  Patent  OflSoe 

The  oldest  publishers  and 

ADVERTISERS  JOURNAL  IN 
_ AMERICA _ 

Establiihed  by  Allan  Forman  i'm  1884 

THE  “EDITOR  &  PUBriSHER“C^ 
INC^  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Suite  1700  Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryant  3052,  3033,  3054,  3055  and  3056 
~  EXECUTIVE  PERSONNEL 
James  W.  Brown,  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  Charles 
B.  Groom  es.  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr,,  promotion 
manager;  George  Strate,  circulation  man¬ 
ager;  S.  L.  Dare,  classified  manager. 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Aeir*  Editor;  John  F.  Roche,  Associate 
Editor. 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafoiis.  c/o  Sewspaper  W  orld,  14  Cross 
Street.  Finsbury,  E.  C.  2. 

Paris  Office:  76  Rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George  H. 
Manning.  National  Press  Club  Building. 
('.hicago  Office :  30  North  Dearborn  Street, 
Ben  Rartman.  Correspondent;  and 
Otto  L.  Bruns,  ff'estern  Advertising 
Representative. 

San  Francisco  Office:  742  Market  Street, 
R.  J.  Bidwell.  Manager. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
.Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1.400  new  paper  markets  issued  third 
Saturday  in  November. 

Siae  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns  - 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 


Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows:  , 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half-page;  and  $55  quarter-page, 
fdassified  advertising  rates:  75c  per  agate 
line  one  time;  60c  per  agate  line  four 
times. 

Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $t  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 
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copy  desk  <>1  the  Vcte  Vorh  Herald  Tri¬ 
bune. 

Xed  .Mcliitii.sh.  jxilitical  writer  of  the 
Sete  Vorb  Herald  Tribune,  returned 
from  Roanoke,  \'a.,  last  week,  after  cov- 
eriiiK  tlie  conxention  of  tlic  Anti-.Smith 
Democrats  of  that  state,  held  there  on 
lime  1'). 

■Milford  Wcsp,  of  the  liulfalo  T.veuiu<i 
Vi’ti'.t,  has  arrixed  in  (idynia,  Poland, 
xxith  the  adxance  suard  of  the  Ameriean- 
Polish  delegates  to  the  national  e.xjKisition 
to  Ik-  held  in  Poznan  this  year,  lie  will 
rejxirt  the  convention  for  the  .News. 
.•\j)I)roximately  i.tKK)  lUitTalo  Polish  citi¬ 
zens  xx  ill  atteiul  the  convention. 

Anne  Stexvart.  rejxirter  for  the  Buffalo 
lireuiufi  Tiuie.'!.  tlexv  from  lUilTalo  to 
.-Xkroii  last  xxeek.  She  reported  her  ex- 
IK-rience  for  the  nexvspaper. 

Paul  l-'airleig;h.  criminal  courts  re¬ 
porter  for  ,l/ci;//>/ii.x'  Tre.t.s-.S'ciuiifar.  left 
June  2^)  on  a  three  weeks'  xacation  at 
Hardy,  .Ark.,  and  Union  City,  Tenn. 

Lee  < ).  Ryan,  former  reporter  for  the 
Siou.v  CilY  (la.)  Journal,  has  gone  to 
\lK-r<leen,  S.  I).,  xvhere  he  is  associated 
xvith  the  South  Dakota  .Automohile  .Asso¬ 
ciate  111. 

l-'reil  .Snodgress.  of  Meinfbis  Tress- 
.Seiniilar  copy  desk,  left  for  Little  Rock 
June  22  on  a  three  xveeks’  vacation. 

I-Aving  Johnson,  in  charge  of  the  copy 
ilesk  at  .l/(-;;i/>/i/.x-  liveniuii  .//’/’ca/.  is 
s|K-nding  a  txvo  xveeks'  vacation  in  his 
home  toxvn,  McKenzie.  Tenn. 

.Marion  Ward,  of  the  copy  desk, 
Indianaf'oli.'!  .flar,  has  joined  the  copy- 
desk  of  the  (I'rand  Hapid.'s  (.Mich.) 

/ / erald. 

(leorge  I-'.  Church,  formerly  instructor 
of  journalism  at  Kansas  State  Univer¬ 
sity.  has  iK-come  city  erlitor  of  the  H 'in¬ 
field  (Kan.)  Hailv  Courier. 

Sterling  Tracy,  former  reporter  for 
Meniplii.'!  Coniinereial  .Appeal,  is  vaca¬ 
tioning  in  Memphis,  after  a  year  of 
teaehing  at  ^'ale. 

Charles  Kelley  has  left  the  staff  of  the 
/.o.t  .■Infiele.s  Titne.s  to  join  the  Panama 
.Inieriran.  Panama  City. 

Frank  Jeffries,  courthouse  man  for  the 
Henrer  Po.il.  is  touring  the  west  on  his 
vacation. 

Phil  Hewitt  has  left  the  .Salt  Labe 
l  ily  'Teleprain  and  is  noxv  on  the  copy- 
desk  of  the  San  Tranciseo  Call.  He  is 
sticceeileil  on  the  Telegram  hy  Art  Deck. 

(ilen  .\dcock,  jxiliee  reporter  for  Mem- 
phi.';  Commercial  Appeal,  returned  June 
2.J  from  a  txvo  weeks'  vacation  in  (ial- 
xeston. 

.Mark  Bushy  has  left  the  /.o.v  .'L/i/c/c.v 
l  ime.';  drama  department  to  join  Photo¬ 
play.  John  L.  Scott  replaces  him. 

Kenneth  McClure,  courthou.se  reporter 
for  the  Siou.v  City  (la.)  'Tribune,  is  on 
a  one-month  leave  of  absence.  He  is 
making  a  motor  trip  to  the  west  coast. 

(ilen  J).  Davis,  Dallas.  Tex.,  news- 
I»aper  man.  has  joined  the  I-iast  Texas 
(  hanilier  of  Commerce  as  advertising 
manager  for  the  monthly  magazine, 
"l-'ast  Texas." 

■Sam  Kahn,  city  eilitor  of  the  .Mem¬ 
phis  Coniinereial  .Appeal,  will  leave 
Memphis  in  .-August  on  a  two  weeks'  va¬ 
cation  in  New  A’ork  City  and  the  east. 

Miss  Helen  (iarrity,  literary  editor 
and  secretary  to  the  managing  etlitor  of 
the  .Salt  Labe  City  Telepram.  has  re¬ 
turned  to  her  work  after  a  six  mouth's 
leave  of  absence. 

Luther  Southworth,  graduate  of 
.Southxvestern  Lhiiversity  at  .Memphis, 
has  joined  Memphis  Press-Seimitar. 

Richard  Maher,  Sunday  editor  of  the 
Tulsa  H'orld,  and  Dal  Dalrymple  of  the 
'Lul.<;a  Tribune,  were  jiassengers  in  the 
inaugural  (light  recently  of  the  S.  .A.  F. 
L  Way  transcontinental  air  line-air  rail 
service. 

Bethene  Burch  has  succeeded  (irace 
Wills  as  editor  of  the  Renton  (Wash.) 
I  'alley  .Xete.f- Record. 

Richard  Breese,  railroad  reporter  for 


the  .Memphis  Coniinereial  .Appeal,  is  va¬ 
cationing  in  North  Carolina. 

•Andrew  1  )eShong.  xvho  tiKik  his  degree 
in  journalism  at  .Southern  Methmlist 
I'niversity  this  spring,  has  joined  the 
Hallas  (Tex.)  'Times-H erald.  as  auto¬ 
mohile  and  business  editor.  T.  I.  Ilol- 
hriHtk.  who  has  been  automobile  editor, 
has  joined  the  publicity  staff  of  the 
Texas  .Air  Transport  in  l-'ort  Worth. 

Bruce  .-A.  (iustin,  chief  editorial  xvriter 
for  the  Denver  Post,  is  s|)ending  his  va¬ 
cation  touring  the  Central  states.  He  is 
accomimnied  hy  his  family. 

-Alilt  Saul,  for  several  years  on  the 
Dallas  (Tex.)  .Morninii  Naes  staff,  has 
Ik-coiik-  director  of  public  relations  for 
the  Dallas  Power  &  Light  Company. 

Ray  Black,  assistant  city  editor  of  the 
Denver  Post,  has  returned  from  his  va¬ 
cation.  xvhich  he  siK-iit  in  the  Rocky 
.Alountaiiis  ami  1-Ntes  park. 

Beverly  SiK-ncer,  editor  of  the  Lyons 
(Col.)  .A'cii'.f,  won  first  prize  in  a  roto¬ 
gravure  picture  contest  ri-cently  con¬ 
ducted  hy  the  Dcnx'cr  Post. 

( ).  .AI.  (iravatt.  assistant  tiiiancial  edi¬ 
tor.  Cleveland  Plain  Dealer,  has  receiv.-d 
the  rank  of  captain  in  the  Signal  Corps 
of  the  regular  army  reserve. 

John  M.  Pittinger  has  joined  the  .staff 
of  the  India  Rubber  and  Lire  Revieze  of 
.-Akron,  ( ).,  as  assiK'iate  editor. 

Dave  Hermann  of  ihc  Riehmond  (A'a.) 

I  imes-Dispateh  staff,  was  in  Norfolk 
last  week  covering  the  A'irginia  .Amateur 
(iolf  touruament  for  his  paper. 

Paul  Benton,  Roehester  (N.A’.) 
'Limes-I  nioii  managing  editor,  and  Mr^. 
Benton,  made  a  triji  last  xxeek  to  .Niag- 
ara-on-the-Lake,  Canada. 

-Aliss  Frances  Young,  city  hall  and 
Court  house  reixirter  for  the  Daily  Jour¬ 
nal  of  Commeree.  Portland.  Ore.,  is 
siiending  her  vacation  at  Seaside,  Ore. 

Harry  Stein  felt,  reporter  recently  on 
the  Portland  (Ore.)  Teleiiram.  has 
joined  the  rejiortorial  staff  of  the  Port¬ 
land  .A’i’Ti'.x'. 

Tom  Simmons.  Federal  building  re- 
IHirter  for  .fleniphis  Press-.Seimitar,  has 
resigned. 

Joseph  .Al.  C'ooke,  for  the  last  three 
and  a  half  years  editor  of  the  Harvey 
(111.)  Tribune,  has  resigned  to  Ix-come 
sales  manager  for  the  Hartford  Prod'uc- 
tion  Company.  He  plans  a  trip  to  Canada 
and  the  east  Ix-fore  assuming  his  nexv 
duties. 

.Aubrey  (jraves,  editor  of  .S'eripps-Hoxe- 
ard  .A'cti’.f.  is  siH-nding  his  vacation  in 
.Atlantic  City  and  Tattersville,  Pa. 

C.  H.  Mc.Alahan  has  joined  the  staff  of 
the  Dallas  MorniiKj  Xexes  as  reporter. 

William  T.  Igleheart,  former  city  editor 
of  the  .Salt  Labe  City  Tribune  and  now 
editor  and  publisher  of  the  Price  (Utah) 
.\  i~ii's-.  Idvoeate,  and  .Airs.  Igleheart.  are 
parents  of  a  daughter,  horn  recently. 

WEDDING  BELLS 

/  "HARLFS  J.  BOCKLKTT,  city  editor 
*  of  the  Cineiiinati  liiiquirer.  to  .Aliss 
Florence  .Alarie  Leonard  of  Cincinnati, 
lime  22. 

W  ayne  \\  eishaar,  dramatic  editor  of 
the  Des  .Moines  Tribune,  to  .Aliss  Louise 
Knotts,  of  Des  .Aloiiu-s.  June  19.  The 
I'ouple  are  making  a  motor  trip  to  Nexv 
A'ork  city. 

Kenneth  .AIcDonald.  city  editor  of  the 
Des  .Moines  Rei/ister,  to  Aliss  Helen  In¬ 
man  of  Des  Moines,  June  17. 

I.awrence  K.  M<ay.  of  the  Des  Moines 
.-Associated  Press  Inireau.  to  .Aliss  Helen 
t'hristy,  until  ri-cently  societv  editor  of 
the  Waterloo  (la.)  Courier,  at  Clales- 
hurg.  III.,  June  22. 

William  A’oungerman,  advertising  man¬ 
ager  of  Montgomi-ry  Ward  (t  Co.,  to 
.Aliss  Laura  Kraus.  Chicago,  last  week. 

.-Alfred  A\’.  Porter,  sjiorts  x-ditor  of  the 
Port  .Smith  (.-Ark.)  .Soiitlm’est  Liiiies- 
Reeord,  to  Miss  Marie  Ruth  Buerkle  at 
.Stuttgart.  .-Ark.,  recently. 

Wayne  C.  AA’elx-r.  assistant  s|Kirts  edi¬ 
tor,  Roehester  (N.Y.)  Times-Cnion,  to 
.Aliss  Florence  K.  .Adams  of  Rochester, 
recently. 

Lyle  (I.  Woods,  son  of  Mr.  and  Mrs. 
Ci.  W .  AA’oikIs,  Belle  Plaine,  Iowa,  assist¬ 


ing  his  father,  editor  of  the  Gaccite  to 
.Aliss  Ruth  F.  Rolx-rts  of  Irving,  June  li 
in  the  Little  Broxvii  church  at  Nashua 
Iowa. 

AA'alter  L.  Cloiiey,  xvho  resigned  as  city 
circulation  manager  of  the  Decatur  (IH  j 
Revieze  six  months  ago  to  join  circula¬ 
tion  department  of  the  Chieaf/o  Herald- 
li.vaniiner.  to_Miss  Helen  Carroll,  of  De- 
catur,  June  15,  in  Chicago. 

Philip  Hampsou,  assistant  real  estate 
editor  of  the  Chieaiio  Tribune,  to  Miss 
Kathryn  Mathexvs. 

Harry  I-oxv  of  the  Chieaiio  Tribune 
husiness  office,  to  .Aliss  l-'lorence  Carroll 

H.  W  .  Barth,  of  the  disiday  advertis¬ 
ing  department.  Decatur  (111.)  Herald,  in 
.Aliss  Marguerite  Barnett,  teacher  in  the 
(iarlleld  school,  Decatur,  June  16,  in 
Decatur. 

.Miss  Alice  (irantham.  for  seven  years 
society  editor  of  the  Il'infield  (Kan.) 
Daily  Tree  Press  and  later  on  the  U'in- 
field  Daily  Courier,  xvhen  the  iiajH-rs  con- 
si  didated.  to  John  .Allen  Moore,  of  the 
Santa  I-'e  railroad,  recently. 

Miss  (irace  Martin,  society  editor  of 
the  .Moriiantozen  (W'.Vh.)  .Seze  I bnii in¬ 
ion.  to  W’ilhur  C.  l-'rame,  also  of  Mor- 
gantoxvn.  on  June  15. 

Martin  R.  Durkin,  formerly  of  \\or. 
cester  and  Springfield  iiapers  hut  noxv  on 
Ifoston  I'raz’eler  copy  desk,  to  Miss  .Anna 
-AL  O'KeelTc,  Springfield,  in  St.  Michael's 
Cathedral,  Springfield.  June  17. 

ON  THE  MECHANICAL  SIDE 

/''L.AID1-.  A()LN(i  (iILL,  make-up 
"  ^  man  on  the  sport. s  pages  of  the 
.Memphis  lizeninii  .Ippeal.  and  .Mrs.  (iill 
are  parents  of  a  son.  John  (.'laude,  horn 
.Alonday,  June  17. 

F'rancis  X.  RiKiney,  superintendent  of 
the  comiiosing  room  of  the  lioslon  Globe. 
and  .Airs.  Rooney  are  on  a  two-months' 
tour  of  Furopx-. 

Leven  T.  Deputy,  foreman  of  the  cont- 
IMising  room  of  the  Dallas  (Tex.)  .l/i)rii- 
liiji  Nezes  and  Journal,  is  on  a  three- 
weeks'  tour  of  the  Fast  and  North,  visit¬ 
ing  various  nexvspaper  jilants  in  the  larger 
cities. 

C.  I-'.  Hart  has  resigned  as  mechanical 
foreman  of  the  .Stillzeater  (Okla.) 
Gazette  to  become  assistant  state  tire 
marshal. 


FLASHES 


Lunatics  publish  a  paper  at  an  asylum 
in  Humherstone,  l-ingland.  There  may 
he  others. — l-lorenee  (Ala.)  Herald. 


The  ( ierman  mariner  who  crossed  the 
oceaii  in  a  22-f(K)t  Ixiat  missed  a  great 
opportunity  for  publicity  by  not  pushing 
an  orange  all  the  wav  over. — Rradcntoien 
(Fla.)  Herald. 


Some  writers  are  worryin.g  because  in 
l-ingland  a  xvoman  of  .JO  is  called  a 
flapper.  .-Age  h;ts  nothing  whatever  to  do 
xvith  it.  .So  long  as  she  can  flap  she  is 
a  flapper. — J.  R.  Wolf,  .Milzvitukce 
Journal. 


.A  C  anadian  newspaper  tells  of  a  rural 
postman  on  his  vacation,  who,  having 
nothing  to  do,  spent  the  time  going  his 
accustomed  rounds  with  the  other  man. 
— Plorenec  (.-Ala.)  Herald. 


Most  of  us  believe  in  pitiless  pulilicily 
for  the  other  felloxv. — Llorenee  (.Ala.) 
Herald. 


Several  women  have  xxritteii  to 
Thomas  l-'dison  asking  why  his  .scholar¬ 
ship  Contest  to  select  a  successor  to 
himself  is  not  open  to  girls.  .-AnytxKlv 
xvho  ever  saxv  a  woman  driving  a  nail 
can  answer  that. — .Wtu  i'orb  'Telcgraiti- 


The  new  transit  project,  of  course, 
xvill  mean  digging  up  Sixth  .Avenue  fof 
a  jH-riod  of  years,  anti  that  has  its  ad¬ 
vantages.  Some  of  us  xvho  have  heen 
riding  on  I-'ighth  .Avenue  against  pt'S- 
sihle  torpid  livers  have  been  xvondcring 
xvh.'it  to  do  next,  if  not  take  up  medictne 
hall. — P.dzivrd  Hope.  S'ezi)  Yorb  lli'rald 
Tribune. 


A  Section  of  the  Hoe  Super-Production  Presses  in  the  Northwest  plant  of  the  Chicatto  Daily  Neu  s 

HOE  SUPER-PRODUCTION  PRESS 

Publishers  have  now  placed  at  their  com¬ 
mand  in  the  new  Hoe  Super-Production  Press 
a  means  for  obtaining  a  newspaper  output  at 
a  far  greater  production  rate,  printing  of  the 
highest  quality,  a  most  appreciable  saving  in 
floor  space,  the  minimum  of  shut  downs  and 
paper  waste  and  an  ease,  simplicity  and  econ¬ 
omy  of  operation,  to  a  greater  degree  that 
was  ever  possible  heretofore. 

R.  HOE  &  CO.,  INC, 

GENERAI.  uri-ICES 

nSTH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 

POSTON  CHICAGO  SAN  FRANCISCO  NtW  ORLEANS  LONDON 


44 


Editor  &  Publisher  The  Fourth  Estate  for  June  29,  1  929 


SPECIAL  EDITIONS 

REENFIELD  (Mass.)  Daily  Record¬ 
er,  16-page  Franklin  County  Gradu¬ 
ates’  number,  June  13. 

Worcester  (Mass.)  Telegram  and 
Gazette,  Graduation  and  June  Bride 
edition,  June  11. 

Hamilton  (Ont.)  Spectator,  aviation 
number,  64  pages,  June  5. 

Milwaukee  (W'is.)  Journal,  vacation 
and  travel  guide,  36  pages,  tabloid  size, 
with  front  and  back  covers  in  four  colors, 
June  16.  Supplemented  by  full-page  map 
in  color  gravure. 

Sioux  City  (la.)  Swedish  Monitor, 
Swedish  midsummer  festival  edition,  last 
week. 

Raleigh  (N.C.)  Times,  market  edition, 
76  pages,  June  17.  The  edition  was  com¬ 
prised  of  three  tabloid  sections,  besides 
one  standard  size  section  of  news. 

Memphis  Press-Scimitar,  ninc-p3gt  spe¬ 
cial  aviation  section  at  opening  of  the 
new  municipal  airport  at  Memphis  last 
week. 

Waynesboro  (Va.)  Valley  Virginian, 
rotogravure  tabloid  edition,  16  pages, 
June  23.  Southern  Gravure  Corporation, 
Atlanta,  Ga.,  produced  the  edition. 


ASSOCIATIONS 

OSEPH  P.  LICKLIDER  was  elected 

president  of  the  Advertising  Club  of 
St.  Louis  effective  July  1.  He  succeeds 
Arthur  E.  Schanuel. 

George  C.  Stock,  field  secretary  of  the 
International  Association  of  Elec¬ 
trotypers,  with  headquarters  in  Cleve¬ 
land,  O.,  resigned  recently  and  has  pur¬ 
chased  the  Oeveland  Electrotype  Com¬ 
pany,  Cleveland.  Mr.  Stock  was  with  the 
Lawrence  Publishing  Company,  now  a 
unit  of  the  Capper  publications,  for 
more  than  20  years. 

Eleventh  annual  meeting  of  the  Ar¬ 
kansas  Typographical  Conference 
was  held  at  Little  Rock  recently.  All 
officers  were  re-elected  as  follows;  El¬ 
mer  Grant,  president.  Little  Rock;  W. 
Scott  Busick,  Pine  Bluff,  vice  president ; 
and  S.  A.  Thomas,  Little  Rock,  secre¬ 
tary. 

&UTHWESTERN  lOWA  EDITORIAL  AS¬ 
SOCIATION  held  its  annual  summer  meet¬ 
ing  June  28  in  the  assembly  hall  of  the 
Council  Bluffs  Nonpareil.  Among  the 
speakers  were  Frank  Hanton,  publisher 
of  the  Griswold  American;  E.  P.  Chase, 
publisher  of  the  Atlantic  News-Tele¬ 
graph;  Sherman  Meyers,  editor  of  the 
Anita  Record,  and  G.  L.  Caswell  of 
Ames,  managing  director  of  the  Iowa 
Editorial  .Association.  Officers  of  the 
association  are:  president.  Miss  Daisy 
Oldham,  Ai>oca  Journal-Herald ;  vice 
president,  Ralph  E!  Overholser,  Red  Oak 
Express;  secretary-treasurer.  Clark  H. 
Galloway,  Council  Bluffs  Nonpareil. 

Ernest  J.  Becker,  former  president  of 
the  Industrial  Advertisitis  As.sooa- 
TiONN  and  vice-president  of  the  Cincin¬ 
nati  Advertisers  Club,  was  elected 
president  of  the  latter  club  at  its  annual 
meeting  last  week.  Roger  H.  Ferger, 
advertising  manager  of  the  Cincinnati 
Ensuirer  and  first  president  of  the  En¬ 
quirer  Club,  was  elected  vice-president. 

J._B.  Stewart,  Ointon,  was  re-elected 
president  of  the  Iowa  Outdoor  .Adver¬ 
tisers  Association  at  the  annual  three- 
day  convention  in  Ames,  Iowa,  last  week. 

C.  E.  Dittmer,  executive  secretary  of 
the  Ohio  Retail  Clothiers  and  Furnishers 
•Association  and  former  newspaper  man, 
has  been  elected  president  of  the  Colum¬ 
bus  (O.)  Adv’ertising  Club.  Other  of¬ 
ficers  are:  William  E.  Putnam  and 
Harold  R.  Lee,  vice  presidents;  Charles 
S.  Anderson,  treasurer;  Dclmar  G. 
Starkey,  secretary,  and  Mrs.  Nan  Aiken, 
librarian. 

Dale  Graham,  assistant  vice-president 
of  the  National  Park  Bank  of  New 
York,  was  appointed  a  director  of  the 
I'lNANCIAL  .AdV'ERTISF.RS  ASSOCIATION 
June  19.  Mr.  Graham  has  been  active 
in  financial  advertising  circles  for  many 
years,  having  been  advertising  manager 
of  the  Mississippi  Valley  Trust  Company 
of  St.  Louis  before  going  to  New  York. 

More  than  125  members  of  the 
Grf^ti*  Buffai/)  .AiivrarisiNG  Club 
left  Buffalo  on  June  20  for  a  four  day 
outing  at  the  Royal  Muskoka  hotel,  at 


Lake  Rosseau,  Ont.  A  special  train  and 
chartered  steamers  took  the  advertisers 
to  the  hotel  which  was  leased  in  its  en¬ 
tirety  for  the  party.  Frederick  W.  Ken¬ 
dall,  Jr.,  was  chairman  of  the  committee 
in  charge. 

William  F.  Dittman  has  been  elected 
president  of  the  Milwaukee  Advertis¬ 
ing  Club.  Other  officers  chosen  are 
Harry  J.  Walsh,  executive  vice-presi¬ 
dent;  Otto  Grigg,  secretary;  E.  H. 
Hacker,  treasurer,  and  Van  B.  Cooper, 
Howard  Ott,  Lewis  S.  McMeekin  and 
Carl  L.  Zimmermann,  members  of  the 
board  of  governors. 

Texas  Advertising  Club  of  Dallas 
has  been  organized  to  disseminate  correct 
advertising  principles  among  Texas  busi¬ 
ness  men.  The  club  has  no  capital  stock, 
its  purpose  being  mutual.  The  incor¬ 
porators  are:  J.  P.  Burrus,  Will  Bomar 
and  J.  C.  Crouch. 


SCHOOLS 

Louise  STEPHENSON  and  Robert 
E.  Vining,  both  of  Chicago,  were 
recently  awarded  the  George  C.  Bastian 
honor  keys  by  the  Medill  School  of 
Journalism  of  Northwestern  University. 
The  award  is  made  annually  to  two 
students,  a  boy  and  a  girl,  in  the  school 
who  show  the  greatest  promise  of  con¬ 
tributing  to  American  journalism  in  fu¬ 
ture  years.  It  is  made  in  honor  of 
(ieorge  C.  Bastian,  for  many  years  a 
member  of  the  editorial  staff  of  the 
Chicago  Tribune  and  a  member  of  the 
Medill  school  faculty.  Both  Miss 
Stephenson  and  Mr.  Vining  receiv^ 
degrees  in  journalism  from  the  Medill 
School. 

A  movement  is  afoot  to  establish  a 
fund  for  the  creation  of  a  chair  of  jour¬ 
nalism  and  political  economics  at  Wil¬ 
lamette  university,  Salem,  Ore.,  as  a 
memorial  to  the  late  Edgar  B.  Piper, 
editor  of  the  Portland  Oregonian  a 
graduate  of  the  school. 

Prof.  C.  D.  MacDougall,  director  of 
the  courses  in  journalism  at  Lehigh 
University,  is  editing  the  Daily  North¬ 
western  of  Northwestern  University 
during  the  summer  session,  and  teaching 
courses  in  reporting  and  editorial  writ¬ 
ing  in  the  Medill  School  of  Journalism. 
This  is  the  first  time  a  faculty  member 
has  edited  the  summer  session  paper. 

Ralph  D.  Casey,  who  for  two  years 
has  been  on  leave  of  absence  from  the 
University  of  Oregon  School  of  Jour¬ 
nalism,  has  completed  his  work  for  the 
degree  of  doctor  of  philosophy  at  the 
University  of  Wisconsin.  His  thesis, 
entitled  “Propaganda  Technique  in  the 
1928  Presidential  Campaign’’  was  writ¬ 
ten  in  the  political  science  department. 

Arthur  Thompson,  farm  editor  of 
the  Creston  (la.)  Nmv-Adi'ertiser, 
has  been  awrarded  a  gold  watch  by 
Sigma  Delta  Chi,  journalism  fraternity, 
for  meritorious  campus  journalism  at  the 
Iowa  State  College  during  the  year  just 
concluded.  Thompson,  who  was  grad¬ 
uated  this  spring,  edited  the  Iowa  Agri¬ 
culturist,  student  agricultural  division 
paper.  F.  W.  Beckman,  St.  Paul,  man¬ 
aging  director  of  the  journalism  schotd, 
was  speaker  at  the  fraternity  event'. 

Theodore  F.  Guthrie,  Jr.,  of  Safford- 
ville,  Kan.,  has  been  awarded  the  an¬ 
nual  recognition  for  superior  attainment 
in  agricultural  journalism,  conferred 
each  year  by  Senator  Arthur  Capper 
upon  the  Kansas  State  Agricultural  col¬ 
lege  student  who  has  done  the  best  un¬ 
dergraduate  work  in  agricultural  jour¬ 
nalism.  Young  Guthrie,  who  was  chosen 
fo^  the  Capper  award  by  the  faculty  of 
the  journalism  department,  has  done  re¬ 
porting  for  college  and  Manhattan  news¬ 
papers.  ^ 


NEW  PLANTS  AND  EQUIPMENT 

ZUS.A  (Cal.)  Herald  has  been  moved 
into  new  quarters,  where  it  has 
doubled  the  floor  space  of  the  old  loca¬ 
tion. 

San  Antonio  (Tex.)  Express  has 
ordere<l  17  Linotypes. 

Jonial  do  Commcrcio,  Pernnmbucco, 
Brazil,  recently  installed  eight  Intertype 
machines. 

Springville  (N.Y.)  Journal  has  instal¬ 
led  a  new  Miller  automatic  feed  press. 


CHANGE  OF  OWNERSHIP 

HENRY  BAKER  REILEY,  who  re¬ 
cently  purchased  the  Sofnerset  (Pa.) 
Herald  has  also  purchased  the  Somerset 
Bulletin.  The  two  weeklies  will  be  con¬ 
solidated.  John  I.  Holderbaum,  former 
owner  of  the  Bulletin,  has  joined  the 
organization  of  the  Somerset  Daily 
Herald,  which  was  to  appear  as  a  morn¬ 
ing  paper  July  1. 

Magnolia  South  Arkansas  Advocate, 
recently  established  by  O.  S.  Barran  and 
A.  A.  Thomason,  has  changed  its  name 
to  the  Magnolia  Times.  Mr.  Thomason 
has  sever^  his  connection  and  O.  S. 
Barran  will  have  entire  charge. 

Harry  B.  Albro,  former  Massachusetts 
state  representative,  has  purchased  the 
Harwich  (Mass.)  Independent  from 
Alton  P.  Goss,  editor  for  57  years. 
Edwin  Goss,  a  son,  who  has  been  pub¬ 
lisher,  will  continue  under  the  new 
owner. 

Fayetteville  (Ark.)  Countryman,  has 
been  merged  with  the  Fayetteville  Ar¬ 
kansas  Countryman,  a  weekly. 

Red  River  County  Herald,  published 
at  Clarksville,  Tex.,  by  Stanley  & 
Spence,  has  been  purchased  by  S.  W. 
Adams  and  his  son,  M.  P.  Adams. 


NEW  PUBLICATIONS 

THIRST  issue  of  the  Port  Hood  (N.S.) 

Inverness  County  Guardian,  a  weekly, 
appeared  recently.  D.  W.  Jones  is  editor 
and  publisher. 

First  issue  of  the  Hinton  (Okla.) 
Caddo  County  Star  made  its  appearance 
June  20.  It  is  owned  by  C.  C.  Colbert. 
Colbert  established  the  Blaine  County  Star 
at  Geary,  Okla.,  in  1927. 


PRESS  ASSOCIATION  NOTES 

■pDWARD  Q.  ANDERSON,  former 
A.  P.  correspondent  at  Olympia. 
Wash.,  has  been  made  night  local  editor 
of  the  Seattle  office.  Leonard  Milliman, 
former  night  local  editor  in  Seattle  has 
taken  Anderson’s  place  in  Olympia. 


VETERAN  FOREMAN  HONORED 


A.  B.  Adair,  SO  Years  With  Chicago 
Daily  News,  Given  Banquet 

Andrew  B.  Adair  of  Orange,  Cal, 
who  for  50  years  was  in  charge  of  the 
Chicago  Daily  News  composing  room, 
was  guest  of  honor  last  week  at  a  ban¬ 
quet  at  the  Illinojs  Athletic  club  in  Chi¬ 
cago.  Mr.  Adair,  who  retired  three 
years  ago,  was  in  the  city  to  inspect  the 
new  building  of  the  Daily  News. 

Those  present,  all  of  them  superin¬ 
tendents  of  composing  rooms,  were; 
Leo  Lowenberg,  Chicago  Tribune;  Dan 
Sullivan,  Chicago  Herald  &  Examiner 
and  Evening  American;  George  Eby, 
Chicago  Evening  Post;  Frank  Cunning¬ 
ham,  Chicago  Daily  Journal;  Ambrose 
Garnett,  Chicago  Journal  of  Commerce; 
John  Keating,  Milwaukee  Journal;  John 
Tracey,  Detroit  News;  O.  W.  Butts, 
Chicago  Daily  News,  and  Walter  Ble- 
loch  and  W.  E.  Brown  of  the  Mergen- 
thaler  Linotype  Company. 


EXHIBITS  MODEL  HOMES 

The  Fall  River  (Mass.)  Herald  News 
sponsored  its  third  annual  Homes  Beau¬ 
tiful  Show  last  week  with  five  furnished 
houses  being  inspected  by  hundreds  of 
people.  Fall  River  merchants  cooper¬ 
ated  with  the  newspaper.  Two  of  the 
homes  were  electrical  homes,  and  two 
were  Blue  Star  homes  equipped  with  gas 
heating  and  other  gas  appliances  and  con¬ 
veniences. 


REPORTER  LOSES  SUIT 

The  Fremont  (O.)  Messenger  last 
week  won  a  suit  brought  by  Frank 
Hicks,  formerly  of  the  editorial  staff,  in 
an  attempt  to  collect  two  weeks’  salary 
following  summary  dismissal  last  year. 
The  paper  declared  no  employes  have 
ever  had  an  agreement  with  the  company 
for  two  weeks’  notice,  as  claimed  by 
Hicks.  A  motion  for  new  trial  was  filed 
by  the  plaintiff. 


Conventional  Stunts 
Or  Everyday  Performance? 

CINCE  the  last  gathering  of  the 
^  S.N.P.A.  a  great  many  more  pub¬ 
lishers  have  learned  that  they  can  hold 
on  to  more  profits  and  print  a  better 
paper  by  using  Wood  Dry  Mats.  Let 
us  show  you  how  to  do  the  same. 


FLONG  CORPORATION 

STILLWATER,  N.Y. 
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The  New  York  Sun 

Receives  the  Complete 
Day  Leased  Wire  Service 

of  the 

Consolidated  Press 
Association 

The  New  York  headquarters  of  the  Consolidated  Press 
Association  have  heen  removed  to  the  Third  Floor  of  The 
Sun  Building  at  280  Broadway. 

In  Chicago,  the  Consolidated  Press  Association  offices 
have  moved  into  the  new  building  of  The  Chicago  Daily 
News. 

In  Washington,  the  Executive  Offices  of  the  Consolidated 
Press  Association  are  in  The  Evening  Star  Building. 

Only  One  Newspaper  In  a  City  May  Subscribe  To  The 
Consolidated  Press  service 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C. 


• 


New  York 
Third  Floor 
Sun  Building 


Chicago 
Fifth  Floor 
Daily  News  Building 


San  Franriitco 
Third  Floor 
New  Cali  Building 


Fari!< 

Fourth  Floor 
19  rue  d’Anlin 
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EDWIN  H.  WILKINSON 

City  Editor  of  Washington  (D.C.) 

Herald  Dies  in  His  Sleep 

The  iKxly  of  Edwin  Hartiioii  "Wilkie  " 
\V  ilkinson,  city  editor  of  tlie  ll  'tisliiii(/loii 
(1>.C. )  Herald,  who  died  in  his  sleej) 
Saturday  niorninp.  June  12,  was  shipiK-d 
to  Ashtabula.  O..  Monday,  June  24,  for 
interment.  Death  was  due  to  a  heart 
attack. 

"Wilkie”  was  born  in  Xorwalk.  O.. 
()7  years  ago  and  entere<l  the  newspaper 
business  4.s  years  a>{o  in  the  town  in 
which  he  was  buried.  He  worked  in 
Cleveland  and  Philadelphia,  anioii);  other 
places  before  entering  the  Hearst  orjian- 
ization  2.s  years  a^o  in  N'ew  York  C  ity. 

1-ive  years  a^o  when  Mr.  Hearst  pur¬ 
chased  the  Washington  Herald  he  joined 
the  staff  of  that  j)aiK‘r.  serving  as  .Sun¬ 
day  editor  the  nr*-‘ater  part  <tf  the  time. 

He  is  survived  In  hi>  widow.  Mr>. 
Hoj)e  Wilkinson,  and  two  children. 
.XllKTt  Wilkinson,  now  conducting  a 
newspaper  syndicate  in  Xew  York,  and 
Mr<.  Helen  Minter.  of  San  Pedro.  C'al. 

SAMUEL  F.  KINGSTON 


Newspaper  Man  and  Ziegfeld  Asso¬ 
ciate  Buried  in  Chicago 

l-'-ineral  service,'  for  .Samuel  F.  Kin)>- 
'ton.  husinc"  associate  of  Florence  Ziep- 
feld  and  fcjrmer  t'hicapo  newspajK-r  man,, 
who  died  in  Xew  York  June  17.  were 
held  June  2(1  at  the  Little  C'hurch 
.Xroiind  the  t'orner,  followed  by  burial 
in  the  Hebron  C'emetery.  l'p])er  .Mont¬ 
clair.  N.  J. 

Mr.  Kinp'toii.  who  for  the  past  ten 
>ear'  looked  after  all  of  the  business  ar- 
ranpements  of  Mr.  Zeipfeld's  produc¬ 
tions,  was  iHirn  in  Ireland  and  e<hicated  at 
'I'riiiity  C'ollepe.  Dublin.  ('ominp  to 
\nurica.  he  enpaped  in  newspai>er  work 
in  (  hicapo.  where  he  l>ecanie  city  editor 
of  the  Haily  Mail  and  later,  clraniatic 
critic  of  Critic,  a  theatrical  publication. 

Survivinp  Mr.  Kinpston,  who  was  a 
meriber  of  the  Lambs  and  the  Xew 
Yors  .\thletic  t'lub.  are  his  wife,  a 
niec<  and  a  nephew. 

WILLIAM  P.  F.  FERGUSON 

Editor  of  Franklin  (Pa.)  News-Herald 
and  Prohibition  Advocate  Dies 

William  P.  !•'.  I-'erpuson,  (>S.  editor  of 
the  Iranklia  (Pa.)  Scxes-Ilcrald  and  at 
one  time  candidate  for  the  Presidential 
nomination  of  the  Prohibition  party,  died 
at  bis  home  June  2.L 

Mr.  Ferpusoii  was  iHirn  in  Delhi,  X.  Y.. 
in  lSf)L  In  IKS')  lu-  receiyerl  the  (lepree 
of  llachelor  of  .\rts  irom  tlie  Texas 
Wc'leyan  University  of  Fort  Worth.  He 
later  refused  to  accept  an  honorarv  de- 
pree  from  the  same  university  uixm  dis¬ 
co  verinp  that  it  owned  saliHni  proiu'rty. 

.After  a  missionary  career  in  Mexico 
and  service  as  (lastor  in  several  churches 
in  the  United  States,  he  <levoted  himscTt 
after  IKtfi  to  the  cause  of  t»rohil)ition  and 
was  editor  of  numerous  ttrohibitioii 
I)aiKrs  in  Xew  York,  ('hicapo  aiul  Ten- 
ne-see-.  Since  1')1‘)  he  had  In-en  editor  of 
file  Lranklin  Xews-Herald. 


PRESTON’S  MEMORY  HONORED 

.•\  tree  in  the  "<iar<len  of  Memories" 
of  .Kt.  .Stephen's  church.  (  hicapo.  has  In-en 
de*Iicated  to  Keith  Preston,  late  con- 
<lnctor  of  the  'Hit  or  Miss"  column  of 
tlie  Chicaf/o  Haily  W'ws.  the  sicond  an- 
niversarv  of  whose  rleath  will  Ik-  ob- 
servefi  July  7.  Trei-s  in  the  “(iarden  of 
Memories"  havi-  also  iK-eti  named  aftir 
Walt  Whitman.  Joaitiiin  Milb-r.  l-'.npcne 
I'ield.  Henri  Wailsworth  Lonp  fellow 
and  James  Whitcomb  Kiley. 

MERTON  F.  THOMPSON 

Merton  !•'.  Thompson.  <>3,  manapinp 
editor  of  the  /.cA’oy  (X.Y.)  Cazcttc- 
\'ews  from  1912  to  l')2.s.  and  prior  to 
that  on  the  staff  of  its  predecessor,  the 
I.eHoy  Gacctle,  for  20  years,  died  last 
week  in  his  home.  He  retired  in  192.^. 
\  -troke  of  aixiplexy  preceded  death. 


At  the  time  of  his  death  he  was  LeKoy 
correspotident  of  the  Rochester  Democrat 
and  Chronicle. 


MEMORIAL  TO  FINTY 

The  Dallas  Writers  Uliib  la.st  week 
held  memorial  services  for  Tom  l-'inty, 
Jr.,  late  editor  of  the  Dallas  Journal  and 
assiK'iate  editor  of  the  Dallas  Mornin;/ 
\ctcs. 


(Pbituarp 


W^lLLIAM  (,.  Xh  KFLS.  .'«).  for  30 
^  years  publisher  of  the  t  iinihcrland 
( ( ). )  licho,  died  last  week  at  his  home 
in  Zanesville.  O.  He  learned  the  news- 
IiaiK-r  business  with  his  father  on  the  old 
Stciihcmillc  ((). )  Herald. 

kK\.  Thom.vs  1!.  (iKi.i.okV.  for  more 
than  20  years  active  in  the  Xew  York 
City  newspajK-r  field,  died  June  20  in 
l!ro<ikl\n.  l-'or  1.'  vears  he  wrote  fea¬ 
ture  stories  for  the  Evcnin<i  Journal,  aud 
wa-  Liter  connected  with  the  Esenina 
World. 

Lkw  .a.  C.viks,  ()S,  formerly  publi.sher 
of  newspaiK-rs.  at  Uottape  (irove.  The 
Dalles  and  St.  Helens,  (ire.,  died  at  St. 
Helens  June  13. 

ILvkoi.i'  SiKMKK.  eilitor  of  the  -Vfi/c/ 

(  Ill.t  Rcficze.  died  last  week  in  his  home 
after  a  six  months’  illness. 

(i.  L.  HiMKii  K.  (lO.  editor  of  the  'I  ut¬ 
ile  (Okla.)  Eiincs  for  2.s  years,  died  re¬ 
cently  after  an  illness  extendinp  over 
several  years. 

1.  1.  Mkkwiv.  ,s7,  for  13  years  owner 
and  editor  of  the  Ectcr.son  (la.)  Eatriot 
until  he  disimstd  of  the  paper  to  koy  .A. 
Jarnapiii  a  year  apo.  and  former  jKist- 
master  under  Hardinp  and  Coolidpe,  died 
June  17.  after  three  years’  illness.  His 
willow  and  a  son.  I’yron.  survive. 

Fiiwix  T.  Coi.KM.w.  71.  for  -K)  years 
connected  with  the  Decatur  (Ill.)  Rc- 
t'fcrc.  died  June  21.  in  his  home  after 
an  attack  of  heart  tlisease.  He  had  Ik-en 
enpaped  the  last  three  months  in  com- 
jiilinp  a  history  of  Decatur  and.. Macon 
county  which  had  In-en  iniblished  in 
daily  installments  as  an  editorial  jiape 
feature.  He  was  a  native  of  Kentucky 
and  had  come  to  .Macon  county  in  the 
early  ’XO’s  as  a  teacher.  He  had  In-en 
with  the  Review  since  1S')(I.  The  widow, 
and  a  sister  survive. 

l-'nw.xKii  S.  Ml'm-nv.  (id.  for  many 
years  a  ineinlH-r  of  the  Marll’oro  (  Mass.) 
Entcrpri.sc  city  staff  anil  corresiiondent 
for  P.oston  and  Worcester  news])ai)ers. 
died  June  IS  at  his  home.  He  was  con¬ 
sidered  the  dean  of  Marllxiro  newsiiaper 
men.  and  the  l-'.nterprise  (ilant  was  closed 
for  an  hour  June  21  at  the  time  of  the 
funeral. 

W.  1).  (’ow.w.  who  founded  the  .San 
Sat>a  I  Tex.)  .Star  in  l')()2  and  has  re¬ 
mained  its  editor  and  owner  since,  died 
there  June  IS  after  an  attack  of  acute 
indipistion.  He  was  a  inemlK-r  of  the 
thirty-fourth  Texas  lepislature.  chief 
clerk  of  the  warehouse  and  market  de- 
tiartment  under  the  second  l-'erpiison  ad¬ 
ministration  and  commissioner  of  that 
dei>artment  under  .Mrs.  I-'erpuson. 

MkS.  .A\\.\  I-'.  I!.  K.M’FFMtX.  S'), 

mother  of  P.runer  Kauffman,  of  the  Wall 
St’-cct  Sc'ies,  and  Repinald  Wripht 
Kauffman,  correspondent  of  the  .Ycic 
Lor/,-  Hcrald-'Erihunc  at  (ieneva.  iswit- 
zerland.  dieil  at  the  home  of  her  son 
llrnner.  in  Xew  )'ork.  June  24.  .-A 

daiiphter.  Mrs.  l-!lizalH-th  K.  Parker,  of 
Xew  Hamiishire.  also  survives. 

llrKloKii  lIiHiKK.  a  native  of  Dinilon, 
l-jipland.  who  came  to  Repina.  Sas- 
katchawan.  alxiut  l')04,  where  he  joined 
the  reixirtorial  staff  of  the  I. coder  in 
I'Wl.s,  of  which  he  iH-came  news  i-ilitor 
and  manapinp  director  in  later  years, 
died  in  th.it  city,  June  23.  Mr.  Hooke, 
who  was  .M  years  old.  was  a  director  of 
till-  ('anatlian  Press  for  several  years, 
but  retired  from  the  Ixiard  last  May. 

(■|..M<K\iK  Romky.  a  memiK-r  of  the 
photopraiihic  staff  of  the  Chicaiio  Even- 
imi  .Itncrican  and  jiresident  of  the  Uam- 
era  Men’s  .-Association  of  ('hicapo,  died 
June  24  of  toxemia. 

Mk  ii.xki.  J.  I-'ikk.  veteran  emiiloye  of 
the  lioslon  Clohc,  also  orpanizer  and 

■tt 


first  president  of  the  Boston  Mailers’ 
Union  Xo.  1,  died  in  the  last  week  at 
the  Homeopathic  Hospital  in  this  city. 

Dknxis  R.  H.MiXF.Y,  73,  a  Yeteran 
printer  of  .St.  Louis,  injured  in  an  auto¬ 
mobile  accident,  died  June  18. 

Fi)W.\kii  X.  B.mm,  (>9,  for  a  numlK-r 
of  years  in  newsiiaper  work  in  Harris- 
burp.  Pa.,  died  at'  his  home  in  AN'orm- 
leysburp.  near  Harrisburp  June  22,  .seY- 
eral  hours  after  his  wife,  aped  ()7  years 
died.  He  was  unaware  of  her  passinp. 
Both  had  iK-en  ill  for  sometime.  Mr. 
Baum  was  at  one  time  advertisinp  man- 
aper  of  the  Harrishurt/  Star-lndcl'cml- 
enl.  Uiter  he  was  associated  with  the 
advertisinp  department  of  the  Harris- 
hur</  I  clc<irat>h. 

I.  ('.  Wii.i.i.y.Msox,  .s,i,  publisher  of 
the  (lakdale  (La.)  Journal,  died  recently 
after  brief  illness.  He  was  a  native  of 
DeKall),  .Miss. 

Fiiwix  I-.iikkh.miii.  (iS,  for  many  years 
editor  and  publisher  of  the  .Sciiuin 


(Tex.)  Scf/uiner  Heituny  and  the  Ga- 
zctte-Rulletin.  died  in  a  hospital  in  San 
.Antonio  recently. 

\\  .  1-.  Sw  iKT.  publisher  of  the  Coljax 
(  W'is. )  .Mcsseiifier,  and  for  years  asso¬ 
ciated  with  various  daily  and  weekly 
publications  in  Wisconsin,  died  at  liis 
home  in  Colfax  June  20.  after  his  re¬ 
turn  from  a  .Alinneapolis  hospital,  where 
he  had  Ik-cii  under  treatment  for  a  nerv. 
Otis  breakdown. 

Lkk  Haxku  k.  ()0,  for  25  years  editor 
of  the  Tuttle  (Okla.)  '/'faic.ri  was  found 
dead  in  bed  June  13th.  He  had  been  ill 
for  several  months.  Besides  his  widow, 
two  sons,  Raymond  Hanrick.  Sweetwater! 
'I'exas.  and  Leon  Hanrick  of  I'ort  Smith! 
.Ark  ,  survive. 

1'kkii  j.  -M.mtksox.  member  of  the  edi¬ 
torial  staff  of  the  Chicacio  Daily  .A’rtc.r 
and  lonp  in  ('hicapo  newspaper  work, 
dieil  June  18  after  a  linperinp  illness! 
He  was  56  vears  old  and  is  survived  hv 
his  widow.  Mrs.  Dorothy  McLean  Mat- 
teson.  1527  Leland  .Avenue. 


'4e  BIG  STORY'S 
RUNNING/" 


She*ll  do  45,000.  Keep  her  there.** 

A  speceJometer  on  every  automobile — a 
Reliance  Newspaper  Tachometer  on 
every  high  speed  press! 

—  -no  more  tzuessing  speeds 

—  planned  production 
schedules 

—  wasteful  over'runs  checked 
mechanical  troubles  fore¬ 
warned 

gets  the  edition  out  on 
time 

(Outfits  for  Goss.  Hoe  &  Scott) 

Barbour  SrocKwcLi.  c:o. 
Cambridge,  Mass. 

RELIANCE 

TACl-lOMETERS 
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O  Increase  in 

LUDLOW  Sales 


Early  in  1928  there  was  reported  by  the  Ludlow 
Typograph  Company  an  increase  of  44%  in  sales  over 
a  corresponding  period  in  1927.  That  these  figures 
represented  no  unusual  spurt  of  business  is  shown  by 
the  continued  and  ^eady  increase  in  sales  volume. 

During  the  fir^  quarter  of  1929>  printers  and  pub¬ 
lishers  bought  47^  more  Ludlow  equipment  (exclud¬ 
ing  the  purchases  of  ^rip  ca^er  equipment)  than 
during  the  same  quarter  in  1928. 

This  remarkable  increase  in  volume  of  business 
bears  eloquent  te^imony  to  the  growing  recognition 
on  the  part  of  printers  and  publishers  of  the  econ¬ 
omy  and  effe<ftiveness  of  the  Ludlow  sy^em. 

So  we  again  repeat:  The  Ludlow  is  the  fa^e^  grow¬ 
ing  sy^em  of  job  and  display  composition. 

There  mu^  be  reasons  for  this  growth — reasons 
which  it  will  pay  you  to  inve^igate.  What  the  Ludlow 
is  doing  for  others  in  the  way  of  increased  profits  it 
will  do  also  for  you. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  Chicago,  Illinois 
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Fourth  Estate  for  June  29,  1929 


EDWIN  H.  WILKINSON 

City  Editor  of  Washington  (D.C.) 

Herald  Dies  in  His  Sleep 

The  iKKly  of  Edwin  Harinun  "Wilkie  " 
\V  ilkinstm,  city  editor  of  tlie  IWishiniilon 
(D.C.)  Herald,  who  died  in  his  sleep 
Saturday  morning.  June  11,  was  sliipiK-d 
to  .\shtabula.  ()..  Monday,  June  24,  for 
interment.  Death  was  due  to  a  heart 
attack. 

"Wilkie"  was  Ixirn  in  Xorwalk,  O.. 
(i7  years  ago  and  entered  tlie  newspaiter 
business  4.^  years  ago  in  the  town  in 
which  he  was  buried.  He  worked  in 
t'lcveland  and  Philadelphia,  among  other 
places  before  entering  the  Hearst  (»rgan- 
ization  2.^  years  ago  in  Xew  York  City. 

l-'ive  years  ago  when  Mr.  Hearst  pur¬ 
chased  the  Washington  Herald  he  joined 
the  staff  of  that  pa|K’r,  serving  as  Sun¬ 
day  editor  the  greater  part  of  the  time. 

He  is  survived  by  his  widow,  Mr^. 
Hojk?  Wilkinson,  and  two  children, 
.XIlRTt  Wilkinson,  now  conducting  a 
newspaper  syndicate  in  Xew  York,  and 
Mr-.  Helen  Minter.  of  San  Pedro.  Cal. 

SAMUEL  F.  KINGSTON 

Newspaper  Man  and  Ziegfeld  Asso¬ 
ciate  Buried  in  Chicago 

I'niieral  service>  for  Samuel  K.  King¬ 
ston.  busine>'  associate  of  h'lorence  Zieg¬ 
feld  and  former  C  hicago  newspaiRT  man, 
who  died  in  Xew  York  June  17.  were 
held  June  2(1  at  the  Little  Church 
.\ronnd  the  C  orner,  followed  by  burial 
in  the  Hebron  C  emetery,  I  pja-r  Mont¬ 
clair,  X.  J. 

Mr.  King-ton.  who  for  the  past  ten 
years  looked  after  ail  of  the  business  ar¬ 
rangements  of  .Mr.  Zeigfeld’s  pr<«luc- 
tions.  was  iH.rn  in  Ireland  and  educated  at 
Trinity  College,  Dublin.  Coming  to 
Xmirica.  he  engaged  in  newspaper  work 
in  (  hicago.  where  he  became  city  editor 
of  the  I>ail\  Mail  and  later,  dramatic 
critic  of  Critic,  a  theatrical  publication. 

Surviving  Mr.  Kingston,  who  was  a 
meriber  of  the  Lambs  atid  the  Xew 
X’ork  .Xthletic  Club,  are  his  wife,  a 
nieC'  and  a  nephew. 

WILLIAM  P.  F.  FERGUSON 

Editor  of  Franklin  (Pa.)  News-Herald 
and  Prohibition  Advocate  Dies 

XX  illiam  P.  1'.  l-'ergu.son.  ()S,  editor  of 
the  I  rank  I  ill  (  Pa. »  \ctes-Herald  and  at 
one  time  candidate  for  the  Presidential 
notnination  of  the  Prohibition  party,  died 
at  his  home  June  21. 

Mr.  Ferguson  was  born  in  Delhi.  X.  Y  . 
in  l.Sf)l.  In  ISS*')  he  received  the  tlegree 
of  iiachelor  of  .Xrts  from  the  Texas 
Wesleyan  L'niversity  of  Fort  Worth.  He 
later  refused  to  accept  an  honorarv  de¬ 
gree  from  the  same  university  u|Km  dis¬ 
covering  that  it  owned  sal<«in  proiK-rty. 

.After  a  missionary  career  in  Mexico 
and  service  as  ixistor  in  several  churches 
in  the  United  States,  he  devoted  himse't 
after  IS*#)  to  the  cause  of  prohibition  and 
was  editor  fit  numerous  jirohibition 
Iiapirs  in  Xew  York.  C'hicago  and  Ten- 
ne-see.  Since  l')10  he  hafl  In'en  cflitor  of 
the  Franklin  Xews-Herald. 


PRESTON’S  MEMORY  HONORED 

.X  tree  in  the  "(iarden  of  Memories" 
of  .^t.  Stephen's  church.  Chicago,  has  In-en 
deflicated  to  Keith  Preston.  late  con¬ 
ductor  of  the  'Hit  or  Miss"  column  of 
the  Chicaiio  Daily  .XVrc.v,  the  second  an- 
niversarv  of  whose  death,  will  be  <ib- 
servefl  July  7.  Trees  in  the  “(iarden  of 
Memories"  have  also  Ikvu  named  after 
XX'alt  XX'hitman.  Joaguin  Miller,  hi'ngsne 
Field.  Henrx  Wadsworth  Longfellow 
and  James  XX’hitcomb  Riley. 

MERTON  F.  THOMPSON 

Merton  h'.  Thompson.  (13.  managing 
e-ditor  of  the  I.cl\‘oy  (X.A’.)  Gacettc- 
\'i’7es  from  1912  to  192.s,  and  prior  to 
that  on  the  staff  of  its  predecessor,  the 
l.rHoy  Gazette,  for  20  years,  died  last 
week  in  his  home.  He  retired  in  192.s. 
\  -troke  of  aixiplexy  preceded  death. 


At  the  time  of  his  death  he  was  LeKoy 
correspondent  of  the  Kochester  Democrat 
and  Chronicle. 

MEMORIAL  TO  FINTY 

The  Dallas  Writers  (.'lub  last  week 
held  memorial  services  for  Tom  h'inty. 
Jr.,  late  editor  of  the  Dalla.i  Journal  and 
associate  editor  <if  the  Dallas  Morniiui 
\cxes. 

d^bituarp 

WILLIAM  G.  XU  KFLS.  .=•').  for  30 
^  years  publisher  of  the  t  uniherlaiid 
((). )  lii  lio,  died  last  week  at  his  home 
in  Zanesville,  ().  lie  learned  the  news- 
pajKT  business  with  his  father  on  the  old 
S'teiihcinillc  ((). )  Herald. 

Ri:\.  'I'hom.xs  11.  (1KI.1.0KV.  lor  more 
than  20  years  active  in  the  Xew  A’ork 
City  newspaiK-r  field,  died  June  20  in 
llriKikljn.  b'or  13  vears  he  wrote  fea¬ 
ture  stories  for  the  liTeiiiiui  Journal.  mv\ 
wa-  later  connecte<l  with  the  l'.'ceiiin;i 
World. 

Lt.w  .X.  C.vi'KS.  ()S,  fornierl\  iiublisher 
of  newspaiK-rs.  at  C'ottage  (irove.  The 
Dalles  aiul  .'st.  Helens.  Ore.,  flied  at  St. 
Helens  June  13. 

H. vkoi.ii  .Sikmkk.  editor  of  the  .S'ii/cl 
(  III.  I  h'eriete,  died  last  week  in  his  home 
after  a  six  months'  illness. 

(i.  L.  H\mkii'k.  ()0.  editor  of  the  f  ut¬ 
ile  (Okla.)  rimes  for  2.s  years,  died  re¬ 
cently  after  an  illness  extending  over 
several  years. 

I.  J.  Mkkwiv.  17,  for  13  years  owner 
and  editor  of  the  Peterson  (la.)  Patriot 
until  he  disixisetl  of  the  iiaper  to  Rox  -A. 
Jarnagin  a  year  ago,  and  former  jxist- 
master  under  Harding  and  Cixilidge.  died 
June  17.  after  three  years’  illness.  His 
widow  and  a  son.  Myron,  survive. 

Imiwix  T.  Coi.km.w.  71.  for  40  years 
connected  with  the  Deealiir  (Ill.)  Re- 
'I'iete.  died  June  21.  in  his  home  after 
an  attack  of  heart  disease.  He  had  been 
engaged  the  last  three  months  in  com¬ 
piling  a  history  of  Decatur  and. Macon 
county  which  had  Ikh-u  iiublished  in 
daily  installments  as  an  editorial  page 
feature.  He  was  a  native  of  Kentucky 
and  had  come  to  Macon  county  in  the 
early  'SO's  as  a  teacher.  He  had  been 
with  the  Review  since  18‘)(l.  The  widow, 
and  a  sister  survive. 

Fhwakii  !s.  Mcki'iiv.  fiO.  for  many 
years  a  memiKT  of  the  .Marlboro  (Mass.) 
P.iilerpri.u'  city  staff  and  corresjiondent 
for  Moston  and  Worcester  newspapers, 
died  June  18  at  his  home.  He  was  con- 
si<lered  the  dean  of  Marltxiro  newspaper 
men,  and  the  Enterprise  plant  was  closed 
for  an  hour  June  21  at  the  time  of  the 
funeral. 

W.  1).  Cow  an,  who  founded  the  San 
.Saba  (Tex.)  .Star  in  l')()2  and  has  re- 
maitied  its  editor  and  owner  since,  died 
there  June  18  after  an  attack  of  acute 
indigestion.  He  was  a  tnemix’r  of  the 
thirty-fourth  Texas  legislature,  chief 
clerk  of  the  warehouse  and  market  de¬ 
partment  under  the  second  I'erguson  ad- 
mitiistration  atid  commissiotter  of  that 
dejiartment  under  Mrs.  Ferguson. 

Mrs.  .Anna  1',  M.  Kai  ffman.  8'), 
mother  of  Mruner  Kauffman,  of  the  Wall 
St’-eel  Xetes.  and  Reginald  Wright 
Kauffman,  correspondent  of  the  .X'cii' 
)'(';•/,•  Herald-Tribune  at  (ieneva.  .'Swit¬ 
zerland.  <lied  at  the  home  of  her  son 
Mruner.  in  Xew  York.  June  24.  .A 
daughter.  Mrs.  Ivlizabeth  K.  Parker,  of 
Xew  Hampshire,  also  survives. 

Mi  kforii  Hihikk.  a  native  of  London. 
I''ngland.  who  came  to  Regina.  .Sas- 
katchawan.  alxuit  l‘)04.  where  he  joined 
the  reiHirtorial  staff  of  the  Leader  in 
I'Xl.s,  of  which  he  Ix-came  news  editor 
and  managing  director  in  later  years, 
died  in  that  city,  June  23.  Mr.  Hinike. 
who  was  .s4  years  old.  was  a  director  of 
the  Canadian  Press  for  several  years, 
but  retired  from  the  Imard  last  May. 

C.i.AKKNCF  Roisfv.  a  memix-r  of  the 
jihotographic  staff  of  the  Cliieaiio  P.ren- 
iiiii  .  imerican  and  iiresident  of  the  ('am- 
era  Men’s  .AssiKiation  of  Chicago,  died 
June  24  of  toxemia. 

Mich  AM.  J.  1'iff.  veteran  employe  of 
the  Poslon  lilohe.  also  organizer  and 

■SI 


lirst  president  of  the  Boston  Mailers' 
Unioti  Xo.  1.  died  iti  the  last  week  at 
the  Homeopathic  Hospital  in  this  city. 

Df;xxis  R.  H.a(;xky,  73,  a  veteran 
lirinter  of  St.  Louis,  injured  in  an  auto¬ 
mobile  accident,  died  June  18. 

Fiiwarii  X.  Mai'm,  ()9,  for  a  number 
of  years  in  newspaper  work  in  Harris¬ 
burg,  Pa.,  died  at'  his  home  in  Worm- 
leysburg.  near  Harrisburg  June  22,  sev¬ 
eral  hours  after  his  wife,  aged  (>7  years 
died.  He  was  unaware  of  her  passing. 
Moth  had  Ix'en  ill  for  sometime.  Mr. 
Baum  was  at  one  time  advertising  man¬ 
ager  of  the  Harrishiirti  Slar-IndeD’ii<l- 
ent.  I,ater  he  was  associated  with  the 
atlvertising  department  of  the  Harris- 
biirii  I'clcfirapli. 

I.  C.  Wii.i.iA.Msox,  .3.3.  publisher  of 
the  Dakdale  (La.)  Journal,  died  recently 
after  brief  illness.  He  was  a  native  of 
DeKalb,  .Miss. 

Ivnwix  l-jsFRHAKii.  (18.  for  many  years 
editor  and  publisher  of  the  .Sei/nin 


(Tex.)  Sef/uiner  Zeituiu/  and  the  Ga- 
zette-Hiilletin,  died  in  a  hospital  in  San 
.Antonio  recently. 

\\  .  L.  Sw  ift,  publisher  of  the  Colfax 
(  Wis. )  .Me.iseiificr,  ttnd  for  years  asso¬ 
ciated  with  various  daily  and  weekly 
publicatiotis  in  Wi.sconsin.  died  at  his 
liotne  in  Colfax  June  20,  after  his  re¬ 
turn  from  a  Minneapolis  hospital,  where 
he  had  been  under  treatment  for  a  nerv- 
Otis  breakdown. 

Lkk  Haxru  k,  (iO,  for  25  years  editor 
of  the  Tuttle  (Okla.)  Times,  was  found 
dead  in  bed  June  Llth.  He  had  lieen  ill 
for  several  months.  Besides  his  widow 
two  .sons,  Raymond  Hanrick.  Sweetwater! 
Texas,  and  Leon  Hatirick  of  I'ort  Smith 
.Ark  .  survive. 

h'RKii  I.  .XIattksox,  member  of  the  edi¬ 
torial  staff  of  the  Chicaiio  Daily  Xetes 
and  long  in  Chicago  newspaiier  work, 
died  June  18  after  a  lingering  illnes.s. 
He  was  56  vears  old  and  is  survived  hv 
his  widow,  Mrs.  IXirothy  McLean  Mat- 
teson,  1327  Leland  .Avenue. 


4e  BIG  STORY'S 
RUNNING/" 


She*ll  do  45,000.  Keep  her  there. 


A  speedometer  on  every  automobile — a 
Reliance  Newspaper  Tachometer  on 
every  high  speed  press! 


— no  more  guessing  speeds 
planned  production 
schedules 

—  wastefulover-runschecked 
mechanical  troubles  fore¬ 
warned 

gets  the  edition  out  on 
time 

(Outfits  for  Goss.  Hoe  &  Scott) 

Barbour  Stockwell  Co. 
Cambridge,  Mass. 


RCUANCC 

V  TACHOMETER 


RELIANCE 


Editor  &  Publisher  The  t  o  u  r  t  h  Estate  for  June  29,  1  929 


\ 


4  y  /o  Increase  in 

UJDUm  Sales 


Early  in  1928  there  was  reported  by  the  Ludlow 
Typograph  Company  an  increase  of  44^  in  sales  over 
a  corresponding  period  in  1927.  That  these  figures 
represented  no  unusual  spurt  of  business  is  shown  by 
the  continued  and  ^eady  increase  in  sales  volume. 

During  the  fir^  quarter  of  1929>  printers  and  pub¬ 
lishers  bought  47^  more  Ludlow  equipment  (exclud¬ 
ing  the  purchases  of  ^rip  ca^er  equipment)  than 
during  the  same  quarter  in  1928. 

This  remarkable  increase  in  volume  of  business 
bears  eloquent  teftimony  to  the  growing  recognition 
on  the  part  of  printers  and  publishers  of  the  econ¬ 
omy  and  effe<Siveness  of  the  Ludlow  sy^em. 

So  we  again  repeat:  The  Ludlow  is  the  f  a^eS  grow¬ 
ing  sy^em  of  job  and  display  composition. 

There  mu^  be  reasons  for  this  growth— reasons 
which  it  will  pay  you  to  inve^igate.  What  the  Ludlow 
is  doing  for  others  in  the  way  of  increased  profits  it 
will  do  also  for  you. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue  Chicago,  Illinois 


LUDI.OW  OL’AI.n  Y  Sl.UG  COMPOSITION 
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GENERAL 

GENERAL  ELECTRIC  COMPANY,  SCHENECTADY,  N.  Y. 


Inteitypc  Crpctelttng  ma. 
chine  with  G-E  motor  and 
O-E  heating  uniti 


Modern  control  equipment  for 
highspeed  pteuer.  Installation  in 
the  New  York  Evening  Pott 


The  Wood  Automatic  Auto- 
plate,  equipped  with  G-E 
motor,  which  casts  four 
plates  per  minute 


An  example  of  modern  stereo- 
rvping  practice.  One  of  the 
Wood  G-E  equipped  electric 
stereotypinK  furnaces  installed 
by  me  New  York  Sun 
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the  Modern  Dail 


Row  of  twelve  Scott  preRtet  installed 
bv  the  New  York  Evening  Post. 
Driven  bv  four  C-E  100«hp.  motors 
and  controlled  by  G»E  push  button 
control  (inset) 


T  WAS  in  the  year  1566  that  Notfeer  Scritte,  probably  the  world’s 
first  newspaper,  was  issued  from  a  crude  hand  press  in  Venice. 
Two  centuries  passed  before  hand  power  yielded  to  steam. 


Then  publishers  sensed  that,  to  extend  the  *^power  of  the  press**,  they 
required  new  power  for  the  press— and  electricity  replaced  steam. 

It  is  a  far  cry  from  Notizer  Scritte  to  the  modern  metropolitan  daily. 

The  newspaper  has  become  a  business.  Circulations  run  into 
hundreds  of  thousands  daily — a  production  made  possible  by 
electricity. 

To-day,  in  hundreds  of  plants.  General  Electric  motors  drive  huge 
high-speed  presses — and  so  refined  is  their  design  that  a  push  button 
controls  their  operation.  And  the  G-E  monogram  is  on  electric 
motors,  heating  units,  and  other  electric  equipment  which  have 
revolutionized  composing  room  and  stereotyping  operations. 

Whatever  the  future  may  hold  in  publishing  practice,  publishers 
may  be  assured  that  General  Electric  will  continue  its  leadership 
in  the  application  of  electric  power  to  every  need  of  the  printing 
industry. 

200-25) 

ELECTRIC 


Editor 
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“SINGLE-COLUMN,  PAGE-DEPTH”  COPY  WON 
SUCCESS  FOR  MARK  CROSS 

_ ^By  WILLIAM  C.  FREEMAN - — 

YOl'  will  pardon  iiK-  if  1  lay  claim  to  adopted.  The  pcrccntaRC  cost  on  cross 
oricinatinc  the  use  of  "sincle  husiness  done  is  a  creat  deal  lower  than 
column— full  pace  deep"  advertisements,  that  invested  in  advertisinc  by  many 
Those  of  your  readers  old  enouch  to  sixcialty  shops  and  it  is  very  little  hiRher 
remember  as  far  back  as  30  years  may  titan  the  smallest  iKTcentaRe  invested  by 
recall  that  the  first  New  York  ItKal  any  department  store. 

advertiser  to  adopt  the  "siiiRle  column-  Durinc  the  orcy  of  prosperity  of  the 
full  pace  deep"  style  was  Mark  I  ross.  past  few  years,  it  has  been  customary 
Patrick  Francis  Murphv,  president  of  for  advertisers  to  use  larce  s])ace  in  a 
Mark  Cross,  was  then  oixTatinc  stores  ft'v  newspapers  but  it  is  my  conviction, 
in  New  York  and  Poston,  and  a  com-  based  on  lone  exiKTience.  that  it  is  a 
billed  wholesale  and  retail  shop  in  Lon-  mistaken  policy  „  ,  • 

don.  His  business  was  then  confined  to  I  tlo  not  claim  that  all  advertisers 
leather  goods— kit  bags,  gloves,  and  should  use  "single  column-page  depth 


euqipment  for  horses. 


adverti.sements  but  I  do  claim  that  "page 


He  was  alwavs  a  firm  Ixliever  in  ad-  ’ advertisements  should  lx-  used.  It 


vertising  but  he  told  me  he  was  s|xnd- 
ing  too  large  a  |xrcentage  of  his  gross 


makes  a  lot  of  difference  in  the  make-up 
of  newspaixrs.  1  think  advertisers  get 


business  in  advertising  and  he  asked  me  returns  on  the  mone\  they  m\est. 

to  suggest  a  plan  by  whicb  he  could  _  f  I-c‘"''s  Conger  .ifivertisements 

gain  greater  public  attention  at  less  cost.  columns,  deiitb  ol  itage  art’  very 

All  of  his  advertising  at  that  time  ^‘Jccesstul  Ixcause  they  are  regular  m 
appearetl  in  the  "Horse  Carriage"  their  appearance  and  give  readers  valu- 
classifietl  columns  of  the  Hen, hi  and  the  al’lc  information.  I  hey  have  more  meat 
.V,„,  but  it  was  not  bringing  him  the  .  ,  , 

results  he  thought  he  sltould  get.  , 

When  I  first  met  Mr.  Murphv.  I  was  -  tismg  smaller 

■  .  ,  -41  .1  II  4  ,  sitace  and  using  it  ottener.  so  iKrnaiis 

assixiated  with  the  Hearst  newspaixrs  '  i  i  /  i 

v-  v  I  .1  4  1  _  "c  inav  look  lor  less  splurging  and 

III  New  1  ork.  then  not  verv  popular  •  •  ,  • 

.  ,  •  '  I  4  ,1  more  common  sense  m  advertising  in 


results  he  thought  he  sliould  get.  4i  ’  ^ 

When  I  first  met  Mr.  Murphv.  I  was 
associated  witli  the  hiearst  new  s|)ai>ers  ‘  i  i  ? 

ill  New  York,  then  not  verv  popular  ' 

among  merchants  conducting  what  they 
callea  class  business.  I  .1  -.  u  • 

Associated  with  me  was  W  illiam  Kav  •  i  ;  niininir 
•  lardmer.  who  came  into  tlx*  advertising  1,,. 

department  from  the  m^s  end  of  the  intakes  mo 

paixrs.  where  lie  enjoyed  the  reputation 
ot  Ixiiig  one  of  the  best  reporters  on  the  the  p; 

staff.  He  was  then,  and  is  yet.  one  oi 
the  ablest  descriptive  writers  I  ever 
knew. 

(iardiner  and  1  discus>ed  a  plan  for 
Mr.  Murpby  wbich  resulted  in  starting  VITAPHOl 
the  use  of  “snigle  column-full  jiage  deep" 
advertisements.  They  apjxared  once  a  lo  L/R 

week  in  thrvx  iiewsiiajxrs — Hearst 's 
Sunday  Aiuerican.  the  Herald  and  San.  Huie  Reorodi 

We  sold  Mr.  Murjihy  the  idea  of  using  _ 
these  three  jiajxrs  for  a  year,  costing  Show 

him  less  money  than  he  haii  Ixen  spend-  — Copy  t' 

ing  in  the  classified  ciduimis  of  the 
Herald  and  .Sun.  We  also  sold  him  the 
idea  of  sticking  to  the  use  of  the  “single 
column-full  page  depth"  advertisements  unusual  e> 

although  later  on.  when  results  started  daily  newspaixr 


I  think  the  "single  column-page  depth" 
iflea  is  Coming  into  vogue  again  although 
it  is  opixiseil  by  cojiy  writers  who  realize 
that  it  takes  more  time  to  write  a  giKxl 
column  than  it  does  to  write  a  page, 
esixcially  the  pages  we  now  see  which 
show  SO  per  cent  or  more  of  illustra¬ 
tions  and  20  per  cent  or  less  of  cojiy. 


Mr.  .\Iurphy  which  resulted  in  starting  VITAPHONE  CAMPAIGN 

the  use  ot  single  column-lull  jiage  deep  A  1LI  A  TI'Tirrv 

advertisements.  They  apjxared  once  a  lo  UK/\lVl/\  1 

week  in  thrvx  iiewsiiajxrs — Hearsi's 

Sunday  -  <'«.  i{‘''  ald  and  Vim.  Huge  Reproductions  of  Newspaper 

We  sold  Mr.  Murjinv  the  idea  ot  using  „  d  i 

tliese  three  pajxrs  for  a  year,  costing  Branch  Managers 

him  less  money  than  he  haii  Ixen  spend-  — Copy  to  Continue  in 

ing  in  the  classified  cohiimis  of  the  Dailies 

Herald  and  .Sun.  We  also  sold  him  the 

idea  of  sticking  to  the  use  of  the  “single  7^ 

column-full  page  depth"  advertisements  unusual  e.xposition  of  the  value  of 

although  later  on.  when  results  started  newspaixr  advertising  was  given 

to  flow  ill  in  greater  measure  than  ever  fi.y  -Myer  Lesser,  president  of  the  Biaine- 
Ixfore,  we  changefl  the  schedule  to  in-  Thompson  Advertising  .Xgency.  to  the 
elude  the  use  of  a  page  twice  a  year—  division,  branch  and  e.xchange  managers 
one  before  Cbristmas  and  the  other  be-  for  Warner  Brothers  YitaiJione  talking 
fore  l-^ster.  pictures  in  convention  at  the  fVnnsyl- 

Mr.  (iardiner  wrote  the  advertise-  T'’*-  ''fo¬ 
ments  at  the  start,  but  be  was  ablv  'Ir'^otistrate  to  these  men 

assisted  bv  Mr.  Murphv  who  suggesteii  "'er  die  country,  the  scope  and 

the  wittv  paragraph  that  appears  usuallv  eampaigii  which  has 

under  the  Cross  traile  mark,  at  the  toji  directed  by-  Mr  Lesser  during 

of  the  column.  In  due  course  the  columr,  ''?S  f"''  ^Varner  Bros,  and 


tiHik  on  illustrations  of  articles  adver¬ 
tised.  and  gave  their  prices. 

.■\t  the  end  of  the  first  year  the  Cross 
business  had  increasixl  to  such  propor- 


X’itaplvine. 

I'oiir  of  the  full  page  adverti.sements. 
.XI  Jolson,  Fanny  Brice,  The  Desert  Song 
and  Noah's  .Xrk.  were  blown  up  to  a 
size  six  by  ten  fext.  Tbe  figures  in  tbe 


lions  that  the  cost  of  the  advertising  was 

a  smaller  jxrcentage  on  the  increased  V" 

business  tban  was  the  percentage  on  the  " 


r>usnu‘ss  than  was  the*  ixTcvntaRc  on  the  a-  i  i 

total  gross  business  the  vear  Ixfore.  (iet  urcs.  representing  the  characters  ap- 
that  is  it  not  a  great  triliule  to  newspaper  I’'"*';'-'*'-  concerniiig 

advertising  '  a  phase  of  the  coverage  and  value  of 


advertising  ? 

-Xt  no  time  during  all  these  years  ha 


the  advertising  as  it  applied  to  the  sales¬ 
men  and  the  exhibitors,  through  a  direct 


the  (.  ross  advertising  departed  from  the  .-jpjKal  to  the  public.  Xlxuit  the  hall  were 
plan  started  the  first  year.  The  only  placed  enlargements,  four  bv  there  feet, 
change  has  Ixen  to  add  more  newspapers.  ,,f  ,1^.  twentv-seven  ads  which  had  Ixen 
until  now  the  Cross  advertising  appears  used. 


in  all  standard-sizeil  dailies. 


every  reader  of  every  New  X'ork  news¬ 
paper  knows  the  name  Cross. 

I  want  to  stress  the  economy  of  using 


AD  TIPS 

_ _ _  4UUU4.4I40.,  4.4.C..  . .  •  •  II  1  lU  1..  ^ . 

HlirTiilD.  N.  V.  It*  iHsiiniif  M(-ii«M|iiI«'S  to  ii«‘ws- 
■  •MlMTK  <»ii  tiM>  <ir«*at  UikoK  Transit  (’oiiipuiiy, 
Hnrralo. 

Augpitz-Lee^HArvey,  Inc.,  North  Mh'hljfnn 

4\vo:hu*.  ('hh*a;;o.  Ui*|M»rt«Ml  to  havi*  sooiinMl 

.'KM'oiitit  of  tlio  KIo(*trioal  Ufsoiinh  lailKinitory, 
"Krla  U:i<lio."  t’hh'a^o. 

Blaker  Advertiginf  Agency,  Inc., 
toil  Axoniio,  Now  ^  ork  Glty.  IMuHnj;  aiM*ouiit 
lor  the  t’orticolli  Silk  t'oinpany.  Now  York 
t’ity.  iiiHiiiifiH'tiin'rs  of  silks.  satiiiH  ami  ho- 

sioiy. 

Calking  &  Holden.  Inc.,  247  Park  Avciiiio,  Now 
V(*rk.  Atfaiti  placliitf  ‘opy  with  iiows|ia|H‘rs  it* 
various  s«‘ctioiis  for  tho  National  liisiaiit  ('om- 
pany,  l  iiooda  Makors,  Now  York. 

Cramer-Krasselt  Company,  12."*  Van  Huron 
stro«‘t.  .MilxMiukoo,  Wis.  Is  advortlsiii;;  In  sonic 
solootod  toxxns  on  tho  Frodoriok  Washin;:  .Ma- 
(liino  (’onipatiy.  t  hioatro,  whioh  is  inaoufacturod 
hy  tho  .Maytatt  t'oinpany,  Nowton.  lowa. 

Critchfteld  &  Co.,  14  East  .laokson  Hoiilox ard. 
I’hioaifo.  is  phii'in;:  tho  Q.  U,  S.  l»o\'ry  Corpora¬ 
tion.  ('hi(*ago. 

Doyle.  Kitchen  &  McCormick.  Inc.,  'sil  Fifth 
.\voiiuo.  4\ow  Yto'k.  Uo|K>rto«l  to  havo  sooiirod 
aooouiit  «»f  tho  Koiiiioily  PriHliiots  Corporation. 
•'Uiili  o  Way'*  lininiont,  tilovorsvillo,  N.  Y. 

Erwin.  Waeey  &  Co.,  I2n  lA‘Xin;;ton  Avoniio. 
N»*\n  York  City.  I'lacin^  aoooiint  for  tho  tJopriJo 
K.  Koitli  t  oinpany.  ltroi*ton.  .Massao)iiist‘tts. 
inaniifactiirors  of  Walkovor  Shoos  for  nion  .ind 

WOlllOII. 

Federal  Advertiging  Agency,  ti  Hast  ^'>Pth 
Stroot.  Now  ^  ork  City.  1‘Iaoin};  aoooiint  of  tho 
Uradlov  Ktiil  tinu'  Conipany.  I  tola  \  an.  Wisooiisin. 
niaiinfaotiitors  of  liathiin;  suits  and  swoators. 

P.  K.  Frowert  Company.  2ra»  Faik  Avoinio. 
Now  York.  .Xjrain  plaoiti:;  oopy  with  nowspa|M*rs 
ill  so|oot(*d  s«M'tions  for  Cot.v.  Ino..  Now  York, 

William  Pay  Gardiner  Company,  P  East  4ntli 
StH'ot.  Now  X'ork.  FhH'iii;;  orders  with  some 
Now  York  nowspapor>  f(*r  lh»st.  Im*..  Now  York 

Geycr  Company.  .Now  York  Contral  Hiiihlin;;. 
Now  York  .Now  liaiidliii^  aoooiint  for  tlio  Fiiio 
Arts  F(hm|s  Company,  TuokaloN*.  N.  Y. 

Gottschaldt'Humphrey,  Inc.,  I’alinor  ItiiildinL'. 
•Vtlanta.  Cu.  I'hioiitK  a(*oount  for  tho  Soiitlihtnd 
F«*oan  ('onipaiiy.  Cold  .Modal  Sitollod  I*ooans. 
t'ldiiiiihns.  Ga. 

Charles  C.  Green  Advertiging  Agency.  Inc..  4on 
Foiirtli  .Xvoiiin-.  .Now  York  City.  .Vppointod 
ooiiiiMdlor  for  iiiorohamlisiii}:  advortisin;;  and 
piihlioity  aotivltios  of  William  iVtorinan,  Ino,. 
.Now  Yolk  City,  niannfaoturors  of  Fly  t»  San  and 
otlii‘r  itisooiioidos  ami  antisoptii's. 

Robert  Hamilton  Corporation.  2(tr  Foiirtli  .Vvo 
iiiio.  Now  York  <‘it.v.  Fhioing  aoiount  for  tho  .1, 
A-  T.  Cousins  Conipany.  Itrooklyn.  .Now  York, 
iiiaiinfaidiirors  of  Cousins'  .Shoos  for  Wonion. 


Mr.  Lesser  :iiinouiiced  that  Warner 


The  Cross  advertising  apixars  in  the  Bros,  had  found  their  daily  newspaper 
newspapers  on  different  ilays  of  the  week,  campaign  so  profitahle  that  it  would  he 
Not  a  reader  of  any  newspaper  is  over-  continued  on  even  a  larger  scale  during 
looked.  If  readers  read  more  than  one  the  coming  season. 

inorning  and  one  evening  newspaper,  so  Xt  tlie  convention  of  a  like  group  of 
much  the  better.  .Xdvertising  never  loses  managers  for  First  National  I’ict'ures, 
anything  by  reixtition.  I'll  warrant  that  Iiic.,  at  the  CommiKiore  Hotel,  the  display 


Karrison-Rippey  Company,  .Vreadn 
St.  I,„ils.  .M...  Is  issuii.K  ,oi, tract, 
paiMiK  ill  sciittiTiMl  tiTrltory  on  A.  li  i  , 
Mcdh  iim  Coiiiptiiiy.  St.  I.ouls.  ***''  ’' 

Henri.  Hurst  &  McDonald.  58  E.  Wasidmrt 
Strc.-t,  Clilcagii,  llc|H,rl.Ml  t<>  la.  placing 
wltli  siiiiii-  .X«-\v  ttin.'laiiil  iicwspapera  fur  „ 
.Vciiic  Whit..  laaid  &  C.dc.r  Works,  Detroit  Ml'l'r 
isran. 

Izzard  Company,  11s  I'iko  Stria-t  SeattI 
Wash.  Iti-portod  to  havo  s...  iirod  aooouiit  of  tlli 
.1.  T.  Ilaoloiiian  Hat  I'limpaiiy,  Soattle. 

Lyddon.  Hanford  &  Kimball,  Inc,,  llii  r,,., 
4gnd  StriM'l.  Now  tork.  Dlaoiiir;  kooount  for  the 
Holding  lloiMin);wa.v  ('oiiipaiiy,  mamifactarer,  ,.r 
silk  rnhrlos.  Iiosiory  and  throails.  ‘ 

Maxon,  Ir.c..  s.’..'>:t  K.  .lolTorson  .tvomio  liotn.lt 
.Mil'll.  Is  issuing  schodiilos  on  Taiiglofisit  Cnai’ 
paii.v.  ilrand  Itapids,  Miohigaii.  to  siuall  oaKtem 
papors. 

Midland  Advertising  Service,  Doi-atiir,  m 
l•lal•lllg  aiooiinl  for  tho  Sta  Itito  Hair  I'ia  (i.in 
paii.v.  Sholliyvillo,  Illinois. 

Mitchell-Faust  Advertising  Company,  T  So 
iioai'lnirii  Stroot,  Chloago.  Illinois.  Dla'i  iag  ar- 
Iimiit  for  tiio  Skiiiiior  .Maiiiifaotiiriiig  l  oiapaiir 
Oiualin.  Noliraska,  inaniifaotarors  of  Skiaiii'is' 
maoaronl. 

Paris  &  Peart.  :ai;i  i,o\ingion  .t\onuo,  Now 
York.  Has  sooiirod  aiiiaiiil  of  tlio  SUvorllll 
.MIg.  (  iiiiipaii.v .  I'li.aniug  |»ilisii,  lloston. 

Porter-Eastman-Byrne  Company,  I’oo 
aiiis  .stroot.  Chhagii.  Illiiads.  I'laoiiig  advirtU 
Ing  for  Croon  Itivor  Toliaoio  foiiipaii.v,  Owou,. 
Iiiirii.  Koiitiii'kv,  iiiaiiiifai'tiirors  of  Old  i:ri.i.|i 
Itivor  Sniiikiiig  Toliaoiii. 

Frank  Presbrey  Company,  247  Park  .Vvoian. 
Now  Viirk.  .\gain  plaoiag  oopy  witli  noiv.pH|H.r. 
ill  various  soi  lioiis  for  llio  VVliito  Itoi-k  .Miiioral 
Springs  I'oiiipaiiy,  Now  York, 

Small-Lowell,  Inc.,  17  Past  l.'illi  Stnsl.  N'..» 
York.  Now  lainilliiig  aoooiiiil  for  tho  l’a|iihil 
Drug  I'oiiipaii.v.  .\iigiista.  Maiiio. 

Taylor.  Marsh  &  Cooper,  Dolroit,  Mioh  .\n. 
using  soiiio  Mii'liigaii  torritory  for  tlio  udvorliK. 
iiig  of  till.  Soiillioastorii  Mii'liigaii  Tourist  &  I'ai,. 
lioity  .Vssoi'latioii. 

W.  I.  Tr.tcy,  Ino.,  420  l.o\iiigtoii  .\voiaio.  Xi-» 
York.  .Vgaiii  iilaoing  ropy  willi  iionspainTs  In 
various  si'i  tloiis  for  tlio  .\yvad  .Maiinf.ii  tiiriiiz 
Coiiiiiaiiv .  Iloliokoii,  N.  .1. 

ISSUING  NEW  HOME  EDITIONS 

In  commemoration  of  its  entry  into  the 
new  home,  June  10.  the  Cliieann  Daily 
.XTtc.v  issued  on  June  17  tlie  first  oi 
four  souvenir  photogravure  editions— the 
"Chicago  mimlxr,"  with  otlicrs  appeariiiK 
June  24.  July  1  and  S.  These  sections 
will  present  an  illustrated  review  of 
present-day  t'hicago,  its  architecture,  in¬ 
stitutions  and  interests,  and  much  historic 
matter. 


The 

VIRKOTYPE 

Process  of 

Raised  Letter  Printing 

N()  .M.\X  tmlav  can  alTtird  to  jiass  iip 
"I’rolils."  riic  \’irk<ity|)e  I’mcess  for 
|in)(lucin"  I  lierni(>},Ma])liv  (  Raised  I’rintiiifjj 
Cdsts  very  little  tii  install  and  assures  a  lucra¬ 
tive  return.  The  demand  lor  this  process  i' 
here  to  stay  and  is  increasing;  daily.  Ret  U' 
tell  you  how  little  it  costs  to  install  and  how 
easy  it  is  to  operate.  Write! 

Wood,  Nathan  &  Virkus  Co.,  Inc. 

112  Charlton  Street,  New  York 


was  rc'ixated.  In  his  talk  with  these 
managers  Mr.  Ixsser  announced  that 
First  National,  during  the  coming  season. 


every  newspa]xr  every  week  in  the  year  would  carry  out  a  national  advertisin>2 
with  50  "single  column-full  jiage  depth"  campaign,  costing  S5(K),(K)0.  to  lx  coiicen- 
advertiseiixuts  and  two  pages  twice  a  trated  on  seven  of  the  most  imiiortaiit 
year.  But.  especially,  do  I  want  to  First  National  X’itaphone  talking  pic- 
stress  the  results  such  an  advertising  tures.  The  campaign  will  he  ilevoted 
campaign  brings.  The  Cross  business  exclusively  to  daily  newspapers  and  will 
during  30  years  of  continuous  adver-  lx  directed  hy  the  Blaine-Tliomiison 
tising — sticking  to  a  definite  program —  Company  in  a  manner  similar  to  that 
has  increased  millions  over  what  it  was  which  has  jiroved  so  valualilc  to  XX'ariier 
when  the  present  advertising  ivilicy  was  Bros.  X’itaphone  talking  pictures. 


DOUBLE  QUICK 
Automatic 
METAL  FURNACE 

THI-'RIC  is  no  other  ftiniacc  at 
anywhere  near  the  low  jirice  of 
the  l)oi  i?i.K-( Ji'U'K  that  jjives  you 
1  )orHi.K-(Ji  iCK  advantages.  It  pro¬ 
tects  metal  hv  minimizinj;  oxidation. 
It  kee])s  dust  and  dross  out  of  the 
inj^ots — and  out  of  your  machines. 
It  reduces  jjas  consumption;  siieeds 
up  ])roduction.  saves  metal ;  avoids 
smoke  and  fumes.  Write  for  de¬ 
scriptive  l)ooklet  and  ])rices. 

More  than  ISOO  in  use 

Automatic  Furnace  Co. 

112  Charlton  Street,  New  York 
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PROVEN  AND  EXCLUSIVE 

FEATURES 

OF 

THE  NEW 

KOHLER 

WEB  CONTROL 

A  positive  mechanical  connection  to  the  press, 
the  only  way  instantaneous  control  can  be 
maintained. 

A  sheet  properly  fed  and  controlled  with  abso¬ 
lutely  automatic  and  correct  tension  at  all  speeds. 

Paper  is  automatically  fed  to  operator  when 
threading  press. 

No  flooding  on  emergency  stops. 

Simplest  and  most  effective  operating  principle. 
Flying  pasters  perfectly  made. 

THE  KOHLER  SYSTEM 

KOHLER  BROTHERS 

ENGINEERS  AND  MANUFACTURERS 
SAN  FRANCISCO 

701  PINE  STREET 

GEORGE  P.  STONE 
REPRESENTATIVE 


CHICAGO 

WRIGLEY  BUILDING  NORTH 


NEW  YORK 

EVENING  POST  BUILDING 
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NEW  RADIO  FIRM  HAS 
$1,000,000  AD  BUDGET 

Three-Fourth*  of  Thi*  Sum  Will  Go 
to  Newspapers  to  Promote 
Peerless  and  Courier  Sets, 
Agency  States 


United  Reproducers  Corporation,  enter¬ 
ing  the  radio  set  manufacturing  field  for 
the  first  time  this  year,  will  spend  ap¬ 
proximately  three-fourths  of  its  total  ad¬ 
vertising  appropriation  in  daily  news¬ 
papers,  it  was  announced  by  the  Geyer 
Company,  Uayton  advertising  agency, 
which  is  handling  the  account.  A  total 
of  almost  a  million  dollars  worth  of 
newspaper  space  will  be  purchased  to  in¬ 
troduce  Peerless  and  Courier  radios,  as 
its  new  lines  will  be  known. 

“A  factory  advertising  schedule  will 
be  released  as  fast  as  dealers  are  stocked 
with  the  new  product,”  it  was  announced 
by  B.  B.  Geyer,  president  of  the  Geyer 
agency.  “This  factory  campaign  is  to  ^ 
followed  by  a  co-operative  campaign,  in 
which  the  factory-  will  share  dealers’  ad¬ 
vertising  expenditures. 

“With  a  new  product  to  lie  introduced, 
and  a  start  to  be  made  in  the  face  of 
heavy  competition  in  the  radio  field,  we 
are  turning  to  the  newspapers  of  the 
country  to  do  the  job.  While  our  efforts 
in  the  papers  will  be  supplemented  by 
an  adequate  magazine  and  poster  sched¬ 
ule,  and  radio  broadcasting,  the  bulk  of 
the  advertising  will  lie  through  the  news¬ 
papers.” 

t'nited  Reproducers  Corporation, 
world’s  largest  radio  speaker  manufac¬ 
turers,  enters  the  radio  set  manufactur¬ 
ing  field  this  season,  following  a  series 
of  mergers  which  brings  under  its  con¬ 
trol  a  radio  set  manufacturing  organiza¬ 
tion.  and  a  cabinet  factory,  to  combine 
with  its  extensive  speaker  manufacturing 
facilities  in  producing  a  complete  radio 
receiver. 

More  than  a  million  and  a  quarter  dol¬ 
lars  will  he  expended  during  the  year 
to  introduce  these  sets,  and  their  out¬ 
standing  feature,  Kylectron,  to  the  public. 


POTATO  GROUP  TO  ADVERTISE 

Newspaper  Copy  Will  Attack  Idea 
That  Vegetables  Are  Fattening 

The  National  Potato  Institute  is  plan¬ 
ning  a  large  national  advertising  cam¬ 
paign  to  overcome  the  propaganda  that 
potatoes  are  fattening,  it  was  revealed  by- 
Hugh  B.  Tabb,  executive  secretary,  at  a 
meeting  of  the  Western  Shippers’  board 
in  Kearney,  Neb. 

The  institute  will  concentrate  in  daily 
publications  in  the  larger  population  cen¬ 
ters,  he  said.  .Advertising  in  behalf  of 
other  food  products  which  has  labeled 
potatoes  as  fattening  has  seriously  af¬ 
fected  the  potato  market,  he  declared. 


Buick  Appoints  A.  W.  Spore 

Arthur  W.  Spore  has  been  appointed 
advertising  manager  and  L.  I-^rl  David¬ 
son,  publicity  manager  of  the  Buick 
Motor  (  ompany.  Emerson  J.  Poag  at 
the  same  time  was  named  assistant  sales 
manager,  w-ith  suj)ervision  over  the  five 
departments  of  advertising,  sales  promo¬ 
tion,  used  car  sales,  marckting  research 
and  publicity. 


Placing  Radio  Campaign 

The  Peck  Advertising  ('ompany,  Ne-.v 
York  City,  has  been  named  to  place  the 
advertising  of  the  Zenith  Radio  Corpo¬ 
ration,  Chicago,  and  will  spend  most  of 
the  appropriation  in  newspaiRMS,  on  a 
dealer-distributor  co-operative  basis,  ac¬ 
cording  t<»  K.  Petrtyl,  advertising 
manager  of  the  Zenith  Company. 


Rosenfels  Celotex  Director 

Irwin  S.  Rosenfels,  Chicago  advertis¬ 
ing  man.  was  elected  a  dirc-ctor  of  the 
Celotex  Cf)mpany,  Chicago,  this  week. 
Mr.  Rosenfels  has  Iwen  with  the  Celotex 
Company-  for  the  last  three  years,  as 
merchandising  counselor  and  as  director 
of  advertising. 


AUSTRALIAN  AGENT  HERE 


Sydney  Executive  Says  U.  S.  Selling 
Methods  Spreading 

.American  advertising  and  selling 
methods  are  spreading  over  the  world, 
according  to  Craig  Campbell,  managing 
director  of  Overseas  Advertising,  Ltd., 
Sydney,  Australia,  who  was  in  Detroit 
this  week  on  a  business  visit. 

“Australians  are  like  .Americans  more 
than  they  are  like  the  British,  and  they 
live  in  much  the  same  expensive  way. 
Despite  high  duties  and  high  retail  prices, 
American  products,  with  possible  excep¬ 
tion  of  clothing,  are  sold  to  a  greater 
extent  in  Australia  than  are  British.” 

Mr.  Campbell  conferred  with  Graham- 
Paige  motor  car  officials,  Detroit  clients 
of  his  agency. 


Agency  Holding  Outing 

The  Blackman  Company,  New  York 
advertising  agency,  was  to  hold  an  out¬ 
ing  at  Port  Jefferson,  L.  I.,  June  29. 
.Arrangements  were  made  for  executives 
and  employees  of  the  organization  to 
make  the  trip  in  automobiles.  A  golf 
tournament  at  the  Belleterre  (jolf  Club, 
sw-imming  races,  a  tennis  tournament, 
running  races  and  a  fat  women’s  race 
were  planned  as  features.  Edward 
Marks,  assistant  production  manager, 
was  in  charge  of  arrangements. 


Opening  Los  Angeles  Office 

Elmore  E.  Peake  of  the  Archer  .Ad¬ 
vertising  Company,  Enquirer  Building, 
Cincinnati,  has  gone  to  Los  .Angeles, 
where  he  will  open  the  Western  office  of 
the  Archer  company,  in  order  to  be  in 
direct  contact  with  the  committee  of  the 
Western  Growers  Protective  .As.socin- 
tion  which  is  sponsoring  a  f<iur  years' 
national  campaign  to  increase  the  con¬ 
sumption  of  iceberg  head  lettuce. 


Norman  Taylor  Moves 

Norman  Taylor,  formerly-  with  the 
Batten  Corporation  of  New  York,  now 
Batten,  Barton,  Durstine  &  Osborn,  and 
more  recently  with  the  Critchfield 
agency,  Chicago,  has  joined  Williams  & 
Cunnyngham,  Chicago,  as  a  member  of 
the  copy-  staff.  Jule^  Gerding  of  the 
art  department  of  Williams  &  Cun- 
nyngham.  has  been  appointed  art  direc¬ 
tor  of  the  agency. 


Advertising  Service  Reorganized 

The  Industrial  Advertising  Service 
Corporation,  Chicago,  which  formerly- 
had  its  headquarters  in  Indianapolis,  has 
reorganized  as  Thompson,  Tausche  & 
Wegel.  J.  L.  Thompson  is  president, 
Jer<»me  F.  Tausche  vice  president  and 
H.  J.  Wegel,  secretary-treasurer.  The 
company-  has  its  offices  at  333  North 
Michigan  avenue. 


Noyes  Gets  Nu-Tone  Account 

The  Earl  C.  Noyes  Company.  12  East 
Garfield  boulevard,  Chicago,  has  been 
named  to  handle  the  advertising  of 
Stock’s,  Inc.,  manufacturer  of  Nu-Tone 
tonic,  Quincy,  Ill. 


Porter  to  Write  Ranier  Soap  Copy 

The  Porter  Corporation,  Boston  ad¬ 
vertising  agency,  has  been  appointed  to 
handle  the  account  of  the  Ranier  Mine 
Company,  makers  of  Ranier  Natural 
Soap.  New  England  papers  will  be  used 
to  re-introduce  this  soap  whicit  was  a 
popular  seller  two  generations  ago,  but 
which  has  been  off  the  market  for  years. 


Placing  Pure  Oil  Account 

The  Pure  Oil  Company,  Chicago,  has 
appointed  Lord  &  Thomas  and  Logan  to 
handle  its  advertising.  A  fourteen-week 
campaign  in  new.spapers,  now  under  way, 
which  covers  fifteen  states  in  the  east 
and  middlewest,  features  Purol  gasoline, 
Tiolene  and  greases  and  greasing  stations. 


New  Frowert  Client 

Percival  K.  Frowert  Company,  New 
York  advertising  agency,  is  handling  the 
advertising  account  of  the  Adams  Manu¬ 
facturing  Company-,  of  New  York, 
Campaigns  will  be  started  immediately 
for  “Beauco”  facial  cotton  and  “Dusti- 
proof”  transparent  garment  bags. 


Agency  Man  Addresses  Club 

National  advertising  must  be  localized 
in  any-  community  where  it  is  to  be 
wholly  effective,  said  Hays  McFarland, 
president  of  Hays  McFarland  &  Co., 
Chicago  advertising  agency,  in  a  recent 
talk  before  the  Milwaukee  .Advertising 
Club. 


Van  Allen  Agency  Named 

Irwin,  Neisler  Company-  of  Decatur, 
Ill.,  manufacturers  of  “Sodinco,”  has  an- 
pointed  the  \'an  Allen  Company  of  Chi¬ 
cago  and  Detroit,  its  advertising  coun¬ 
sellors.  Newspapers  and  trade  papers 
will  be  used. 


Rankin  Handles  Stetson  Account 

William  H.  Rankin  Company,  New 
York  and  Chicago  advertising  agency, 
has  been  appointed  to  handle  the  account 
of  the  Stetson  Shoe  Company,  South 
Weymouth,  Mass.  Newspapers  and 
magazines  will  be  used. 


Reincke-Ellis  Agency  Moves 

The  Reincke-Ellis  advertising  agency, 
formerly  located  at  215  North  Michigan 
avenue,  Chicago,  has  moved  to  new  and 
larger  quarters  in  the  recently-completed 
M<kiraw-Hill  building,  520  North  Michi¬ 
gan  avenue. 


McDonald  Joins  Chicago  Agency 

Arthur  R.  McDonald,  formerly  an  as¬ 
sociate  editor  of  the  Magazine  of  Busi¬ 
ness,  has  joined  the  Reincke-Ellis  ad¬ 
vertising  agency,  215  N.  Michigan  ave¬ 
nue,  Chicago,  as  a  vice-president. 


New  W.  I.  Tracy  Client 

W.  I.  Tracy,  Inc.,  New  York,  has  been 
app<iinted  advertising  agents  for  the  Per¬ 
sonal  Finance  and  Thrift  Corporation. 
853  Broadway,  New  York,  industrial 
bankers.  Metropolitan  newspapers  will 
be  used. 


Frank  H.  Deane,  formerly-  Boston  ren- 
resentative  of  Livermore  &  Knight  Com 
pany,  Inc.,  Providence.  R.  L,  has  re- 


IJrtiiy,  lilt.,  rrovHience.  K.  I.,  has 
signed  to  join  the  firm  of  Frank  H 
Jones,  Boston  advertising  agency. 


Paris  &  Peart  Appointed 

Paris  &  Peart,  New  York  advertising 
agency,  has  been  appointed  to  handle  the 
advertising  account  of  the  Silvcrfill  Man 
u  factoring  Company  of  Boston.  Mass 
Magazines,  newspapers  and  radio’  will  be 
used. 


Smokador  to  Reimers  &  Whitehill 

Smokador  Manufacturing  Co.,  Inc.  of 
Bloomfield,  N.  J.,  has  retained  Reimers 
&  Whitehill,  Inc.,  of  New  York,  as  mer¬ 
chandising  and  advertising  counsel. 


Opens  Dallas  Office 

The  Hower  Advertising  Agency,  of 
Denver,  now  has  opened  a  branch  office 
in  Dallas  in  charge  of  R.  Y.  Reaves,  mer¬ 
chandising  director  of  the  organization 


Placing  Newspaper  Account 

Street  &  F'inney  is  placing  the  local 
newspaper  advertising  for  the  Convey¬ 
ancers  Title  Insurance  &  Mortgage  (Com¬ 
pany  of  Boston,  Mass. 


OPENS  BUFFALO  OFFICE 


Frank  Rutledge  in  Charge  of  New 

Scripps-Howard  National  Branch 

Establishment  of  an  office  at  1925  Main 
Street,  Buffalo,  N.Y.,  with  Frank  Rut¬ 
ledge  of  the  New  York  office  in  charge, 
was  announced  this  week  by  the  national 
advertising  department  of  the  Scripps- 
Howard  newspapers.  The  office  will  be 
opened  Monday  July  1  and  will  cover 
the  territory  including  all  of  New  York 
State  north  of  Binghamton  and  Erie,  Pa. 

Mr.  Rutledge  has  been  in  the  national 
advertising  department  in  New  York  for 
two  years  and  prior  to  that  was  with  the 
Scholl  Manufacturing  Company  for  eight 
years. 

With  establishment  of  the  Buffalo 
branch,  Scripps-Howard  national  adver¬ 
tising  department  now  has  nine  offices 
throughout  the  country.  The  others  are 
in  New  York,  Chicago,  Detroit,  Phila¬ 
delphia,  Atlanta,  Dallas,  Los  Angeles  and 
San  F'rancisco. 


Tagney  Joins  Sports  Group 

W.  E.  Tagney,  formerly  vice-president 
of  the  F.  E.  M.  Cole  Company,  (Chicago, 
publishers’  representatives,  has  bwn 
named  western  manager  of  the  National 
Sports  publications. 


Kimball  With  Washington  Paper 

Fldward  L.  Kimball,  formerly  of  the 
New-  York  office  of  M.  C.  Mogensen  & 
Co.,  Inc.,  has  been  appointed  advertising 
manager  of  the  Army  &  Navy  Journal, 
Washington,  D.  C. 


OUR  CUSTOMERS  ARE  OUR 

BEST  ADS. 

Repeat  Orders  Confirm  This 

Cline  Electric  Mfg.Co. 

New  York,  N.  Y.  Ill  W.  Washington  St.,  Chicago,  III.  San  Francisco,  Calif. 


•lUUUNfciUa 


Absolute  [Patented)  Complete  Interchangeability 


THE  DUPLEX  SUPER-DUTY  UNITS 


for  sextuple,  oetuple,  five-roll,  double-sex,  double-octuple  or  ten-roll  combinations,  etc, 


Double  Sextuple  DUPLEX  SU PER-DUTY  VISITS,  shoiving  one  advantageous  layout  for  future  additional  units 


OUR  CUSTOMERS  WRITE  OUR  ADS 

—  Ask  Them  — 


In  the  SOUTH 
The  Tampa  (Fla.)  Times 
The  Charlotte  (N.C.)  News 
The  Savannah  (Ga.)  Press 
The  Lexington  (Ky.)  Herald 
The  Durham  (N.C.)  Herald 
The  Phoenix  (Ariz.)  Gazette 
The  St.  Louis  Globe-Democrat 


In  the  NORTH 
The  New  York  World 
The  Boston  Post 
The  Hackensack  (N.J.)  Record 
The  Staten  Island  (N.Y.)  Advance 
The  Paterson  (N.J.)  Press  Guardian 
The  Williamsport  (Pa.)  Sun 
The  Lancaster  (Pa.)  Intelligencer 

and  many  others  — 


In  the  WEST 

The  Cedar  Rapids  (la.)  Gazette 
The  Green  Bay  (Wis.)  Press-Gazette 
The  Lansing  (Mich.)  State  Journal 
The  Akron  (O.)  Beacon  Journal 
The  Rock  Island  (Ill.)  Argus 
The  Muskegon  (Mich.)  Chronicle 
The  Duhiique  (la.)  Telegram-Herald 


Duplex  Super-Duty  Unit  (Plain-Side  I'ieirJ 


Duplex  Super-Duty  Unit  (Drive-Side  I  iewj 


III  these  views  you  can  note  the  massiveness  of  frames  and  hearings  for  absolute  rigidity  at  highest  productive 
speeds  known  to  pressrooms,  the  solid  supports  for  shafts  and  gearing  (highest  grades  steels,  bronzes,  etc.), 
the  perfect  guarding  yet  absolute  accessibility  of  gears  anti  other  working  parts.  THE  SIMPLEST,  CLEANEST, 
MOST  PRODUCTIVE,  and  MOST  ECONOMICAL  UNIT  EVER  DESIGNED. 


ff  e  invite  every  publisher  to  tnsit  our  factory  and  Duplex  press¬ 
rooms  and  SEE  FOR  HIMSELF  that  which  has  convinced  others. 


THE  DUPLEX  PRINTING  PRESS  COMPANY 

BATTLE  CREEK.  MICHIGAN 


DeYoung  Building 
San  Francisco 


Times  Building 
New  York 


y 


■'v  ■ 
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The  NeH4)oy6’  Band  of  the  Orlando  (Fla.)  Reporter-Star,  making  a  lour  of 
the  eaM  roast,  stopped  off  at  the  White  tlouse  and  serenaded  the  IVesidenl 
last  y»eek.  In  the  center  can  he  seen  I’residenI  Hoover,  while  to  the  left  of 
him  is  Jack  Ho<-kaday.  drum  major;  Mrs.  E.  A.  Kail,  assistant  drum  major, 
and  Representati\e  Ruth  Bryan  Ouen  of  Florida.  On  the  right  of  the  Presi¬ 
dent  is  .A.  Ball,  hand  master,  and  other  memhers  of  the  hand.  J.  C.  Brossier 
and  R.  B.  Brossier,  publishers  of  the  Reporler-Star*  accompanied  the  h<»ys  on 

the  trip. 


ANDERSON  SUCCEEDS  TREBLE 

Named  Circulation  Manager  of 

Buffalo  Times,  Effective  July  1 

.\1.  D.  Treble,  who  ha.s  Iteen  head  of 
the  Hufftilu  Times  circulation  department 
for  the  past  21  years,  is  resiKniiiK  as  cir¬ 
culation  manager,  effective  July  1,  and 
will  from  that  date  on  devote  his  entire 
time  to  the  advertising  department  of  the 
Times  a:.d  to  his  extensive  real  estate 
business. 

Fred  A.  .Anderson.  <if  Denver.  Col., 
will  -ucceefl  Treble  as  circulation  mana¬ 
ger.  Mr.  .Anderson  has  Iteen  connected 
with  the  ."^cripps- Howard  organization 
for  several  ye-ar'  on  the  Pacific  Coast. 
He  has  iK-en  in  Buffalo  Since  June  1. 

Promoting  Children’s  Crafts 

The  Hiriiiinfiliam  (.Ala.)  Affe-Hcnild 
is  conducting  an  arts  and  crafts  contest 
for  iKiys  and  girls  u|)  to  17  years  i>f  age. 
Ten  first  prizes  and  O)  smaller  prizes, 
all  cash  and  amounting  to  in  all  are- 
offered.  There  are  >everal  siK-cial  classi¬ 
fications  and  one  miscellane*ous  classifica- 
tioi,  in  each  of  the  age  groups  with  a 
first  jjrize  "i  SIS  for  each.  These  inchule 
wsKaiwork.  Ija-ket  work,  soap  sculpture, 
clay  mtidehiig.  jiainting,  sewing  or  nee-dle- 
wfirk  aiid  any  other  handwork  that  a 
child  -jt.'ier  the  age  of  17  desires  to 


Boys  to  Get  Plane  Trip 

A  t-*o-<ia;.  trip  to  the  Iowa  .State  F'air 
with  ,al]  exi»enses  paiel  will  lx-  given  to 
Itc'  MfAtii'f  Hmister  and  Trihune  car¬ 
riers  living  in  the  'inalh-r  Iowa  towns 
who  secur*  2'  new  subscrilK-rs.  The  first 
7-  boys  to  win  the  trip  will  ride  in 
■■(<<>' ifl  News,”  Register  atul  Tribune 
ra))iii  mf»n'>plane.  The  state  fair  will  lx- 
held  August  21  to  .^). 

Classified  Contest  Popular 

liicr<a-ed  use  of  want  atls  is  following 
a  'r'/ti.ance  theme"  contest  Ixing  con¬ 
ducted  b.  the  Sioux  (ily  (la.)  Trihune. 
Prize,  vaiiied  at  SI.MK)  will  lx-  awar<le«l 
to  tbo-e  -.khf*  submit  the  winning  essays 
lia.ed  on  -.'.ant  ads  ap|x-aring  in  the 
patx  r  Hailv  prizes  of  theatre  tickets 
also  are  txing  awardef] 

Delivering  by  Plane 

T .  ito-ton.  .Mass.,  newspaix  rs  are 
novs  tnaking  daily  deliveries  of  their 
latest  -.t'xk  market  editions  to  reatlers  in 
Martha's  \'ineyar<l  and  Nanttitket  by 
airplane,  tarting  Tuesilay  of  last  week. 
'I  hey  are  the  lioslou  Tranuript  and  the 
Hoitirn  '!  ra'.  eirr  'I  be  paix-rs  leave  Bos¬ 
ton  ev«rv  aiterixxiii  at  \ 


W.  P.  Houchin  Promoted 

W.  P.  Houchin  has  been  appointed  ad- 
verti.sing  manager  of  the  Chester  (Pa.) 
Times  to  fill  the  vacancy  caused  by  the 
death  of  Milton  P.  Carroll,  who  held  the 
txisition  for  many  years.  Mr.  Houchin 
was  formerly  with  the  Hosloii  Uerald- 
'Traveler  as  director  of  sales  service. 

I. ater  he  formed  the  New  Jersey  Daily- 
League  and  prior  to  joining  the  Times 
staff  in  ld2(»  was  with  the  Xen'urk  (N. 

J. )  Star  liai/le  for  a  number  of  years. 

Mrs.  Proetz  Named  Director 

Mrs.  Erma  P.  Proetz.  memiter  of  the 
Women's  .-Ativertising  Club  of  St.  Louis, 
who  has  w(Xi  national  recognition  in  the 
w-inning  of  three  Harvard  advertising 
awarfis,  has  lK.*en  elected  a  director  of 
the  (iardner  .Advertising  .-Agency  of  St. 
Louis.  .She  has  been  assfxriatitl  with  the 
.St.  Louis  office  for  the  past  six  years. 

Obtains  Leave  of  Absence 

.Aliss  Falith  (  .  Jtihnson,  who  conducts 
,an  efiitorial  page  column  in  the  Oklahoma 
City  ( Okla. )  Oklahoman,  has  Ix-eii 
granti-fl  an  extended  leave  of  absence  to 
travel  and  regain  her  health  after  a 
nervous  breakdown. 

Offering  Coaster  Wagons 

The  Xetv  Hedford  (Mass.)  .Standard 
and  Mercury  are  now  offering  the  Ixiys 
and  girls  of  New  Bedford  a  c(«ster 
wagon  for  five  new  subscriptions  to  either 
|)aiK-r. 

Running  Dollar-Bill  Contest 

The  Hiiffalo  lit'eninii  and  .Sunday 
Tinie.s  is  offering  SIO.OOO  in  cash  prizes 
to  holders  of  dollar  bills  bearing  numix-rs 
jirinted  in  the  various  t-ditions  of  that 
newsiiap(-r. 

Syndicate  Insures  Staff 

Th<-  Irving  l-'islu-r  .Syndicate  and  allied 
organization,  has  provi<lef|  group  insur¬ 
ance  for  its  i-niploves  including  life, 
ln-alth  am!  a(-(-ident  insurame  and  jx-ri- 
odic  health  i-xaminations. 

Drawing  Sport  Cartoon 

Rolx-rt  l-'dgn-n  is  drawing  ‘‘.Miracles 
of  Sjxirt,''  a  daily  cartmui  for  Bell 
Syndicate,  Inc.  The  featnr«-  runs  three- 
(olninns  daily  and  five  coinmns  for 
Satnnlay  or  Snmiay  ]inbli(-ation. 

Book  Editor  Goes  Abroad 

Caroline  Bancroft,  Ixxik  eilitor  of  the 
Oenver  Cost,  has  gone  to  FairojK-  for  five 
months.  Lucy  Miller  has  taken  her  jdace. 


e: 


\VERY  DOT 
on  the  Imperial  Pennsylvania  map  shown  above 
represents  an  Imperializeid  newspaper.  Notice  that 
in  many  cities  there  are  several  dots,  meaning 
more  than  one  Imperialized  paper  in  that  city. 
Pennsylvania  is  an  Imperialized  state! 

Ask  the  publishers  of  any  of  these  Imperialized 
Pennsylvania  papers  why  they  have  standardized 
on  this  particular  metal  and  metal  service.  To 
a  man  they  will  tell  you  that  their  chief  reason 
for  using  Imperial  Metal  and  the  Imperial  Plus 
Metal  Plan  is  that  it  gives  them  complete  dc' 
pendability  in  their  metal,  and  at  the  end  of  the 
year  they  have  a  lower  metal  cost.  And  after  all, 
what  more  could  any  publisher  want? 

There  are  many  details  to  the  Plus  Plan  such  as 
the  analysis  of  samples,  the  return  of  dross  for 
plus  metal,  etc.,  but  the  popularity  of  the  plan 
lies  in  its  ability  to  lower  metal  costs,  to  reduce 
metal  troubles  to  a  minimum  and  to  make  a  better, 
cleanerdooking  sheet. 

If  you  seek  these  advantages  for  your  publh 
cation,  send  today  and  get  a  copy  of  the  Imperial 
Plus  Metal  Plan. 

Imperial  Type  Metal  Company 

Manufacturing  only  the  following  type  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 

Philadelphia 
Los  Angeles 


BEST  BY  ACID  XEST 

TRkDt  MARK  RIGIfTIRID 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 

New  York 
Chicago 
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PRINTING  BETTER 
NEWSPAPERS  WITH 


COLUMBIAN  INKS 


(^oniiiieiit  From  the  Business  Manager  of  a  Large  (atv  Daily  Newspaper:  — 

‘‘Am  pleased  to  say  that  things  have  l)een  running  along  so 
smoothly  in  our  Press  Room  recently  that  I  had  forgotten  that  we 
ever  had  any  ink  problem  on  our  hands.*’ 

The  Snperintendent  of  a  Metropolitan  Daily  Says: — 

•  Results  from  Columbian  Inks  have  been  ver\’  satisfactory  and  most 
gratifying  since  my  association  with  the  EVENING  GRAPHIC 
in  May,  1928. 

It  works  clean,  prints  sharp,  has  good  color,  and  meets  all  the 
requirements  of  the  modern  high  speed  press.  A  uniform  (juality 
has  been  maintained  throughout  which  eliminates  one  of  the 
greatest  hardships  in  the  Pressroom. 

LOLINMBIAN  INKS  are  maiinfactnred  hv  the  only  company  special¬ 
izing  in  inks  solely  for  newspaper  printing  on  high  speed  rotary  or 
flat  h<‘d  presses. 

ScvcMc  tests  ill  press  rooms  prove  that  LOLLMBIAN  INKS  Print 
B(‘ttcr  Newspapers — a  slogan  made  possible  hy  the  fact. 


L.  MARTIN  COMPANY 

Main  Office 

45  E.  42nd  Street 

NEW  YORK 

Arthur  S.  Thompson,  Manager 


THE 

J*luari  Kan<>8 

I’tTilido  Street 
•Ni*v»  Orlfans,  Louisiaiiu 
Southern  Represenlaiive. 
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SUNPAPERS*  BUDGET  GIVES  MONTHLY  CHECK 

(Continued  from  fa;ic  14) 


CIRCULATION  EXPENSES 

708  Typewriters  Katid  Allocation  1929  Kxpesditcres 

709  General  Equipment  Indirect  Direct 

710  Furniture  and  Fixtures  Hx/'cnscs  Hxt'cnses  Total 

Total  Xo.  rOl  to  710  - - - - — 

ADVERTISING,  BUSINESS,  ETC.  ...7:7......  ~.:T7.7V..  777. .7777. 

Expenditure*  and  Budget  . 

Advertising — Local  Display  !...!!..!!!!  !!!!."!!!!!!! 

801  Salaries  of  Executives  and  <  Itfice  Em-  .  . '  [ 

ployes  _ _ [ .  !!!!!!!!!!!!  !!!!!!!!!!! 

802  Salaries  of  Solicitors  ,,  ' 

802  Traveling— Local  -Mercantile  HeiM.rts 

804  Traveling — Out  of  Town  ^  ___ 

805  Printing  and  Nlultigraphing  i 

806  Office  and  Other  ExpenseN  (irand  Total  No.  904  to  922 

Total  No.  801  to  806  - - 

*8"7"ss;;'irK"u.ive.  k,,, 

.0,  S.fe?  o,  SUMMER  OUTING 

809  Traveling — Local  - 

111  PHnt'ng®Md“*Muhi^rphing  Development  of  Public  Park  Sy.ter 

812  Office  and  Other  Expenses  Credited  to  Press  of  State  by 

Want  .\d  Room  c  i  .  d  li- 

813  Salaries  of  Ad  Takers  and  Telephone  Speaker  at  Republican 

To^'^Nrso;  to  813  Editors'  Meeting 

Advertising — National 

lls  TraVd'in  — llocS'  Progress  of  conservation  and  the  de 

816  Tvtvelinl— <^t  of  Town  velopineiit  of  Indiana’s  public  park  sys 

817  Printing  and  Multigraphing  teiii  was  laid  directly  to  the  credit  of  In 

818  Office  and  Other  Expenses  (liana  newspapers  and  press  association 

National  Svertis'ng  Lpresentatives  '!>  i<ichard  Lieber,  director  of  the  In 

819  Salaries  and  Exp.— E.  Off.  (liana  conservation  department  at  th 

820  Salaries  and  Exp. — \V.  Off.  banquet  of  the  Indiana  Republican  Edi 

I2I  SaUri"  tnd  ¥xp.-'^.  Offi*  As^soijiation  during  its  summer  out 

Total  No.  819  to  822  J'>K  at  Bedford,  Ihursday  and  rridaj 

Advertising — Commercial  Art  June  20  and  21. 

823  Salaries  of  Artists  Prediction  that  President  Hoover 

lls  TrTvehng  and  Other  Expenses  f Commission  will  find  a  parinershi 

Toul  No  823  to  825  tietweeii  politics  and  crime  was  made  b 

Business  (ieorge  B.  Lockwood,  editor  of  the  Nc 

826  Salaries  of  Exec,  and  .Stenog.  tional  Republic. 

lis  sllarf«®jr‘:\dv““^^ice  and  Make  Up  Other  speakers  included  Paul  R.  Baui 
829  Salaries  of  Counter  Clerks  mail,  editor  of  the  Monticello  Heroi 

of  Errant!  Boys  and  first  vice-president  of  the  assoch 

631  Officejnd^on«r  Kx^ljnses  ^ 

Gran.l  Total  No.  801  to  831  jordsl’iltc  Journal,  treasurer;  Samuel  1 


PROMOTION  AND  PUBLICITY 
Expenditures  and  Budget 

Payroll,  Advertising,  etc. 

833  Salaries  of  Executives  and  Office  Em¬ 

ploye* 

834  Salaries  of  .Artists  and  .\d  Writers 

835  Salaries  of  Special  Ad  Writers 

836  Advtg. — Trade  Journals 

837  Ailvtg. — Street  Cars 

838  Advtg.  Bus.  Direc.  ami  Oth. 

839  I’rtg. — Car  Cards 

840  I’rtg. — Posters  and  Signs 

841  Prtg. — Circulars,  etc. 

842  Multigraphing 

843  Traveling  Expenses 

844  Office  Supplies  and  Exp. 

845  Exhibits 

Total  No.  833  to  84.5 

General 

846  Baseball  Player  Board 

847  Radio  I.a)ud  Speakers 

848  Other  General  Promotion 

Total  No.  846  to  848 
Newsboys’  Band 

855- .A  Salaries  of  Direc.  and  Mgr. 

856- A  Rental  of  Real  Estate 

857- A  Uniforms  for  Band  Members 

858- A  Music 

859- .\  Traveling — laxial 

860- A  Traveling — Out  of  Town 

861 - A  Other  Expenses 

Total  No.  855-A  to  861-.'\ 

Grand  Total  No.  833  to  861-A 

ADMINISTRATION  AND  GENERAL 
Expenditures  and  Budget 

901  Salaries  of  Officers 

902  Expenses  of  Officers 

903  Directors’  Fees 

Total  No.  901  to  903 
Telephone  and  Telegraph 

905  laical  Calls 

906  Toll  Charges 

Postage,  F^tc. 

907  Postage— General  Use 

908  Retainer  Fees — Legal  ami  Other 

909  Auditing — General  Books  and  .\.  B.  C. 

910  Office  and  Other  Exi>cnscs 

911  Printing  and  Multigraphing 

Total  No.  905  to  911 
Grand  Total  No.  901  to  911 

GENERAL  ACCOUNTING,  BOOK¬ 
KEEPING,  ETC. 
Expenditures  and  Budget 

Payroll 

904  Telephone  Department 

914  General  Accountinjt  and  Bookkeeping 

915  .Advertising  Checking 

916  Advertising  Bookkeeping 

917  Circulation  Bookkeeping 

Total  No.  904  to  917 
Collection  and  Credit  Department 

918  Salaries — Offiee  Staff 

919  Salaries  of  Collectors 

920  Commissions-  -Ciillection  of  Delinquent 

Accounts 


921  .Mercantile  HeiMirts 

922  Printing,  Fite. 

Total  Xo.  918  to  922 
Grand  Total  No.  904  to  922 

INDIANA  GROUP  HOLDS 
SUMMER  OUTING 

Development  of  Public  Park  System 

Credited  to  Press  of  State  by 
Speaker  at  Republican 
Editors*  Meeting 

Progress  of  conservation  and  the  de¬ 
velopment  of  Indiana's  public  park  sys¬ 
tem  was  laid  directly  to  the  credit  of  In¬ 
diana  newspapers  and  press  associations 
by  Richard  Lieber,  director  of  the  In¬ 
diana  conservation  department  at  the 
banquet  of  the  Indiana  Republican  Edi¬ 
torial  Association  during  its  summer  out¬ 
ing  at  Bedford,  Thursday  and  Friday, 
June  20  and  21. 

Prediction  that  President  Hoover’s 
crime  commission  will  find  a  partnership 
lietween  politics  and  crime  was  made  by 
(ieorge  B.  Lockwood,  editor  of  the  Na¬ 
tional  Republic. 

Other  speakers  included  Paul  R.  Baus- 
man,  editor  of  the  Monticello  Herald 
and  first  vice-president  of  the  associa¬ 
tion  ;  A.  M.  Smith,  editor  of  the  Craw- 
jordsi’illc  Journal,  treasurer;  Samuel  E. 
Boys,  Plymouth  Daily  Pilot,  second 
vice-president;  Neil  D.  McCallum, 
Htitcsville  Tribune,  secretary;  Governor 
Harry  G.  Leslie,  Lieutenant  Governor 
ITdgar  U.  Bush,  Frederick  E.  Schorte- 
meier,  former  secretary  of  state ;  and 
James  M.  Knapp,  speaker  of  the  House 
of  Representatives  in  the  last  session  of 
the  assembly. 

J.  Frank  McDermond,  editor  of  the 
.Utica  Ledycr-Tribune,  was  given  the 
first  award  for  the  most  effective  circu¬ 
lar  advertising  the  outing,  and  Allen  C. 
Hiner,  editor  of  the  Nezocastlc  Courier, 
Iiresident  of  the  association,  was  secoiwl 
prize  winner.  Judges  were  E.  E.  Neal, 
.\ubles7'illc  Daily  Ledger;  A.  M.  Smith, 
Craiofordsi'ille  Journal,  and  James  J. 
Patchell,  Union  City  Times. 

.Messages  were  read  from  President 
Hoover,  \’ice  President  Curtis,  Senators 
James  E.  W  at  son  and  Arthur  R.  Robin¬ 
son  of  Indiana,  and  other  national 
figures.  number  of  state  officials 
were  guests. 

CITY  MAY  COLLECT 

Execution  Authorizing  Chicago  to 
Obtain  $2,245,604  Issued 

.\n  execution  authorizing  the  city  of 
Chicago  to  collect  ^.245,()04  from  Mi¬ 
chael  J.  Faherty,  president  of  the  board  of 
local  improvements;  Edward  C.  Waller, 
Jr.;  Arnold  Brautigam,  Frank  J.  Kroch 
and  Percival  C.  Coffin  has  b<?en  issued  in 
the  judgnient  obtained  by  the  Chicugb 
Tribune  in  its  suit  to  recover  fees  paid 
illegally  by  the  first  administration  of 
Mayor  William  Hale  Thompson  to  real 
estate  experts. 

The  appeal  of  Mayor  Thompson  and 
(  ounty  Treasurer  George  F.  Harding, 
also  defendants  in  the  action,  is  pending 
in  the  Illinois  supreme  court.  Faherty 
and  the  others  did  not  appeal.  The  Trib¬ 
une  brought  suit  follow'ing  an  investiga¬ 
tion  which  revealed  diversion  of  huge 
sums  by  the  administration  in  the  form 
of  payments  to  real  estate  “experts”  for 
city  work.  After  several  years’  litiga¬ 
tion.  a  decision  was  rendered  in  favor  of 
the  Tribune  and  the  defendants  were  or¬ 
dered  to  repav  to  the  citv  treasure  nmre 
than  SJ.ttOO.OOO. 


EASTON 

Newsprint  Handling  Equipment 

Paper  Trucks 

Transfer  Cars 

Track  and  Turn  Tables 

Installed  in  the  following  Newspaper  Plants: 

AEr  YORK  CITY 

DETROIT 

Evening  Post 

Free  Press 

Herald  Tribune 

New  York  World 

HUNTINGTON 

New  York  American 

Wall  Street  Journal 

Huntington  Advertiser 

Daily  News 

LOUISVILLE 

Jewish  Days 

Herald  Post 

PHILADELPHIA 

NEW  HAVEN 

Inquirer 

Bulletin 

New  Haven  Register 

Public  Ledger 

NEr  ORLEANS 

Curtis  Pub.  Co. 

Times  Picayune 

AKRON 

OMAHA 

Beacon  Journal 

Bee-News 

ALB.4NY 

ROCHESTER 

Knickerbocker  Press 

Times-l'iiion 

BRIDGEPORT 

ROCKEORD 

Post  Telegram 

Morning  Star 

BROOKLYN 

SYR.4CUSE 

Daily  News 

Daily  Times 

Herald 

CHARLOTTE 

S.4V4NNAH 

Charlotte  Observer 

Morning  News 

CINCINNATI 

SPOKANE 

Enquirer 

Spokesman  Review 

CLEVELAND 

WILKES-BARRE 

Cleveland  News 

Record 

Easton  Car  & 

Construction 

Company 

Easton, 

Pa. 

in  a  cigarette  its 
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Chesterfield 


FINE  TURKISH  and  DOMESTIC  tobaccos,  not  only  BLENDED  but  CROSS-BLENDED 


O  1929.  Ligcbtt  a;  Mm$  Tobacco  Co. 
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JERSEY  CITY  PLACING 
ADVERTISING  COPY 

Small-*ize  AdvertUementa  Telling 
Advantages  of  Community  Being 
Sent  to  Large  List  of 
Dailies 


Jersey  City  has  decided  upon  an  adver¬ 
tising  campaign,  of  national  scope,  as  a 
means  of  “selling”  the  advantages  of  the 


JERSEY 

CITY-- 


TT  A  tP 


A 

GOOD 

PLACE 

TO 

RAISE 

A 

FAMILY 


li-  I 


No*  «  by  ANV  cJ  AN*V 

t*  16  y«#n  v*e«,  »»  "onc. 

®«w3**  t+N*  r  t  *"€  to  ret>5*Ow»  wort ,  t*>«  Cdy 
keeps  tv  cty  Cb£AN. 

fool  eAO  b  •'d  pe^org  •»«  o'*c«  foe  you^  to  pl*y 
poo*  b’i<-«'dt.  V  '  V''9o«At  '  v>V'c  wiM 

tc«e*  cr>tr«  fro**  9*»>ytm  Str<ctC 
cof'iUrt  v'S  l«e<e  9w«'a^cc  t*‘rs 
iMW  Cm,  hM  kwvs  H..fMs  osM.  lac. 


I  record  (or  16  vtori. 


FRANK  HAGUE,  M«v«r 

&  lOMH  KOGAttS  MICMACt 


«MI  A.  CMWN  AtTMUl  fOTTCtrOH  ^ 


EJTertive  use  of  small  newspaper 
space  for  niuniripal  copy. 


city,  both  as  a  place  of  residence  and  as 
an  industrial  and  shipping  center. 

The  advertisements  will  be  of  small 
space,  two  columns  wide  and  from  four 
inches  to  five  inches  in  depth,  and  they 
will  be  published  in  what  is  known  as 
“preferred  pC’sition,  top  of  column  next 
to  reading  matter.” 

They  will  be  run  in  all  leading  New 
York  daily  newspapers,  in  the  leading 
dailies  of  Hudson  county,  Newark,  Tren¬ 
ton  and  Paterson,  and  in  dailies  in  Bos¬ 
ton,  Philadelphia  and  Chicago. 

The  copy  will,  of  course,  have  no  poli¬ 
tics.  nor  any  political  significance,  but 
\vill  set  forth  the  many  advantages  of  the 
city. 

“Every  property  owner  in  Jersey  City 
has  been  injured  as  a  result  of  the  lies 
that  have  bwn  broadcast  through  poison¬ 
ous  partisan  newspaper  reports  during  the 
past  year,”  said  Mayor  Hague.  “It  is  a 
well-known  maxim  that  ‘the  truth  never 
catches  up  with  a  lie,’  but  we  are  deter¬ 
mined  that  the  real  Jersey  City  shall  be 
advertised  throughout  the  United  States. 
It  will  not  be  a  lot  of  propaganda,  rather 
it  will  be  dignified,  truthful,  ‘selling’  ad¬ 
vertising  that  will  tell  the  people  why 
Jersey  City  has  grown  so  rapidly,  why 
it  is  a  go<^xl  place  to  live  and  raise  a 
family  and  why  60  new  industries  lo¬ 
cated  here  last  year. 

“I  am  a  strong  believer  in  newspaper 
advertising.  I  always  advocate  its  use  in 
political  campaigns  as  the  Ijest  means  of 
presenting  facts  to  the  people,  and  I  be- 
iie%‘e  It  will  serve  the  same  purpose  in 
presenting  municipal  facts  to  the  people.” 

The  copy  is  being  placed  by  the  Ivins 
Advertising  Service  through  \V.  H.  H. 
Hull  &  Co,  51  Madison  Avenue,  New 
York. 

PAID  SPACE  BOOSTING  SOFT-  ■ 
DRINK  SALES 


(Continued  from  page  9) 


laws  on  all  industries  and  generally  im¬ 
proved  Standards. 

“.Another  fact<jr  has  lx;cn  increasing 
use  of  effective  meth'Kls  of  merchan¬ 
dising.  Manufacturer-  of  carljonated 
beverages  as  individual  concerns  and  the 
percentage  of  industry  memljers  are  in¬ 
creasing  steadily.  In  1926  our  industry 
as  a  whole  entered  upon  a  co-operation 
national  advertising  campaign  through 
the  Minis  Advertising  Company,  Indian- 
ajKilis,  including  a  variety  of  mefliums. 
stKh  as  national  magazines,  billl>oards. 
newspajK-rs,  direct  mail  and  p<-jint-of-saIe 
imblicity.  In  1928  more  than  8fXJ  news- 
paiKrrs  throughout  the  United  States  were 


used  and  the  amount  of  space  was  con¬ 
siderably  augmented  by  copy  placed 
directly  by  members. 

“Through  the  campaign,  we  have 
supplied  the  participating  meml>er  with 
copy,  including  matrices,  for  use  in  their 
local  paper.  This  year  we  are  offering 
a  selection  of  41  advertisements,  ranging 
from  small  siH)ts  to  three  columns  by 
11  inches,  without  charge  for  any  or  all 
mats.  There  is  an  increasing  amount  of 
advertising  being  placed  by  our  members 
not  only  in  the  summer,  but  also  spring, 
fall  and  winter  months. 

“The  problem  of  how  a  newspaper  can 
assist  in  developing  the  smaller  local 


manufacturer  of  soft  drinks  into  a  more 
intelligent  and  successful  user  of  space 
is  much  the  same  as  concerns  any  of 
the  small  business  men  who  have  not 
the  resources  to  provide  their  own  facili¬ 
ties.  In  our  industry,  our  association  co¬ 
operates  with  individual  members  and 
is  always  pleased  to  co-operate  with 
the  advertising  departments  of  local 
mediums.  The  importance  of  intelligent 
and  vigorous  local  advertising  is 
continually  being  emphasized  to  our 
members.” 

An  analysis  of  financial  statement.s  of  a 
number  of  leading  soft  drink  producers 
indicates  a  steadily  growing  sales 


volume  with  profits  in  general  increasing 
in  greater  proportion  than  sales,  espe¬ 
cially  when  manufacturers  reach  a'  large- 
scale  production  basis.  Sales  since  19’4 
have  almost  doubled,  while  profits  have 
nearly  trijiled  for  tiiose  companies 
studied. 

The  per  capita  consumption  is  moving 
upward.  Newspaper  advertising  of  soft 
drinks  has  proven  an  important  sales  pro¬ 
motion  tool  which  may  be  applied  with 
profit  not  only  during  the  "busy  season" 
but  during  “off  months”  as  Well  for 
leverages. 

-Another  industry  is  marching  forward 
hand  in  hand  with  the  press. 


WWW 


W^WWW 


SPEED  LANES 

for  your  news  traffic 


T 


HAT  perishable  product — 
news — must  not  lie  long  in  your 
pressroom  where  minutes,  even 
seconds,  may  mean  the  loss  of 
a  scoop.  Speed — speed  in  every 
cornerof  the  pressroom  is  essen 
tial — papers  must  go  from  the 
press  to  the  street  by  the  short¬ 
est,  quickest  route. 

Cutler-Hammer  Dispatch  Con¬ 
veyors  provide  speed  lanes  for 
“news  traffic”  in  your  plant.  Papers 
are  whisked  away  from  thepresses 
— up  overhead  to  conserve  space 
— through  walls  to  save  time — de¬ 
livered  anywhere  in  your  plant  in 
a  steady,  ready-counted  stream 
faster  than  fly-boys  or  trucks  can 
possibly  carry  them. 

Cutler-HammerDispatch  Convey¬ 
ors  can  be  installed  in  your  plant 
without  disturbing  the  plant  lay¬ 
out,  for  they  run  around  corners, 
at  any  angle  or  incline,  deliver  the 
papers  wherever  you  want  them. 

Whether  your  circulation  is  large 
or  small,  Cutler-Hammer  Convey¬ 
ors  save  labor — put  speed  in  your 
pressroom.  “Keeping  Pace  in  the 
Newspaper  Plant”  describes  Cutler- 
Hammer  Conveyors  and  their  advan¬ 
tages — and  in  addition  Cutler-Hammer 
Press  Control,  Cutler- Hammer  Press 
Drives,  and  Cutler- Hammer  Press  Con¬ 
trol  Accessories. 


Write  for  "Keeping  Pace.” 

CUTLER-HAMMER,  Inc. 

Pioneer  Manufacturers  of  Electric  Control  Apparatus 
1276  St,  Paul  Avenue 
MILWAUKEE,  WISCONSIN 


Cuf/er-H<immcr  Thspatch  Conveyo^ 
inxtulU'd  in  the  pressroom  of  the 
ihnaha  See  News,  Omaha,  N^* 
hraska.  (C'ircMfation  approximately 
I25,(HK).)  Note  how  papers  are  car* 
rird  in  an  even,  compact  stream,  with 
the  cot4nter  paper  ^kicked  out  by 
the  foldet  -^undisturbed. 


CUTLER  HAMMER 

nOispatch  '^JVeWspaper  ^  ConVexfors 
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Southern  Dairying  Is  Attracting 
National  Attention 

A  PPROXIMATELY,  $350,000,000  is  a  fair  and  conservative  esti¬ 
mate  of  the  farm  \alue  of  the  dairy  industry  in  the  South  in 
1928,  as  compared  with  $275,000,000  in  the  pre\ious  year. 

The  reason  for  this  tremendous  growth  and  expansion  is  due 
to  the  fact  that  the  South’s  facilities  for  this  industry  are  unex¬ 
celled.  The  supply  of  milk  not  only  is  substantial,  but  also  can 
be  increased  tremendously  with  great  celerity.  The  huge  finan¬ 
cial  potentialities  of  the  dairy  industry  ha\e  been  recognized  by 
bankers  throughout  the  country  so  that  responsible  farmers  find 
no  difficulity  in  obtaining  funds  to  improve  the  breed  of  their 
cattle,  to  expand  their  operations,  and  to  carry  on  their  business 
in  a  huge  and  profitable  manner. 

At  the  present  time  there  are  347  dairying  establishments,  em¬ 
ploying  nearly  5,000  people.  It  requires  23,942  primary  horse¬ 
power,  and  an  investment  of  nearly  $80,000,000  in  material,  fuel 
and  power  to  produce  annually  nearly  $100,000,000  worth  of 
products. 

Manufacturers  of  supplies,  machinery  and  equipment  used  in 
the  dairying  industry  should  study  the  possibilities  of  this  grow¬ 
ing  market.  For  detailed  information  they  will  find  it  profitable 
to  consult  with  the  newspapers  listed  below. 


Circu- 

2,500 

10,000 

Circu- 

2.500 

10,000 

ALABAMA 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

*MobiIe  News-Item  . . 

. (E) 

. (M) 

. (S) 

14,803 ) 

.13 

.13 

SOUTH  CAROLINA 

*Mobile  Register  . 

*Mobile  Register  . 

24,479  { 
37,826 

.13 

.13 

••Columbia  State  . 

••Columbia  State  . 

. (M) 

. (S) 

24,404 

26,385 

.08 

.08 

.08 

.08 

•Greenville  News  ft  Piedmont . 

...(MftE) 

40,487 

.12 

.12 

FLORIDA 

•Greenville  News  . 

. (S) 

28,251 

.09 

.09 

•Spartanburg  Herald  and  Journal... 

...(MftE) 

14.934) 

.07 

.07 

IDsytona  Beach  News-Journal . 

•Orlando  Sentinel  . 

....(ES) 

4.889 

.06 

.055 

•Spartanburg  Herald  and  Journal.. 

....(EftS) 

18,780  ( 

..(MAS) 

7,278 

.06 

.06 

•Pensacola  News  and  Journal . 

..(EAM) 

15,990 

.08 

.08 

•Tamya  Tribune  (M)  46,144 . 

. (S) 

54,779 

.11( 

.14S)  .11(.14S) 

•Palm  Beach  Post  (M)  10,104 . 

. (S) 

10,633 

.07( 

.09S)  .07C09S) 

TENNESSEE 

GEORGIA 

••Nashville  Banner  . 

. (E) 

62,704 

.13 

.13 

••Nashville  Banner  . 

. (S) 

64,493 

.13 

.13 

•Augusta  Herald  . 

. (E) 

15,812 

.05 

.05 

•Augusta  Herald  . 

. (S) 

16,205 

.05 

.05 

•Macon  Telegraph  . 

•Macon  Telegraph  . 

. (M) 

. (S) 

29,528 

30,359 

.09 

.09 

38 

VIRGINIA 

•Newport  News  Times-Herald . 

. (E) 

8.876 ) 
8.9981 

.05 

.05 

KENTUCKY 

•Newport  News  Daily  Press . 

....(SftM) 

•Roanoke  Times  ft  World  News... 

...(MftE) 

33,608 

.10 

.10 

•Paducah  Sun  and  News-Democrat., 

. (E) 

21,570 

.05 

.05 

•Roanoke  Times  . . 

. (S) 

21,171 

.07 

.07 

^Staunton  Newt-Leader  (M),  Leader . (E) 

7,750 

.045 

.045 

NORTH  CAROLINA 

••A.  B.  C.  Publishers  statement. 

October  1,  1928. 

ttGovemment  Statement.  October 

1.  1928. 

ttOreemaboro  Daily  Nessa . 

. (M) 

34,722 

.11 

.10 

•A.  B.  C.  Publishers'  Statement. 

April  1,  1929. 

ttOreeasboro  Daily  Nesrs . 

. (S) 

36,551 

.11 

.10 

tGovernment  Statement,  April  1, 

1929. 
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N.  Y.  NEWS  WINS  $100,000 
LIBEL  SUIT 


Action  Brought  by  Barber  Shop 
Proprietor  Following  “Suicide 
Club”  Story  Dicmissed  by 
Justice  McCook 


A  libel  suit  for  $100.(M)()  brought 
against  the  .\  ew  )'ork  Sutiday  AVtt'.r  re¬ 
cently  by  Frederick  Lutz  of  New  York, 
following  publication  of  a  story  con¬ 
cerning  an  alleged  “suicide  club.”  was 
dismissed,  June  20,  by  Justice  McCook 
in  a  special  term  of  New  York  County 
Supreme  Court  on  the  def"ndant’s  mo¬ 
tor  a  judgment  on  the  pleading. 

The  story,  upon  which  Lutz  based 
his  suit,  was  written  by  Mark  Hellinger. 
the  News'  Broadway  columnist  in  his 
column.  “Al>out  Broadway”  on  Sunday 
Feb.  17  last.  It  told  of  a  suicide  club 
which  had  been  formed  in  the  Belnord 
Barber  Shop  at  With  and  Broadway, 
New  York,  in  May,  1920.  Among 
those  mentioned  in  the  story  was  ‘‘the 
boss.”  which  title  Lutz  claimed  referred 
to  him,  although  he  was  never  men¬ 
tioned  by  name  in  the  story. 

The  suicide  club,  Hellinger  narrated, 
was  organized  on  the  spur  of  the 
moment  by  a  barber  in  the  Belnord  shop, 
who  suggested  that  everyone  present  con¬ 
tribute  one  dollar  to  a  “suicide  club.” 
The  suggestion  was  made,  according  to 
the  article,  as  a  joke.  Among  those  in 
the  shop  at  the  time,  Hellinger  wrote, 
were  eight  barbers,  a  manicurist,  “the 
l)oss”  and  three  customers.  The  13  per¬ 
sons  each  gave  a  dollar  to  the  pool  and 
thus  formed  the  “club.”  The  chief  in¬ 
terest  in  the  story,  according  to  the  col¬ 
umnist.  lay  on  the  fact  that  Arnold 
Rothstein,  notorious  gambler,  whose  mys¬ 
terious  death  in  the  Park  Central  Hotel, 
New  York,  has  never  been  solved,  was 
one  of  the  customers  who  joined  the 
“club.” 

The  story  then  went  on  to  tell  how 
several  of  the  barbers  committed  suicide 
in  various  ways  since  that  time ;  how 
the  manicurist  was  found  dead  from  in¬ 
haling  gas  fumes;  how  two  of  the  cus¬ 
tomers  were  killed  as  the  result  of  a 
robbery;  and  finally  how  Arnold  Roth¬ 
stein  was  found  dead  after  a  gambling 
game  at  the  hotel. 

Shortly  after  this  story  appeared  Lutz 
announced  that  he  was  proprietor  of  the 
Belnord  shop  and  filed  suit  for  libel, 
asking  SIOO.OOO  damages.  He  charged 
that  the  article  lil)elled  him  in  that  it 
injured  his  good  name,  his  reputation 
and  his  credit  and  held  him  up  to  ridi¬ 
cule.  scorn,  hatred,  disgrace  and  con¬ 
tempt  and  that  it  was  false.  DeWitt 
and  Van  Aken,  attorneys  for  the  News 
asked  for  a  judgment  on  the  pleading. 
The  grounds  alleged  for  dismissal  of  the 
suit  were  that  the  article  was  not  libelous 
per  se  and  that  as  the  complaint  con¬ 
tained  no  allegation  of  special  damage 
it  was  insufficient  as  a  matter  of  law. 

In  granting  the  motion  and  assessing 
$10  costs  against  the  plaintiff,  Justice 
McCook  held  that  the  article  imported 
no  criminal  or  disgraceful  conduct  to  the 
plaintiff  and  that  the  law  is  well  settled 
that  where  the  language  of  a  published 
article  can  be  construed  as  innocent  and 
harmless  as  well  as  in  an  injurious  man¬ 
ner.  it  is  necessary  to  point  out  the 
meaning  which  the  plaintiff  claims  is  the 
true  meaning  in  order  to  make  a  suffi¬ 
cient  cause  of  action.  He  also  held  that 
innuendo  cannot  change  or  add  to  the 
natural  meaning  of  a  published  article 
or  make  it  libelous,  if,  when  read  in  a 
natural  sense  the  article  is  not  defama¬ 
tory. 


BICKEL  HOST  TO  MILLARD 


Entertains  New  Chinese  Gorernment 
Adeisor  at  Lotos  Club  Dinner 

A  group  of  newspaper  executives, 
foreign  newspaper  representatives  and 
business  men  attended  a  dinner  given  by- 
Karl  Bickel,  president  of  United  Press, 
in  honor  of  Thetmas  Millard,  new  of¬ 
ficial  advisor  to  the  Chinese  government 
and  former  newspaper  man,  at  the  Lotos 


Club,  New  York,  June  25.  Among  those 
attending  were : 

\\'.  J.  .Abljott.  ChristMii  Science  Moni¬ 
tor;  1.  C.  (irey,  AVtg  York  Sun;  E.  H. 
Gauvreau,  Xcw  York  Evening  Graf'hic ; 
1^-wis  S.  (iannett,  Serv  York  Herald 
Tribune;  D.  U'N.  Schroeder,  Time; 
E.  K.  Moy,  Kuo  Min  Agency :  M.  J. 
Woodworth,  New  York  News  Bureau; 
H.  F'.  Pollard,  Xew  York  Evening 
World;  Robert  Scripps  and  Roy  Howard, 
Scripps-Howard  Newspapers;  George  B. 
Parker,  Scripps-Howard  Newspapers ; 
J.  W’.  T.  Mason,  London  Express;  Martin 
W'eyrauch,  New  York  Evening  Graphic : 
Henry  R.  Mussey,  The  Xation;  Bruce 
Bliven,  Xew  Republic;  S.  S.  Young, 


Chinese  Consul  General  in  New-  York ; 
W'.  E.  Leigh  and  A.  H.  Griswold,  In¬ 
ternational  Telephone  and  Telegraph 
Company;  Philip  Kirby,  Geyer  Advertis¬ 
ing  Company :  John  Goldhammer,  Com¬ 
mercial  Cable  Company;  W’.  A.  Winter- 
bottom,  Radio  Corporation  of  America; 
George  E.  Buckley,  National  City  Bank; 
James  H.  F'uray,  Robert  J.  Bender, 
Hugh  Baillie,  Carl  P.  Groat  and  Joseph 
Gordon,  L’nited  Press. 


LEROY  EDITOR  STRICKEN 

Merton  F.  Thompson,  managing  editor 
of  the  LcRoy  (N.V.)  Gazette  Xews,  was 
stricken  with  apoplexy  in  his  home  in 
that  city  recently. 


PLANNING  TRAFFIC  CAMPAIGN 

Acting  on  the  opinion  of  safety  e.\- 
perts  that  widespread  publication  of  acci¬ 
dent  prevention  facts  reduced  motor  car 
and  other  accidental  deaths,  the  Kansas 
City  Journal-Post  will  conduct  a  public 
.safety  publicity  campaign  beginning  JuK 
1  and  continuing  16  weeks.  A  series  of 
full-page  illustrated  safety  lessons  will 
be  printed. 

CELEBRATE  GOLDEN  WEDDING 

Mr.  and  Mrs.  John  G.  Zook  of  Lititz, 
Pa.,  on  June  19  celebrated  their  golden 
wedding  at  their  home.  Zook,  publisher 
of  the  Lititz  Express  for  fifty-two  years, 
is  76. 


Miller  Slugotype  Saw 

Automatic  Saw 
Attachment  for 

LINE-CASTING 
MACHINES 
INTERTYPE 
LINOTYPE 
LINOGRAPH 

Independent,  self-con¬ 
tained  unit. 

Cuts  each  line  immedi¬ 
ately  “after”  ejec¬ 
tion. 

Cuts  any  thickness  of 
slug  up  to  36  pt.,  in¬ 
clusive. 

Absolutely  no  inter¬ 
ference  with  machine 
elevator. 

No  holes  to  drill — not 
even  an  extra  screw- 
required. 

Gauge  readily  set  to 
any  measure  —  in¬ 
stantly  adjusted. 

Cuts  absolutely  accu¬ 
rate  to  gauge,  square, 
without  burr  or  blem¬ 
ish, 

Starks  all  lengths  ac¬ 
curately  and  evenly, 
including  the  very 
short  ones. 

The  Miller  Slugotype  Saw  furnishes  slugs  ready  for  make-up  without  interfering  with  machine  opera¬ 
tion.  Automatically  saws  slugs  without  burr,  ready  for  make-up.  to  any  desired  length  from  4  ems 
to  30  ems  inclusive — gauged  in  an  instant  to  picas,  half  picas  or  any  desired  odd  length.  Its  use 
makes  liner  changes  unnecessary — 30-cm  liner  can  be  employed  on  all  measures.  This  feature  provides  a  big 
saving  in  time  and  money  as  it  eliminates  the  necessity  of  carrying  extra  liners  or  waiting  for  new  liners  to 
replace  damaged  ones. 

The  Miller  Slugotype  Saw  is  also  a  great  time  saver  on  corrections  and  odd-measure  work  around  cuts  and 
hand-set  lines.  Handles  slugs  with  overhanging  characters  such  as  advertising  figures  and  initial  letters. 

Any  measure  to  the  fraction  of  a  pica,  can  be  instantlyobtained.  necessitating  only  a  simple  adjustment  con¬ 
veniently  located  to  the  hand.  Full  length  slugs  are  handled  perfectly  in  the  same  galley  with  sawed  matter. 

The  Miller  Slugotype  Saw  will  speed  up  your  ad  machine  production.  The  time  it  saves  ad-men  awaiting 
their  turn  to  use  the  floor  saw  will  pay  its  cost  in  a  few  months. 

The  Miller  Slugotype  Saw  has  been  accepted  as  standard  equipment  in  many  of  the  leading  metropolitan 
newspaper  shops  where  installations  of  as  many  as  twenty-four  machines  have  been  made.  The  names 
of  prominent  users,  together  with  illustrated  descriptive  literature  mailed  on  request. 

Miller  Printing  Machinery  Company 

PITTSBURGH,  U.  S.  A. 

Manufacturers  of  the  ff  ell-Knou'n  Miller  Sau  -Trimmer 
Write  for  Latest  Descriptive  Catalog 
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Facts... 


NLW  YORK  LEADS  NATION  IN  RADIO 

State  Outranks  All  Others  In  Number 
Of  Receiving  Sets  Within  Its  Borders 

Number  Of  Sets 


"PCKN&t  LVANtA  ^  61.5,000: 


which  tell  the  Empire 
State’s  most  convincing 
story . 


-  57O,OO0j 


P=^CAnroPNiA  -53^,000  j 


^OHIO  -  ^63,0O0: 


- ^  WISCONSIN 

4  134,000 

COPyRIOMT  1329,  BY  THC  CMAMBtR  Of  COMMtRCt  OF  THE  STATt  Of  NCW  YORK 


The  world’s  largest  radio  audience  is  represented  by  the  listeners 
of  the  State  of  New  York. 


More  than  853,000  receiving  sets  are  in  operation  in  homes  and 
offices  of  the  state,  according  to  a  reliable  estimate. 


That  New  York  leads  all  other  states  in  making  use  of  radio 
facilities  is  evidently  not  questioned.  The  state  has  approximately 
12.8  per  cent,  of  all  of  the  receiving  sets  in  use  in  the  United  States. 
The  total  number  of  sets  in  the  country  is  estimated  at  7,267,000. 
The  number  is  constantly  increasing. 


Manufacturers  of  radios  and  radio  equipment  will  find  the 
Empire  State  the  most  responsive  market.  All  these  newspapers 
listed  below  are  in  daily  touch  with  New  York  State’s  radio  own¬ 
ers.  These  papers  should  be  the  first  choice  when  coming  to  the 
Empire  market  to  introduce  radio  equipment. 


■  - - - , - 

Circu- 

2,500 

10,000 

Circu- 

2.500 

10,000 

lation 

Lines 

Lines 

lation 

Lines 

Lines 

**Albany  Evening  News . 

...(E) 

46.663 

.13 

,13 

••Newburgh- Beacon  Daily  News... 

...(E) 

12.997 

.09 

.09 

**AIbany  Knickerbocker  Press . 

29,172 

.12 

.12 

••The  Sun.  New  York . 

...(E) 

307,707 

.70 

.65 

•♦Albany  Knickerbocker  Press . 

....(S) 

49.615 

.17 

.17 

ttNew  York  Times . 

...(M) 

437,637 

.90 

.882 

••Amsterdam  Recorder-Democrat  . . 

...(E) 

8.039 

.05 

.05 

ttNew  York  Times . 

...(S) 

752,689 

1.15 

1.127 

Auburn  Citizen-Advertiser  Journal 

...(E) 

10.211 

.065 

.055 

••New  York  Herald-Tribune . 

..(M) 

327,238 

.75 

.735 

••Brooklyn  Daily  Eagle . 

...(E) 

84.248 

.25 

.25 

••New  York  Herald-Tribune . 

...(S) 

440,142 

.80 

.784 

••Brooklyn  Daily  Eagle . 

....(S) 

97.691 

.25 

.25 

ttNew  York  World  . 

..(M) 

351,862 

.595 

.50 

••Buffalo  Courier  Express . 

...(M) 

121,201 

.25 

.25 

ttNew  York  World  . 

...(S) 

576,660 

.72 

.69 

••Buffalo  Courier  Express . 

....(S) 

196,232 

.30 

.30 

•New  York  Evening  World . 

...(E) 

291,792 

.595 

.58 

^BuffRlo  Evening  New* . 

...(E) 

154,716 

.30 

.30 

••Niagara  Falls  Gazette . 

...(E) 

23.299 

.07 

.07 

**BufFaIo  Evening  Times . 

...(E) 

115,062 

.24 

.24 

••Poughkeepsie  Star  and  Enterprise 

...(E) 

14,348 

.06 

.06 

••Buffalo  Sunday  Times . 

....(S) 

222,563 

.24 

.24 

ttRochester  Times-Union  . 

...(E) 

78.885 

.23 

.22 

••Coming  Evening  Leader . 

....(E) 

9,393 

.05 

.05 

••Troy  Record  . 

(M&E) 

24,440 

.07 

.07 

ttElmira  Star-Gazette  Advertiser.... 

(EAM) 

34.557 

.11 

.11 

••Utica  Observer  Dispatch . 

...(E) 

36,103 

.09 

.09 

•Geneva  Daily  Times . 

....(E) 

5,972 

.04 

.04 

tfWatertown  Standard  . 

...(E) 

18,119 

.07 

.07 

••Gloversville  &  Johnstown  Leader 

Republican  . 

....(E) 

7,928 

.04 

.04 

*A.  B.  C.  Publisher’s  Statement, 

Oct.  1.  1928. 

••Ithaca  Journal-News  . 

....(E) 

8,145 

.05 

.05 

t  Government  Statement,  Oct.  1, 

1928. 

••Jamestown  Morning  Post . 

...(M) 

12,284 

.04 

.035 

**A.  B.  C.  Publisher’s  Statement, 

April  1, 

1929. 

SAYS  CLINICS  MAY  TURN 
TO  ADVERTISING 


whereas,  in  fact,  the  advertising  is  of  a 
commonly  commercial  character,  and  the 
organization  itself  is  one  of  the  leading 
money-makers  offering  biological  service 
to  the  public.” 


\\\)uld  it  not  be  a  splendid  idea  for  the 
S.  X.  P.  A.  to  establish  a  deparlmeiit 
of  advertising  records? 

Is  the  growth  of  chain  stores  bringing 
about  an  increase  in  linage? 

How  many  members  measure  and  bill 
local  advertising  on  agate  lines  instead 
of  inches? 

1>)  the  special  representatives  ade¬ 
quately  represent  their  papers  in  protect¬ 
ing  them  against  unreasonable  co-opera- 
tion  and  free  publicity? 

Do  publishers  pay  too  much  attention 
to  linage  volume  and  too  little  to  amount 
counted  in  volume  for  which  they  are 
not  paid,  especially  in  classified  depart¬ 
ment  ? 

How  many  members  have  their  ac¬ 
counting  system  so  perfected  that  they 
not  only  know  the  .selling  cost  but  the 
average  production  cost  per  line  or  inch 
jK-r  month  ? 

Is  1929  proving  a  bigger  newspaper  ad¬ 
vertising  year? 

How  many  members  accepted  the  Vic- 
tor-R.  C.  A.  contract  carrying  the  iKisi- 
tion  demand  “First  ad  in  paper?” 

Magazine  selling  is  on  a  higher  and 
more  scientific  plane  than  newspajier  sell¬ 
ing.  Should  not  a  committee  be  ap- 
jKiinted  to  study  the  subject  and  recom¬ 
mend  the  best  methods  of  selling  the 
South  as  a  market  and  southern  news¬ 
papers  as  the  medium  through  which  to 
reach  the  consumers,  readers  of  .south¬ 
ern  newspapers? 

ClRClI.ATIOX 

To  what  extent  are  busses  being  used 
in  the  dispatch  of  pajiers? 

Has  any  member  been  successful  in 
employing  competent  city  circulation  solic¬ 
itors,  and,  if  so,  are  they  paid  on  a 
salary  or  commission  jbasis,  and  the 
amounts  ? 

Is  the  use  of  premiums,  contests,  etc., 
on  an  increase  or  decrease? 

Everything  else  has  increased  since  the 
World  War.  The  subscription  price 
doesn’t  pay  the  cost  of  the  newsprint. 
Why  has  pre-war  prices  continued  on 
carrier  delivery  and  mail  circulation? 

How  do  members  avoid  complimen¬ 
tary  copies? 


Should  papers  delivered  free  through 
restaurants  and  hotels  to  guests  be 
sidered  paid  circulation?  It  is  classed 
as  bulk  circulation  by  the  A.  B.  C.  and 
as  such  considered  paid  circulation! 

Is  the  A.  B.  C.  performing  a  satis¬ 
factory  service?  Is  it  worth  the  amount 
publishers  pay  toward  its  maintenance’ 
What  would  happen  if  the  A.  B.  C.  wer* 
abolished  ? 

.\re  oi)erators  of  bus  lines  not  under 
control  of  the  state  proving  arbitrary  m 
their  dealings  with  publishers  concern¬ 
ing  the  dispatch  of  papers  via  thdr 
busses?  What  is  a  fair  price  of  payment 
to  the  bus  lines  for  transportation  of 
papers?  Should  it  be  on  a  pound  basis 
by  zones  or  at  a  stipulated  price  for  the 
service  rendered? 

What  is  a  satisfactory  ratio  of  ex¬ 
pense  of  circulation  department  relution 
to  circulation  revenue? 

In  a  city  where  home  delivery  pre¬ 
dominates,  does  boosting  street  sales  in¬ 
terfere  with  home  delivery?  In  trans¬ 
ferring  street  sales  to  carrier  delivery, 
what  success  has  been  gained? 

Best  methods  of  perpetuating  enthu¬ 
siasm  among  carrier  boys. 

What  experience  from  inter-depart¬ 
ment  circulation  contests? 

How  can  mail  circulation  be  secured 
on  an  afternoon  daily? 

How  can  editorial  department  co-oper¬ 
ate  with  the  circulation  department? 

W  hat  is  the  best  promotion  plan  used 
to  increase  circulation  in  the  past  year? 

Telephone  canvass.  What  results?  Is 
the  expense  justified? 

Serial  stories  promotion.  What  is 
the  l)est  method? 

Do  publishers  providing  automobile 
delivery  to  nearby  towns  permit  truck 
drivers  to  serve  individual  subscribers 
living  on  highway  between  towns? 

Officers  of  the  S.  X’.  F.  A.  are  Robert 
Ewing,  X'ew  Orleans  States,  president; 
John  A.  Park,  Raleigh  Times,  chair¬ 
man  of  the  board ;  Walter  C.  Johnson, 
general  manager  Chattanooga  X’ews, 
treasurer;  Cranston  Williams,  secretary- 
manager. 


Preaident  of  Julius  Rosenwald  Fund 
Declares  Hospitals  Must  Con¬ 
sider  Patients  of  Moderate 
Means 


NEW  OHIO  WEEKLY 

E.  A.  A.  .\llen  began  publication  of  a 
new  weekly,  the  Bainbridge  (O.)  Re¬ 
minder,  June  27. 


-American  hospitals  and  clinics  must 
immediately  consider  the  patient  of  mod¬ 
erate  means,  Edwin  R.  Embree,  presi¬ 
dent  of  the  Julius  Rosenwald  Fund,  told 
members  of  the  American  Hospital  .Asso¬ 
ciation  at  a  meeting  in  .Atlantic  City  last 
week.  Referring  to  the  recent  expulsion 
of  Dr.  Louis  E.  Schmidt  from  the  Chi¬ 
cago  Medical  Society  l)ecause  of  his  con¬ 
nection  with  the  Public  Health  Institute 
of  Chicago,  which  advertises,  Mr.  Em¬ 
bree  said  that  paid  advertising  of  such 
clinics  might  be  necessary. 

“It  is  hard  to  reconcile  the  formal 
charges  entered  against  this  eminent 
physician  with  the  heat  shown  by  the 
society  in  ejecting  him,”  he  said. 

“Medical  practice  should  retain  the  in¬ 
dividual  skill  and  interest  of  the  physi¬ 
cian,  but  individual  service  today  must 
not  be  individualistic,  but  co-operative. 
Public  health  authorities  must  be  free 
to  inform  the  public  plainly  of  dangers 
to  health;  hospitals  and  clinics  must  be 
free  to  spread  knowledge — by  paid  adver¬ 
tising  if  necessary — of  facilities  for  ade¬ 
quate  medical  service.” 

Dr.  Frank  B.  Morton,  retiring  presi¬ 
dent  of  the  Chicago  Medical  society,  at 
a  meeting  in  Chicago  last  week,  upheld 
the  other  side  of  the  controversy  which 
has  been  raging  in  the  medical  field  since 
the  expulsion  of  Dr.  Schmidt.  He  char¬ 
acterized  the  Public  Health  Institute  as 
“one  of  the  leading  money-makers  offer¬ 
ing  biological  services. 

“The  public  has  always  l)een  led  to 
believe  that  this  institute  advertises  from 
an  educational  standi^int  only  and  that 
it  is  necessary  to  guide  the  public  mind 
along  the  lines  of  their  sjjecialty ;  that  it 
is.  a  charitable  organization,  entitled  to 
special  and  favorable  ci  piisideration ; 


PROGRAM  COMPLETED  FOR 
S.  N.  P,  A.  MEETING 


(Continued  from  page  7) 


What  methods  are  being  pursued  in 
curbing  advertising  schemes  which  de¬ 
fraud  merchants  and  are  hurtful  to  ad¬ 
vertising  in  general? 

.Are  newspapers  ever  justified  in  prac¬ 
ticing  advertising  rate  favoritism? 

How  many  papers  co-operate  in  direc- 
ing  the  attention  of  national  advertisers 
and  agents  to  the  possibilities  of  the 
South  as  a  great  potential  market? 

Should  not  promoters  of  professional 
sjwrts  be  required  to  advertise  or  less 
news  space  given  to  the  events? 

Should  newspapers  be  called  upon  to 
finance  Media  Records? 

What  is  a  fair  percentage  of  the  selling 
cost  of  local  advertising? 

What  are  the  best'  methods  of  increas¬ 
ing  the  volume  of  local  advertising? 

To  what  extent  are  members  elimi¬ 
nating  free  advertising  in  radio 
programs  ? 

\Vhat  is  the  best  system  of  rates  ior 
local  advertising?  That  is,  a  rate  based 
on  one,  two  and  three  times  and  daily- 
insertions  as  against  bulk  contract  with 
privilege  of  using  at  will. 

Should  publishers’  representatives  be 
allowed  commission  on  automobile  adver¬ 
tising  which  required  local  selling? 

There  is  a  growing  demand  from  ad¬ 
vertisers  and  agents  for  auxiliary  service. 
The  larger  newspapers  can  afford  to 
maintain  merchandising  departments,  but 
the  small-town  paper  finds  it  a  burden. 
What  is  the  solution  to  the  problem? 


SOMETHING  NEW 


in  Newspaper  Make-Up  Tables 


A  TYPE  of  newspaper  make'Up  table 
that  is  becoming  increasingly  pop¬ 
ular  among  the  larger  dailies. 
Designed  for  speed  and  economy — a  re¬ 
markable  time  and  labor  saver. 

A  series  of  unit  trays  is  available  for  various 
make-up  materials.  Any  desired  combination 
of  these  trays  can  be  placed  on  the  slop- 
ing  bank  immediately  below  the  working 
M  surface,  and  beneath  these  trays  may  be 
U  placed  an  assortment  of  letterboard  units 
and  galley  units  for  various  sizes  of  gal- 
^  leys  to  meet  any  customer’s  require- 
^  ments;  also,  a  Unit  containing  a  truck 
^  for  storing  and  transporting  empty  gal- 
^  ^  leys,  is  available. 

;  A  series  of  electric  lights  is  placed  below 
^  the  working  surface  and  along  the  top 
rail,  giving  ample  light  for  working  on 
the  under  part  of  the  table.  Lights  over¬ 
head  can  also  be  had  as  shown  in  the 
illustration. 


Write  for  further  particulars. 


Hamilton  Manufacturing  Company,  Two  Rivers,  Wis. 


Replace  the  inefficient  “turtles”  that  are  us> 
ually  out  of  place  and  in  the  way  with  this 
modern  equipment  designed  for  quick  action. 


Eastern  Office:  Rahway,  N.  Pacific  Coast  Branch:  4440  E.  49th  St.,  Los  Angeles 
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Who  Is 

“The  Man  To  See”? 


When  the  newspaper  representative  sets  forth  to  present  your 
sales  story  to  the  national  advertiser,  the  first  question  he  asks 
himself  is:  “Who  is  the  man  to  see”?  Who  is  the  executive  who 
really  has  the  authority  and  the  influence  to  decide  between 
mediums? 


The  true  answer  to  that  question  is  not  always  easily  ascertained. 
The  fact  may  be  that  MANY  men  have  some  influence  in  the 
choosing  of  mediums.  Yet  his  personal  contact  may  be  only  with 
one  man — all  the  others  may  be  unaccessible  to  personal  solici¬ 
tation. 


But  all  possible  executives  are  fully  accessible  if  the  sales  story  is 
presented  in  advertising  space. 


Your  advertising,  if  published  regularly  in  EDITOR  &  PUB¬ 
LISHER,  reaches  the  men  who  place  93.9%  of  all  the  known 
national  newspaper  appropriations. 


To  do  a  complete  job  of  selling  it  is  necessary  to  reach  every  man 
who  has  partial  or  complete  power  of  veto.  Unless  this  is  done, 
many  thousands  of  dollars  which  should  be  on  your  financial  state¬ 
ment  will  be  missing. 


While  you  may  show  a  profit  in  your  newspaper  operation,  this  is 
small  consolation  if  you  have  actually  lost  many  thousands  of 
dollars  worth  of  obtainable  revenue. 


The  answer  is:  ADVERTISING.  Promote  the  progress  and  pres¬ 
tige  of  your  newspaper  property  through  a  form  of  investment 
which  should  have  the  full  and  enthusiastic  approval  of  your 
stockholders.  For  no  one  knows,  better  than  they,  the  profitable¬ 
ness  of  a  well  considered  investment  in  advertising. 

EDITOR  &  PUBLISHER  offers  you  an  ideal  medium  for  the 
advertising  of  your  newspaper  and  your  market. 


EDITOR  Sz  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 
Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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POLICE  SHAKEUP  FOLLOWS  UTICA 
DAILY’S  EXPOSE  OF  VICE  CONDITIONS 

Vice  Squad  Abolished  When  Observer-Dispatch  Prints 
Addresses  and  Describes  Local  Resorts — Stories 
Withheld  from  Mail  Editions 

<  Hy  trlCjirapli  to  Edit'ik  \  I’l-BLIsilKii »  i 

UTICA,  June  2<t. — A  newspaper's  versed  with  each  other  in  some  jargon 
battle  for  decency  in  Utica  culnii-  which  1  did  not  understand, 
nated  today  in  a  shake-up  of  the  Utica  “Matter  deleterl  in  this  sworn  state- 

police  department  as  a  result  of  an  ex-  ment  again  reveals  a  fact  already  shown 
pose  of  vice  by  the  Obscrvt'r-Disfatch,  in  the  report  on  the  Seneca  Hotel,  that 
a  Gannett  newspaper.  degeneracy  is  now  commercialized  here.  ■ 

For  a  period  of  12  days,  ending  yester-  This  place  has  been  running  for  years, 
day,  the  newspaper  published  daily  a  two-  Twice  it  was  raided,  by  Federal  agents, 
column  boxed  article  citing  specific  in-  and  was  padbxrkefl,  but  it  never  closed 
stances,  dates,  places  of  commercialized  up  and.  according  to  information  given 
vice  as  unearthed  by  members  of  its  the  ( )bserver-l)isi>atch.  it  has  continued 
staff  who  in  spare  time  from  June  6  to  to  sell  liquors.  o|)erate  gambling  ma- 
June  12  visited  resorts  which  the  paper  chines  and  worse.  It  has  never  been 
charged  were  operating  wide  ojien.  raided  for  violating  laws  dealing  with 

Today,  the  police  commissioner  an-  immorality, 
nounced  abolition  of  the  vice  squad,  mem-  lew  minutes  alter  the  first  article 

bers  of  the  squad  were  sent  hack  to  was  publishwl.  the  commissioner  of  pub- 
regular  duty  after  serving  as  vice  in-  lie  safety  and  his  deputy  called  at  the 
vestigators  sitKe  I'ebruary.  l‘*28.  Re-  <  )bserver-Dispatch  office  and.  asking  for 
spfinsibility  for  correction  Of  vice  condi-  the  affidavits,  promised  to  swear  warrants 
tions.  was  put  directlv  up  to  the  chief  immediately  for  the  arrest  of  all  vice 
of  pi.lice  who  had  been  stripjied  of  that  oinrators  against  whom  the  newspaiier 
respf.nsibility  back  in  1924.  could  furnish  sworn  affidavits. 

\  statement  pledging  law  enforcement  I'.ditors  of  the  ( fbserver-Disiiatch  sin- 
and  appealing  to  the  public  and  the  news-  cerely  believed  that  were  the  affidavits 
papers  for  cf^qx-ration  was  issued  by  the  turned  over,  the  lives  of  the  members 
p<jlice  commissioner.  of  its  staff  who  made  the  investigation 

•Ml  this  followed  within  12  hours  of  a  would  Ik-  in  danger.  The  officials  were 
statement  by  the  t  fbserver-Dispatch.  re-  informed  that  the  new  spaper  is  not  a 
viewing  its  expose  asking  these  ques-  law  enforcement  1><k1\.  that  it  did  not 

tions  of  "citv  authorities  and  ix.litical  intend  to  apfK-ar  in  the  role  of  a  public 

managers":  '  lirosi-cutor  and  that  the  city  authorities 

“What  do  vou  intend  to  do  about  it.'"  their  disposal  a  paid  ivilice  de- 

“Are  vou  disp..sed  to  iR-rmit  these  con-  partment.  the  duties  ot  wfnch  was  to 

ditions  to  continue'"  conditions  as  the  newspaper 

"Will  vou  fail  or  refuse  to  prosecute  existed  oyer  a  iK-ri.Kl  ot  years, 

and  close  these  dens  where  law  observ-  /  anheld  is  editor  ot  he 

ance  of  every  sort  is  a  joke  and  where  Observer- Dispatch  aiul  A.  Hradley 

it  seems  quite  certain  money  is  paid  to  managing  editor.  t  r  i  i  • 

some  powerful  influence  for  immunitv  ,  N‘-"c  of  the  artick-s  was  pub  ished  in 
from  keial  interference?" 

...  ,  ,  I  j  .  paiier  not  clesiring  to  advertise  to  sur- 

In  other  words,  are  you  disjK.sed  to  communities  the  conditions 

clean  up  the  city  and  keep  it  clean  or 
must  It  be  the  task  ot  this  pap<-r  not  only 

to  continue  revelations,  but  to  invoke  the  y 

aid  ot  the  state,  it  necessary  to  uncover 

the  whole  unsavory  mess  '  determined  there  shall  be 'no  return  of  the 

The  investiRation  started  coiKlitioii>  wliich  it  exfxtsed  and  that 

peated  complaints  had  come  to  the  news-  tliere  l>e  any  suspicion  <>f  a  re¬ 

paper  as  to  vice  conditions  in  the  cit>.  j-jirrence  ot  commercialized  vice,  the 
In  the  first  article,  the  Observer- 1  hspatch  conduct  a  searchinji 

sought  to  make  it  clear  that  the  exp<ise  investigation,  using  trains!  investigators 
was  not  in  any  sense  a  jxilitical  m^»ve.  placing  the  results  before  the  Ciov- 

stating  relative  to  the  complaints  that  with  a  request  for  action  on  his 

“they  have  extended  thr<»ugh  administra- 

tions  of  hK>th  Republicans  and  Demo-  _ _ ■ 

'Tc’harged  in  this  same  article  that  con-  ‘^^^SAS  GROUP  EXPANDS 
ditions  as  found  by  memfK•r^  of  its  staff 

“seem  to  carry  out  the  often-expressed  Oscar  Stauffer  and  Associates  Buy 

belief  that  s<’imewhere  in  the  ranks  of  Shawnee  (Okla.)  News 

those  who  have  either  authority  or  in- 

fluence,  there  is  a  source  to  which  money  Oscar  .Stauffer,  |(ublisher  ot  news- 
is  being  paid  for  protection.”  pafM-rs  in  Kansas  and  Missouri,  has  ex- 

Each  of  the  articles  was  headed  s^.me-  OI<lah.,ma.  with  the 

what  like  this  :  f.urchas. .  annoiinced  \\  ednesday,  ot  the 

s.T  c  •  Ti  a  a-  II  .S/uKi’ucc  (OklH.)  A  Associated 

Is  Srjmeonc  t Jiving  Protection  Merer  ..  rr  •  *i  i  ..  i 

Ml  'm.'  ij  a^  li  •  ij  a  a  I witli  .Stauffcr  ill  tlic  purcliasc  are  J.  ( 

or  Is  This  Resort  Heing  Protected."  .  1  . 

4111  .  r'  a  i>  a^  *•  LI  Denious,  publisher  ol  the  uodqe  Ci/V 

or  Who  Guarantees  Protection  Here."  , ,  ^  ^  \\  ,  ,,  u  i  ,  -r.. 

.  /•  11  ij  aa  I  II  (Kan.)  (ilohc;  luirns  Megler,  formerly 

or  Why  Is  ^jambling  Permitteil  Merer  ...  .  i  j  /  l'  /•  mJ" 

^  e  ,  ,  I  publisher  slut/usta  (Kan.;  (lazette;  Mc- 

Then  followed  a  short  explanatory  Tichnor  of  the  Oklahoma  Citv 

st^atement  tr^rthcr  with  such  iiarts  ot  ( ,kU,hom,m,  and  R.  I*.  Stauffer, 

the  reijf<rts  ot  the  investigators  as  was  Kansas  City 

printable.  Typical  of  the  articles  is  this  newsfiapers  now  headed  by  Oscar 

ow  which  apfK-ared  on  the  fourth  day  Stauffer  include  tlv-  Arkansas  City 
'll  the  series;  tKan. )  'I'raTcler,  Inilcftrndcnce  (Kan.) 

“Untrained  inve-tigators.  sent  out  by  l^rporlrr.  l‘tltsl>ur<i  (Kan.)  Ilnulluihl 
the  ''ibserver-Dispafch  during  their  spare  v»ii  and  MaryfiUc  (.Mo.  )  I'nrum. 

lime  to  determine  vice  conditions  here  Stauffer  is  a  former  memlK-r  of  the  staff 
in  the  last  two  weeks,  have  made  s/.me  ,f„.  f{„nsas  City  Star  as  are  several 
illuminating  r*riK.rfs.  Three  of  these,  „f  the  men  ass<K-ia'tefI  with  him. 
dealing  with  the  R.jyal  and  .Seneca  'j  Shawnee  News  will  Ik-  uiitler  the 

Hotels  and  the  Smile  (  afe,  have  already  active  management  of  R.  I’.  Stauffer, 
iK-eti  giv»-n.  The  following  is  fn.m  a  brother  of  tiscar  Stauffer,  an<l  Hegler 
‘.worn  stati-ment,  such  parti  ,,f  it  as  arc-  and  'I  ichnor. 
printable,  dealing  with  a  fourth  resfjrt  : 

June  7  The  \biIIows,  at  eastern  end 

of  Hroad  street,  l-.ntered  this  place  and  AWARDED  HONORARY  DEGREI 
asked  for  f'e^l  .Matiag.-r  •.ai'l :  ‘W'e  .Miss  Kmily  W'lKKlwarfl,  efiilor  of  tli 
luve  liqiK.r  and  women,  but  fg»t  f'eal.'  Virntui  ((.a.)  Xru’s  aiul  i»resident  c 
In  the  riMiTtn  were  two  2.vfent  slot  tna  the  Georgia  I'lt-ss  Ass<K-iation.  was  r< 
r.hitie'  in  plain  sight.  J-iv-e  yfaing  girls  rently  awardetl  the  honorary  (Iegr<-e  o 
rjurtr.  in  and  we  were  tf,  -.eleft.  7  bese  Inator  of  I.elters  by  the  University  o 
girls  wefned  to  G-  foreigrers  and  con-  Georgia. 


CHEFS  HIT  “LUCKY”  ADS 

A  resolution  protesting  against  the 
“Reach  for  a  Lucky  Instead  of  a  Sweet" 
advertising  of  Lucky  Strikes  was  passed 
by  the  Chicago  branch  of  the  Chefs  de 
Cuisine  association  of  .-\merica  this  week, 
holding  that  the  Lucky  Strike  statement 
is  derogatory  to  the  chefs'  abilities  as 
dessert-makers  and  is  harmful  to  the 
sale  of  desserts. 

NEWS  MEN  LCXATED 
MURDER  SUSPECT 

Three  Columbu*  Reporters  Discovered 

That  Dr.  Snook  Was  Friend  of 
Hix  Girl — Had  “Advance”  on 
His  Arrest 

Three  (.olumbus.  Ohio,  newspaiK-r 
men  bested  the  jKilice  and  obtained  an 
exclusive  story  by  using  i>erseverance 
and  intelligence  when  the  Siiook-Hix 
murder  mystery  at  Columbus  was  in 
the  making. 

The  reporters  were  (iarland  Hick,  of 
the  United  Press  bureau  in  Columbus, 
and  Sam  Fusco  and  Jim  Fusco,  of  the 
Columbus  Citicen  staff. 

When  first  reiKirts  of  the  finding  of 
the  inutilated  body  of  the  Hix  girl  were 
received.  Hick  and  the  Fusco  brothers 
speeded  their  stories  along  and  then  .set 
about  discovering  a  possible  murderer. 
RcKimmates  of  the  Hix  girl  identified  the 
body  at  5.30  p.  m.  on  June  14.  Hick  and 
the  Fuscos  wrote  stories  of  the  identifi¬ 
cation  and  then  questioned  the  room¬ 
mates.  In  the  meantime,  detectives  had 
learned  that  Miss  Hix  had  once  been 
friendly  with  Marion  Meyers,  an  Ohio 
State  university  horticulturist.  The 
nKtfumates  told  the  reporters  that  Meyers 
had  been  "cut  out"  by  a  man  in  a  “blue 
coupe.”  Then  Hick  and  the  I-'uscos 
searched  for  Meyers. 

Through  a  fraternity  brother,  Robert 
.Summerbell,  Meyers  was  traced  to  Bono, 
Ohio.  Summerbell  said  he  thought  he 
knew  who  the  man  in  the  “blue  coupe” 


was,  but  wouldn't  talk  unless  a  detective 
was  present.  The  reporters  arranged 
with  Detective  Larry  \'an  Saik  to  ques 
tion  Summerbell  at  7  o’clock  the  follow' 
ing  morning.  Meantime,  Meyers,  sum 
moned  by  Summerbell,  arrived’  from 
Bono.  Hick  and  Jim  Fusco  went  with 
Detective  \’an  Saik  while  Summerbell 
and  Meyers  were  questioned.  From  them 
It  was  learned  that  Dr.  James  H.  Snook 
of  Ohio  State  university,  was  the  man 
in  the  "blue  coupe.”  Preparations  were 
made  for  .SiKwik’s  arrest. 

While  this  was  being  done,  Hick  and 
Fusco  telephoned  their  offices  with  ad¬ 
vance  stories  to  be  held  pending  Snook', 
arrest.  When  the  arrest  was  mde  the 
stories  were  released  and  the  Citizen  put 
out  an  extra  45  minutes  before  Snook 
arrived  at  the  police  station. 

TO  CHASE  “REDS”  WITH  INK 

Ohio  Congressman  Seeking  Contribu¬ 
tions  for  Publicity  Drive 

Plans  of  Republican  party  leaders  to 
reach  several  thousand  daily  and  wet-klv 
newspapers  with  anti-red  propaganda  be¬ 
came  known  in  Washington  this  week 
with  publication  of  a  letter  written  bv 
Representative  Murphy  of  Ohio  appeal¬ 
ing  for  funds  for  the  National  Republic, 
a  magazine  published  in  Washington. 

Details  as  to  how  the  press  of  the 
country  was  to  be  attacked  by  this  latest 
publicity  scheme  were  not  given  in  de¬ 
tail.  The  letter  merely  intimated  that 
through  subscription,  at  $10  per  quarter, 
to  the  National  Republic,  certain  "key 
men"  would  be  enabled  to  spread  infor¬ 
mation  designed  to  stamp  out  radical 
activities. 

This  campaign  against  communism, 
bolshevism,  etc.,  was  linked  somehow 
with  the  Republican  party.  The  letter 
carried  endorsements  by  Senator  James 
Watson  of  Indiana,  Republican  floor 
leader  in  the  .Senate;  National  Chair¬ 
man  Hubert  Work,  Senator  Burton  of 
Ohio,  and  Reiiresentative  Will  R.  Wood 
of  Indiana,  forthcoming  chairman  of  the 
House  appropriations  committee. 


AWARDED  HONORARY  DEGREE 

.Miss  Kmily  WiKKlwaril,  efiitor  of  thi- 
V irntui  ( ( la. )  Xetes  aiul  ]»r(-sid<-nt  of 
the  tjeorgia  I't«-ss  Ass<K-iation.  was  re¬ 
cently  awardetl  the  honorary  ilegr<-c-  <>i 
Do<lt,r  f,f  I,etters  by  the  University  of 
Georgia. 


Efficiency  in  the  Pressroom 
Demands  Good  Rolls  of  Paper! 

('.ommon  prartire  leads  U8  to  judge  paper 
only  by  its  quality  as  far  as  weight,  flnish 
and  ten8ile  8trength  are  concerned.  But,  a 
flebnite  quality  equally  a8  important  i8  the 
character  of  the  roll8  which  any  grade  of 
paper  i8  furni8hed  to  the  ultimate  user. 
Rolls  of  newsprint  and  book  paper  accu¬ 
rately  cut  and  firmly  wound  enables  modern 
high-speed  presses  to  function  at  full  speed 
and  avoids  loss  of  time  and  waste  ordinarily 
due  to  faulty  wound  rolls. 

(lamachine  roll-winders  for  paper  mil) 
service  produce  rolls  of  any  kind  of  paper 
which  insure  higher  press  speed;  less  wf*b 
breaks;  less  wrinkles  in  weh  or  slack  edge; 
more  even  draw  through  presses;  fewer 
splits  in  the  «Mlge  of  web;  more  tensile 
strength  in  the  weh  from  less  tension  in 
winding;  l(‘ss  core  waste;  less  waste  from 
damages  in  shipping  and  hanilling,  and 
greater  weight  and  lineal  length  from  all 
r<dls. 

CAMKRO.N  IMACIIIINE  COMPANY 

61  INtpliir  .Sired,  Itroitklvn,  N.  Y. 

CAMACHINE 

SU  ITERS  and  ROLL-WINDERS 
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— ^  a  fine  and  brave  human  being,  not  a  self-  that  obviously  comes  under  the  definition 

WHAT  OUR  READERS  SAY  I  righteous,  hypocritical  coward.  of  "news." 

_ _ _  .'\nd  yet  when  I  commented  to  some  of  H.  R.  F. 

■ - ~  .  r~  ~  ~  my  friends  on  it,  they  reported  they  had - 

“THERE  IS  NOTHING  NEW  going  to  help  his  son,  his  answer  was  „eyer  heard  of  the  incident  in  question —  BAKERS  INDORSE  ADVERTISING 

To  EniTOR  &  Plblisher;  I  notice  in  prompt,  almost  defiant :  naturally  so  as  I  later  found  out,  ,  aavortisinc  camnaien  in 

,ir  issue  of  June  15  under  the  caption,  Of  course  I  will  help  him  I  will  do  their  news  reading  is  largelv  con-  fnpnH  000000 

jour  (Graduation  ”  vou  refer  to  evervthing  I  can  to  aid  him.  I  am  pained  tr,  tli^  Vcm-  Vnrlr  Timps  and  the  "Inch  it  is  proposed  to  spend  $1,00(UK)0 

•Covered  Own  Oraduatiom  jou  reter  to  ^  .  .  ,  ,  .  .  dr  nkinc  a  vear  for  three  vears  was  indorsed  by 

,,0  students  of  the  Columbia  Law  j  to  S  ^  the  Potomac  States  Bakers’  Association 

cJZTirdse?  bfcome  master  of  himself.  I  Llieve  in  .  I  would  appreciate  a  comment  the  organization’s  14th  annual  con- 

commen^m'.  it  exerc  s^^  ^  ^  everything  in  my  '«  >oitr  editorial  columns  stating  just  vention  at  \  irginia  Beach,  \  a.,  last 

,  »»  K  r  Withers  who  is  secre-  power  to  help  him  be  the  fine  and  useful  what,  in  your  opinion,  should  constitute  week.  The  campaign  will  be  designed  to 

the  sun.  '  G  manager  of  the  State  citizen  I  know  he  can  and  will  be.’’  a  newspaper  s  right  in  omitting  an  item  promote  the_  use  of  bakery  products 

Columbia.  S.  C.,  covered  his  commence-  That’s  a  father  for  you.  not  a  bigot ;  that  is  not  only  fit  to  print  but  one  also 

ment  exercises  in  June,  1891.  The  State  _  _ _ _ _ _ 

was  organized  in  February,  1891.  Mr.  I 
Withers  at  that  time  was  a  student  at 

the  University  of  South  Carolina  and  m 

was  the  University’s  corresiKindent  for 

the  State.  In  that  capacity  he  covered  V  m  M  m  ■  ■  ^  ^  ^  a  - 

the  commencement  for  the  M  M  SnO  C  O  lU  * 

paper  and  wrote  the  account  of  the  mm  ▼ 

paduating  exercises  of  this  class.  |  bb  ^  •  m  ^ 

plete  manuSacturing  plant  for 

'^TUo,,e'caS.ci.y*,i  | ARROIV^HE AD  BLACK ‘WiH  1>o  ready 

xNOT^  R^Mir  at  Houston,  Texas,  about  Sept.  isth. 

To  Editor  &  PuBi.isHi-ut :  Here’s  an- 

!  Located  at  the  very  source  of  the  best 

wonderful  illustration,  in  y»nir  “Shop  !  raw  materials.  Rail,  ocean  and  river  ship* 

ping  facilities  to  efficiently  deliver  FLINT 

country  newspaper  office,  anything  per-  ^0  CVCFST  POF^  0110  City  lit  tllC  WOlTlOe 

taming  to  the  I’ourth  Estate  always  had  ;  ^  ^ 

a  fascination  for  me.  and  Carleton’s  i  ^  ^  b  b  , _  ^  ^ 

!  Of  particular  interest  and  advantage  to 
S'S  :  publishers  throughout  the  Southern  States, 

parts  of  our  literary  diet,  and  we  all  making  this  quality  ink  of  earned  prom* 

rH;;r,’LhTk;,r  •  Inence  easily  available. 

verses  by  Carleton. 

the  poem 

later  ^B 

poems.  page  from  to- 

books.  for 

Faithfully  yours, 

the  go 

reference  to  the 
Acie  York  Times  and  its  treatment  of 

»T„'ttal?wr‘ If  you  are  not  already  using  ARROWHEAD 

BLACK  — in  justice  to  your  newspaper— 

•Associated  Press,  United  Press  and  In-  VOU  ShOUld  tTV  it.  The  improved  results  will 

ternafionai  News  Service  carried  the  .  r  •.  —i,. 

?'‘’ry,  bnt  I  could  not  find  a  word  on  it  readily  convince  you  ot  its  merit. 

Surely  the  Times  has  neither  a  per-  And  —  it  costs  no  more  than  Ordinary  news  B  6  D  & 

sonal  intcre.st  in  nor  admiration  of  the  « 

Seiiator.  Or,  if  it  has,  then  is  its  man-  inKS.  ^^1^ _ 1 

aging  editor  to  be  considered  justified  in  ,  ,  ,  .  ^ 

refusing  to  give  publication  to  what  is  Packed  in  tank  cars  —  Steel  drums  —  metal 

obviously  an  item  of  news?  ,  •  r-i,  •  1 

.My  chief  objection  to  the  i.nprofes-  kits.  Shipments  anywhere. 

sional  silence  of  the  'l  imes  on  the  mat-  |  . 

ter  however,  is  that  it  represents  an  A  correct  consistency  lor  every  newspaper  press. 

indirect  injustice  to  the  Senator  himself. 

So  mtieh  fun  has  In-en  [loked  at  the  ^  ^  ^  —  *  —  « 

Mention  type  and  operating  speed  of  press 

regardless  of  how  large  or  small,  that  I  |  VBrloAOO 

have  c< line  to  regard  the  gentleman  in  dlBBd  gbOiUda^e 

question  .-IS  a  profotindiv  ignorant  and 

>!»t  son’s  xlO^MTAITCL  K  JLILbkC  Amsw  \iF vZmvctmM 

arrest  in  \\  asliinglun  on  charges  of  M  ^  ^  ^ 

oper.-iiing  .an  .nitomohile  niuler  the  in-  ‘  //v /TfSTlV Ot 

fluence  of  drugs  .and  his  father’s  com-  F  O  Vy 

hient  on  flic  matter,  put  tlie  char.acter  ^  ^  d  W _ d—  — 

“iteS";;;";  .m,.  Printing  and  Litbo^ApHic  mKs 

bamaii  a  warm  and  real  luiinan  Iwiiig.  ®  ^ 

''ben  questioned  in  Toledo  by  news-  ^  T 

I»|H'r  men  as  to  whether  or  not  he  was 


That’s  a  father  for  you.  not  a  bigot ; 


a  newspaper’s  right  in  omitting  an  item  promote  the  use  of  bakery  products 
that  is  not  only  fit  to  print  but  one  also  throughout  the  country. 
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BETTER  COVERAGE  OF  STYLE 
NEWS  IS  ASKED 


{Continued  from  page  12) 


admissions  that  you  arc  not  Kitting  your 
money's  worth  in  the  advertising  columns. 

“I  say  to  the  merchant  ‘You  are  an 
honest  man,  sell  your  goods  at  fair 
prices  and  stand  lK>hind  what  you  sell. 
All  right,  then !  I  go  into  your  store 
and  buy  a  set  of  golf  clubs.  I  don’t 
exi>ect  and  I  don't  ask  that  a  dozen  golf 
balls  be  thrown  in  as  a  premium.  Well 
the  same  holds  true  of  a  newspai)cr.  If 
you  are  convinced  of  its  integrity,  that 
it  sells  good  merchandise,  that  the  price 
is  fair  and  its  treatment  just,  then  you 
must  not  .  ask  or  exiMJCt  any  bonus  or 
premium  when  you  buy  its  product.’ 

newsi)ai)er  is  measured  by  the 
quality  of  its  readers  and  their  con¬ 
fidence  in  that  paper.  The  quality  is 
built  by  the  editorial  contents,  the  dis¬ 
crimination.  the  judgment  and  wisdom 
of  the  editors.  tiditorially  the  con¬ 
fidence  is  won  by  a  strict  censr)rship  and 
a  policy  of  protecting  him  from  unjust 
or  unfair  treatment.  And  what  is  the 
result  ?  You  have  a  class  of  readers 
which  believes  implicitly  in  your  news 
columns  and  in  your  advertising 
columns. 

"When  you  begin  to  mix  the  adver¬ 
tising  and  news  columns  your  readers 
lose  confidence  in  both  and  your  pub¬ 
lisher  will  s(X)n  find  himself  without 
reader  or  advertiser. 

iJwelling  on  the  topics  of  the  meeting 
—  .  there  news  in  the  department 

storer’’,  "Who  shall  determine  what  is 
news.'  How  should  the  news  be 

treated and  “How  is  the  news  iK'ing 
treated?” — .Mr.  Friendly  told  of  the 
methods  the  Sun  uses  in  gathering  the 
news  of  what  i)eople  wear  and  eat,  de¬ 
claring  that  during  the  year  the  paper 
prints  thou.sands  <jf  c<jlumns  of  news 
al)out  these  things  the  same  as  many 
other  newspaiK-rs.  The  editor,  he  de¬ 
clared,  determines  what  is  news. 

‘‘^ou  cannot  tell  him  what  to  print," 
Mr.  I'riendly  declared.  “If  he  is  a  g<Hid 
man.  you  won’t  attempt  to,  for  he  knows 
his  business.  If  he  does  not  measure 
up  to  his  job.  his  paper  is  the  one  which 
suffers  most.” 

He  exi)lained  to  the  department  store 
men  h(»w  the  news  of  styles  is  used  and 
a)llected  in  the  same  way  as  other  news 
is  gathered  with  s{K-ci!il  writers  assigned 
to  Paris  for  the  latest  fashions  and 
covering  the  department  stores  for  any¬ 
thing  new.  T  he  use  of  fashion  services 
was  alv)  mentioned  by  Mr.  h'riendly. 

Kt^alling  the  comparison  iR-tween 
fashion  magazines  anrl  newspaiK-rs  made 
at  the  hist  meeting  of  the  retail  grf)U|) 
in  which  it  was  state<l  fashion  magazines 
arc  doing  a  In-tter  job  than  newspapers 
in  providing  fashion,  style  and  general 
merchanrlise  information,  Mr.  brien<lly 
answered  the  statement  as  ftpllows  at 
the  conclusion  of  his  speech  : 

"1  can't  let  that  statement  pass  un¬ 
challenged  but  let  us  assume  it  is  true 
and  my  answer  is  ‘Why  shouldn’t  they  ?’ 
Don't  they  exist  solely  for  the  iiurinise 
of  giving  such  information. 

“Of  course  the  newspaiKT  does  not 
exist  for  this  jiurpose.  P.efore  we  had 
department  stores.  In  fon  we  had  adv<r- 
tising  we  had  newspaiK-rs.  They  hav< 
a  definite  function  to  fulfill,  to  give  the 
news,  fully  and  fresh,  using  the  disphiy 
atid  judgment  which  fits  the  class  of 
rearler  to  which  they  make  their  appeal. 
I'?verything  else  must  Ik-  secondary  t<i 
this.  If  it  were  not  you  gentlemen  would 
not  think  of  using  a  newspaiK-r  as  a  sales 
medium. 

“.\'ov.  (leiuiiig  this  cottiparison  of  the 
iiew'-i)ai»er  and  the  fashion  tnagazitie  I 
will  say  that  the  large  iptality  newsjiapers 
of  this  city  and  others  siirjiass  the  fash- 
ioti  ttiaga/ines  iti  the  tnatler  of  infortna- 
tioti  I’ersotuilly  I  feel  that  the  matiy 
departmetit  store  advertisettients  are 
news.  These  a«lvertisetnents  give  style 
and  homefitrnishitig  information  sniifih- 
menting  womati's  pages  ami  tiews,  and 
they  f|o  the  imfKirtant  and  their  stnall 
job  'if  tellitig  where,  when,  how  and  at 


what  price  these  things  may  be  obtained. 

“Maybe  our  handlitig  of  the  fashion 
and  home  news  will  help  you  a  little  in 
solving  your  problems.  Perhaps  your 
complaint  has  to  do  mostly  with  the 
smaller  cities  and  rural  sections.  Per¬ 
haps  you  are  considering  a  news  service 
to  supply  this  information  to  those  who 
cannot  see  their  way  to  getting  it.  If 
that  last  should  be  your  method  let  me 
suggest  that  it  be  absolutely  honest  and 
fair,  putting  out  its  material  for  what 
it  is  worth  with  no  effort  to  influence 
the  editor  to  use  it  or  inveigling  the 
reader  to  wear  or  to  buy.  Unless  your 
information  shall  be  news  as  news  is 
generally  valued  it  will  be  a  mistake  to 
send  it  out.” 

Continuing  the  presentation  of  the 
newspaper  viewpoint,  Mr.  Haskell  de¬ 
clared  that  the  important  and  successful 
stores  don’t  seek  c-ditorial  comment  on 
their  activities,  except  in  very  few  in¬ 
stances  when  they  are  usually  found  to 
be  legitimate  news. 

Describing  the  processes  of  gathering 
and  editing  news  in  detail,  Mr.  Haskell 
said  that  city  editors  of  great  metro¬ 
politan  newspapers  estimate  as  worth¬ 
less  an  average  of  more  than  400  columns 
of  matter  received  bv  them  daily.  He  ex¬ 
plained  the  economic  necessity  of  limit¬ 
ing  the  news  space  of  a  newspaper  every 
day  instead  of  letting  it  run  wild  so  as 
to  carry  every  bit  of  material  pouring  on 
to  the  editor's  desk.  Then,  coming  to 
his  censure  of  free  publicity,  he  said: 

“Analysis  of  the.se  requests  for  space 
reveals  an  interesting  situation,  and  city 
editors  of  the  metropolitan  newspapers 
will  bear  me  out  in  this — the  important 
and  successful  stores  don’t  do  it.  The 
city  editors  rarely  receive  a  dozen  re¬ 
quests  a  year  from  the  great  stores,  and 
when  they  do  thev  almost  invariably  are 
found  to  lie  legitimate  news.  The  bane 
of  the  existence  of  the  citv  editor  is 
the  liorder  line  case — the  puhlicitv  story 
in  which  the  commercial  motive  is  most 
annarent  and  'Tt  containing  news  of 
some  value.  The  merchant  who  embel¬ 
lishes  a  riepartment  opening  with  de¬ 
butantes  serving  tea.  and  a  pcrcentagi- 
of  the  receipts  advertised  as  In'ing 
flonated  to  some  charity  or  cause,  is  a 
"oofi  example.  Practises  of  this  kind  are 
fast  disappearing.  Sfumd  merchants  are 
rarely  l)eguiled  by  these  indirect  methods, 
and  when  they  do  attemnt  them  they 
fref|uently  regret  it.  The  best  merchan¬ 
dise  news  comes  from  the  store  itself  in 
its  own  advertising.  Stores  are  better 
(fualifierl  to  tell  of  innovations  or  to  tell 
of  fluctuations  in  prices  of  stanles.  This 
leads  us  direi'tlv  to  a  cfinsideration  of 
the  store’s  audience,  and  that  is  up  to 
the  individual  merchant  and  the  particu¬ 
lar  type  (if  merchandise  he  is  fiffering.” 

Noting  that  women  are  said  to  spend 
or  influence  the  spending  of  86  cents  out 
of  every  dollar  in  this  country.  Mr. 
Haskell  indulged  in  a  cfinsideration  of 
the  interests  of  women  in  fashion  news, 
amusement  news  and  merchandising 
news.  This  led  to  Cfimment  on  the  cus¬ 
tom  fif  giving  credit  lines  in  fashion 
news  in  shofis. 

“News  of  style  merchandise  in  shops 
is  a  ticklish  subject  for  me  to  mention.” 


he  declared.  “The  much  debated  point 
of  credit  lines  is  involved.  Some  news¬ 
papers  give  credit  lines,  and  some  do  not. 
A  successful  buyer  naturally  wants  here 
initiative,  progressiveness,  and  trouble 
recognized.  Then  when  it  is  too  often 
so,  the  fashion  editor  might  be  accused 
of  favoritism.  On  the  other  hand  if  the 
fashion  editor  who  gives  credit  lines  se¬ 
lects  here  models  from  numbered  photo¬ 
graphs,  not  knowing  the  source,  the  re¬ 
sult  is  frequently  the  same  as  if  she  knew 
the  source. 

"The  buyer  who  has  had  her  models 
rejected  rejieatedly  gains  no  prestige  with 
her  own  merchandise  chief,  and  soon  de¬ 
velops  a  definite  antipathy  to  that  par¬ 
ticular  newspaper.  Personally,  I  don’t 
believe  that  the  stores  suffer  very  much 
when  the  credit  line  does  not  appear. 
Women  are  influenced  and  guided  in  their 
selections  by  the  newspaper  fashion 
pages^ — they  are  keen  and  alert  as  is  in¬ 
dicated  by  the  fashion  editor’s  heavy 
correspondence  asking  for  information  as 
to  where  the  illustrated  merchandise  may 
be  bought,  and  by  the  hundreds  of  phone 
calls  received. 

“Newspaper  men  are  finding  today  that 
the  woman  of  this  generation  responds 
not  only  to  these  particular  types  of  ap¬ 
peal,  but  reacts  to  every  type  of  news 
including  sports,  and  financial  as  well. 

The  newspaper,  which  I  am  proud  to 
represent,  has  found  this  policy  to  be 
sound  practise — successful  for  ourselves 
— a  service  to  our  readers — profitable  for 
our  merchants. 

“The  newspaper  business  is  constantly 
undergoing  change.s — we  are  eager  to 
learn,  we  reach  out  tentatively  for  new 
methorls  and  praetises — we  try  to  benefit 
by  past  experience.  We  are  struggling 
toward  an  ideal,  which  is  far  from 
crystallized,  and  yet  hazily  visible.  Pub¬ 
lishers  who  have  ideals  and  experience 
are  truly  trying  to  serve  your  interests.” 

A  new  development  in  newspaper  mer¬ 
chandising  co-operation  was  brought  to 
the  attention  of  the  meeting  by  Mr.  Ham¬ 
burger  in  his  talk,  when  he  told  of  the 
Baltimore  News  and  .Xmerican’s  move  in 
employing  a  firm  of  fashion  experts  to 
conduct  an  elalx irate  campaign  at  its  ex- 
l>cnsc  for  styling  up  Baltimore.  This  was 
done  as  a  result  of  a  survey  made  by 
the  paper  with  the  help  of  the  depart¬ 
ment  stores.  This  effort.  Mr.  Hamburger 
declared  resulted  in  a  great  increase  in 
department  store  linage  for  the  News 
and  .‘\merican. 

ACQUIRE  MAINE  PAPER 

Julius  Matthews  of  the  Julius  Mat¬ 
thews  .-\gency,  Boston,  and  William  K. 
Foster.  al'O  of  Boston,  and  James  A. 
Cook  of  Biddeford.  Me.,  have  purchased 
from  .Myron  Bennett  the  Sanford 
( .Me.)  Tribune-Advocate ,  a  weekly,  and 
the  job  printing  plant,  which  Bennett  has 
owned  for  the  past  18  years.  Mr.  Ben- 
lu-tt  will  remain  as  president. 

CURTIS  ON  VACATION 

('yriis  11.  K.  Curtis  sailed  from  New 
York  this  week  on  his  yacht,  lAiidonia. 
to  spend  the  summer  at  his  country 
estate  at  Camden,  Me. 


LAWYER  WINS  6  CENTS 
IN  LIBEL  SUIT 


William  H.  Kehoe  Obtain*  "NomiB»l 
Damage”  Award  in  $100,000  Action 
Against  N.  Y,  Herald  Tribune 
Based  on  Confusion  of  Names 


.\  verdict  of  six  cents,  “nominal  dam¬ 
ages,”  was  awarded  William  H.  Kehoe 
an  assistant  corporation  counsel  of  New 
York,  last  week  in  a  libel  suit  against 
the  A'ctc’  York  Herald  Tribune  in  which 
he  sought  to  recover  $100,000.  The 
action  was  based  on  a  story  published 
in  the  Herald  Tribune,  Oct.  23,  1926 
which  stated  that  William  Kehoe  a 
former  city  official  and  assistant  corpora¬ 
tion  counsel  for  New  York  City,  con¬ 
victed  in  a  milk  .scandal  several  years 
ago,  had  purchased  a  12-room  house  and 
estate  at  (iarrison,  N.  Y.  It  >aid  that 
Kehoe  was  then  at  liberty  in  S20,00i) 
bail  under  a  certificate  of  reasonable 
doubt  granted  by  Supreme  Court  Justice 
X'alente. 

William  H.  Kehoe,  plaintiff  in  the 
libel  suit  and  actual  purchaser  of  the 
(iarrison  estate,  started  legal  action  on 
the  grounds  that  he  was  not  the  con¬ 
victed  Kehoe  and  had  never  been  in  any 
way  concerned  in  the  milk  scandal. 

The  plaintiff  had  been  an  assistant 
coriioration  counsel  and  claimerl  that 
though  he  was  not  a  former  city  official 
the  Herald  Tribune  article  identified 
him  since  he  was  the  buyer  of  the  (lar- 
rison  estate  and  therefore  in  effect 
charged  him  with  being  the  convicted 
person. 

When  the  Herald  Tribune  had  been 
notified  of  the  error,  immediately  after 
publication  of  the  article.  Harold  L. 
Cross  of  the  editorial  staff  was  sent  to 
interview  the  plaintiff  and  another  story, 
calling  attention  to  the  confusion  of 
names,  was  published  in  all  editions,  ('let. 
.1(1.  1926. 

The  newspaper’s  defense  was  that  the 
article  was  not  published  concerning  the 
plaintiff  and  could  not  fairly  he  iiiider- 
sIoikI  bv  readers  as  identifying  him. 
The  article  was  not  intended  to  charge 
and  did  not  charge  any  wrongdoing 
against  the  idaintiff.  MacDonald  DeWitt. 
of  DeWitt  and  \’an.\ken,  attorneys  for 
the  Herald  Tribune,  declared  at  the  trial. 

Mr.  Keboe  was  the  only  witness  on 
his  behalf  and  testified  concerning  his 
long  career  in  office  and  his  purchase  of 
the  (iarrison  jiroperty,  which  he  sold 
about  two  years  after  it'  purchase. 
Witnesses  for  the  Herald  Tribune  were 
l-'Ioyd  W.  Taylor,  assistant  night  city 
editor:  Robert  t'resswell.  circulation 

manager,  and  Harold  1..  Cros'. 

The  verdict  was  interpreted  as  a 
judicial  determination  that  the  article, 
though  not  correct  in  one  respect,  was 
the  result  of  an  innocent  mistake  made 
under  stress  of  extraordinary  circum¬ 
stances  and  was  of  stich  character  that 
the  newspaper  could  not  justb  1h‘  called 
uixin  to  pay  damages.  .\  motion  hy  Mr. 
Kehoe  to  have  the  verdict  set  a'idc  was 
denied. 


“Why  Take  A  Chance” 

Specify  Cline -Westinghouse  Motor  and  Control 
Equipment  and  Be  Sure  You  Are  Right 


Cline  Electric  Mfg.Co. 

New  York,  N.  Y.  Ill  W.  Wa.shington  St.,  Chicago,  III.  San  Francisco,  Calif. 
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Especially  comfortable  and  inexpensive 
arrangements  have  been  made  for  you  to 
visit  in  luxury: 

LONDON 
HAMBURG 
BREMEN 
MUNICH 
FRANKFORT 
NUREMBERG 
COPENHAGEN 
LUCERNE 
PARIS 
DRESDEN 
COLOGNE 
\^IESBADEN 
I.EIPSIC 
MAYENCE 
STOCKHOLM 
ROTHENBERG 

and  many  other  of  the  beauty-spots  of 
Europe.  A  number  of  German  cities  have 
sent  special  municipal  invitations,  offering 
their  heartiest  hospitality  to  Convention 
Delegates. 


Are 


YOU 


coming  with  us  to  the 
city  of  “Welcome  In” 

The  Slogan  is: 

Advertising  an  Aid 
To  World  Prosperity 

The  greatest 

and  most  significant  move  forward  toward  world  prosperity 
will  he  the  25th  Anniversary  International  Advertising  Con¬ 
vention  held  in  Berlin,  Germany,  August  12  to  15.  1929. 

For  no  previous  Advertising  Conventions  have  such  ardent 
preparations  been  made;  such  enthusiastic  anticipations 
evoked.  German  governmenlal  officials,  leaders  in  industry 
and  finance  and  literature  assure  you  of  their  welcome. 

The  Conveiitiou  itself,  with  its  exposition  of  the  idtra-modern 
trend  in  Advertising.  Merchandising  and  Salesmanship  through 
the  printed  word  will  he  a  broad  and  liberal  education. 

After  four  days  of  intensive  Convention  work  will  come  such 
sight-seeiug  as  we  have  never  been  able  to  offer  before. 

World’s  Leading  Business  Men 
Will  Be  There 

An  OppoiTnnity  of  a  Lifetime 
Low  Cost  Will  Surprise  \ou 

You  don't  have  to  be  a  member  of  this  Association  to  go  to 
Berlin  with  us.  Come  along  to  the  city  of  elcome  In." 

The  Assoeiation  Has  Provided  For: 

Re«lii«‘e*l  railroiol  rates  to  tlie  Seaboard— Palatial  steamers  direet  to 
Hreineii.  Ample  hotel  aerommodatioiis— Guaranteed  low  rates 
everywhere—  Post  Convention  si«letrips — Flights  hy  airship  from 
Berlin — Antomohile  tours. 


All  Your 


For  The  Asking 


Full  information  as  to  sailing  dates,  hotels,  sidetrips,  passports,  sent 
yon  on  re(piest.  Spare  is  going  fast.  Get  in  your  reservations  now. 
Addn'ss  at  oiu’t': 


The  International  Advertising  Association 

I  .  S.  Senator  Arthur  (tapper.  Ccneral  (lhairman  of  the  On-to-Bcrliii  Committee 

420  Lexington  Avenue.  New  \ork.  N. 


/ 
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NEWS  MEN,  IN  AIRPLANE 
TALK  TO  LONDON 

A.  P.,  U.  P.,  1.  N.  S.,  and  Reuter  Agency 

Representative*  Talk  to  Members 

of  Their  British  Staffs  While 
Flying  Over  Hadley  Field 

While  riding  in  an  airplane  above 
Hadley  Field,  X.  J..  representatives  of 
four  news  agencies  held  telephonic  com¬ 
munication  with  mcml)ers  of  their  Lon¬ 
don,  England,  staffs,  in  a  test  conducted 
by  the  American  Telephone  &  Telegraph 
Company  June  25. 

The  representatives  were  W.  W. 
Chaplin,  of  the  Associated  Press;  Julius 
Frandsen,  of  the  L'nited  Press ;  H.  H. 
Metz,  International  News  Service,  and 

B.  Rickettson  Hatt,  of  Reuters,  Ltd. 

They  were  taken  up  two  at  a  time  in 

a  specially  equipped  T.  &  T.  plane. 
The  calls  were  picked  up  by  the  W'hip- 
pany,  X.  J..  experimental  station,  and 
the  plane  radio  was  linked  with  the  land 
telephone  system  and  thence  to  the 
trails- Atlantic  radio  phone  system. 

Those  on  the  receiving  end  were  gath¬ 
ered  in  the  A.  T.  &  T.'s  London  build¬ 
ing.  Chaplin  talked  to  Miss  Martha 
Dalrymple,  of  the  .C.  P.  I>f>ndon  staff ; 
Frandsen  to  Webb  Miller,  U.  P.  assistant 
European  manager,  and  Metz  to  Harry 
Flory,  manager  of  the  I.  X.  S.  in  Lon¬ 
don,  and  also  to  Paul  Hampton,  of  the 
London  Er'cning  Standard. 

The  return  conversation  was  picked  up 
at  Belfast,  Me.,  sent'  to  Xew  York  and 
thence  to  the  flying  field. 

Each  reporter  talked  several  minutes. 
The  U.  P.  men  exchanged  news  items, 
Frandsen  relaying  the  dispatch  of  the 
death  of  Strongheart.  the  movie  dog 
star,  and  Miller  replied  with  a  repKirf  on 
the  British  .Air  NIinistry's  investigation 
of  the  English  channel  airplane  accident 
in  which  seven  persons  lost  their  lives 
last  week. 

The  I.  X.  .S.  conversation  was  mostly 
in  the  form  of  a  message  from  .Amelia 
E^rhart,  trans-.Atlaniic  woman  flier,  who 
heralded  the  feat  as  a  great  event.  Chap¬ 
lin  and  Miss  Dalrymple  took  up  their 
time  discussing  the  weather. 

The  airplane  first  took  off  at  9.15  in 
the  morning,  but  came  down  later  be¬ 
cause  the  Lr»ndon  members  were  out  to 
lunch. 

The  conversation  was  repijrted  to  be 
very  clear,  although  a  trace  of  fading 
was  reported  from  London. 

CAMERA  BAN  CALLED  “ERROR” 

Golf  T  ournament  Official  Says 

Marshals  Misunderstood  Ruling 

Rei)Orts  carried  on  press  association 
wires  Thursday  that  newspaj»er  and  pic¬ 
ture  service  photographers  had  lieen 
barred  from  the  Winged  Frx>t  Golf 
Course  at  Mamaroneck,  X.  Y.,  during 
the  playing  of  the  .National  Open  fiolf 
Tournament  arose  from  an  error  on  the 
part  of  the  marshals  in  charge  of  the 
tourrament.  a  member  of  the  tourna¬ 
ment  committee  told  Editor  &  Pib- 
LI'HKR  ‘■hortly  after  the  rejKirts  were 
out. 

The  marshaL  had  been  given  instruc¬ 
tions  to  prevent  the  public  from  annoy¬ 
ing  players  in  the  tournament  with 
cameras  and  had  taken  thi-,  ruling  to 
apply  to  newspai>er  men  als<-),  the  com¬ 
mittee  memljer  said.  Xews  photog- 
rai*her-  were  [jermitted  to  make  shots 
•li  the  {participants  while  no  tournament 
{play  was  in  {progress. 

RALPH  PULITZER,  JR.,  MARRIES 

Kal{jh  I'ulitzer.  Jr.,  s'pn  of  Ral{ph 
Pulitzer,  j.ublisher  of  the  .Wre  York 
World,  was  married  W«-dnesday  after- 
rvp'pn  to  .Miks  Ke-  i*-  t  ^tharine  .Asjpin- 
wall.  daughter  r.f  .Mr*-.  The'pflore  T. 
Wh-.u  of  Great  Xerk.  L.  1  .  and  Lloyd 
.A‘-{pinwall  'd  I'a-.adena,  t  al.,  in  All 
Sain*‘’  <',hurch  at  fjreat  Xeck.  Mr. 
and  Mrs.  Pulitzer  sailed  \Sednesday 
night  f/n  the  Olympic  for  Euro{pe,  where 
they  will  s{peTid  a  large  part  ui  the 
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summer,  and  on  their  return  will  reside 
at  Wedgewood,  Manhassett.  L.  I. 

OKLAHOMA  WEEKLIES  SOLD 

The  Magnum  (Okla.)  Star  and  the 
Greer  County  .Veti's  were  purchased 
last  week  by  Davis  O.  \’andivier  and 
Eugene  C.  Pulliam,  from  Elmer  V. 
Jessee,  their  former  owner.  Mr.  V'andi- 
vier,  who  is  business  manager  of  the 
/■ranklin  (Ind.)  Evening  Star,  will  be¬ 
come  editor  and  publisher  of  the  prop¬ 
erties.  It  is  planned  to  make  the  Star 
a  daily  within  the  near  future,  continu¬ 
ing  the  Xews  as  a  weekly. 

W.  D.  W.  BISHOP  IN  SPAIN 

W  illiam  1).  W.  Bishop,  formerly  edi¬ 
tor  and  publisher  of  the  Washington 
( X.C. )  Daily  Xews,  now  residing  in 
Barcelona,  Siiain,  is  representing  the 
Xeze  York  Herald  Tribune  in  Spain  and 
Portugal. 

HALL-LA  VARRE  PAPERS 
CENTRE  OF  LEGAL  TILT 

(Continued  from  page  5) 

said  lenders,  International  Paper  Com¬ 
pany,  were  placed  in  a  very  embarrass¬ 
ing  position,  and  the  defendant  herein, 
trying  to  take  advantage  of  the  situation 
that  they  were  in,  sought  to  induce  {)eti- 
tioner  to  repudiate  the  transaction  by 
requiring  said  International  Paper  Com¬ 
pany  to  make  other  and  l>etter  terms  than 
had  been  agreed  ufion,  which  your  peti¬ 
tioner  flatly  refused  to  do,  and  notwith¬ 
standing  the  embarrassment  of  the  situa¬ 
tion.  notified  said  defendant  that  he 
would  not  welch  on  the  obligation  of 
the  International  Pa{)er  Company. 

15.  That  thereafter  said  defendant  has 
violated  his  partnership  agreement  and 
has  sought  by  impro{)er  means  and 
methods  to  obtain  control  of  the  several 
pa{)ers  in  question,  and  pursuant  to  his 
plan  so  to  do,  has  violated  the  partner¬ 
ship  agreement  in  the  following  particu¬ 
lars  ; 

fa)  He  has  had  all  the  capital  stock 
of  said  cor{)oration  transferred  on  the 
bfg>ks  of  the  comtiany  in  his  own  name 
and  has  refused  to  deliver  the  same  to 
the  International  Patter  Company  as 
security  for  the  money  so  Ixirrowed ; 

fb)  He  has  received  from  the  Inter¬ 
national  Patter  Company  S400,0;)0  for 
the  purttose  of  purchasing  the  stock  of 
the  Herald-Journal  Publishing  Company 
of  S{tartanburg,  South  Carolina,  and  for 
the  purttose  of  paying  the  debts  of  that 
company,  and  that  of  the  money  so  re¬ 
ceived  for  this  purpose,  he  has  trans¬ 
ferred  from  the  trust  account  approxi¬ 
mately  S122,9fJ0  to  his  personal  account, 
and  is  failing  to  use  the  funds  of  the 
company  for  the  purpose  of  paying  the 
debts  of  said  Herald-Journal  Company  of 
Spartanburg.  .South  Carolina; 

fc)  He  is  treating  the  ownership  of 
the  stock,  together  with  the  voting  rights, 
as  belonging  solely  to  him.  and  is  failing 
and  refusing  to  recognize  the  rights  of 
your  petitioner  in  said  stock ; 

fd)  He  has  the  physical  custody  and 
{Kissession  of  said  stock,  and  the  phvsi- 
cal  custfidv  and  possession  of  said  S122,- 

transferred  from  the  trust  fund  to 
his  individual  account. 

fe)  He  has  caused  the  secretary  of 
the  .Augusta  Chronicle  Publishing  Com¬ 
pany  to  call  a  special  meeting  of  the 
stfickholders  <>i  that  rompanv  tfi  Ik-  held 
on  Tuesday.  June  25,  1929.  at  lOi.lO 
.A.  M..  for  the  puriKise  of  considering 
amendments  to  the  by-laws  -of  saifl 
rf.mpany,  the  election  of  additional  di¬ 
rectors.  and  any  and  all  other  business 
that  may  Ik-  iirotK-rly  brfrtight  In-fore 
said  meeting.  .A  copv  t.f  said  notice  is 
hereto  attached,  marked  l-'xhibit  “.-X". 
and  madf-  a  iiart  of  this  t>etition 

If)  He  has  also  ralh-d  a  flirectors' 
meeting  to  Ik-  hehl  at  II  o’clock  .A.  .M.. 
on  June  25tli.  192'T.  for  the  purin.se  of 
adoiiting  new-  by-laws  to  replace  tlie 
ones  now  in  existence,  and  for  the  elec¬ 
tion  fii  such  officers  as  may  Ik-  fleem<-d 
necessary,  and  for  the  transaction  of 
such  <)ther  business  as  mav  Ik-  necesarv. 
A  copy  of  said  notice  is  hereto  atached, 
marked  Exhibit  “B",  and  marie  a  part 
hererjf 


16.  That  notices  calling  said  meetings 
are  pursuant  to  the  general  plan  and 
purprise  of  said  LaX’arre  to  claim  owner¬ 
ship  of  said  strjck  and  to  disregard  the 
interest  and  equity  of  your  petitioner 
therein. 

17.  Petitioner  is  informed  and  believes 
that  it  is  the  purpose  of  said  LaVarre, 
at  said  meetings,  to  change  the  present 
management  of  said  corporation,  by- 
placing  himself  in  operating  control  of 
said  corporation,  and  undertaking  to 
vacate  the  offices,  now  held  by  your  peti¬ 
tioner,  or  rendering  them  impotent, 
without  authority,  by-  changing  the  by¬ 
laws  of  the  corporation.  , 

18.  Your  petitioner  is  now,  and  has 
been  since  said  stock  was  acquired,  the 
President  and  Treasurer  of  said  corpora¬ 
tion.  Under  the  partnership  agreement, 
your  petitioner  was  to  become  Execu¬ 
tive  Operating  Head  of  the  entire  group 
of  papers,  which  it  was  contemplated 
would  be  purchased,  and  which  have 
been  purchased ;  said  LaVarre  has  failed 
and  refused  to  .recognize  this  term  of  the 
partnership  agreement  and  is  undertak¬ 
ing  to  operate  independent  of  your  peti¬ 
tioner  the  executive  management  of  The 
Record  Publishing  Company,  publishing 
the  Columbia  Record,  the  Herald  Journal 
Company,  publishing  the  Spartanburg 
Journal  and  Spartanburg  Herald ;  that 
said  LaA’arre  is  inexperienced  as  a  news¬ 
paper  manager,  and  is  incapable  and  in¬ 
competent  of  managing  said  papers,  and 
his  attempt  to  operate  the  same  has  re¬ 
sulted,  and  will  result,  in  great  damage 
to  the  properties,  and  the  loss  of  much 
operating  income. 

19.  Petitioner  shows  that  he  is  without 
remedy  at  law ;  that  unless  a  Court  of 
Equity  w-ill  grant  relief  that  said  de¬ 
fendant  will  transfer  said  stock  to  some 
innocent  party,  or  otherwise  place  the 
same  lieyond  the  reach  of  this  Court,  and 
the  damage  will  be  irreparable  because 
of  the  improper  operation  of  said  prop¬ 
erties  or  concerns,  and  because  said  de¬ 
fendant  is  a  m,Tn  of  limited  financial 
means,  he  is  unable  to  fully  respond  in 
damages. 

Wherefore,  petitioner  prays ; 

(a)  That  this  court  enter  a  decree  dis¬ 
solving  said  partnership. 

(b)  That  the  partnership  assets  con¬ 
sisting  of  the  entire  capital  stock  of 
all  of  said  corporations  be  impressed 
with  petitioner’s  ow-nership  therein. 

(c)  That  said  stock,  now  outstand¬ 
ing  in  the  name  of  said  defendant,  La¬ 
Varre,  be  delivered  to  this  Honorable 
Court,  and  that  certificates  standing  in 
his  name  be  cancelled,  and  that  certifi¬ 
cates  be  issued  in  such  manner  as  to 
recognize  the  ownership  therein  of  this 
petitioner,  and  in  such  manner  as  to  pro¬ 
tect  petitioner’s  interest  with  third  par¬ 
ties  in  the  several  corporations. 

(d)  That  a  custodian  or  receiver  be 
appointed  by  this  Honorable  Co'urt  to 
take  charge  and  possession  of  all  the 
Iiartnership  assets  consisting  of  the  cor¬ 
porate  stock  of  said  corporations,  and 
that  a  custixlian  or  receiver  be  appiiinted 
for  the  puriKise  of  taking  charge  of  the 
$122,9(K),  which  has  been  transferred  out 
of  the  Trust  Fund  to  the  personal  ac¬ 
count  of  said  defendant. 

(e)  That  an  injunction,  both  tempor¬ 
ary-  and  iK-rmanent,  lie  grantcfl  restrain¬ 
ing  and  enjoining  said  defendant,  his 
agents  and  employees,  from  holding,  or 
undertaking  to  hofil  said  stockholders’ 
and  Directors'  meetings,  called  for  June 
25,  1929,  as  set  forth  in  the  notice  hereto 
att.Tched. 

( f )  That  defendant  Ik-  enjoined,  Ixith 
temiKirarily  and  {K-rmanently,  from  mak¬ 
ing  any-  transfer,  disposition  or  sale  of 
stock  in  any-  and  all  of  the  following 
roriKirations,  to-wit :  .Augusta  ('hronicle 
I'liblishing  (’omiiany.  Record  Publishing 
(’ompany  and  Herald  Journal  Company. 

Cg)  That  the  <lefendant,  his  agents 
and  (-mjiloyees,  Ik-  restrained,  both  tem¬ 
porarily  aiul  iK-rmanenllv.  from  dispos¬ 
ing  of  any-  of  the  S122,'XK)  or  such  iiart 
thereof  as  may  r<-main  unexpended,  that 
was  transferred  from  saiil  Trust  Account 
to  th<-  iK-rsonal  account  of  said  defendant, 
LaX'arre. 

fh)  That  process  issue  requiring  said 
•lefenilant  to  Ik-  and  aptiear  at  the  next 
term  of  this  Honorable  (,’ourt  to  answer 
your  petitioner’s  complaint. 


THE  SEN  W'EIST  OET  ps 
ILOILO  —  Astronomers  who 
travelled  around  the  world  for 
a  few  minutes  of  darkness  oper¬ 
ated  cameras  feverishly.  The 
cable  flashed  Science  Service  the 
news.  Eclipse  photographs  were 
hurriedly  developed,  the  b^i 
was  rushed  to  the  fast  mail 
steamer  at  Manilla.  From  San 
Francisco  the  exclusive  photo¬ 
graph  was  airmailed  to  Science 
Service  client  newspapers,  the 
first  photograph  of  this  year's 
sun  corona  to  reach  America. 

BROW  N  DEATH  E/V. 
SHROUDED  THE  CLINIC 

—  Patients  and  physicians  were 
snuffed  out  in  a  great  institution 
for  the  preservation  of  life, 
“Bromine”  said  laymen  and  oifi- 
cials  alike  in  the  rush  of  rescue. 
But  a  few  hours  after  the  dis¬ 
aster  Science  Service  dispatches 
revealed  that  X-ray  films  are 
like  so  much  guncotton  and 
give  off  brown  nitrogen  oxides 
and  carbon  monoxide,  all  deadly 
gases.  Even  those  seemingly  re¬ 
covered  may  later  die.  Science 
Service  warned.  And  unfortu¬ 
nate  victims  did  have  fatal  re¬ 
lapses  due  to  lungs  damaged  by 
the  nitrogen  gases.  A  month 
later  Chemical  Warfare  experts 
burned  tons  of  X-ray  films  and 
confirmed  Science  Service’s  ex¬ 
clusive  explanation. 

AN  INSECT  INVADED 

AMERICA  —  For  years  scien¬ 
tists  have  feared  the  Mediterra¬ 
nean  fruit  fly,  omnivorous  cos¬ 
mopolitan  pest,  destroyer  of 
fruits  and  vegetables.  Other 
countries  lost  millions  due  to  its 
ravages.  When  the  insect  was 
discovered  entrenched  in  Florida 
grapefruit.  Science  Service  war 
correspondents  went  into  action 
with  the  fighting  entomologists. 
Accurately,  carefully,  interest¬ 
ingly,  Science  Service  dispatches 
told  the  story,  warned  the  nation 
of  the  danger  that  confronts  it. 
Day  by  day  the  new  develop¬ 
ments  in  this  vital  conflict  arc 
reported. 

So  hundreds  of  important 
incidents  are  reported  by 
Science  Service.  From  lab- 
oratories,  universities,  ex¬ 
plorations,  research  stations 
throughout  America  and 
the  world,  come  the  tech¬ 
nical  new  achievements  theU 
will  revolutionize  the  to¬ 
morrows  in  which  we  must 
live.  Expert  staff  writers  in¬ 
terpret,  explain,  simplify. 
Fast  mails  and  telegraph 
wires  transmit.  Progressive 
netespnpers  print.  Millions 
read  and  umlerstand,  who 
a  decade  ago  before  the 
days  of  Science  Service 
were  left  in  ignorance. 

If  you  as  an  ptlilor  are  not 
tiHin;;  HtoripH  “By  Scirnce 
Servicp”  yt»u  are  miMHing  a 
lar^e  porliitn  of  Ihe  really 
ini|Mtrtant  newH  of  today- 

SCIENCE 

SERVICE 

Washington,  D.C. 


PLUMMER  JOINS  INTERTYPE 


new  YORK  TIMES  PLANNING  ZONE  PRODUCTION 


The  Comic  With  The 
Strongest  Woman-Pull 


Succeeds  Frank  A.  Hill  at  Middle- 
West  Manager 

Intertype  Corporation  has  appointed 
John  S.  Plummer  of  Chicago  as  manager 
of  its  Middle  Western  branch,  effective 
July  1. 

Mr.  Plummer  succeeds  Frank  A.  Hill, 
long  associated  with  Intertype,  first  as 
manager  of  the  Southern  division,  and 
later  of  the  Middle  Western  division. 
While  Mr.  Hill  has  retired  from  active 
management  of -the  office  he  still  retains 
connections  with  the  corporation. 

Mr.  Plummer  began  his  career  in  In¬ 
dianapolis  in  1912  as  a  composing  ma¬ 
chine  operator.  Lafer  he  worked  for  the 
Mergenthaler  Linotype  Company  as  a 
salesman  and  for  the  Imperial  Type 
Metal  Company,  in  the  Chicago  district, 
from  which  p<isition  he  joins  Intertype. 

Intertype  Corporation  has  also  an¬ 
nounced  opening  of  a  new  show-room  at 
its  Chicago  offices  at  120  \orth  Franklin 
street. 


L*Tt  A6AIM  Htf- 
VfMATi  TMe  FitTioM 
— I  -rviis  TIME  ? 


Work  has  started  on  the  new  Brooklyn  plant  of  the  .\eit’  York  Times  which 
will  occupy  a  plot  200  by  100  by  150  feet  and  will  he  used  to  print  the 
Brooklyn.  Queens  and  Long  Island  sections  of  the  paper.  It  is  close  to  the 
Long  Island  Railroad  terminal  and  will  be  supplied  with  mats  from  the 
Manhattan  plant.  Photo  shows  drawing  of  the  building  by  .Albert  Kahn, 
Detroit  architect. 


SOMEBODY’S 

STENOG” 


'SOMEBODY'S  STEXOG  is  one  of 
the  (ireatcst  comics  of  the  day.  Every 
(lirl  in  business  appreciates  it  and  exTry 
boss,  too.  I  find  it  habit-forming,  it 
makes  friends  and  holds  them." — E.  H. 
Cauireau.  Editor  and  Publisher,  XEll’ 
YORK  EYEXIXG  GRAPHIC. 

"Best  piece  of  comic  work  now  run¬ 
ning."— TACOMA  LEDGER. 

"Without  a  doubt  the  best  comic  strip 
the  Call  has  ever  used." — WOON¬ 
SOCKET  CALL. 

"There  is  no  guesszvork  about  SOME¬ 
BODY'S  STEnOG  being  the  supreme 
romiV  used  by  us,  for  while  we  haze 
experimented  xvith  ezery  other  strip 
open  to  this  field,  at  least  fifty  all 
told,  SOMEBOD  Y’S  STEXOG  has 
been  the  permanent  faz'orite  from  the 
start,  and  occupies  the  top  of  the  page.'* 
—L.  T.  Russell.  XEWARK  LEDGER. 
"Ranks  zvith  the  leaders  in  the  comic 
field.  Certainly  in  Atlanta  it  has 
created  a  distinct  folloznng.  Any  paper 
needing  a  feature  to  add  punch  to  its 
comic  page  zvould  make  no  mistake  in 
putting  on  SO.MEBODY'S  STEXOG.' 
—AT'LAXTA  COXSTITUTIOX. 

"The  Xezvs  has  used  SOMEBODY'S 
STE.SOG  for  vears  and  values  it  tvrv 
h ighly.  ’ ■-  CHICA GO  DAIL  Y  XEWS. 
"Hayzvard  certainly  hits  a  vicn  of 
humor  that  gets  them  all.  He  has 
created  a  character  that  appeals  to  men 
and  women  both,  not  only  because  he 
gets  her  into  laugh-compelling  situations 
ezerv  day,  hut  because  so  much  that 
he  has  her  do  is  true  to  life.  Hayzvard 
seems  to  haze  the  faculty  of  alzvavs 
.striking  tzvelve."  —  WORCESTER 
GAZETTE. 

"We  were  obliged  to  leave  out  SO.ME 
B(IDY  S  STE.\f^G  during  March. 
Letters,  phone  calls  and  ofiice  znsiis 
from  old  and  young,  middleaqed  and 
othi'rzvise.  conz-inced  ns  that  t  am  cer¬ 
tainly  intrenched  ni  the  readers' 

hearts."~BRACKTOX  EXTERPRISE. 
"SO.MEBODY'S  STE.XOG  ozves  its  ap¬ 
peal  to  that  masculine  sense  of  humor 
zvhich  can  appreciate  the  zanquishments 
of  masculine  vanity.  Cam  is  a  Z'cry 
real  young  person,  a  type  of  SOME- 
BODS^'S  STEXOG  anxzvliere,  zvho  runs 
the  zvorks  half  the  time." — PASSAIC 
DAILY  HERALD. 

"Of  course,  it  is  necessary  for  you  fi> 
send  advance  mats  and  proofs  for  the 
daily  strip,  SOMEBODY'S  STEXOG. 
but  it  is  pretty  tough  on  my  zvork 
the  day  the  proofs  arrive,  as  I  ao 
through  them  all  at  one  clip,  zvhich 
makes  me  mv  laughs." — Manag¬ 

ing  Editor,  PORTLAXD  PRESS- 
HERALD. 

"It  has  the  large.tt  follozving  of  ahv 
strip  on  our  comic  page  and  is  fre¬ 
quently  quoted  at  social  gatherings. 
Ezerxbodv  here  in  .Vorzialk  is  boo.sting 
SO\fEBOPY'S  STEXOG."  —  XOR- 
WALK  HOUR. 

"Has  a  big  follozving.  especially  among 
the  ofiice  girls  and  business  people.  Its 
humor  is  far  reaching  and  zve  fet-l  that  a 
large  portion  of  our  clientele  anxiously 
azvait  its  arriTii/  da\’.  "-—GREEX.*i- 

BVRG  TRIBVXE. 

Checkups  from  time  to  time  have 
shozvn  SO.MEBODY'S  STEXOG  to  be 
one  of  the  m*)St  popular  of  i*ur  IK  romiV 
pages."--.MlLll  ArKEE  JOrRXAL. 
"Eor  years  one  of  our  most  successful 
comics  and  is  steadily  increasing  in 
pi^pularitv."—!..  S.  LEEY,  OAKL'AXD 
TRIBU.SE, 

"Yimr  comic  SOMEBODY'S  STEXOG 
is  quite  up  to  the  r»iiM«/«'.  thoroughly 
nu>ral  and  delightful.  Ez  erybodx  likes 
it."  LA  PRESSE.  MdXTREAL, 
QrEBEC. 

'SO.MEBODY'S  STEXOG.  or.  as  zve 
tom  it.  SO.MEBODY’S  TYPISTE,  has 
appeared  regularly  each  day  since  our 
in.tial  issue.  Our  readers  and  our  staff 
have  followed  the  fortunes  of  the  Boss. 
C'aim,  .Mary  and  Pappas  son.  Reggie, 
until  creasing  interest  to  a  pidnt  where 
the  chanu'ters  are  m»tc’  regarded  as  part 
of  the  daily  life  of  our  community.'' — 
SlELBOrKXE  AVSiRALIA  SCX. 


manager  of  Southern  Newspapers  Pub¬ 
lishers’  .Association,  was  elected  vice- 
president.  -A.  B.  Sowell,  Columbia 
Democrat,  was  named  secretary-treas¬ 
urer. 

The  Itoard  of  directors  elected  are: 
W.  F.  I’iper.  lilizabetlilnu  Xeros;  Ham¬ 
mond  h'owler.  Rockzeood  Times:  Mrs. 
Claude  Taylor.  Post  Athenian,  .Athens; 
S.  ().  .Murphy.  Sf<riii!i field  Herald:  L.  1). 
McCord.  Pulaski  Keeord ;  Miss  Grace 
Lewis.  Paris  Parisian,  and  John  C.  Rog¬ 
ers.  .State  (iacette,  I)ycrsi)urg. 


TO  REWARD  MAIL  PILOTS 


OMAHA  MAN  STARTED 
JEWELERS’  CAMPAIGN 


Chicago  Daily  New*  Will  Give  Away 
$100  Each  Month 

The  Chieaiio  Daily  .Vett’j  will  make  a 
monthly  award  of  $1(X)  to  the  air  mail 
or  transix>rt  pilot  who  performs  the  most 
meritorious  service  while  engaged  in  his 
daily  work  on  lines  operating  in  and  out 
of  (.'hicago  or  who  is  regularly  employed 
at  ail  aviation  field  in  the  Chicago  district 
in  transport  or  passenger  business. 

Four  men  in  Chicago’s  aviation  activi¬ 
ties  have  been  appointed  a  committee  of 
awards.  They  are:  George  P>.  Foster, 
chairman  of  the  aviation  committee,  Chi¬ 
cago  -Association  of  Commerce,  as  chair¬ 
man ;  Major  Reed  G.  l.aiidis.  advertising 
man  and  chairman,  Chicago  .Aero  Com¬ 
mission;  Walter  Wright,  superintendent 
of  the  municipal  airport,  and  Winsor 
Williams,  manager,  .American  .Air  Trans- 
piirt  .Association. 


Omaha  Bee-News  Solicitor  Formed 
Local  Jeweler*’  Guild  and 
Obtained  Full  Page  Each 
Week 


HAULING  RATES  UNSETTLED 

(.'irculation  managers  of  Ohio  news- 
pajiers  and  motor  Inis  owners  held  a  con¬ 
ference  last  week  with  the  Ohio  public 
utilities  commission  relative  to  rates  for 
hauling  newspapers  on  buses.  No  agree¬ 
ment  was  reached. 


JOHNS  JOINS  CHICAGO  NEWS 

J.  1'.  Johns,  formerly  with  the  Chicago 
office  of  the  Macfadden  publications, 
representing  True  .^tory  maga/ine.  has 
joined  the  advertising  staff’  of  the  Mid¬ 
week  I'eatnres  sections  of  the  Cliiea<io 
Daily  Xeies. 


LINOTYPE 


TRADE 


METAL  FEEDER 


Easily  installed  on  any  Linotype.  Keeps  metal  at 
I  even  temperature.  Can’t  feed  too  fast  or  too 
slow.  Requires  little  attention. 

Order  from  the  \e.ireit 


Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

S*N  Fksncisco  Chicago  Ntw  Orlfans 

Canadian  Linotype,  Limited.  Toronto  Z 
Ref>reientjttvei  in  the  Prineipat  Citici  of  the  World 


editors  re-elect  doak 


F-4420 — Linotvpe  Mrtal  Ff.drr,  for  ftas  pots. 

all  modrls  (rierpt  42  rm)  .  S40.00 

F-4422 — Linotype  Metal  Feeder,  for  electric 
pots,  all  models  (eicept  42  em)  .  >40.00 

(.lit  prices  luhject  to  change  t.ilhoul  notice) 


Continued  a*  Pre*ident  of  Tenne**ee 
Pre**  A**ociation 

Hugh  l')oak,  Manchester,  was  rc-clected 
president  of  the  Tennessee  1‘ress  .Asso¬ 
ciation  at  the  close  of  the  annual  con¬ 
vention  in  Nashville  recently. 

Cranston  Williams  of  Chattanooga, 


LEDGER  SYNDICATE 

Philadelphia 


C 


TO 


Editor  &  Publisher  The  Fourth  Estate  for  June  29,  1  929 


DISCUSSED  CLASSIFIED  MANAGERS’  PROBLEMS  AT  OAKLAND  MEET 


Members  of  the  Cliissified  Advertising  Departmental  Paribr  Coast  Advertising  Clubs,  photographed  at  their  annual  eonveii- 
tion  last  week  in  Oakland.  Cal.  Those  in  the  picture  are:  M.  W.  Burgess.  Stin  Franrisco  Cull',  R.  L.  Helleni,  Piisndena 
Sl)ir-!\eus;  R.  H  Seiler,  Hearst  Newspapers;  (!.  O.  (ihatterton.  l‘orllfind  Oregoniiut ;  C.  11.  Hager,  Spokane  Chronicle, 
newly  elected  president  of  the  group;  J.  F.  (jauld.  Cortland  <()re. )  Journal;  R.  Powell,  /.os  Anpele.s  Illustrated  Daily 
.VeM’s;  Charles  H.  Powell,  /.os  Anfieles  Evening  Express;  W.  H  Douglas,  Long  Beach  Press-Telegram;  N.  Austenseii.  San 
Francisco  Examiner ;  O.  O.  Patterson.  San  Francisco  Call;  11.  J.  Harrison.  San  Francisco  Chronicle;  C.  B.  Nissen.  chair¬ 
man  of  the  Classified  Departmental;  Sue  Harkness.  San  Francisco  Call;  A.  Mortimore,  San  trancisco  ISetvs;  J.  F.  Maher. 
Oakland  Post-Enquirer;  R.  Henri.  .Son  Francisco  Bulletin;  Sid  Meyers.  Phoenix  Arizona  Hepiiblican;  (J.  V.  Bayniiller, 
Fresno  Republican;  J.  R.  Tobin,  llollytcoitd  Citizen,  and  John  C.  Kennedy,  Houston  Chronicle. 


CLASSIFIED  MEN  VOTE  CENSOR¬ 
SHIP  CODE 


(Continued  from  page  11) 


classified  advertising  managers,  some 
delegates  held,  others  contending  that  all 
adjustments  should  Ik-  handled  by  a  gen¬ 
eral  adjustment  department. 

Other  matters  taken  up  included  mak¬ 
ing  records  of  all  copy  Ix’fore  it  is  sent 
to  the  comiwsing  room,  and  whether 
credit  .should  be  checked  from  lists  in 
the  department  or  pas.sed  on  to  the  credit 
department.  The  discussion  was  con¬ 
tinued  after  luncheon. 

C  harles  W.  Xa.x  of  the  St.  Louis 
Cilohc-Democrat ,  who  e.vitected  to  lead 
discussion  of  IxKikkeeping  and  credits, 
was  unable  to  attend.  The  program  in 
the  afternoon  consisted  of  an  exchange 
of  views  on  terms  extended  to  transient 
advertisers,  use  of  collectors  at  expiration 
of  orders,  time  accounts  should  be  car¬ 
ried  before  placing  them  on  the  ob¬ 
jectionable  list,  salesmeti's  cfdlection  be¬ 
fore  accounts  are  placed  with  attorneys, 
and  vertification  on  time  orders. 

F'ntertainment  features  included,  l)c- 
sides  a  daily  luncheon,  a  “cabaret  din¬ 
ner"  and  dance  Monday  night,  music  by 
a  Kentucky  “jig  band."  and  plantation 
songs :  automobile  trip  to  .Abraham  Lin¬ 
coln's  birthplace  at  Hodgenville  and  the 
old  Kentucky  home  at  P.ardstown  Tues¬ 
day:  a  bridge  party  and  moonlight  boat 
trip  on  the  Ohio  river  Wednesday  night, 
and  iH>st  convention  tours  of  the  blue- 
grass  region,  historical  spots,  and  Mam¬ 
moth  Cave. 

.Adoption  of  a  code  of  censorship  rules 
for  classified  advertising  was  regarded 
by  the  delegates  from  S6  newspaiters 
from  various  .sections  of  the  country  as 
the  outstanding  achievement  of  the  meet- 
iin;. 

The  code  was  presented  late  Wetlties- 
day  by  a  committee  headed  by  C.  C. 
.Armstrong  of  the  Minneapolis  Tribune, 
chairman  of  the  censorship  committee.  It 
was  voted  to  have  the  cinle  printed  in 
pamphlet  form  and  di>tributed  among 
members,  with  special  copies  sent  to  the 
Federal  Trade  Commission,  the  Inter¬ 
national  .Advertising  .Association,  and  all 
National  Classified  .Advertising  .Agencies. 

Delegates  al.so  voted  to  send  Mr. 
.Armstrong  to  the  next  meeting  of  the 
.Mnerican  Newspajter  Publishers'  .Asso¬ 
ciation  to  present  the  rules  to  that  bexly. 

The  code  follows : 

General  abu.tes  resorted  to  in  elassified 
advertising: 

Intentionally  causing  the  loss  of  money 
to  readers  either  directly  or  indirectly. 

(  ausing  injury  to  health  or  morals  on 
the  part  of  readers. 

heading  or  fostering  the  evasion  or 
violation  of  any  law,  municipal,  state  or 
national. 

.\ttacking  or  critici.^ing.  directly  or  by 
implication,  an  individual  race,  creed, 
religion,  organization,  institution,  business 
or  profession. 

Lsing  newspaper  classified  advertising 
in  such  a  way  as  to  clestroy  the  con¬ 
fidence  of  either  or  both  readers  and 
advertisers  in  classified  advertising  or  any 
legitimate  business  r.r  professional 
activity. 

Requesting  mis-classification  of  adver¬ 
tisements  which  such  mis-classification 
may  l>e  or  is  detrimental  to  the  news- 
pai>er,  or  detrimental  or  unfair  to  adver¬ 
tisers  using  classifications  re<|uestefl. 

The  following  are  types  oi  classified 
advertising  which  have  generally  l»c<n 
found,  through  exiK-rience.  to  l>e  detri¬ 
mental  and.  therefore,  rdqectionable,  or 
which  should,  at  least.  Ik-  carefully  in- 
ve-tigated  Ix-fore  publication  : 

Otters  to  sell  partnerships  or  interests 
in  busineS'Cs  that  have  no  tang'ible  value 
a-  such,  or  do  not  exist  at  all. 

.\dvertisements  requesting  that  remit¬ 
tances  l)e  transmittcfl  for  f^irmnlas, 
technical  ads  ice  or  instruction  anfl  fither 
similar  information,  except  when  coming 
from  thoroughly  reliable  V)urces. 

Requests  for  money  for  samples,  ex¬ 
cept  when  made  by  resjionsible  cfincerns, 
or  when  samples  have  a  genuine  value, 
jcirtK-ise  or  tise  as  such. 

“Free"  f.ffers  whm  su<-h  offers  tend  to 


or  may  have  the  result  c<f  misleading 
readers. 

.Announcements  or  advertisements  from 
fortune  tellers,  palmists,  clairvoyants  and 
astrolcpgists.  when  services  offered  arc 
illegal  or  advertisers  obviously  have  no 
ability  to  perform  a  valuable  service. 

.Advertisements  that  are  or  may  ea-ily 
l>e  construed  to  la-  indecent,  immoral, 
obscene,  vulgar,  suggestive  or  offensive. 

.Arlvertisements  that  attack  or  cast  re¬ 
flections  directly  or  indirectly  on  com- 
p<-titive  merchandise,  businesses,  profes¬ 
sions  or  other  activities. 

.Advertisements  that  give  publicity  to 
personal  or  other  grievances  against  indi¬ 
viduals,  groups  of  individuals,  customs, 
iKliefs,  laws  or  traditions. 

.•\dvertiscments  that  reflect  upon,  di¬ 
rectly  or  indirectly,  any  individual,  race, 
creed,  religion,  organization,  institution, 
business  or  profession. 

f)ffers  of  home  work  unless  by  con¬ 
cerns  <if  established  resixuisibility. 

Investment  offers  which  are  highly 
speculative  or  offer  exaggerated,  or  un¬ 
reasonable  returns  tm  money  invested, 
such  as  partnerships,  businesses,  interests 
in  business,  oil  and  mining  lands  or 
stocks,  lots  in  real  estate  developments 
of  unestablished  value,  distributorships 
or  formulas. 

ffffers  of  government  or  civil  service 
positions  when  those  making  offers  have 
no  such  positions  available. 

.-Xdvertisements  in  which  dealers  make 
furniture,  furs,  clothing  or  other  mer¬ 
chandise,  appear  to  be  ior  sale  by  pri¬ 
vate  parties  or  owners,  when  such  is  not 
the  case,  whether  advertisements  may  or 
may  not  cause  the  loss  of  nifmey  to 
readers. 

.Advertisements  that  induce  or  tend  to 
induce  bankruptcy  or  divorce. 

( )ffers  tf>  secure  or  to  sell  mailing  lists 
or  names  for  mailing  lists,  unless  made 
by  established  aiul  responsible  concerns. 

.Advertisements  offering  corres]K)ndencc 
cour-.e>,,  such  as  detective,  railroad  jposi- 
tioiis,  foreign  shipping  and  trarle,  iK»stal, 
s<-rret  service,  civil  service  or  other  gov¬ 
ernment  positions,  unless  |)laced  by  com- 
Iietelit  and  established  scIumiK. 

.School  advertisement'-  that  offer  “i)av 
while  learning.”  esjiecially  when  such 
schools  are  “out  of  town." 

.Any  advertisement  that  is  inteiuleil  as 
a  joke  iir  a  hoax. 

Any  matrimonial  or  other  offer  of 
similar  nature. 

<  tffers  or  explanations  of  lottery. 


drawing  or  other  game  of  chance, 
whether  free  or  not. 

( )ffers  for  .sale  of  intoxicating  Ix-vcr- 
ages,  drugs,  narcotics  or  other  stimulants, 
or  formulas  for  making  the  same,  when 
either  the  sale  or  use  of  such  is  pro¬ 
hibited  by  law. 

Claims  of  “cure"  or  offers  of  medicine, 
medical  apiiliances  or  treatment  when 
claims  for  same  either  directly  or  in¬ 
directly  are  not  justified  by  the  common 
exj)erience. 

.Xdvertisements  that  may  result  in  in¬ 
convenience  to  a  large  number  of  people, 
uidess  needs  to  be  tilled  justify  the  copy. 

.-Xdvertisements  that  offer,  or  apjK'ar  to 
offer,  work  or  employment  on  a  wage  or 
salary  basis  when  remuneration  is  on  a 
commission  basis.  .-Xdvertisements  offer¬ 
ing  emiiloyment  on  a  commission  basis 
should  clearly  state  or  imply  this  fact. 

Help  wanted  advertisements  for  girls 
or  minors  to  go  out  of  town  should  be 
thoroughly  investigated. 

Exaggerated  statements  of  iK)ssible 
earnings  in  “salesmen  wanted"  advertise¬ 
ments  such  as  “earn  $20,000  a  year,  no 
previous  experience  necessary,”  should 
not  be  permitted. 

Discussion  of  mechanical  problems, 
adoption  of  resolutions,  and  action  on 
committee  reports  occupied  the  Thursday 
morning  session. 

The  discussion  was  led  by  James  Mc¬ 
Govern  of  the  Brooklyn  liagle.  Officers 
were  elected  aiul  awards  were  announced 
at  the  closing  meeting  in  the  afternoon. 


PHOTO  IN  AD  STARTS  SUIT 


Toronto  Man  Resent*  U»e  of  His  Pic¬ 
ture  in  Bread  Testimonial 

Frank  Jones,  Toronto,  Out.,  has  taken 
out  writs  :it  Osgootle  H:ill  alleging  libel 
by  means  of  a  photograph  against  a 
Toronto  bread  c<>mi)any  and  a  firm  of 
Iihofographic  <-ngravers.  The  photo, 
published  in  Toronto  newspaiH-rs,  repre¬ 
sents  Jones  eating  a  sandwich  mi  a 
building  under  construction  and  at¬ 
tempts  to  show  the  nourishment  derived 
by  outdoor  workers  who  eat  this  brand 
of  bread.  __  _ 

CAPITAL  VETERAN  HONORED 

FVllow  workers  of  the  Washington 
fD.C. )  livening  Star  chapel  this  week 
presented  Harry  F'.  Sautcr,  comiKvsitor, 
with  a  chiming  cbx'k  when  he  retired 
following  .18  years  of  service  on  the 
paper. 


TRIBUNE  AD  MEN  MEET 

Col.  McCormick  Plays  Host  at  Farm 
After  Session 

Members  of  the  Chicago  Tribune  ad¬ 
vertising  offices  in  New  York,  Ifoston, 
.-Xtlanta  and  San  Franciscti,  were  in 
(.'hicago  for  the  recent  semi-annual  con¬ 
vention  of  the  advertising  department  of 
The  Tribune.  Deiiartmental  sessions 
were  jiresided  over  by  t'.  S.  I’enham, 
man.'iger  of  national  advertising;  1).  F. 
Mc.XIahon,  manager  of  local  advertising; 
C.  M.  Camiibell,  manager  of  classified 
advertising;  X\'.  J.  Byrnes,  manager  oi 
the  Business  Survey,  and  Fred  Shafer, 
manager  of  copy  and  art.  The  conven¬ 
tion  was  opened  by  \\'.  Iv.  Donahue,  ad¬ 
vertising  manager. 

.-X  general  meeting  of  all  divisions  of 
the  advertising  department  was  also  held 
(luring  the  convention,  at  which  Col. 
Rolx'rt  R.  McCormick,  publisher;  \\’.  E. 
Macfarlane.  business  manager;  J.  \\’. 
Bark,  pr(»duction  manager,  and  Louis 
Ro.se,  circulation  manager,  spoke.  Col. 
McCormick  was  host  to  the  men  of  the 
advertising  department  at  an  outing  at 
Cantignv,  his  farm  located  near  XX'heaton, 
111. 


JOIN  FARM  PAPERS 

J.  J.  Mattus,  formerly  of  the  Cleveland 
office  of  the  Cappt'r  farm  paners.  and 
J.  A.  Center,  formerly  of  the  local  ad¬ 
vertising  staff  of  The  Chicago  Tribune, 
have  joined  the  Chicago  office  of  .Asso¬ 
ciated  J'arm  Papers. 


NAMED  AD  COUNSELLOR 

The  X'an  Allen  advertising  agency. 
Bell  building,  Chicago,  has  Ix'cn  ap- 
|)ointed  advertising  counsellor  for  the 
Irwin.  Neisler  company  of  Decatur.  III. 
manufacturers  of  “.ScKlinco.”  News¬ 
papers  and  trade  papers  will  be  used  on 
this  .'icconnt. 


SAWYER  WINS  GOLF  PLAY 

I).  F.  .Sawyer  won  low  gross  in  the 
XX’estern  .-Xdvertising  Golf  associations 
annual  tournament,  June  21  and  22.  at 
the  Minoequa  Heights  Country  club  in 
XX’iscnnsin,  with  a  score  of  15.1  for  the 
.1(>  holes.  George  Hartm.-m  took  second 
low-  gross  with  157.  Wilbur  Fickelberg 
won  low  net  on  the  .1b  ludes  with  H2. 
and  Joseph  Lambin  second  with 


tramck :  Erich  Wahl,  Abend  Post:  John 
L.  Zurbrick,  U.  S.  Immigration  Service 
Director  in  Detroit ;  S.  Weinberg, 
Jezvish  Daily  Forzvard;  J.  J.  Pontozo- 
poulos,  Greek  Tribune;  Judge  Arthur  J. 
Tuttle,  Federal  District  Court,  and  Mrs. 
Mary  Turner,  secretary  to  the  com¬ 
mittee. 


PLANNING  TEXAS  PROGRAM 


H.  Miller,  Miner  L.  Wells,  retiring 
president  of  the  Texas  Press  Associa¬ 
tion;  L.  M.  Nichols,  state  auditor  of 
Oklahoma  and  publisher  of  a  newspaper 
at  Bristow,  Okla. ;  H.  C.  Rotating,  ex¬ 
ecutive  secretary.  National  Editorial  As¬ 
sociation;  J.  H.  Lowry,  editor  and  pub¬ 
lisher,  Honey  Grove  (Te.x.)  Si()iuil. 

Entertainment  features  will  include  a 
luncheon,  banquet,  dance  and  golf. 


VIZETELLY  PRAISES 
SPLIT  INFINITIVE 


■y  Editor  Praises  Casper 
for  Editorial  Upholding 
of  This  Grammatical 
“Error” 


MARRIED  IN  CHINA 

Miss  Bernadine  Szold,  former  Cliicago 
and  New  York  newspaper  woman,  was 
married  at  the  American  consulate  in 
Dairen,  China,  on  June  16,  to  Chester 
Fritz,  according  to  word  received  in  Chi¬ 
cago  by  her  sister,  Mrs.  Hertx'rt  By¬ 
field.  Miss  Szold  four  years  ago  obtained 
a  divorce  from  Otto  E.  Liveright, 
author’s  representative,  of  New  York. 


Ca^per  S.  Yost,  editor  of  the  editorial 
pane  of  the  St.  Louis  Globe-Democrat, 
recentlv  wrote  an  editorial  favoring  the 
use  of  the  split  infinitive. 

He  received  the  following  letter  from 
Frank  H.  Vizetelly,  editor.  Funk  &  Wag- 
nalls  New  Standard  Dictionary ; 

"Editor,  Globe-Democrat. 

"Dear  Sir  and  Past  Master  in  Split  In¬ 
finitives  ; 

"I  can  not  allow  your  charming  editor¬ 
ial  on  the  subject  of  the  split  infinitive 
to  pass  by  without  acclaiming  it  the  finest 
piece  of  work  of  its  kind  that  I  have 
ever  seen.  It  is  a  gem  of  purest  ray 
serene,  and  as  such,  I  shall  take  the  lib-  j 
erty  or  placing  it  in  my  archives  as  a 
treasure  to  1)e  cited,  together  with  Wy- 
cliff,  Byron’s  ‘To  slowly  trace  the  forest’s 
shade  scene,’  and  Burns’  ‘W'ho  dare  to 
nobly  stem  tyrannic  pride,’  as  well  as  ex¬ 
tracts  from  Massinger,  Donne.  Sir 
Thomas  Browne,  Daniel  Defoe,  Samuel 
Johnson  of  Fleet  Street,  Edmund  Burke, 
(Tiarles  Lamb,  Thomas  Babington  Mac¬ 
aulay.  Ruskin,  and  Herbert  Spencer, 
Coleridge.  Matthew  .\rnold.  Browning, 
Motley.  Lowell,  and  Holmes,  Brander 
Matthews,  and  George  Henry  Lewis. 

"If  it  were  not  for  the  unfortunate 
carelessness  of  the  grammarians,  this 
splendid  locution  would  never  have  been 
condernned,  but  every  one  of  our  gram¬ 
marians  provided  rules  without  devoting 
time  to  the  research  necessary  to  support 
their  claims,  and  so  it  comes  al)out  that 
even  such  a  man  as  John  Earle,  eminent 
as  a  philologist,  and  professor  of  Anglo- 
Saxon  at  Oxford  University  for  twenty- 
three  years,  described  this  type  of  ex¬ 
pression.  which  the  English  call  the  cleft 
infinitive,  as  a  ‘new  collocation  and  mo>-t 
astounding  change  which  has  come  up  in 
our  time.’  Earle  wrote  this  in  1880  oi 
thereabouts,  but  would  have  saved  his 
face  as  a  .scholar  had  he  consulted 
Goold  Brown’s  ‘Grammar  of  Engh'.sh 
Grammars  ’  which  was  published  in  the 
United  .‘States  in  18,S1.  In  this  the  worthy 
Dr.  Brown  taught  that  the  infinitive 
might  be  snlit  to  advantage  in  certain 
constructions. 

“Dr.  Brown  said  (page  661 ;  Ohs.  ID  : 
'Of  the  infinitive  verb  and  its  preposi¬ 
tion  “to.”  some  grammarians  say,  that 
this  must  never  be  separated  by  an  ad¬ 
verb.  It  is  true,  that  the  adverb  is,  in 
general,  more  elegantly  placed  before  the 
preposition  than  after  it ;  but,  possibly, 
the  latter  position  of  it  may  sometimes 
contribute  to  the  perspicuity,  which  is 
more  essential  than  elegance;  as.  “If  any 
man  refuses  so  to  implore,  and  to  so  re¬ 
ceive  pardon,  let  him  die  the  death.” — 
Fuller.  ‘On  the  Gospel,’  page  200.  ‘Honor 
teaches  us  properly  to  respect  ourselves.’ 
—Murray’s  ‘Key  to  English  Grammar,’ 
page  2>2.  Here  it  is  not  quite  clear  to 
which  verb  the  adverb  properly  relates. 
Some  change  of  the  expression  is  there¬ 
fore  needful.  The  right  to  place  an  ad¬ 
verb  sometimes  between  to  and  its  verb, 
should.  1  think,  be  conceded.’  ” 


Xo  5  of  a  Series 


Ideal 

Printing 

Type 


POSITIVE 

TEMPERATURE 

CONTROL 


depends  on  a  constant  metal  level  in 
machine  pots  at  a  certain  fixed  tem¬ 
perature.  Let  the  temperature  fluc¬ 
tuate,  too  high  or  too  low,  and  your 
type  metal  goes  out  of  balance — 
squirts,  hollow  slugs,  low  lines,  foul¬ 
ed  plungers,  fouled  throats  and 
jammed  ejector  blades  are  some  of 
the  results. 

The  Monomelt  System  melts  your 
killed-out  slugs  and  trimmings  under 
positive  temperature  control  at  510 
degrees  Fahrenheit.  It  then  automat¬ 
ically  feeds  clean,  hot  metal,  with 
each  cast,  to  the  machine  pot,  which 
is  also  held  at  the  constant  ideal  cast¬ 
ing  temperature  and  at  proper  level  at 
all  times.  Results — perfect,  solid 
slugs,  with  sharp,  clear  faces,  elimi¬ 
nation  of  metal  furnace,  great  sav¬ 
ings  and  increased  production. 

Hundreds  of  newspapers,  large  and  small,  type 
compositors,  printers  and  publishers  in  U.  S., 
Canada  and  foreign  countries  have  eliminated  the 
metal  furnace,  speeded  up  production  and  stopped 
composing  room  leaks  by  installing  the  Monomelt 
System,  which  pays  for  itself  in  less  than  one  year. 

Electric  or  Cos  Moiiontelt  l  iiits  for  Linotype, 
Intertype,  Linofiraph ,  Lndloic,  Elrod 
and  Monotype. 

*‘Why  melt  metal  twice  to  use  it  once?” 


HONOR  FOREIGN  EDITORS 


By  (khi'fnng  at  all  eimei  a 
sound,  solid  slug,  the  Mono* 
melt  cuts  dry  mat  troubles, 
sates  makf 'ready  time,  de* 
creases  proof-readers*  errors, 
gives  a  clean,  high  quality 
reading  page. 


THE  MONOMELT  CO 


1636  Polk  Street,  Minneapolis,  Minn 

.Sole  agent  for  the  Rritish  Isles:  II.  W.  C.\SLON  &  CO.,  Limited,  82  Chiswell  Street,  London,  England 
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By  MARLEN  PEW 


THIRTY-FIVE  years  p"0,  in  Xovem- 
l)er,  the  music  committee  of  the  Grid¬ 
iron  Club  called  up<»n  Maj.  Alfred  J. 
Stofer,  veteran  corresp^nident  of  the 
Birmingham  (Ala.)  to  try-out  a 

sonp  which  he  had  picked  up  in  his  old 
home  state  X'irginia.  The  Major*  sanjj 
as  follows : 

Oh,  dc  dew  am  a  failin’,  dat  ’milion's  gwintcr 
cool. 

An’  soon  it  will  be  very,  very  fine;  ^ 

But,  bless  yo’  soul,  my  honey,  dis  darkey  ain* 
no  fool 

To  leave  it  dar  a  bangin'  on  de  vine. 

Chorus — 

Oh  de  ham  bone  am  good,  de  bac<m  am  sweet, 
Possum  meat  am  very,  very  fine; 

But  gimme,  oh,  gimme,  oh  how  I  wish  you 
would, 

Dat  watermilion  hangin*  on  de  vine. 

See  dat  watermilion  a  peepin'  froo  de  fence, 
How'  I  wish  dat  'milion  it  was  mine; 

White  folks  ain*  got  one  blessetl  liit  o’  sense 
To  leave  it  da  a  hangin’  on  de  vine. 

Chorus — 

Vou  may  talk  about  yo*  peaches,  yo*  apples  an’ 
yo’  p’ars — 

Talk  about  yo’  ’simmons  on  de  trees; 

But  bless  yo’  soul,  my  honey,  of  all  de  fruit  dat 
grows, 

De  watermilion  am  de  foo<l  for  me. 

Chorus — 

Oh,  de  ’fossurn  an’  de  tater  am  mighty  good  to 
— 

I  Some  darkeys  think  dar’s  livin’  in  a  ham: 

But  watermilion *s  eatin*  dat  nothin’  else  kin 
beat. 

For  it  s  loaded  full  of  “Glory  to  de  I-am’.’* 
Chorus — 

Some  day  we’s  gwin  to  Heaven  whar  de  gofid 
ole  darkeys  go, 

An’  war  a  crown  a  shinin’  like  a  star; 

Den  settin*  by  de  river  we  kin  eat  forever  mo*, 
Watermilions  wid  dc  angels  over  dar. 
Chorus — 

That  Song  has  been  a  feature  of  every 
Gridiron  Club  party  since  that  time.  The 
'entinieiits  are  simple,  to  be  sure,  but  no 
one  who  had  heard  the  Major  warble  the 
’milion  song,  surrounded  by  30  or  40 
Gridirfmers.  following  an  annual  dinner, 
is  likely  to  forget  it.  It  has  been  a 
favorite  of  five  Presidents  of  the  United 
States. 

»  *  • 

V^OICE  on  the  telephone  (gruff) 
said :  "This  is  Police  headquarters, 
Canal  20(X).  talking,  .^re  you  going  to 
l»e  in  your  office  for  an  hour?"  1  brave¬ 
ly  answered  ■‘Yes".  The  voice :  “We 
have  a  very  imjiortant  pajK-r  to  serve  on 
you."  Less  bravely  1  aske*l  what  it 
might  be  all  alvmt.  Gruff  replied  that 
the  officer  would  tell  me  when  he  ar¬ 
rived.  adding  significantly — “yf>u  just 
wait  where  you  are."  I  waite<l  for  an 
lK)ur  and  a  half.  It  was  the  hottest 
morning  of  the  summer  in  New  York, 
but  my  hands  seemed  to  grow  cold  and 
little  shivers  rippled  around  the  sp<it 
where  my  galluses  cross.  .\t  breakfast 
I  had  been  unusually  happy.  My  con¬ 
science  had  tlK-n  seemetl  clear.  1  was  at 
peace  with  the  world.  Put  now  a  thou¬ 
sand  torments  descended  uixm  me.  Old 
sins  rf>se  up  and  pointed  bony  fingers 
into  my  face.  What,  anvmg  all  of  my 
hidden  crimes,  could  the  jxjlire  depart¬ 
ment  have  singled  out  for  ininishment? 
One  by  one  I  counted  them  over.  I'ev- 
erishly  I  hoped  that  jwrticular  offenses, 
any  one  of  which  would  bring  blushes  ni 
shame  to  the  cheeks  of  i>atient  friends, 
had  not  lieen  found  out.  Perhaps  it 
was  sfnnething  alxjut  my  old  bus.  Had 
the  children  fx-en  driving  again?  Had 
my  wife.  v>  often  warned,  driven  too 
fast  ?  Put  how  cowardly,  typical  of  the 
stx.  now  to  lofik  in  the  direction  of  the 
wife,  when  so  many  faults  lie  at  my 
own  d'x/r !  Had  I  written  or  printeil 
a  lilxl  ?  Ortainly,  no  one  could  charge 
lilxl  with  malice,  since  I  never  do  that 
s'lrt  of  thing.  It  was  a  relief  to  know 
that,  whatever  this  charge  might  prove 
Vi  be,  it  C'juld  n<A  conceivably  c'xicern 
a  "love  nest,"  or  partieijjation  in  the 


manufacture,  sale  or  advertising  of  al¬ 
coholic  liquors,  nor  the  -Arnold  Roth- 
stein  mystery,  nor  Teapot  Dome,  nor  the 
kidnapping  of  Charlie  Ross.  Blood  is 
not  on  my  hands,  at  least  not  visibly. 
.■\nd  my  thefts  have  been  of  the  legal 
sort,  successfully  defended  in  the  courts 
of  the  land  every  day.  I  have  done 
things  for  which  I  should  be  punished, 
here  frankly  admittt^tl,  hut  that  the  po¬ 
lice  should  have  discovered  any  one  of 
them,  in  view  of  the  care  I  have  taken 
to  cover  them  up,  was  astounding.  .\s 
I  liave  stated,  these  thoughts  deeply 
troubled  my  mind  and  galluses  for  90 
minutes.  I  put  in  a  call  for  a  lawyer 
friend.  Then  entered  a  cop  from  head¬ 
quarters.  He  had  an  ugly,  blood-shot 
l<x)k,  I  thought.  He  did  not  say  "G(X)d 
morning,  sir",  or  anything  pleasant  like 
that,  but  strode  across  my  f)ffice  and 
touched  me  on  the  arm.  The  big  ruffian 
handed  me  a  paper. 

*  *  * 

TT  was  a  subpoena,  titled  "The  Com- 

monwealth  of  the  State  <>1  Nebraska 
vs.  Marlen  K.  Pew,  1475  Broadway, 
New  York.”  It  commanded  the  sheriff 
or  any  policeman  of  the  County  of  New 
York,  to  summon  me  to  apixar  at  the 
District  Court  Room  in  the  Court  House 
at  Stanton.  Neh.,  on  the  28th  day  of 
June,  .X.l).,  1929,  at  one  o'clock  in  the 
afteriUH)!!,  to  attend  the  summer  meet¬ 
ing  of  the  Northeast  Nebraska  Editor¬ 
ial  .XssfHriation.  “plaintiff ;  all  space 
grafters  and  imblicity  hounds,  defend¬ 
ants."  Whereof,  failure  would  bring 
down  the  customary  pe-nalties  of  the 
law.  The  sulip<x-na  was  signed  by  J.  P. 
O'Eurey,  clerk  and  Emil  von  Seggern, 
judge.  .\s  may  lx-  snrmisefl  these  gentle¬ 
men  are  officers  of  the  N.N.E..-\. 

•Something  ought  to  be  done  alx>ut  this 
sort  of  thing.  Jf>e  O'I'urey  of  Harting- 
ton  knew  me  wlien  I  was  young  and  en¬ 
joyed  a  clear  conscience.  He  has  no 
right  to  assume  that  I  am  still  pure  and 
that  a  jxdice  call  like  that  would  not 
drive  me  hastily  out  of  the  17th  flfK)r 
window  of  my  sanctum. 

*  *  * 

IV  OTE.S  frfun  an  rxcasional  corres- 

’  pondent,  the  live  M.  E.  of  a  daily 
out  West : 

I^ear  Shop-Talker: 

1  saw  in  h?&P  where  an  editor  claimed 
he  had  published  1,2.50  names  of  residents 
in  one  issue.  Recently  we  published 
3. .500  names  on  a  delinquent  tax  list, 
which  is  real  news  for  the  neighborhood 
gossips,  if  you  ask  me. 


T<Klay  came  a  letter  from  a  news- 
|)aix-r  syndicate,  addressed  to  a  business 
manager  who  left  our  employ  four  years 
ago.  The  writer  suggests  that  if  we 
buy  “now"  he  will  not  offer  the  feature 
to  our  opiK)sition.  We  have  had  no 
opjKjsition  in  five  years.  I>»  these  birds 
ever  think  to  refer  to  the  E&P  Year- 
Ixxik  ? 


Strong-arm  methods  to  kill  a  news 
story  are  always  a  problem,  but  lurt  so 
anniiving  as  a  fake  sob-siory — you  kixiw, 
how  s«»me  mother  is  seriously  ill  and 
the  news  of  her  son's  indiscretion  would 
kill  her.  They  worked  that  on  me  al)out 
a  year  ago  and  I  later  learned  the  jKJor 
mother  in  questifin  had  sixnt  the  very 
afternfxrti  playing  bridge.  Now  I  make 
sure. 

The  familiar  agitation  to  sell  syndicate 
material  by  mail  instead  of  by  expensive 
ixrsonal  solicitation  dtjes  iu»t  seem  to  l>e 
getting  anywhere,  judging  from  the  con¬ 
stantly  increasing  numlx-r  of  salesmen 
who  appear  at  our  office.  Many  are  fine 
fellows,  but  I  often  wish  they  would 


spend  a  quarter  of  an  hour  now  and  then 
to  familiarize  themselves  with  the  con¬ 
tents  of  our  paper.  It  would  save  talk. 
A  recent  caller  tried  to  sell  me  a  feature 
we  have  been  printing  for  six  years. 


I’d  like  to  debate  the  question  whether 
newspaper  men  of  large  cities  have  more 
pleasure  out'  of  their  work  than  those 
of  the  smaller  towns.  I  have  never 
worked  in  a  city  of  more  than  50,(X)0 
people.  I  am  happy  in  my  work. 


PASTOR  PRAYS  HARD 
FOR  NEWSPAPER  MEN 


Mississippi  Divine  Reminds  Assem¬ 
bled  Editors  They  Will  Have  a 
Difficult  Time  Getting  Inside 
Pearly  Gates 

Sjxaking  of  prayers,  Ur.  T.  I).  Bate¬ 
man,  pastor  of  the  First  Presbyterian 
Church,  Columbus,  .Miss.,  opened  the 
sixty-fourth  annual  convention  of  the 
Mississippi  Press  .Association  last  week 
at  Columbus  with  a  divine  supplication 
that  surprised  even  the  newspaper  men 
present.  It  follows; 

"Paternal  God,  our  Heavenly  Father, 
we  ask  Thy  blessings  upon  these  news¬ 
paper  people,  who  are  wont  to  com¬ 
municate  with  the  ends  of  the  earth. 
They  are  people  who  can  smell  a  revo¬ 
lution  in  China ;  people  whf)  have  license 
to  enter  the  gates  of  Princes  and  Poten¬ 
tates,  but  who  will  have  a  mighty  hard 
time  getting  inside  the  gates  of  Paradise. 

"Have  mercy  on  these  people  who  are 
tempted  by  every  devil  from  printer's 
devils  to  the  devils  of  newspaper  head¬ 
lines.  .And  these  same  i>eople  who  are 
so  busy  listening  to  the  songs  of  the 
wires  and  the  songs  of  the  women,  that 
ofttimes  the  voice  of  (iod  finds  no 
listener  among  them  and  no  place  in 
their  hearts. 

"Have  mercy,  ()  Lord,  upon  these 
jx'oplc  who  have  to  carry  all  kinds  of 
things  in  tlie  cause  of  their  newspapers. 
Have  mercy,  t)  Lord,  on  these  people 
who  are  invited  to  so  many  luncheons 
and  han()uets  that  they  must  sacrifice 
their  digestion  on  the  altar  of  free 
advertising. 

“Have  mercy.  Lord,  on  the.se  ixople 
who  arc  chased  hy  the  Colonial  Dames, 
\V.  C.  T.  U..  Kiwanis,  Rotary  and 
Chamber  of  Commerce.  Have  mercy 
on  these  people  who  have  to  hobnob 
alike  with  Jew  and  (ientile,  white  and 
hlack.  Democrat  and  Republican,  Bap¬ 
tist.  Methmlist,  Presbyterian  and  Episco¬ 
palian,  those  who  came  over  on  the 
Mayflf)wer  and  those  who  came  over  in 
the  cauliflower. 

“Have  mercy.  O  Lord,  on  the.se  peo¬ 
ple  and  help  them  in  their  dash  from 
ballroom  to  church  social  and  back  to 
rum-runners,  and  who  have  to  associate 
with  anyhody  from  .Andy  .Mellon  to 
.Andy  Gump.  .Any  of  them  would  walk 
two  miles  {or  a  gfKxl  story. 

“Make  this  a  gfxid  convention  in 
Columbus.  It  is  an  easy  matter  to  break 
into  print  but  how  will  some  of  them 
break  into  the  Pearly  (iates?  \Ve  pray 
Thy  blessings  upon  them  and  when  they 
have  done  with  newspapers  and  stories 
and  their  careers  are  finished  here,  may 
they  have  a  finer  story  from  St.  Peter 
than  they  ever  had  in  newspapers  here. 
.And  though  it  is  so  hard  for  newspaper 
men  to  get  int<)  the  Kingdom  may  they 
receive  a  warmer  welcome  in  the  new 
Jerusalem  than  tliey  do  in  Columbus  to¬ 
day.  .Amen.” 

FITZPATRICK  REJOINS  TRIBUNE 

Keene  I'itzpatrick,  representative  of 
the  A'rjc  York  Daily  IVni's  and  Liberty 
li'ci'hly  on  the  Pacific  coast,  and  for¬ 
merly  a  member  of  the  Chicaijo  TrUmne 
advertising  de|)artment  for  six  years,  has 
rejoined  the  Tribune  as  its  Pacific  coast 
representative,  with  head(|uarters  in  the 
new  roast  office  of  the  Tribune,  820  Kohl 
building,  San  I'rancisco.  Mr.  h'itzpatrick 
joined  the  Tribune  in  1917,  in  the  kxal 
advertising  department  aiul  three  years 
later  joined  the  Business  Survey  and 
national  departments. 


POWER  OFF  IN  STORM 
GAS  TURNS  PRESS 

Mankato  (Minn.)  Free  Pre»t  Met 
Emergency  in  Resourceful  Manner 
— Type  Hand  Set  for  4-Page 
Edition 


When  a  15-minute  tornado  swept  into 
•Mankatt),  .Minn.,  recently,  tearing  down 
all  power  lines  and  completely  isolating 
the  village,  the  Mankato  Daily  Prcc 
Press  met  the  emergency  by  using  a 
gasoline  engine  to  turn  the  cylinder 
press.  Thus  a  four  page  pajxr  with 
news  of  the  storm  was  made  possible  in 
the  face  of  nearly  insurmountable  diffi¬ 
culties. 

Clifford  Russell,  editor,  in  his  front 
page  column,  graphically  told  the  story 
about  the  edition,  as  follows: 

".At  .seven  o'clcKk  this  morning  every¬ 
thing  was  set  to  publish  a  regular 
twelve  page  pjiper. 

"Then  the  lights  went  out,  the  power 
went  off,  the  telephones  were  silent,  the 
Associated  Press  wires  went  down— the 
storm  broke  with  all  its  fury.  Some 
employes  were  stranded  at  their  homes, 
printers  stood  about  in  darkness  while 
wind  raged  and  the  rain  fell  in  torrents. 

“Hardly  had  the  full  fury  of  the 
storm  passed  before  reporters  were  on 
the  streets,  following  the  trail  of  the 
biggest  'break'  of  the  year.  Additional 
members  were  drafted  for  the  staff. 

“.All  that  was  a  matter  of  routine. 
The  mechanical  difficulties  presented 
were  far  more  difficult.  No  power  to 
run  the  linotypes,  iio  power  to  turn  the 
press — no  possibility  of  power  for  an¬ 
other  day. 

“Search  was  started  immediately  for 
gasoline  engines  to  turn  a  cylinder  press 
capable  of  printing  a  four  page  paper. 
One  was  located  on  the  St.  Clair  road, 
fifteen  miles  from  Mankato.  .A  truck 
was  dispatched  to  bring  it  in.  A  motor¬ 
cycle  was  commandeered,  the  engine  dis¬ 
mounted  and  attached  to  a  line  shaft  to 
run  two  linotype  machines.  By  ten 
o'clock  the  machinery  was  moving,  new, 
untried  and  experimental,  uncertainly 
but  surely  it  moved. 

"Printers  were  started  on  ‘takes'  of 
handset  copy — reminiscent  of  the  old 
times  of  twenty  years  ago.  There  was 
only  one  story — the  story  of  the  storm. 
No  telegraph  news — no  sports — no  mar- 
ket.s — just  the  story  of  the  storm,  and 
here  it  is.” 


TRAER  PAPER  WINS 

Iowa  Paper  Awarded  Prize  at  State 
College  Short  Course 

I'orty  Iowa  weekly  newspaper  editors, 
attending  the  annual  country  newspaper 
short  course  at  .Ames,  June  22,  sponsored 
by  the  technical  journalism  department, 
Iowa  State  College  of  .Agriculture, 
awarded  honors  in  the  news  and  editorial 
classes  to  the  Traer  Star-Clit'per,  which 
last  year  won  the  news  contest.  The 
Osatie  Xexes  was  second  in  the  news 
story  division  and  the  Harvkeye  Peacon, 
third.  Second  honors  in  editorial  writ¬ 
ing  went  to  the  Toledo  Chronicle  and  the 
.llhia  I'nion-RepubHcan  was  third.  Fifty 
stories,  and  75  edit<irials  were  enter^. 

J.  L.  I'razier,  Chicago,  crlitor  of  the 
Inland  Printer;  G.  L.  Caswell,  managing 
director  of  the  Iowa  Press  .Association; 
Walter  Burr,  Manhattan,  Kan.,  head  ol 
the  rural  sociedogy  department,  Kansas 
State  College  and  Frederick  J.  Lazelk 
professor  of  journalism.  University  ol 
Iowa,  were  principal  speakers  on  strictly 
new-natH-r  tonics.  Dr.  ().  K.  .Sweeney, 
head  of  the  chemical  engineering  depart¬ 
ment,  cornstalk  paper  exin-rt ;  C.  R-  F 
.Smith,  assistant  professor  in  the  techni¬ 
cal  journalism  (lepartment  and  Russell 
Reece,  farm  editor  of  the  Ames  Trihii'U’ 
were  other  sixakers. 


PLAN  JOINT  CONVENTION 

The  Del- Mar- Va  Press  Ass^iation 
and  the  Maryland  Press  Association  w»' 
hold  a  joint  meeting  and  outing  at  Ocean 
City,  Md.,  July  12-15. 


J 
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UR  OVN  VOP(£> 

or  LetTfcRS 


By  JAMES  MELVIN  LEE 


The  late  William  T.  Stead  once  of¬ 
fered  the  suggestion  that  a  novel  could 
be  written  from  the  items  that  appeared 
djv  by  day  in  newspapers — a  tale  that 
had  a  beginning  hut  no  end.  Sinnething 
like  this — hut  with  a  clever^  ending — has 
been  done  by  Willard  K.  Smith  in 
•'Bowery  Murder”  ( Doubleday,  Doran 
4  Co).  So  far  as  I  know  Mr.  Smith  is 
the  first'  to  use  newspaper  style  and 
newspaper  treatment  in  a  purely  ficti¬ 
tious  narrative. 

The  tale  reads  like  a  complete  run¬ 
ning  newspaper  story ;  in  other  words, 
it  is  made  up  chiefly  of  clippings,  from 
line  (lay  to  the  ne.xt,  pieced  into  a  whole, 
by  the  author,  with  letters  to  the  editor, 
editorials,  special  features,  etc.  The 
fictitious  items  are  credited  to  New 
York  newspapers  by  name. 

“Bowery  Murder,”  which  might  be 
well  called  a  front  page  mystery,  has  a 
deeper  meaning  for  tho.se  who  can  appre¬ 
ciate  its  satire.  In  its  alleged  .sob 
stories,  editorial  comment,  letters  to  the 
editor,  etc.,  the  reader  finds  an  excellent 
take-off  on  newspai)er  ballyhoo,  self 
horn-tootitig,  scandal  mongery  and  sen¬ 
sationalism.  Its  author  is  possibly  at  his 
best  when  he  imitates  the  tabloids  or 
tries  to  become  a  “Brisbane”  in  the 
alleged  editorial  printed  on  page  97. 

Members  of  the  working  press  will 
enjoy  the  yarn,  which,  by  the  way,  is  a 
bully  g(KKl  detective  story — but  the  lay 
public  may  take  the  satire  as  a  piece  of 
realistic  fiction.  Standard-size  newspa¬ 
pers  are  mentioned  by  name,  but  the 
author  is  not  so  specific  about  the  tab¬ 
loids.  which  arc  called  Tabloid  Xezi'.t, 
Daily  Taldoid,  and  (iraphnid.  \  ficti¬ 
tious  newspaper  is  created  in  Broadway 
Briefs,  an  evening  paper,  with  a  circu¬ 
lation,  at  the  time  of  the  tale,  of  45,187. 

The  author  is  publicity  manager  of 
the  advertising  firm  of  Frank  Kiernan 
&  Co.  of  Xew  York  City.  He  writes 
the  talc  as  of  June,  1938.  .-Ys  a  piece  of 
ballyhoo,  he  has  produced  a  classic. 

*  ♦  * 

\  DEFENSE  of  publicity  is  printed  in 
The  Xation's  Bitsiiicss,  for  June,  by 
Labert  St.  Clair,  director  of  advertis¬ 
ing  of  the  .-Ymerican  Electric  Railway 
.Association.  Mr.  St.  Clair  will  be  re¬ 
membered  as  the  man  who  handled 
national  newspaper  publicity  for  the  last 
four  Liberty  Loan  campaigns. 

He  f)egins  by  .saying  that  personally 
he  has  never  blushed  for  his  publicity 
work,  and  that  in  spite  of  his  profes¬ 
sion,  he  has  many  “highbrow”  friends. 
He  does  admit  very  frankly  that  few 
professions  arc  in  worse  order  today 
and  that  the  situation  should  be  cleared 
up.  He  insists  that  publicity  can  In* 
made  as  clean  as  a  bar  or  a  pulpit.  To 
do  all  this,  all  that  is  needed,  is  adher¬ 
ence  to  the  dictum.  “In  intblicity,  as  in 
all  other  things,  there  is  no  substitute 
for  honesty.” 

.Admission  is  made  of  the  presence  of 
crooked  fH'oi)lc.  A  list  of  them  would 
include : 


BOSTON 

POST 

Year  of  1928 


Gross  Circulation  Averages 

DAILY  POST  442,438 

SUNDAY  POST  384.957 


IELLT-8MITH  COMPANY 
■p«cUl  ReprMentativc 
pr«yb«r  Buildinc,  NEW  YORK 
W««t  Wackar  Drive,  Chicago 


new  Tort 
gkila<M|ilili 


Chleafo 

Detroit 

Atlaata 


The  shyster  who  pretends  he  has  great  in¬ 
fluence  with  iiress  associations,  newspapers,  and 
magazines,  and  for  a  fat  fee  can  get  anything 
published  or  kept  out  at  will. 

The  incompetent  who  does  business  on  a 
volume  l>asis,  mailing  tons  of  sloppily  written 
drivel  direct  to  publications  in  the  hope  that 
some  of  it  will  laud. 

The  comiietent  man  who  is  so  afraid  of  his 
boss  that  he  “yesses”  him  into  blunders  that 
m.ake  the  organization  or  individual  ridiculous. 

The  employer  without  knowledge  of  publicity 
who  is  willing  to  resort  to  anything  to  get  his 
firm’s  name  in  print  so  long  as  it  costs  nothing. 

The  advertising  ageticy  that  insists  on  a 
certain  amount  of  free  reading  notice  with  e.ach 
piece  of  |>aid  copy. 

Publishers  of  ‘'puff”  publications  of  all  kinds 
who  by  their  metluKls  lead  the  uninformed 
to  lielieve  that  s|>ace  in  the  news  or  iiiitcrial 
columns  of  reputable  pajiers  may  lie  liought  cut- 
right  or  obtained  through  the  aid  of  one  of  the 
influence  boys. 

For  tlic.se  shysters  shooting  is  said  to 
lie  t(Hi  g(H)d.  At  the  .same  time  the 
assertion  is  made  that  “influential 
service”  is  still  sold  on  this  tiasis,  at 
big  prices — particularly  in  New  York 
and  Washington. 

What  the  employer  should  say  to  his 
publicity  expert  is  given  in  these  words : 

“We  expect  you  to  deal  honestly  with 
the  nuhlic  and  the  editors.  If  you  feel  after 
you  nave  made  a  complete  investigation  that  we 
do  not  have  a  story  to  tell,  we  want  xou  to 
tell  us  just  that.  \Ve  feel  that  it  wouM  he  a 
mistake  for  us  to  try  to  get  publicity  if  cur 
story  does  not  have  news  value.  We  do  not 
want  news  inventtNl,  nor  stories  bolstered  up  to 
make  them  readable,  nor  do  we  want  you  to  go, 
hat  in  hand,  begging  for  space.  What  wo  shoidd 
appreciate  is  your  finding  stories  of  news  value 
in  our  organization  which  editors  will  like  and 
which  their  readers  will  like  to  read  .ind  then 
get  them  printed. 

“Our  primary  pur|K)se  in  employ*ng  you  is 
to  enchance  our  standing  with  the  public.  Your 
value  to  us  will  l>e  calculated  on  our  improved 
]iublic  relations  rather  than  the  inches  of  printed 
matter  you  get  into  publications.  It  will  be 
interesting,  of  course,  to  see  what,  if  anything, 
is  printeii  al>out  us,  but  it  will  be  equally  inter* 
esting  to  know  if  we  have  nothing  to  print  and 
should  maintain  silence. 

“At  no  time  during  yotir  connection  with  us 
will  you  be  aske<l  to  do  anything  of  which  yc.u 
will  be  ashamed.” 

The  cciiicliulitig  note  has  a  familiar 
sound : 

Editors  throughout  the  country  are  resentful 
of  being  loaded  dow’n  with  junk  in  the  form  of 
free  publicity.  They  are  getting  humpbacked 
ofiening  tons  of  useless  mail.  Every  week 
Editor  &  Publisher,  a  newsi>ai>er  veekly, 
has  an,  attack  on  free  publicity  seekers  vdio 
have  nothing  to  offer  but  a  tin  cup.  Publicity 
men  who  are  sending  out  this  material  are  fool¬ 
ing  no  one  except  their  employers. 

The  truth  of  the  assertion  just  quoted 
is  well  known  to  those  who  have  seen  the 
bales  of  propaganda  that  are  dumped 
into  newspaper  offices. 

♦  *  ♦ 

('’LFKGYMKN  very  frequently  play 
the  role  of  carping  critics  of  mod¬ 
ern  journalism  and,  in  the  language  of 
the  politician,  "view  with  alarm”  so- 
called  present  day  tendencies  of  the 
press.  Consequently  the  editors  have  a 
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perfect  right  to  get  over  into  the  field 
of  ethics  and  theology.  Walter  Lipp- 
man,  editor  of  the  Nezv  York  World, 
walks  boldly  into  the  field  of  the  former 
with  “A  Preface  to  Morals”  (The  Mac¬ 
millan  Company) — a  long,  but  not  long- 
winded,  commentary  on  the  modern  art 
of  contented  living.  Casper  S.  Yost, 
editor  of  the  St.  Louis  Globe-Democrat, 
in  “The  Quest  of  God”  (Fleming  11. 
Revell  Company),  takes  up  a  discussion 
and  makes  a  diagnosis  of  the  fundamen¬ 
tals  of  religious  belief.  Tliese  two 
volumes  arc  as  striking  in  contrast  as 
the  newspapers  edited  bv  the  authors. 

♦  ♦  ♦ 

A  CH.VPTKR  on  Civil  War  journalism 
may  l)e  found  in  “The  Crisis  and  the 
Man" — a  monograph  just  published  by 
Osmond  C'astle  H(K)per,  professor  of 
Journalism  in  the  Ohio  State  L’niversity 
at  Columbus,  O.  It  is  bulletin  number  5 
in  the  series  entitled  "Contributions  in 
Journalism.” 

This  chapter  revolves  around  Samuel 
Medary  (1801-18(4)  who  in  18()0  had 
been  for  more  than  20  years  a  resident  of 
Columbus,  O.,  and  for  17  of  those  years 
editor  of  The  Ohio  Statesman.  Twice 
be  had  sold  the  jiajier — only  to  resume 
ownership  and  editorship  after  a  short 
interval. 

Ohio  newspajier  men  do  not  need  to  lx; 
told  that  ^Ir.  Medary  shaped  all  his 
pilitical  editorials  after  the  ideas  set 
forth  by  .Andrew  Jackson.  Tradition 
.says  that  Kditor  Medary  was  the 
originator  of  the  slogan,  “Fifty-four, 
forty,  or  fight !”  which  was  current  in 
the  ’40's  when  the  disput  with  England 
was  most  acute  over  the  northwest 
boundary  of  the  United  States.  Profes¬ 
sor  Hooper  says,  however,  that  he  can 
find  no  authority  for  the  truth  of  such 
an  assertion. 

Rut  it  is  not  the  Ohio  Statesman  to 
which  Professor  Hexiper  pays  special 
attention  in  this  monograph;  It  was 
The  Cri.sis  that  Medary  established  Janu¬ 
ary  31,  1861,  that  put  his  name  in  hold 
letters  on  the  newspaper  map  of  Ohio. 


In  his  perspectus  he  promised  to  keep  his 
eight-page  sheet  “clear  of  floating  trash 
and  full  of  the  most  solid  and  useful 
matter  to  suit  the  fearful  times  that  sur¬ 
round  us.”  Professor  Hooper  then  goes 
on  to  show  how  this  promise  was  kept — 
and  to  spare.  How  Medary  opposed  the 
war  is  clearly  outlined  and  his  attitude 
toward  Lincoln  is  clearly  and  succinctly 
stated. 

Professor  Hcx)per  has  turned  over  soil 
in  a  field  that  has  long  Iain  fallow.  To 
change  the  figure  of  speech  slightly,  he 
hoed  out  his  row  in  goixl  shape.  The 
results  of  his  labor  will  be  found  in 
“The  Crisis  and  the  Man."  interesting 
alike  to  the  newspaper  men  in  Ohio  and 
elsewhere. 

CLUB  ELECTS  HUBBELL 

James  Leslie  Hiibhcll,  vice-president 
of  the  advertising  firm,  the  House  of 
Hiibhell,  Inc.,  has  been  elected  president 
of  the  Cleveland  .Advertising  Club. 
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Editor  &  Publisher  The  Fourth  Estate  for  June  29,  1  929 


MAY  PAPER  OUTPUT  UP 
SEVEN  PER  CENT 

U.  S.  Production  Totaled  123,504 

Tons  a*  Compared  With  245,644 
Tons  Produced  in 

Canada 

Newsprint  production  in  Canada  dur¬ 
ing  May  1929  amounted  to  245/)44  tons 
and  shipments  to  247,449  tons,  according 
to  figures  just  issued  by  the  Newsprint 
Service  Bureau,  New  York.  Production 
in  the  United  States  was  123.504  tons  and 
shipments  124,840  tons,  making  a  total 
United  States  and  Canadian  news  print 
production  of  369,148  tons  and  shipments 
of  372,289  tons.  During  May,  21,569 
tons  of  news  print  were  made  in  New¬ 
foundland  and  1,720  tons  in  Mexico,  so 
that  the  total  North  American  prorluction 
for  the  month  amounted  to  392,437  toiis. 

The  Canadian  mills  produced  118.712 
tons  more  in  the  first  five  months  of 
1929  than  in  the  first  five  months  of  1928, 
which  was  an  increase  of  12  per  cent. 
The  United  States  output  was  14,904 
tons  or  2  per  cent  less  than  for  the  first 
five  months  of  1928.  Production  in  New¬ 
foundland  was  9,2%  tons  or  10  per  cent 
more  in  the  first  five  months  of  1929  than 
in  1928  and  in  Mexico  1,821  tons  niore, 
making  a  total  increase  of  114.925  tons 
or  7  per  cent  over  the  same  period  in 
1928. 

During  May  the  Canadian  mills  oper¬ 
ated  at  87.6  per  cent'  of  rated  capacity. 
United  States  mills  at  81.5  per  cent  and 
Newfoundland  mills  at  101.4  per  cent. 
Stock  of  newsprint  paper  at  Canadian 
mills  totalled  23,893  tons  at  the  end  of 
May  and  at  United  States  mills  25.778 
tons,  making  a  combined  total  of  49,671 
tons  which  was  equivalent  to  3.1  days' 
average  production. 
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elected  the  following  officers :  S.  A. 
Smith,  Sugarcreek  Budget,  president; 
Wm.  G.  Heebsh,  Orrville  Courier-Cres¬ 
cent,  vice-president;  R.  M.  White,  Mil- 
Icrsburg  Farmer-Hub,  secretary ;  and  E. 
C.  Dix,  Wooster  Daily  Record,  treasurer. 

MECHANICAL  MEN  ELECT 

Scott  of  Decatur  Review  Named 
President  of  Illinois  Group 

A.  T.  .Scott,  superintendent  of  the 
Uecaturc  (Ill.)  Rn'icio,  was  elected 
president  of  the  Illinois  Newspaper  Com¬ 
posing  Kooni  Executives  .\ssociation,  at 
the  annual  meeting  held  June  23,  in  the 
Wolford  liotel,  Danville.  Gus  Anderson, 
of  the  Moline  Dispatch,  was  elected 
vice-president,  and  I-'rank  Tobias,  of  the 
Fcnria  Journal-Transcript,  secretary. 

.■\t  the  general  session  Bert  P. 
Manning  of  the  Peoria  Star  spoke 
on  "Keeping  the  Newspaiier  Morgue”; 
Russell  Miller  of  the  Bloomington 
Pantograph,  on  "The  Human  Side  of 
a  Printing  Office" ;  Ed  Hewes  of  the 
Damille  Commcrcial-Ncios;  Leo  Link, 
Waterloo  (la.)  Courier;  and  A.  T. 
Mann,  vice-president  of  the  Intertype 
corporation. 

MEDFORD  NEWS  SOLD 

L.  A.  Banks.  Medford,  Ore.,  and 
Riverside,  Cal.,  fruit  broker  and  grower, 
has  purcliaseil  the  .\fedford  Daily  Nezos. 

SMITH  IN  CAMDEN 

(ieorge  \\  .  K.  .Sinitli,  formerly  classi¬ 
fied  iiroinotioii  manager  of  the  Denver 
Post  has  Ix'en  appointed  classified  adver¬ 
tising  manager  of  the  Camden  (N.J.) 
Courier-Post. 


OFFICERS  RE-ELECTED 

Batavia  (N.Y.)  Times,  at  its  annual 
meeting  June  21,  re-elected  Chester  C. 
Platt,  president,  and  all  other  officers. 
The  usual  annual  dividend  of  eight  per 
cent  on  preferred  stock  was  declared. 

DAILY  REVISES  BUILDING  PLAN 


TuUa  Tribune  Addition  to  be  Six 
Stories  Instead  of  Four 

The  new  addition  to  the  Tulsa  (Okla.) 
Tribune  building,  which  was  originally 
planned  as  a  four-story  structure,  will 
rise  to  the  same  height  as  the  older  por¬ 
tion  of  the  building,  six  stories.  This 
change  in  plans  will  increase  the  cost  of 
the  building  about  S25,(X)0  which  will 
make  a  total  construction  cost  of  about 
S50,0(X). 

With  this  change  the  Tribune  build¬ 
ing  will  present  a  six-story  front. 
About  §100, (XX)  worth  of  new  equip¬ 
ment  and  machinery  will  be  installed. 
Two  features  have  been  planned  on  the 
sixth  floor  which  were  not  in  the  orig¬ 
inal  plans.  One  is  a  club  and  assembly 
room  where  employes  may  meet  on 
social  occasions,  and  the  other  a  lunch 
room  for  use  of  employes. 

PAPER’S  PILOT  AFTER  RECORD 

Charles  Gatschet,  pilot  of  the  Dcs 
Moines  Register  and  Tribune  cabin 
monoplane,  "Good  News,”  and  Ross  Arn¬ 
old.  plan  to  begin  a  refueling  endurance 
llight  from  the  I  )es  Moines  airport 
July  14.  The  pilots  will  use  a  rebuilt 
cabin  monoplane  owned  by  the  Yellow- 
Cab  .\irways  of  Des  Moines,  for  which 
company  Arnold  flies  an  express  plane 
daily  between  Des  Moines  and  Minne¬ 
apolis.  Getschet  has  been  pilot  of  the 
Register  and  Tribune  plane  for  a  year. 


HOME  NEWS  FURNISHED 
ROTARY  DELEGATES 

Dallas  Newt  Published  Two  Psfet 
Daily  of  State  News  During  Recent 

Convention  —  Cooperative  Pln„ 
With  Editors  Worked  Out 

During  the  recent  conventicMi  of 
Rotary  International  at  Dallas,  Tex 
the  Dallas  Morning  Nezi-s  was  able  to 
furnish  9,(XX)  delegates,  who  came  from 
every  state  in  the  country,  at  least  sQO 
words  of  news  gathered  from  all  parts 
of  their  home  states. 

Two  months  prior  to  the  convention 
John  E.  King,  managing  editor,  propjsed 
a  cooperative  plan  with  leading  news¬ 
papers  in  each  state — one  to  each  state 
— to  furnish  him  the  500  words  daily. 
This  state  news  budget  was  published 
each  morning  during  the  five-dav  con¬ 
vention  under  the  heading  of  the  state 
from  which  the  news  came,  giving  credit 
to  the  newspaper  furnishing  it. 

The  feature  took  up  nearly  two  full 
pages,  and  was  run  on  facing  pages 
under  a  banner  head. 

Some  states  failed  to  join  in  the  plan, 
and  delegates  from  the  missing  states 
registered  complaint  to  the  newspaper 
on  the  opening  day  of  the  meeting.  To 
meet  the  deficiency,  the  News  telegraph 
desk  gleaned  state  news  from  the  .Asso¬ 
ciated  Press  and  United  Press,  printing 
them  on  the  state  pages.  This  was  also 
done  in  the  cases  of  foreign  countries 
which  had  representatives  of  the  con¬ 
vention. 

The  News  reports  that  the  feature 
prnved  popular  with  the  delegates,  and 
that  the  newspaper  was  hard  put  to 
supply  the  demand  for  extra  copies. 


SHIPMENTS 

Tons  Per  Mill 
Month  Stocks 
247,449  23,893 
,081.227  23,893 

958,8.32  46,290 
813,471  27,520 

731,165  14,331 

617,9.36  26,848 

564,044  20,746 

506.2.39  13,561 


Supplies  and  Equipment 


OHIO  GROUPS  MEET 

.MKUit  .so  newspaper  men  and  women 
attended  a  meeting  of  the  .North  East  dis¬ 
trict  of  the  Ohio  NewspajM-r  Association, 
at  \\  illoughby,  recently.  Ethel  D.  Bryant 
of  the  Willoughby  Republican-Herald 
was  host.  The  following  officers  were 
electH  for  the  district;  Herlxrt  G. 
I'ickes,  Garrettszille  Journal,  president ; 
lames  L.  Wick,  Niles  Daily  Times,  vice- 
president ;  and  Ethel  D.  Bryant,  Wil¬ 
loughby  Republican-Herald,  secretary- 
treasurer.  The  North  Ontral  district 
eclitors,  meeting  in  Orrville,  June  21, 


Stereotype  Room 
Efficiency 

Means  quirk  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 


JOBS? 

Plenty  of  them;  and  they 
can  be  located  by  intelli- 
j>;ent  effort,  aided  by  the 
cooperation  of  the  Clas¬ 
sified  Service  of 

Editor  &  Publisher 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginmert 

Flatiron  Building 

175  Fifth  Avc.  at  23rd  St. 
Telephone:  Algonquin  1620 


Designers  and  builders  of 
special  equipment  to  meet 
the  economic  production 
requirements  of  the  present 
day  printing  and  publish¬ 
ing  plant. 

Specialists  in  selection  and 
sale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


HALVORSEN  NEWSPAPER 
STUFnNG  MACfflNES 

are  now  in  use  from  coast  to  coast  by  the 
following  leading  newspapers; 

Chicago  Tribune  New  York  Tlmea  Boeloo  Poti 

Seattle  Timea  Hartford  Courant  Detroit  Newi 

Saint  Paul  Dispatch  New  York  Herald  Trlbuae 

Saint  Paul  Dally  Newa  ^rlngfleld  Sepubhean 
Milwaukee  Journal  Memphis  Commercisl  Appesl 

Philadelphia  inquirer  San  Francisco  Chronicle 

Birmingham  Newa  Sydney  (Australia)  Suo 

If  uou  want  to  cut  the  coat  of  stuffing  papem  and  hart 
them  delivered  in  better  condition  to  diatributora  and 
readera,  write  us  for  futl particuiara 

NONPAREIL  MACHINE  COMPANY 

36  South  Throop  Street.  Chicago 


NEWSPAPER  PRINTING 

PRESSES 

DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS— <0,000  per  hr.  The  heaTlaat 
and  most  productive  high  gpeed  unit  press.  Equipped  with  latest  quick 
lock-up  plate  clamps,  automatic  electric  brakes,  etc.,  etc.  Autoplate  and 
dry  mat  equipment.  All  materials,  steels,  bronzes,  etc.,  of  the  latest 
approved  mechanical  engineering  practice. 

THE  DUPLEX  TUBULAR  single  plate  rotary.  The  full  36,000  running 
■peed  with  single  plates.  All  stereotype  costs  (material  and  labor)  cut  in 
half.  Economy  for  the  growing  moderate  sized  daily.  Unit-designed ;  built 
Id  8  pg.,  12  pg.,  16  PR.,  20  pg.,  etc.  And  any  size  can,  by  adding  units,  be 
increased  in  its  capacity. 

THE  DUPLEX  FLATBED  WEB  PRESS  for  smaUer  dalUes  and  weekllaa. 
Prints  from  the  roll  and  ettit,  folds  and  delivers  perfected  newspapers. 
6,  8.  10,  12,  14  or  16  pages  complete  in  one  operation.  Speed  6,000  to 
6,000  per  hour.  Half  page  fold  or  quarter  page  at  option. 

Writs  no  your  press  needs — Let  ue  help  yoa  solve  year  pressroom  problems— 
Our  Stott  is  at  year  ssrvies 

Duplex  Printing  Press  Company 

Battle  Creek,  Michigan,  U.  S.  A. 
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Employment 

Equipment 

Services 

editor  &  PUBLISHER 

Classified  Advertising 

SITUATIONS  (Cath  with  Order) 

1  Time  —  -SO  per  line 

3  Times  —  .40  per  line 

all  other  classifications 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
ptr  insertion  as  earned  by  frequency  of  in- 
u^on.  Minimum  space,  three  lines.  The 
Editor  &  Publisher  reserves  the  right  to 
clsssify,  edit  or  reject  any  copy. 


business  opportunities 

Brokers 


Kiddle  West  Properties — Exclusive  listings.  No 
demsging  publicity.  Personal  service  In  every 
deal.  Everything  confldentlal.  Clyde  B.  Knox, 
B1  Board  of  Trade,  Kansas  City,  Mo. 


Ksre  Opportunity  for  iinaliticd  ncwspaiicr  man 
with  $111. las'.  .tvailablc  control  of  two  Riih-nilhl 
wecklie*  and  Jol'  plant  in  large,  raplilly  grow- 
inc  field:  earning  handsome  cliviilends:  I  can 
ncamnjend  this  projicrty  as  a  good  buy.  .1.  It. 
Sliale,  Tiiiii’s  llhlg..  New  York. 


Ilt.500  handles  profitable  small  city  Texas  daily, 
AIm>  have  small  money  making  dailies  .Michi- 
can  and  Illinois:  reasonable  terms,  isiuis  Kddy, 
Wrigley  HIdg.,  Cliicago. 


Journalism  School 


Writeri  Wanted — For  Post  CJradnate  School  of 
Jonrnalisni  for  Women.  Enroll  Immediately, 
learn  Newspaper  Feature  work  and  how  to  com- 
nenialiie  your  ability.  Fit  .yourself  for  the 
t5(>  to  $100  weekly  salary  class.  Positions 
inaranteed.  Four  weeks'  intensive  training. 
Tuition  $100,  payable  In  advance.  Address 
feature  School  of  Journalism  for  Women,  45  N. 
Main  St.,  Wilkes  Rarre,  Pa. 


Magazine  Offer 


Ton  can  start  an  illustrated  weekly  or  monthly 
nugarlne  in  your  own  locality.  Invest  to  suit 
.toamelf.  Cniitidential  service.  The  Ralance, 
325  North  Claremont  av.,  Chicago. 


Newspapers  for  Sale 


For  6Ue  -Soini-wofkiy  wnd  Job  offico  in  Wis- 
•“oBoin  dairy  noction.  ni'ttin);  on  invest- 

»fnt.  Other  intereHtH  flemnnfl  my  attention.  No 
iaqoiriea  Nnswer«Ml  iinleKK  you  satiafy  me  you 
tare  rash  to  hiindle,  ('-831.  Editor  & 

Fublisiier. 


Vevapaper  For  Sale  werkly  ne\VK|iaiH‘r  iiml 
'•wupk'te  Jo!»  plant,  coinprlKitm  t\Vf»  Intertypes, 
UkIIow,  one  Elrod  casting  machine,  Hal> 
•wk  and  wvcral  sinallcr  presses,  Tliis  f)tTers  a 
ttre  fitiiMfrtiniit.v  to  a  man  who  is  willing  to 
jiK  it  is  within  a  few  hours  travel  of 
Ihrw'  county  seats.  The  town  Is  in  the  heart 
••f  the  richest  fruit  ;rrowin>r  belts  in  the  I'nitert 
Elites.  .\  hargain  to  a  quick  buyer,  Excep- 
terms  tfi  a  respfuisible  party.  Address 
Box  (’  si;2.  Edit«>r  A  I*ub1is)ier. 


Partner  Wanted 


Sole  Owner  of  prrditable  newspaper  property  lo- 
ill  .\«  w  York  city  wants  team  mate  wlm 
‘'’>l‘Hfjite  his  activity  and  invest  from 
to  $10.01*0;  natural  expansion  develops 
for  more  man  power  and  workliur  capita!: 
*'MresR  for  interview.  V  KOO.  E.Iitor  &  Tu!). 
Jwber. 


Side  Line  for  Salesmen 


JwJUbl*  Bide  Line  for  Syndicate  Salesman. 
^  commieeion  arrangement  being 

■•Qt  with  salesmen  to  call  on  high  grade  retail 
Wjiture  stores  to  sell  course  of  weekly  les- 
pJL  Interior  decoration  for  sales  people. 
Editor  A  Publisher. 


CIRCULATION 


ProBotioM 


J^tlon  BIbIi  a  Anitia,  tM 

^*.**-*  Rcadlag,  Paon.  Orlglsatari  af 
•«Wp  Club  Campalgaa. 


V.  •.  Kaadall  Company,  164  N.  BaUoy 
■m,;.  ^wlavllla.  Ky.— Superior  Ofroalattoa 
gUJJfi-jjO^toro  and  aolo  owners  af  Tka 


CIRCULATION  EMPLOYMENT 


Promotion 


The  Interstate  Circulation  Builders — An  organ- 
Iziition  of  circulation  speciulists.  A  ciimpuign 
for  every  territory,  a  plan  for  every  paper.  No 
campaign  too  large  or  too  small.  Consult  us  for 
your  needs.  Exiiert  advice  gladly  furnisheu. 
I'ae  Interstate  I’lans  for  results.  147  East  .'dith 
St.,  Suite  J.  N.  y.  City.  Tel.  Sacramento  7371. 


Recent  Drives  net  4,000  to  15,000  new  subscrib- 
era.  Weeklies  and  dallies.  Former  publisher, 
understands  publishers'  problems.  Hudson  De 
Priest,  P.  0.  Box  771,  Brooklyn,  N.  Y. 


The  World's  Largest  Circulation  Building  Organ¬ 
ization — The  only  circulation  building  sorvice 
In  Newspaperdom  fnrnUhing  publisbara  afflrda-’lts 
of  the  exact  reaulta  of  tto  every  campaign.  The 
Charles  Pnrtlowe  Campany,  Occidental  Bulldtag, 
Indiana  polls. 


EDITORIAL 


Syndicate  Features 


Editorial  Comment  Sunday  School  Lessons,  Inter¬ 
national  seriea.  Newspaper  article  by  an  editor, 
1,000  words,  $1.50  weekly.  Wm.  Southern,  Jr., 
Independence.  Missouri. 


EMPLOYMENT 


Help  Wanted 


Advertising  Man  -Daily  nowspnpor  in  o.xtlusivo 
northern  Wisfoiisiti  lield,  circulation  city 

wants  i’omiM'tcnt  advertising  man;  now 
one  man  .lob,  luit  can  rc.nllly  tm  developed  to 
wh'?re  assistant  is  necessary;  opportunity  for 
riffht  man  to  build  himself  permanent  and  satis¬ 
factory  place;  S44>  and  commission  to  start:  fu¬ 
ture  up  to  tiian,  himself.  Address  (’•''.M,  LMitor 
A:’  IMibllsher. 


Advertising  Man,  <'XiM‘rieii<ed.  wanted;  uood  on 
iimkiit^'  lay-outs  and  copy  wrltin;;;  permanent 
.iolt  to  rluht  man.  Tuscaloosa  News  Publishing 
Po..  TuscabMisa,  .Ma. 


Display  Salesman— Near  Washington,  D.  C, 

.lob  Printiiu;  Maiuiger — Indiana. 

Pity  Editor  -Small  Dliio  Dally, 
riassitied  Manager  -I’bissitied  Salesmen, 
i'irculation  Manager — Near  New  York, 
other  openings,  all  departments —  Placement 
Scrvic**.  p.  o.  p.ox  7>s{,  Wilmington,  Del. 


Editor— To**  small  <dty  evening  tlaily,  college 
town  of  ri.OiHi:  .\.p.  leased  wire;  state  nil,  in- 
rinding  salary  desired,  first  letter.  W.  J.  f»alvin, 
Pu Id  i slier  Ncws-.Tourmil,  Wilmington.  Ohio. 


Situations  Wanted 


Accountant-manager,  diversified  experience,  grad¬ 
uate  Pace  Institute.  .\t  prcs4*nt  connected  with 
large  mail  onler  house.  Desires  n  change,  .\vnil 
abl«-  two  weeks.  Salary  $r),2<s*.  ('-847,  Editor  & 
r*nblisher. 


Advertising  Executive  with  practical  experience 
in  ail  its  branches,  has  a  record,  acquaintance, 
reference,  health,  pep,  and  not  afraid  of  work. 
Seeks  happy  connection.  Available  on  July  Ist. 
Editor  of  this  publication  a  reference.  Address 
Hox  C-817.  Editor  A  Publisher. 


Advertising  and  Business  Manager 

Thorough  e\perieia*e(l  business  producer,  over 
fiftisui  years  In  highly  comiH>titive  Held.  Devel¬ 
oped  paper  to  first  i*lnce  in  city  of  DKI.OIk*. 
Enme<i  |M»st  of  (icnernl  Manager.  Merger  and 
sale  reason  for  transfer.  Now  open  to  serve  In 
eity  of  over  r*i*.Ooq  us  ad'*,  director.  National 
priMlmer  or  assistant  to  Dusiness  Manager. 
Forty,  married,  liighest  references.  Address 
F>1itor  A:  Publisher. 


Advertising  and  Business  Manager — Thorough  ex¬ 
ecutive  and  high  grade  strong  personal  pro¬ 
ducer.  Now  (ienerni  .Manager,  eastern  city  of 
hundred  thousand.  IVsiring  permanent  connec¬ 
tion — acc<ui!it  contemplated  sale  or  merger. 
Forty,  marrleil.  Provincial  and  metropolitan  ex 
perience.  Exc<>ptional  roconl.  C-804,  Editor  A 
Publisher. 


Advertising  -*’Desire<l  results**  are  guarant«‘e«1 
by  nilvertising  manager  seeking  a  desirable  con 
iiei'tion  anywhere  in  the  F.  S.  A.;  ten  years’ 
cxi»erience  in  North  rnmlina  and  ^■i^ginla.  Have 
recommendations  and  records  any  man  would 
1h'  proud  of.  Now  employed.  If  you  want  a 
live  wire  that  c*an  produce  to  please,  write 
(’-So'4.  Editor  At  Publislicr. 


Advertising  Executive  and  Salesman  seeks 
position  about  Se|Member  1st  as  a«lvertising 
mamivt-r  of  daily  paper:  32  years  «dd.  married, 
employed:  10  years’  practii'al  ii«*wspa|>er  ex|K*ri- 
ciice:  excellent  production  record.  Is'st  o'*  ref- 
jTeiic«*s.  Address  ('-S.’O,  Editor  &  I'libllsber. 


Advertising  Manager,  age  33.  married.  10  years* 
experience,  strong  personality,  initiative,  high- 
class  salesman,  One  record:  has  charge  of 
speiial  feature  advertising  department  past  5 
years  on  midwest  dail.v.  Wants  permanent  con¬ 
nection  where  ability  Is  recognised.  C-sfl3,  Edi¬ 
tor  A:  Publisher. 


Situations  Wanted 


Advertiaing  Manager  and  Solicitor- -24  years 
t»ld.  marrbd,  now  employed:  five  years  i,*))  ex- 
periem-e,  two  years  i2»  metropolitan:  gotsl  rec¬ 
ord;  resourceful,  capable:  wants  opportunity  on 
small  daily  or  large  weekly:  available  moiitirs 
notice.  (’-sr4.  Etlitor  A:  Publisher. 


Circulation  -If  your  ('irculation  Department  has 
been  a  sore  spot  witli  you  or  a  constant  source 
of  annoyance,  take  advantage  of  this  opportun¬ 
ity  to  put  an  end  to  youi  worries.  1  know  cir¬ 
culation.  1  am  as  intimately  acquainted  with 
scientific  circulation  system,  linance  and  promo¬ 
tion  as  it  is  possible  to  be  in  eighteen  years  of 
steady  application  to  circulation  problems. 
Thirty-five  next  birthday  and  brimful  of  pep. 
Employed  now  but  want  to  change. 

My  ex|>erlence  is  both  small  town  and  metro¬ 
politan.  morning,  evening  and  Sunday,  and  cov¬ 
ers  all  circulation  classifications  specializing  in 
boy  carrier. 

Will  provide  gilt  edge  references  and  give 
complete  history  to  interested  persons.  Prefer 
West  or  Middle  West.  Will  come  for  interview 
if  there  is  definite  prospect  of  a  suitable  con¬ 
nection.  C-842,  Editor  A:  Publisher. 


Circulation  Manager  or  assistant.  11  years*  ex- 
iKTieiU'e.  boy  proinotioii.  A.D.('.  and  otfice  detail; 
married:  references.  Editor  A:  Publisher. 


Circulation  Manager  Si*asoned  executive,  who 
r«‘sigiicd  after  successful  experience  on  large 
metropolitan  newspap»*r.  over  40u.0ii0  daily,  over 
l.<K)ti.(M'0  Sunda.v.  Km»ws  wluit  plans  sucoe<*d  and 
those  that  fail.  FniNersity  and  legal  training. 
<Jualiticd  to  Iiold  the  most  exacting  circulation 
job.  I  iiderstaiids  newspaper  proiluotion  in  all  its 
phas»‘s.  Highest  references  as  to  ability  and 
cliaracter:  20  years  of  real  building  experience, 
r  s.’iT,  Editor  A:  Publisher. 


Classified  Manager  -Age  24.  thoroughly  ex|>eri- 
enced  in  management,  selling,  promotion,  eollee- 
tions:  will  consider  solicitor  position  with  chance 
for  advaiuemciit.  Pox  ('-Sod,  Editor  Sc  Pub¬ 
lisher. 


Composing  Room  Foreman 


I  know  a  $‘omiM)sing  ri>om  foreman  who  de¬ 
sires  to  make  a  new  connection.  He  is  the 
most  capable  superintendent  I  have  known.  .V 
tireb'ss.  intelligent  and  loyal  man.  He  will 
bring  down  the  com|M»sitlon  costs  of  the  news¬ 
paper  that  needs  him.  He  will  get  the  paper 
to  press  on  time.  His  experience  ranges  from  a 
small  town  pa|NT  to  one  of  New  York  Pity’s 
largest  dailies. 

If  .von  are  interested  in  obtaining  the  services 
of  such  a  man  I  will  l>e  glad  to  juit  you  In 
touch  with  him.  H.  D.  Prndley.  Heiieral  Man¬ 
ager.  Times  Star,  Dridgeport.  ('onn. 


Executive  'Phirty  years  old.  married.  Mason, 
rollege  education:  nine  years*  »xp«>rieme  suc- 
cssfully  as  reportiT,  elty  editor,  managing  editor 
and  eilit<»r  on  middle  western  dail.v  of  l(».t*00 
clnmlation:  at  liberty  after  .\ugust  1; 

F.verott  (’.  Wal|K*.  P.  O.  Hox.  12.  K<fkomo.  Iml. 


General  Manager 
Business  Manager 
Advertising  Director 

Executive,  with  many  years  of  unusually  suc- 
c«*ssrul  operations,  oi$en  for  engagement  July 
first:  thoroughly  caimble  of  handling  any  paper 
in  any  sizi*  eity:  regnnled  as  one  of  the  Iwst 
and  most  exp^Tienceil  newspaper  executives  in 
the  east.  Hci'ords.  ex|s*rience  and  references 
gladl.v  given  on  personal  interview.  P  8o3,  Editor 
A:  Publisher. 


Managing  Editor  -Pity  editor  of  fastest  grow 
ing  paper  In  the  south  wants  place  as  man¬ 
aging  editor  of  afternoon  dally  in  city  from 
.Vi.iHNi  to  news  executive,  prolific 

writer.  goo«l  organizer,  active  in  civic  organ¬ 
izations.  and  with  experlenctw  dating  from  coun- 
ir.v  weekly  up;  32.  married,  steady  and  sober. 
Adilress  ('-s**!,  Etlitor  A  PuliUslier. 


Managing  and  Telegraph  Editor,  desires  change. 
Experienced  in  every  department.  Dei>eDdable 
and  thoroughly  comi»etent.  Highest  credentials. 
Prefer  .Middle  West.  Address  C-810,  Editor  & 
Publisher.  , 


Newspaper  Accountant.  12  years*  experience, 
open  for  position.  Address  Box  P  vTK*,  Editor  A 
Publisher. 


Photo>engraver,  all  around  man.  with  plant, 
wants  to  connect  with  live  newspaper  Inter¬ 
ested  in  featuring  local  pictures.  C-825,  Editor 
&  Publisher. 


EMPLOYMENT 

Situation*  Wantad 


Reporter  or  Desk  — Five  years'  experience.  *2d, 
married:  anywhere.  P-Nr)4,  Editor  &  Publisher. 


MECHANICAL 


Equipment  for  Sale 


For  Sale —Two  iJoss  double  pneumatic  steam 
drying  tables,  with  gas  boilers.  In  first  class 
condition.  Virginian  and  Pilot  Publishing  Po., 
Norfolk.  Va. 


Hoe  Quadruple  Press,  now  prints  90,000  copies 
of  a  N.  V.  daily — for  sale  or  for  lease.  8ee, 
write  or  wire  Foreman  Pressroom.  183  East 
Broadway,  New  York  City. 


Job  Presses,  Paper  Cutters,  Wire  Stitohera.  etc. 
— A  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  prices.  Easy  terms.  Hoff¬ 
man  Type  &  Eugraviog  Co.,  114  £.  13th  at.. 
New  York  City. 


Machinery  For  Sale 

For  sale,  ready  alH)ut  Dec<*mber  1st.  one  Pox 
Tubular  Duplex  Press,  No.  ir»8.  imprf*8sion  cyl- 
imlcrs  two-to-one,  Putler-llammcr  control  board, 
seven  button  control  and  one  master  emergemy 
control  box;  complete  stereotype  outfit  for  same, 
including  matrix  roller  niachiiie  for  wet  or  dry 
mats,  direct  motor  driven;  one  3,(XHt  p<uind  m<  tal 
pot,  one  casting  liox  and  pump;  one  tubular  fin¬ 
ishing  machine,  direct  driven  with  3  Imrse  power 
motor;  finishing  block,  and  Dupbx  scorcher,  all 
inoti»rs  alternating  current,  Go  cycles,  3  phase; 
one  Ktenin-table :  Id  make  up  trm  ks  and  chases. 
First  class  condition  and  didng  splendid  work  at 
present.  Sale  price,  .$10.(nhi  f.o.b.  El  Paso, 
Texas. 

Write  El  I*aso  Post,  El  Paso.  Texas. 


Photoengraving  equipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co..  480 
West  Brotidway.  N.  Y.  C. 


We  Have  for  early  delivery  one  <Joss  Ponief 
and  one  Ihiplex  Mmbd  H,  h-page  press,  (inar¬ 
anteed  go<Ml  Condition.  Erector  furnished.  Grif¬ 
fiths  Publishers'  Exrhange,  !.>>  Nas>au  St..  New 
York. 


LEGAL 


INTERNATIONAL  PAPER  COMPANY 

NfW  York,  Jiiiu'  IL’th,  ijtai. 

The  Boiircl  of  Hirectors  have  declared  a  ns- 
ular  qiiurt.'rly  dividend  of  one  and  tliree  qnnr' 
fers  per  cent  (l^'ic^l  on  llie  Cninulative  7%  I're- 
ferred  Stock  of  tliiR  t'oinpnny,  and  u  rcRidar 
Mnarlcrly  dividfoid  of  on«‘  and  half  per  ct*nf 
on  the  Fnmnhitive  C.ci  1-rcferrcd  Stock 
of  thiR  Company,  for  the  ctirrcnt  (juartcr,  pnv- 
aide  .Inly  l.-th,  IPiti.  to  liolders  of  record  at  the 
close  of  linsincsR  .lime  :t"(th,  IfiLti. 

Checks  to  he  imiilcd.  Transfer  Issiks  will  not 
■■''"‘e.  OWE.N.  SIIEI'IIEKI), 

Vice-I'resident  and  Treasurer. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  A 
PALMER 

Busineu  Eaublithcd  in  18M 

S50  Madtaon  Ave.  N«w  Y*rk 

Pacific  Cout  Repreaentatitre ; 

M-  C.  Moora.  272  North  Rodeo  Drira, 
Berarly  HUla,  Calif. 


Harwell  &  Rockwell 

Specializing  in  confidential  ne¬ 
gotiations  for  the  purchase, 
sale  and  consolidation  of  news¬ 
papers,  magazines  and  trade 
publications. 

VVe  also  welcome  consultation 
on  newspaper  financing  and  ap¬ 
praisals.  Our  record  of  busi¬ 
ness  activity  in  these  lines  ex¬ 
tends  over  18  years. 

Write  or  call  at  the  nearest 
office. 

Comer  Building  Times  Building 
Birmingham,  Ala.  New  York  City 
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DOLLAR  $$ 

PULLERS 
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One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


TN  its  classified  advertising  section  the 
-■■  Akron  (O.)  Beacon  Journal  runs  a 
“Shoppers’  Guide”  with  classified  ads 
under  the  headings  of  “For  Women.” 
“h'or  Men.”  “For  Children.”  “For  the 
Home,”  and  “For  the  Table.”  The  Guide 
takes  a  large  section  of  a  page  in  each 
day’s  paper. — \’. 


Just  before  the  tourist  season  closes  in 
your  city,  or  just  before  it  opens — the 
time  is  not  important  so  long  as  the 
peak  season  is  avoided — get  the  sight¬ 
seeing  companies  in  your  city  to  conduct 
a  brief  joint  advertising  campaign,  invit¬ 
ing  l(x:al  citizens  to  see  their  city  in  the 
sightseeing  buses  at  specially  reduced 
rates.  Have  them  play  up  the  novelty  of 
acting  the  tourist  in  their  own  city  and 
listening  to  the  driver’s  “line  of  talk.” 
There  is  no  doubt  the  Real  Kstate  Board, 
OiamlKT  of  Commerce  and  other  or¬ 
ganizations  would  endorse  such  a  cam¬ 
paign. — Fred  L.  W.  Bennett. 


The  Elizabeth  Times  is  publishing 
every  Thursday  for  four  consecutive 
Thursdays  a  double  truck  from  service 
stations  and  garages  calling  attention  to 
the  service  given  by  the  firms  adver¬ 
tised  and  the  pleasures  motorists  derive 
through  the  care  taken  of  their  cars  by 
their  local  service  stations.  The  paper 
also  is  publishing  a  weekly  co-operative 
page  from  one  of  the  townships  in  their 
circulating  area. — M.  B.  R. 


“Portraits  of  Young  Waterbury”  is 
the  title  over  a  two-column  cut  run  each 
day  in  the  Waterbury  (Conn.)  Republi¬ 
can.  Parents  are  invited  to  submit 
photos  of  children  under  three  years  of 
age,  and  these  arc  run  with  the  parents’ 
name  and  address.  Hundreds  of  readers 


Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en- 
gineering,  operation  and 
\  production  problems, 
\  analytical  surveys  and 
H  \'aluations. 

S.  P.  WESTON,  INC. 

Newspaper  Builiings. 

Preductwn,  Operatieu, 

Surveys,  Valuatiens. 

420  Lexington  Avenue,  New  York 

i  -  I  -I.  .  . 


The  Waterloo  (la.)  Tribune  recently 
sold  the  city’s  Chamber  of  Commerce  a 
page  ad  on  “Know  Your  Chamber  of 
Commerce.”  A  general  statement  on  the 
organization’s  purposes,  a  list  of  17 
projects,  names  of  the  officers,  and  names 
of  all  members,  classified  by  business, 
made  up  the  copy. — L.  G.  M. 


Under  the  heading  of  “Household  and 
Office  Furniture  Exchange”  the  Boston 
(Mass.)  Tost  runs  numerous  small  ads 
having  anything  to  do  with  the  home. 
Included  in  the  classification  are  ads 
from  rug  cleaners,  dealers  in  washing 
machines  and  other  electrical  appliances, 
movers,  furniture  upholsterers,  interior 
decorators,  floor  resurfacers,  antique 
dealers,  cleansers  and  dyers,  laundries, 
mattress  manufacturers,  dairy  prmlucts 
concerns,  store  fixture  dealers,  hardware 
and  i)aint  dealers  and  piano  dealers. — D. 


The  I’ittsfield  (Mass.)  Berkshire 
Ez'ening  Eagle  fre<iuently  asks  its  read¬ 
ers  to  search  their  attics,  cellars  and 
storage  rooms  for  articles  no  longer  of 
use  to  the  owners,  but  having  a  market 
value.  It  is  suggested  that  these  ar¬ 
ticles,  if  advertised  in  the  Eagle,  could 
be  transformed  from  useless  things  into 
real  cash.  As  this  is  strictly  true,  it 
must  be  that  the  Eagle’s  classified  col¬ 
umns  grow  materially.  The  suggestion 
presents  a  solution  to  an  economic  prob¬ 
lem  which  most  people  will  grasp,  once 
the  facts  arc  properlv  presented  to  them. 
—R.  N.  I.eith. 


KAY  FEATURES,  Inc. 

offers 

CUDDLES 

An  American  Flapper  at 
King  Arthur’e  Court 

A  Novel,  Distinctive  and  Amusinz 
Comic  Strip  by  Charles  H.  Forbell 
of  LIFE  and  JUDGE  Fame. 

For  terms  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenigsberf,  Pres. 

1650  Broad  way.  New  York  City 


of  progress,  optimistically  showing 
future  of  city  in  art  and  inspirational 
layout,  with  the  notation  “this  advertise¬ 
ment  made  possible  through  co-operation 
of  following  individuals  and  firms Get 
up  a  good  layout,  show  it  to  a  number  of 
users  and  non-users  of  advertising  space, 
asking  that  they  contribute  towards  the 
expen.se  of  running  such  a  community¬ 
building  ad.  It  may  also  have  the  desir¬ 
able  effect  of  changing  some  non-user 
of  newspaper  space  into  a  steady  adver¬ 
tising  customer. — C.  M.  L. 


The  Soutlm’estern  Merchant,  issued  by 
the  Angeles  Examiner,  runs  a  page 
of  small  items  under  this  heading, 
“News,  Views  and  Activities  of  Xeigh- 
Ijorhood  Merchants  by  the  Rounders.” 
Items  under  this  heading  are  divided  into 
five  sections— Northwest,  Central,  South¬ 
west,  South  Side  and  Northeast  and 
with  the  heading  for  each  section  is  a 
picture  of  the  paper’s  representative  cov¬ 
ering  that  section.  About  twelve  items 
appear  under  each  section  and  each  of 
these  consists  of  a  single  paragraph  with 
a  one  line  heading.  The  items  all  deal 
with  business  changes,  business  improve¬ 
ments,  etc.,  and  all  of  them  are  con¬ 
structive  and  are  calculated  to  flatter  the 
merchants  mentioned.  .-Ml  this,  of 
course,  helps  to  make  the  merchants  read 
this  merchandising  paiier  much  more 
carefully  than  might  otherwise  be  the 
case. — Frank  H.  Williams. 


DAILY  ENTERTAINS  CHILDREN 

Twelve  thousand  children  were  the 
guests  of  the  f)es  Moines  Tribune  at  the 
annual  “Kiddies  Day”  picnic  at  the 
Riverview  amusement  t)ark,  June  19.  All 
rides  were  taken  over  by  the  newspaper 
on  this  day  from  9  a.  m.  to  1  p.  m.  This 
year  the  attendance  was  .so  large  that  it 
was  necessarv  to  hire  the  amusements 
for  two  additional  hours.  One  hundred 
and  fifty  employes  of  the  newspaper 
aided  park  officials  in  handling  the 
crowds. 


There’s  harmony  with  your 
readers  in  -  - 

THE  GLEE  CLUB 

—  a  daily  rolumn  of  pat 
rimes,  snappy  comeharks 
and  short  skits,  mostly 
eontrihuted  by  readers.  A 
ehoire  from  many  hun¬ 
dreds  of  weekly  contribu¬ 
tions  submitted.  A  constant 
supply  of  original  humor.  A 
good  bait  to  entice  humor¬ 
ous  contributions  from  your 
readers. 

If’rite  for  Particulars 

THE  CHICAGO  DAILY 
NEWS  SYNDICATE 

Daily  News  Flaza 
400  W.  Madison  St.,  Chicago,  Ill. 

HINTS 

for  the 

MOTORIST 

An  old  service  (starting 
in  1916),  but  especially 
good  now  during  the 
touring  season.  In¬ 
cludes  a  (Question  and 
Answer  dept. 

The  International  Syndicate, 

Baltimore,  Maryland 


One  Dollar  will 
be  paid  for  each 
idea  published. 

Send  clipping  V 

for  payment.  \ 


HUNCHES 


Everyone  likes  to  be  sure  of  ob¬ 
taining  another  position  .should  he 
lose  his  present  one.  What  points,  such 
as  walk,  neatness  in  dress,  recommenda¬ 
tions,  age,  and  so  t)n,  are  considered  by 
employers?  Interviews  with  a  number 
of  men  and  women  who  “hire  and  fire” 
in  offices  and  stores  would  make  a  good 
feature. — L.  G.  M. 


have  already  sent  in  photographs  for  use 
in  this  column. — Ted. 


Fourth  of  July  will  soon  be  here.  A 
good  feature  can  be  built  up  by  compar¬ 
ing  the  safe  and  sane  Fourth  of  today 
with  the  hectic  affairs  of  by-gone  days. 
Stress  the  use  of  dangerous  fireworks  of 
years  ago  and  the  damage  inflicted.  Tell 
about  the  first  Fourth  and  if  possible 
give  the  story  a  local  touch  by  writing 
how  these  days  were  celebrated  in  your 
own  town. — C.  E.  Pellissier. 


How  about  these  new  sun  suits  which 
we  have  heard  so  much  about?  Are  they 
going  to  be  worn  at  the  beaches  in  your 
district  this  summer?  Do  the  department 
and  sporting  goods  stores  sell  them?  Is 
there  any  demand  for  them  at  all.  Send 
one  of  your  reporters  out  for  a  little  in¬ 
teresting  story  on  this  subject  and  show 
whether  or  not  they  have  been  OK’d  by 
the  officials. — D. 


Community  building,  through  a  page 
or  two  layout  of  civic  promotional 
nature  is  taking  hold  in  some  sections  of 
the  country.  Civic  pride  is  fostered  and 
real  estate  and  general  business  condi¬ 
tions  helped  in  a  number  of  towns  and 
cities  by  artistic  drawings  and  statistics 


CAUFORNIA  PAPER  SOLD 

The  Upland  (Cal.)  News  has  b 
sold  by  Richard  T.  Baldwin,  to  H 
Guy  and  V.  V.  Paine.  Mr.  Baldwit 
returning  to  his  old  home  in  Michit 
where  he  expects  to  re-enter  the  n' 
paper  business.  H.  M.  Guy  formi 
owned  the  Upland  News,  selling  it  to  ] 
Baldwin  about  a  year  ago,  when  his 
sight  was  affected  necessitating  his 
tirement  for  a  while.  Mr.  Paine  I 
been  advertising  manager  on  the  Ne 
for  the  past  two  year.s.  The  lugotiati 
were  conducted  by  M.  C.  Moore,  ne 
paper  broker,  of  Beverly  Hills,  Cal. 

RASCOE  JOINING  PLAIN  TAl 

Burton  Rascoe.  formerly  book  edl 
of  the  Chicago  Tribune,  literary  (di 
of  the  Neto  York  Tribune  and  editor 
The  Bookman,  will  become  associate  < 
tor  of  Plain  Talk,  edited  by  G.  D.  Kaf 
beginning  with  the  August  issue. 


McCLURl 

FEATURES 

develop 

Circulafion 

Presfige 

Adverfising 

Revenue 

McCLURE  SYNDICAT 

373  FOURTH  AVENUE,  N.^ 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Burean  el 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  traced  news¬ 
paper,  magazine  and  advertizini 
men,  wants  to  help  yon  find  him 
The  Burean  puts  yon  in  toncli 
with  experienced,  energetic  mea 
— ^it  saves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  yon  expect  s  vacancy,  pleaM 
write  John  G.  Earhart,  DirectM 
Personnel  Bureau  of  Sigmi 
Delta  Chi,  836  Exchange  Ava„ 
Chicago,  IlL 

NO  CHARGE  TO 
EMPLOYERS 


TheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill- 


